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Fall Titles

Should Lift

DVD Biz To

New Levels
BY DLL KIPNIS

LOS ANGELES— Displaying its

might, the DVD format set sales

milestones week after week dur-

ing the fourth quarter last year.

As this year's holiday buying sea-

son kicks off. retailers and home-

video executives are unanimous-

ly forecasting a watershed quarter

for DVD. with

many titles pre-

dicted to surpass

4 million units

in their debut

weeks amid the

busiest release

schedule in the

format's history.

The quarter starts as the movie

industry comes off its best sum-

mer ever: The total North Amer-

ican box-office take between
Memorial Day and I.abor Day was

$3.14 billion—up 2.5% from the

previous summer, according to

box-office tracking firm Ex-

hibitor Relations.

"The summer was really good

for blockbusters at the movie

theater," says Bill Cimino.

spokesman for Richmond, Va.-

based Circuit City, "and that (mar-

keting! momentum will carry over

linto DVD sales] this fall."

Columbia TriStar Home En-

(Continued on page 90)

Stores Hope

Veteran Acts

Will Rock

Music Sales
BY MARCO WHtTMIRE

LOS ANGELES—"Meet the new

boss, same as the old buss" could be

a popular refrain at U.S. music stores

this holiday buying season, as retail-

ers surveyed by lli/l/xxird expect the

unusual number of releases by vet-

eran r<x:k favorites to put on a good

show during the fourth quarter.

While retailers

are skeptical that

any one artist can

pull the industry

out of its worst

sales slump in

more than a

decade, they are

banking on the

appeal of music to an older con-

sumer to help lift their results. In

contrast, retailers say sales of

youth-oriented albums are jeop-

ardized by CD burning and file

sharing among teens.

"When the older consumers

find out about new releases, they

go out and buy them. They don't

have the time to download all day,"

says Mike Pratt, VP of merchan-

dising for seven-store. Omaha,
Neb.-based Homer's Music. He
adds that "these are Die artists that

deliver, that put out a full album

of good material."

The prediction is based in part

(Continued on page 90)

No Party For Dance Retailers
Key Stores Shut Doors; CD Burning, Lack Of Singles Blamed For Demise

BY MICHAEL PAOLETTA

NEW YORK—To quote one of Deborah Cox's many
dancefloor hits, "things just ain't the same" for dance

and electronic specialty retailers. In an age of illegal

downloads, file sharing, and CD
burning—as well as the demise

of the commercial single, the

advent of technology for manip-

ulating MP3 files, and a depressed

club scene—retailers are having a

lough time.

While these factors affect the

entire industry, they resonate

especially loud within the dance/

electronic music community, which generates less

in sales volume than many other genres. In the past

12 months, numerous highly regarded dance music

specialty retailers have shuttered their doors.

In New York. Beyond Kiss and Dub Snot have closed.

Ditto for 12-lnch Dance, an institution in Washington.

D.C.: Culture 7 in Columbus. Ohio: Yesterday & Today

in Miami: Oak Lawn Records in

Dallas: CI) and Record Rack in San

Prancisco: Liquid 303 in Las Vegas:

Plastik Records and Just Dance in

Phoenix: and Rhythm Music in

San Jose, among others.

At the same time, other stores

—

including Better Days Records in

Louisville. Ky.: Satellite Records in

New York: and E.D.'s Records in

Atlanta—have had to downsize or are barely hanging

on. One store, the 45-year-old Record Rack in Houston.

(Continued on page 92)

Ocean Way Mixes

Latest Gear With

'A VintageVibe'

BY CHRISTOPHER WALSH
HOLLYWOOD—"When I was a

kid and looked at photos of ses-

sions, studios looked like Ocean

Way." producer Don Was recalls.

"They probably were pictures

(Continued on page 89)

Santanas Aim:

A Musical Union

With Humanity

BY LARRY H ICK

NEW YORK—Carlos Santana ac-

knowledges that he faced a poten-

tially tense scenario when he began

assembling material for the follow-

up to his monumentally successful

1999 opus, Supernatural. But

rather than succumb to the ten-

sion, the legendary artist chose to

embrace the possibility of crafting

another collection of sounds that

could touch the world at large.

Ever philosophical. Santana,

(Continued on page 91)
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ROLLING
STONES
IRTY

LICKS

The music collected together here for the

first time ever in one place is nothing less

than the Rosetta Stone of rock 'n' roll, a

living Bible for bad boys and girls of all

ages, the still glorious results of a

thoroughly misspent youth.

On Forty Licks, you'll find thirty-six vintage

Rolling Stones classics and four vital new
offerings that bring the whole story right

up to date.

Listen closely and you'll discover that it's

all here - the yin and the yang, the old and

the new, the rockers and the ballads, the

Mick and the Keith. Here are the hits that

keep the Stones the greatest show on

earth. These are the songs that wouldn't

die from the group that never has. .

.

David Wild

Contributing Editor, Rolling Stone

Host. Bravos Musicians

STREET FIGHTING MAN GIMME SHELTER (I CAN'T GET NO) SATISFACTION THE LAST TIME JUMPIN' JACK FLASH YOU CAN'T

ALWAYS GET WHAT YOU WANT • 19TH NERVOUS BREAKDOWN UNDER MY THUMB NOT FADE AWAY HAVE YOU SEEN YOUR

MOTHER BABY? SYMPATHY FOR THE DEVIL • MOTHER'S LITTLE HELPER • SHE'S A RAINBOW - GET OFF OF MY CLOUD WILD

HORSES RUBY TUESDAY PAINT IT, BLACK HONKY TONK WOMEN IT'S ALL OVER NOW LET'S SPEND THE NIGHT TOGETHER •

START ME UP BROWN SUGAR MISS YOU • BEAST OF BURDEN • DON'T STOP • HAPPY • ANGIE • YOU GOT ME ROCKING

SHATTERED FOOL TO CRY LOVE IS STRONG • MIXED EMOTIONS KEYS TO YOUR LOVE ANYBODY SEEN MY BABY? STEALING

MY HEART TUMBLING DICE UNDERCOVER OF THE NIGHT EMOTIONAL RESCUE • IT'S ONLY ROCK 'N' ROLL LOSING MY TOUCH

• "Don't Stop" single number one most added at AAA, Heritage and Classic Rock radio

• Massive Stones awareness campaign encompassing television, radio, print, outdoor, on-line and more!

• Extensive DRTV campaign began late August and continues through Christmas

• Sold out U.S. tour kicks off on September 3 and continues into 2003
• 2-CD set in a brilliant box package

• Special limited edition CD box set also available containing full color limited edition 18" x 24" vintage band poster

and 1
2" x 1

2" collectors' booklet expanded with exclusive historic photographs

Be sure to check out the entire Rolling Stones catalog, including these great albums:

Let It Bleed Beggars Banquet Sticky Fingers Some Girls

REMARKABLY RAW, TOTALLY PURE, INCREDIBLY TRUE!
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Labels, Artists Spar Over Accounting
BY MEUNDA NEWMAN
LOS ANGELES—Cary Sherman, presi-

dent of the Recording Industry Assn. of

America, says California Sen. Kevin Mur-
ray's (D-Culver City) plan to possibly

introduce legislation that creates penal-

ties for labels who under-report artist roy-

alties is not viable.

His comments came following the sec-

ond hearing on record accounting prac-

tices held by the California Senate's

judiciary committee and select

committee on the entertainment

industry Sept. 24 here.

The hearing included testimony

by a number of artists including Don
Henley. Glenn Frey, Ruben Blades.

Clint Black. Steve Vai, and Jennifer

Wames. all ofwhom advocated leg-

islation, as well as representatives

from the five major label groups,

who believe any disputes can be set-

tled without legislative intervention.

Sherman says, "I think the [la-

bel
]
testimony was actually com-

pelling as to why introducing

penalties for contract interpreta-

tion issues is the wrong way to go."

Murray tells Billboard, "If

[labels} don't have to pay the

auditing fees or the attorney fees,

plus not pay any kind of penalty,

what's the disincentive to under-

report? Or maybe |we should just

introduce] ways for artists to independ-

ently better verify audit procedures."

The artists described an audit situation

that can last for years and leaves the artist

with huge legal hills after he or she usual-

ly settles for an amount much less than

what their auditor says they are owed in

order to get on with his or her career. "It

can take five years to get through the first

phase of litigation," says Black, who audit-

ed RCA. "There's a very small list of artists

who can sustain that."

Simon Renshaw, manager of Dixie

Chicks (who recently settled a royalty

suit with Sony), said, "audits take years

and cost tens of thousands of dollars.

Labels [usually] won't let you use an
auditor on contingency fees. The record

companies also say an auditor can't be

involved in another audit at the same
time, so you can never get 10 artists

together who were involved with a record

company. The major artist can afford to

fight: the guys who are just making an
OK living can't afford any course of

redress with these issues."

Artists also alleged that labels play a

"shell game" with royalties, hiding them
behind reserves—album sales not

declared because of potential re-

turns—free goods, foreign sales,

and other intricacies.

For their part, the label representa-

tives said they are constantly address-

ing how to make royalty statements

easier to understand and that when the

labels are audited, they generally settle

for a very small amount, indicating the

labels and artists aren't as far apart as

the acts say. ' Over the last five years, the

average EMI audit settlement repre-

sented only 3.4% of the total auditing

artist's royalty earnings for the period

audited," Capitol Records senior VP of

legal and business affairs John Ray says.

He added that during that time period,

EMI North America has averaged only

eight audits a year.

California Sen. Jim Battin (R-La

Quintal the only senator apart from
Murray to attend the majority of the

hearing, advised both sides to work out

their differences before seeking legislative

relief. If not, he said. "I caution you what
you'll get is what the legislature thinks you

need, not necessarily what you want."

Sets Anti-Piracy Ad Campaign
BY BILL HOLLAND
WASHINGTON, D.C.—An unprecedented coalition of record com-

panies, artists, and music organizations led by the Recording

Industry Assn. ofAmerica (RIAA) announced Sept. 26 the launch

of an aggressive multimedia campaign designed to educate the

public that unauthorized downloading of digital music is illegal.

The program will include innovative online banner ads addressing

the issue of piracy on sites that young music fans visit, in addi-

tion to print, radio, and TV ads.

The campaign, RIAA chairman/CEO Hilary Rosen says, will last

at least several months, "but there's no end date on it." Priced in

the millions, it will be financed by U.S. record companies.

The campaign by the Music Unit-

ed for Strong Internet Copyright

(MUSIC) coalition comes after re-

cent studies showed that there is a

lack of consumer awareness of the

illegality of unauthorized down-
loading on the part of the majority

of music fans and parenLs. Estimates

are that more than 2.6 billion music

files are downloaded illegally each

month, mainly through such unli-

censed "peer-to-peer" services as

Kazaa, Morpheus, and Gnutella.

The campaign started Sept. 27
with full-page ads in TheNew York Times and Los Angeles Times,

as well as Capitol Hill publication Roll Call. The ads will appear

in dailies throughout the country.

The coalition aims to show that illegal downloading leads to

lost sales and has a devastating impact on people at all levels of

the music business. Universal Music Group (UMG) senior VP of

anti-piracy David Benjamin says it affects "not just multi-mil-

lionaires hut working stiffs—songwriters, recording studio engi-

neers, people who rack-job shelves."

The ads ask, "Who Really Cares About Illegal Downloading?"

—

then list nearly 90 major recording acts and songwriters who offer

personalized messages, including Madonna, Dixie Chicks. Sheryl

Crow, Missy Elliott, Eminem, Elton John. Sting, Phil Collins,

Luciano Pavarotti, Brian Wilson. Diana Krall. Natalie Cole, and
Trisha Yearwood. The list is expected to grow and include up-

coming and indie artists.

In coming weeks, multi-platinum artists will be seen and heard

in a series of TV and radio spots targeting fans. In one spot, Brit-

ney Spears likens illegal downloading to "going into a CD store

and stealing the CD." Similar messages will appear on a new Web
site, musicunited.org, launched Sept. 27.

The TV ads were shown at a Sept. 26 overview hearing on peer-

to-peer services before the House Subcommittee on Courts, the

Internet, and Intellectual Property.

The MUSIC coalition includes

the RIAA, the Alliance of Artists and

Recording Companies, the Assn. for

Independent Music, the American

Federation of Musicians, the Amer-
ican Federation of Television and

Radio Artists, ASCAP, BMI, the

Country Music Assn.. the Christian

Music Trade Assn.. the Gospel Mu-
sic Assn.. the Hip-Hop Music Action

Network, Jazz Alliance Interna-

tional, Music Managers Forum-US
(MMF), Nashville Songwriters Assn.

International, the National Acade-

my of Recording Arts and Sciences. Recording Industries Music

Performance Trust Funds. SESAC. SoundExchange. Tennessee

Songwriters Assn. International, and the Songwriters Guild of

America. The Recording Artists Coalition did not sign on to the

alliance, although some members are participating in the ads.

MMF president Barry Bergman, not a traditional label ally. says.

"RIAA contacted me about two weeks ago about this. We looked at

it and decided the issue of online piracy is of the utmost importance.

It's one of the few issues on which we can agree with the labels."

Rosen and EMI Recorded Music vice chairman David Munns
also said that part of the education effort will be to reinforce efforts

to bring online legitimate music services.
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WILL THE CIRCLE BE UNBROKEN VOLUME III

Celebrating the 30th Anniversary of the original Will The Circle Be Unbroken

A chronicle of American roots music performed by incomparable artists

2 CD set - over 25 tracks

In stores October 1st
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THIS IS HER 'MOMENT': Some people wait a lifetime for a

moment like this. Kelly Clarkson only had to wait a few weeks

to go from unknown to American Idol. The ultimate confirma-

tion of her idol status is her placing at the top of The Billboard

Hot 100. "A Moment Like This" (RCA) took only three weeks to

reach pole position, the fastest-rising No. 1 since Barenaked

Ladies took three weeks to hit the top with "One Week."

Clarkson's lightning-fast ride finds her rocketing 52-1 this

issue, shattering a record that has stood for 38V; years. In April

1964, the Beatles leapt 27-1 with "Can't Buy Me Love." That has

been the biggest rise to the top until now. The only single that

has come close was Brandy & Monica's "The Boy Is Mine."

which made a 23-1 move in 1998. (In December 1998, "I'm Your

Angel" by R. Kelly & Celine Dion appeared to jump 46- 1 . but it

was an illusory move. Chart policies changed that week to allow

album tracks on the Hot 100, and the song had been No. 46 the

week before on a test chart.)

Clarkson is the first pop act to advance to No. 1 in 2002. "A

Moment Like This" is the first song to be No. 1 that hasn't also

appeared on the R&B chart since Nickelback started a four-week

reign with "How You Remind Me" in December 2001.

Clarkson's triumph is also good news for her label. "Mo-
ment" is the first RCA song to reach No. 1 on the Hot 100

since autumn 2000. when Christina Aguilera held sway with

"Come On Over Baby (All I Want Is You)."

"Moment" is the 59th No. 1 hit for RCA during the rock era.

But in those 47 years and three months, only five solo female

artists have had No. 1 singles on RCA. The first was Kay Starr,

who had just moved to Nipper's imprint from Capitol when she

recorded "Rock and Roll Waltz," RCA's first No. 1 of the rock era.

In 1963. Little Peggy March became RCA's second solo female

artist to have a No. 1 hit, when "I Will Follow Him" made her a

household name almost overnight. It would be another 18 years

before another solo female artist on RCA would reach the sum-
mit. In 1981. Dolly Parton had a No. 1 hit with "9 to 5."

Yet another 18 years would have to pass before the label

would have its next No. 1 song by a solo female artist. In

1999. Christina Aguilera collected her first chart-topper with

"Genie in a Bottle."

One final note about Clarkson's achievement: She is the sec-

ond female singer named Kelly to have her name appear at the

top of the Hot 100. Oddly, she directly succeeds the first. Kelly

Rowland, who was featured on Nelly's "Dilemma." It's the first

time that two artists with the same first name have had con-

secutive reigns on this chart since Peter Cetera's "Glory of Love"

followed Peter Gabriel's "Sledgehammer" in summer 1986.

More Fred Bronson each week at www.blllboard.com.
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'Idol' Single's First-Week Sales Highest In Three Years
BY CARLA HAY
NEWYORK—Who says sales ofsingles

are dead? Kelly Clarksons double-A-side

single, "Before Your Love "/"A Moment
Like This" (RCA) opened to the best

first-week sales for a single in three

years, and it is on its way to becoming

the best-selling U.S. single of the year.

"A Moment Like This" rocketed to No.

1 on The Billboard Hot 100 on the

strength of retail sales of236,000 copies

in its first week, according to Nielsen

SoundScan. That number is the high-

est since Marian Carey's 'Heartbreak-

er" in 1999 (see Singles Minded, page

77). Under Hot 100 chart rules, each

song on a single must chart separately

and the sales are attached to the song

with the greatest radio airplay, so only

"Moment" is listed on the Hot 100.

Sales for "Before Your Love'V'A

Moment Uke This" were expected to be

high after Clarkson wonAmerican Idol-

The Search for a Superstar, the Fox

network's hit talent contest/reality

show. Clarkson sang both songs sever-

al times on American Idol broadcasts.

The idea for American Idol came
from the U.K., where the Pop Idol

series discovered Will Young and
Careth Gates. Pop Idol's first-season

winner and second-place contestant,

respectively. Young and Gates have

since achieved record-breaking singles

sales in the U.K.

The single was originally slated for

a Sept. 24 commercial release, but it

was bumped up to Sept. 17 as a result

of high consumer demand. RCA sen-

ior VP of sales Kevin Twitchell says:

"We went into uncharted territory with

this single. Retail is excited that this

single is driving people into stores."

Vinnie Birbiglia. director of field

music marketing for Albany, N.Y.-

based retail chain Trans World Enter-

tainment, observes. "The success of

this single just proves that there's a big

market for singles sales. The/1/nerrcari

Idol TV show was the most important

factor in creating awareness for the

single and its release date. The radio

airplay was an added bonus."

The year's best-selling U.S. single to

date is B2K's "Uh Huh." which has

sold 312,000 copies, according to

Nielsen SoundScan. "Before Your
Love'V'A Moment Like This" has

shipped an estimated 700.000 units

and is expected to achieve almost

100% sell-through. The best-selling

U.S. single of all time is Elton John's

"Candle in the Wind 1997, "which has

sold 8.8 million copies.

The success of Clarkson s single

goes against the current trend that

sees record companies deep-dis-

counting commercial singles in order

to attract sales. RCA/BMC listed the

single at a full retail price of $4.49.

"Record companies are afraid to

have singles at retail because they

think it will hurt album sales, but that

way of thinking is wrong." Birbiglia

says. "You don't haw to flood the mar-

ket with singles, but we've seen that

single sales enhance album sales."

RCA has stopped accepting orders

for "Before Your Love'V'A Moment
Like This." because both songs will

be bonus CI) cuts on the American

Idol Greatest Moments compilation

album, due Tuesday (1).

Twitchell adds, "We've shipped

enough of the single for it to still be

available to consumers for a while."

He says that RCA has made "no deci-

sion yet" on what Clarkson 's next sin-

gle will be or when it will be released.

Her debut album on RCA was origi-

nally due Nov. 26 but has been post-

poned until early 2003.

Twenty-year-old Clarkson, from

Burleson, Texas, says she's thrilled

with all the exposure she and the

other finalists have won through

.American Idol: "It means that we can

achieve our dreams and do the records

(hat we like. And it means 1 don't have

to be a waitress anymore."

Market Watch
A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

Lack Of Evidence Halts U.K. OFT Inquiry
BY GORDON MASSON
LONDON—An investigation by the

U.KVs Office of Fair Trading (OFTI into

alleged illegal practices by major

record companies has been closed

because the government body con-

cluded there is not any evidence to

back the claims.

The OFT says it initiated the latest

action—looking into the supply of

CDs in Britain—when it received a

number of complaints against the

industry's biggest companies. Seven

U.K. companies were named in the

probe: BMG, EMI, Sony, Universal,

Virgin, Warner, and the country's

largest independent record distribu-

tor. Pinnacle. It was claimed they col-

luded to discriminate against retailers

trying to import cheaper CDs from

European Union nations.

The accused companies faced poten-

tial fines of hundreds of millions of

pounds if they were found to have bro-

Vivendi To Shed Nearly $12B
Bat 'Very Good' Entertainment Divisions Will Remain

BY MATTHEW BENZ

NEWYORK—Universal Music Croup

(UMG) parent Vivendi Universal (VU)

is accelerating its plans to sell non-

core assets, as the French conglom-

erate focuses on its media and enter-

tainment businesses.

Speaking after a Sept. 25 board

meeting at VU's Paris

headquarters where the

new corporate strategy

was ratified, chairman/

CEO Jean-Rene" Four-

tou explained that mu-
sic, movies, theme
parks, and TV are the

company's strengths.

The simple fact, Four-

tou said, is that "we

are an entertainment

company—with very

good assets."

Singling out UMG for praise,

Fourtou added that he doubted there

were any potential buyers who could

pay VU what the music company is

worth, given its strong management

and large share of the worldwide

music market

In order to restore its investment-

grade credit rating, VU will shed 12

billion euros ($1 1.7 billion) of assets

during the next 18 months, includ-

ing 5 billion euros ($4.9 billion) in

the next five months. The company
said earlier that it would sell 10 bil-

lion euros ($9.8 billion) of assets

during two years. VU will maintain

its partial stakes in

telecom firm Cegetel

and environmental-

services arm Vivendi

EnvironnemenL
VU said six direc-

tors had resigned
and one new direc-

tor had been elected,

leaving the company
with what it calls "a

more streamlined"

12-member board.

It was also revealed

that former chairman/CEO Jean-

Marie Messier will not receive sev-

erance pay. Messier, whom Fourtou

replaced in early July, pushed VU's

debt to 19 billion euros ($18.6 bil-

lion) via acquisitions and was criti-

cized for not presenting a clear

strategy for the company.

ken the law, as the OFT can impose

penalties of up to 10% of U.K. sales for

every year of infringement for a maxi-

mum of three years.

Officially, the OFT says there is "no

current evidence that the law is being

broken." But it found that certain

record companies had engaged in

practices designed to slow down
imports from mainland Europe in the

past but that this was before the Com-
petition Act of 1998 and therefore did

not fall foul of the law. It did issue a

warning that the majors would face

"strong action" if found in breach of

competition law.

The OFT investigation was sched-

uled to take six months to complete

but lasted 19 months. It was the

sixth such governmental probe into

the affairs of the British record

music industry in a decade. Each of

those investigations failed to find

evidence that the music industry was

breaking the law.

It is difficult to quantify the cost to

the music industry, but from speaking

to record company sources, Billboard

estimates the collective cost of indus-

try lawyers, financial directors, chief

executives, and staff research time in

complying with the OFT's requests for

documentation reproduction was

around £2 million ($3.1 million).

Meanwhile, the OFT reveals it spent

"about £100,000 ($155,000)"-* sum
picked up by taxpayers.

Unlike a court case when an inno-

cent party can ask for its costs to be

reimbursed, no mechanism exists

whereby the companies can reclaim

their casts from the government.

Executives that Billboard ap-

proached were reluctant to talk on the

record about the matter, but the

British Phonographic Industry said it

is "pleased that the outcome of the lat-

est detailed investigation by the (OFT|

will result in no action being taken

against the record industry."

2oni MB
Total 528,808,000 458,516,000 (0133%)

Albums 503,033,000 449,169,000 (010.7%)

Singles 25,775,000 9,347,000 |<>63.7%)

YEAR TO DATE SALES BY ALBUM FORMAT

2001 2002

CD 466.232.000 425,603,000 (o8.7%)

Cassette 35,825,000 22,444,000 (o37.4%)

Other 976,000 1.121000 (*>15j0%)

OVERALL UNIT SALES

This Week 10,739,000 This Week 2001 12,452,000

Last Wert 10.105,000 Change <>118%

QkBSfs of3%
ALBUM SALES

This Week 10,342,000 This Week 2001 12.089,000

Last Week 9,947.000 Change <M4.5%

Change ^4.0%

SINGLES SALES

This Week 397,000 This Week 2001 363.000

Lest Week 158,000 Change •9.4%

Change <>151.3%

YEAR-TO-DATE ALBUM SALES BY STORE TYPE

Chain

2001

272,458,000

2002

232,428,000

Independent 72,845,000

Mass Merchant

Nonlraditional

142,138,000

15,592,000

58,492,000

143,409,000

( 14.7%)

( 19.7%)

( 0.9%)

14,839,000 ( 4.8%)

YEAR-TO-DATE ALBUM SALES BY STORE LOCALE

City

Suburb

2001

117,406,000

210,250,000

175,377,000

2002

103,731,000

186.484,000

|Q11.7%)

I 11.3%)

158,953,000 |<>9.4%)

FOR WEEK ENDING 9/72/01
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Industry Intent On Internet Revenue Streams At CISAC

BY CORDON MASSON
LONDON—Christian Bruhn, the new president

of the International Confederation of Societies

of Authors and Composers (CISAC), will have

to approach his new role with a sense of

urgency, with member societies keen to accel-

erate progress in securing online revenue for

authors and composers.

Briihn. who is VP of German authors' socie-

ty CEMA, was elected by the CISAC general

assembly SepL 25, when predecessor Jean-Loup

Tournier accepted the post of honorary presi-

dent at the conclusion of the 43rd CISAC World

Congress, held here at the Queen Elizabeth II

Centre. Event organizers also revealed that the

2004 CISAC World Congress will be hosted by

KOMCA in Korea.

The majority of discussions during the

three-day event—which was themed "The

Business of Creativity"—centered on dealing

with the Internet and trying to exploit oppor-

tunities offered by new technology rather than

dwelling on the problems it has brought the

music industry.

Songwriter Guy Fletcher, who chairs the

British Academy of Composers

and Songwriters, commented:

"It may pose a massive threat,

but digital dissemination is a

huge opportunity, too."

"We should not be despair-

ing of the current situation

—

we should take action," urged

JASRAC managing director

Mamoru Kato during a panel

session. And he warned, "If the

sales decline continues this

year, we will be back to where

revenues were 10 years ago."

In a keynote speech, former

AOL Time Warner CEO Gerald

Levin said he believed a four-

point plan must be put into action to tackle

piracy: enhanced legal protection and enforce-

ment on a global basis: moral education—in

other words, convincing consumers it is

wrong to steal someone's creative work: tak-

ing advantage of technology,

not just in copy protection

but also in developing new
forms of distribution solu-

tions; and new business for-

mats to provide consumers

with music that they value,

so that those models are pre-

ferred to stealing.

Discussions on how to

tap into consumers' hunger

for the online delivery of

music prompted ASCAP
chief executive John LoFru-

mento to suggest the indus-

try follow the cable-TV sub-

scription route. But SACEM
chairman Bernard Miyet retorted that no
reliable model could be built when people

can get the same content free of charge.

One suggestion on how to change that pub-

lic perception of free music came from OD2
chief executive Charles Grimsdale. who
revealed that illegally downloading a song

costs about 60 euro cents ($.59) in Internet

service provider (ISP) subscription fees. He
said, "[Consumers! don't realize that, but ISPs

are generating some healthy revenues on the

back of it."

But perhaps the clearest message to congress

was delivered by BMI president Frances Pres-

ton. "We need a new attitude, a new philosophy,

and a new sense of mission for our business,"

she stated. 'The adoption of technological tools

and systems must be a priority; we must invest

for the long term; we must adapt, evolve and

restructure our business; and we must share

our best practices. With this new attitude and

philosophy, I believe we can look forward. But

the future is already upon us. and there is no

time to lose."

Music Choice Petitions For Revised CARP
BY BILL HOLLAND
WASHINGTON. D.C.—Music Choice,

provider of digital music and interac-

tive programming for cable and satel-

lite TV systems, is the latest of dozens

of companies that have filed a petition

for revised rulemaking with the Library

of Congress (LOC) in response to last

year's arbitration proceedings that

helped establish royalty rates for Web-

casters and "ephemeral" recordings.

The LOC and the Copyright Office

have been deluged with complaints

from companies citing excessive terms.

Many, like Music Choice, say the costs

connected with the Copyright Arbitra-

tion Royalty Panel (CARP) were too

high for them to be able to participate.

The arbitration panel forwarded sug-

gested rates to Librarian of Congress

James Billington. He modified them
June 21. creating a rate based on 10%

of annual gross revenue for such serv-

ices as Music Choice and, for Webcast-

ers, a digital-transmission royalty rate

of .007 cents.

Music Choice says prohibitive costs

associated with participating in CARP
resulted in an "anti-competitive"

process that favored "entrenched enti-

ties and industry trade groups."

Insiders estimate that the total cost

of participating in the year-long CARP,

including legal fees incurred by partic-

Ai
VENUES: Steve Buchanan is promot-

ed to senior VP of media and enter-

tainment for Gaylord Entertainment

in Nashville. He was senior VP of

Grand Ole Opry and attractions.

RECORD COMPANIES: Julia Lipari is

promoted to senior VP of special proj-

ects/marketing for Zomba Record

Group/Jive Records in New York. She

was VP of special projects/marketing.

Jeff Kreinik is named senior direc-

tor of marketing for NewWest Records

in Austin. He was senior director of

marketing for TVT Records.

Jason Black is named director of

A&R for Razor & Tie in New York. He
was East Coast creative manager for

EMI Music Publishing.

ARTIST SERVICES: Gabriel Vas-

quez is named director of sales

and marketing for Creative Trust

Workshop in Nashville. He was
director of product marketing for

Word Records.

BROADCASTING: George Pelletier is

promoted to senior VP ofWaitt Radio

in Omaha. Neb. He was VP of sales.

ipating groups, was about $10 million

per group. Small Webcasters have com-

plained to the Copyright Office and

Congress that the cost prevented their

participating in the proceeding.

Deborah Proctor, CM of public

broadcasting and digital simulcasting

classical WCPE Wake Forest N.C.. says,

"They told us—and we had to pry it out

ofthem—that it would be 'six figures' to

take part." Like Music Choice, Proctor

says her station alsowas notified by the

LOC "that because we didn't participate,

we can't question the decisioa"

Following complaints to Congress.

Rep. Rick Boucher, D.-Va., and 11

bipartisan co-sponsors introduced leg-

islation Jury 28 that will exempt Web-

casters with annual revenue of less

than $6 million from paying the full

.007 cent rate and call for lower rates

to be set and a dismantling of CARP. It

would also exempt small Webcasters

from having to pay high costs in order

to participate in future arbitrations.

The Recording Industry Assn. of

America's John Simson, executive

director of SoundExchange—the

label/artist digital-royalties collection

group—called the proposed bill "mis-

guided," allowing Webcasters to

maintain business models that are

unsuccessful in the free market [Bill-

board, Aug. 10).

WMG Offers 30,000

Singles Online
BY BRIAN GARRITY

NEW YORK—After years of cau-

tiously experimenting with digital-

download sales on a limited basis, the

music industry is beginning to test

the format more earnestly, as evi-

denced by Warner Music

Croup (WMG) making
more than 30.000 tracks

available for sale as digi-

tal singles in the U.S.

and Canada. Until now,

only hundreds of WMG
digital tracks have been

available for sale.

What's more, the bulk

of those tracks—which

initially will be available

through RioPort, a sup-

plier of downloads to the

likes of bestbuy.com,

Musicland Group, and mtv.com—are

expected to be priced as low as 99

cents each. Some new and hit singles

may be priced closer to $2.

Tracks will be encoded as Windows
Media files that are transferable to

portable devices and burnable to

blank CDs. All 30,000 WMG tracks

should be available for purchase by

the end of next month.

RioPort president/CEO Jim Long
calls the deal a major step in the

development of a commercial digi-

tal music market. "There's no way
you can have a download business

without a ton of cata-

log," he says. "It's been

a long time coming."

The move represents

the first serious push

by the major labels to

make a large number
of tracks available to

consumers at compet-

itive prices.

Universal Music
Group (UMG) is ex-

pected to roll out a

download offer via

Liquid Audio this fall

that will match the scale of the

WMG initiative.

Efforts by UMG and WMG are en-

couraging the other majors to

become even more aggressive in

their digital-singles initiatives.

Sources say BMG and EMI are con-

sidering rolling out competitive

offers by year's end.

Wherehouse Ends Second Quarter With Sales Down
BY MATTHEW BENZ
NEW YORK—Wherehouse Entertainment had sales for its

fiscal second quarter ended July 151 of SI 15 million—down
from $150.8 million in the same period c me year ago. accord-

ing to iLs quarterly report filed Sept. 23 with the Securities

& Exchange Commission. Its net loss rose to SI 1.9 million,

or $1 .04 per share, from $6. 1 milli< in, ( ir 55 cents per share.

Excluding rental revenue, same-store sales fell 15.1%.

Wherehouse attributed tilts decline to the effects of CD
burning. Internet piracy, a weak new- release schedule, and

competition from mass merchants. The Torrance. Calif. -

based retailer closed IS stores and sold 64 others hist year.

As of July 31. Wherehouse borrowed $49.9 million

against its credit facility with Congress Financial. Mean-

while, in exchange for Wherehouse's principal share-

holder—Cerberus Partners—guaranteeing $10 million

of the chain's outstanding balance. Congress increased

the funds available by SKI million. The retailer will be in

default if the amount available falls below $15 million.

Between the facility, cash on hand, expected cash

flow, and potential lease financing. Wherehouse says it

can fund operations and planned capital expenditure

for the rest of the current fiscal year. It is also discussing

with several banks ways to extend the maturity of its

credit line beyond Oct. 31. 2003. as well as "possible

financial alternatives with other potential lenders."
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Travis 'Rises'To The Occasion
Artist Debuts On Word With His Second Christian CD

BY DEBORAH EVANS PRICE

Randy Travis spent years preparing for the

release of his first Christian album. Inspirational

Journey, in 2000. The project fulfilled a long-

held personal goal. Now having taken the

plunge, he's back with Rise & Shine. Due Oct.

15, the project marks his Word Records debut.

"We had so many years to prepare for Inspi-

rational Journey ," he says. "Then with this one

there was a time limit kind of thing, so there

was a little pressure there."

For Inspirational Journey,

Travis; his wife/manager, Eliz-

abeth Hatcher Travis; and
producer Kyle Lehninfi spent

years gathering songs. When
it came lime to record Rise&
Shine, they nol only launched

an aggressive search for irate-

rial, but the artist also worked

with such co-writers as Ron

Avis, Mike Curtis, and Lanct

Dary. "It was one of those

amazing times for writing,"

he says. It seemed like every-

thing we were writing, we
were feeling good about."

Among the cuts Travis co-

wrote are "That's Jesus," a

tune he and Curtis complet-

ed after hearing one of pastor

John Haggee's sermons. Tra-

vis says they used so much of

the sermon that they gave Haggee a writer's cred-

it. "I'm Ready" is a cut Travis wrote with friend/

bus driver Avis while they were on the road.

Though he didn't write it, Travis admits that

"When Mama Prayed" has an autobiographical

ring to it. "That one got to me, especially when
you get into the second verse," he says of the

lyric that reads: "Seventeen and wild I hit the

bottle/Doin' any dang thing I well please/Bumin'

down life's highway at full throttle/While Mama
burned a candle on her knees."

"That one hit home real hard," says Travis,

who spent many of his teen years drinking,

doing drugs, and driving recklessly. "I wanted to

record that song from the first time I heard it."

After years of working as a very successful

country artist, singing songs about his faith

obviously agrees with Travis, whose Inspira-

tional Journey picked up two Gospel Music

Assn. Dove Awards in 2001 (bluegrass album of

the year and country recorded song "Baptism").

Rise& Shine seems likely to be equally accept-

ed, as the songs fit Travis' resonant baritone

like the worn leather cover of a well-read Bible.

According to Word Entertainment senior VP of

marketing and artist development Mark Lusk,

"Three Wooden Crosses" will be shipped to coun-

try radio Oct. 22. The label

plans to hire indie country

promoters to work the re-

lease. They are also taking the

title cut to Southern gospel

radio stations.

Lusk says the label will

send Travis on a promotion-

al tour that will involve

Christian radio, retail, and

large churches in key mar-

kets. "We are also going to do

a presale campaign with the

retailers in those markets."

says Lusk, adding that con-

sumers who prepurchase the

new album may buy Inspira-

tional Journey for $1. Addi-

tionally, the first 100,000

copies ofRise& Shine will be

special-edition packages that

include a DVD with behind-

the-scenes footage of the

recording process, interviews, and shots of

Travis' New Mexico ranch.

The record will be racked in the country

bins, and Lusk says they are participating in a

lot of retail promotional opportunities.

Travis recently signed a booking agreement

with the William Morris Agency and will tour

this fall. He's currently not signed to a country

label, but between acting projects I including a

new movie called West Town) and touring, he

says he's too busy to be worried about it.

"In the Bible it says, The Lord will order

footsteps of a righteous man.' So you have to

be aware of that and try to make those deci-

sions as they come along." he says. "We do

what feels right at that point in time. Through

the years, we've done OK by doing that."

LL CoolJBrings The lav'

On His Latest DefJam Set, '10'
BY GAIL MITCHELL

Ask rapper LL Cool J the secret of longevity in

a genre peppered with short-term careers, and he

laughs. "I don't know," he says. "If I had the secret

I'd sell it for $50 million. Wait, why sell myself

short? I'd sell it for a billion a shot."

Since bottling the intangible isn't in the off-

ing. LL Cool J (aka James Todd Smith) keeps

doing what he still loves: making records. On
Oct. 15, Def Jam releases 10, the self-managed

rapper's 10th album.

Since that auspicious debut

he's logged No. 1 R&B chart

stats with subsequent albums

Bigger£ Deffer (1987), Walk-

ing With a Panther ( 1989), 14

Shots to theDome ( 1993), and

2000's COAT, (an acronym
for "greatest of all time"),

which marked his first No. 1

on The Billboard 200. The new
album also marks another

milestone: It was Russell Sim-

mons' and Rick Rubin's fledg-

ling Def Jam that released the

then-teen rapper's debut sin-

gle—and the label's first sin-

gle—in 1984. "I Need a Beat."

Leading the charge on 10 is

the Neptunes-produced "Luv

U Better." With its move to No.

8 on the Hot R&B/Hip-Hop
Singles & Tracks chart {Bill-

board. Sept. 28). the song became his highest-

ranking solo single since "Loungin" hit No. 4 in

1996. "Luv" now stands at No. 5 on the chart.

A beat-conscious song about relationships co-

written by LL Cool J (who publishes through LL
Cool J Music/Sony ATV Tunes) and the Neptunes,

"Luv U Better" features R&B singer Marc Dorsey.

"It's a song that definitely came from the heart."

LL Cool J says. "I just wanted to communicate

that we need to get love out there."

Getting to the heart of things was foremost in

the rapper/actor's mind when he went into the

studio. In addition to the prolific Neptunes—with

whom he "worked before but the records were

never released"—the set includes the production

skills of the Trackmasters and the Dream Team.

Joining Dorsey on the guest roster are LL Cool J

labelmates Dru Hill and Kandice Love. Bad Boy's

P. Diddy. and Rise/Columbia newcomer Amerie.

LL Cool J says he "wanted to do a positive

record with no profanity, strong energy, and tight

beats: a record that makes you feel better after

hearing it." While tracks like the single and the

cautionary tale "Fa Ha" about life's motivations

reflect his introspective side, other songs convey

his feel-good, party persona.

Those alter egos play a pivotal role in the rap-

per's ongoing success, notes

Def Jam/Def Soul president

Kevin Liles. "One of his L's

does stand for longevity." he

says. "That's because he's

been able to reinvent himself

with every album. Older fans

grew up with LL, while

younger fans continue to get

excited about him because of

his movies and relevancy."

Barry Beal, owner of De-

troit retailer Shantinique

Music, adds. "LL Cool J is one

of the original rappers. He's

been a consistent seller for

years, and I expect him to do

well again this time out"

With the Benny Boom-
directed "Luv" video playing

on BET and MTV. Def Jam is

in the midst of setting up
more concert performances

and major TV appearances. Aiding the label's mar-

keting push is LL Cool J's visibility in other arenas.

He has just joined the cast of Columbia Pictures'

police drama .S.WA7; with Samuel L. Jackson,

which begias production Oct 19 in Los Angeles

(see Music & Showbiz, page 75). Other film proj-

ects include Dimension Films thriller Mind-

hunters and Focus Features comedy Delayer Us

From Era. He's also doing book signings on behalf

of hisAnd the Winner Is, part of Scholastic 's new

Hip Kid Hop series of read-and-rap-along chil-

dren's books packaged with companion CDs. all

written and performed by various hip-hop stars.

"I'm thankful at this point to be building |my

career] one step at a time." he concludes. "It's like

running a marathon—putting one foot in front

of the other."
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The by Melinda Newman

Bjork Cleans Out The Attic
Elektra Issuing Fan-Picked Best-Of, Comprehensive Six-Disc Boxed Set

BY MICHAEL PAOLETTA

A very pregnant Bjiirk says she never

listens to her old recordings. "1 prefer to

move on. For me. it's always been about

looking ahead, the future, the new, and

the unexpected."

But with the simultaneous Nov. 5

One Little Indian/Elektra releases of

Bjork's Greatest Hits and the six-disc

boxed set Family Tree (issued one day

earlier overseas). Bjiirk has had to look

back. She's had to step back in time and

revisit the numerous songs that have

defined who she is as an artist.

"What amazed me most was all the

hardworkand memories." Bjork notes,

referring to the compiling and emo-

tional process of researching her musi-

cal journey for Family Tree. "It was a

new experience for me to listen to

much of this music"

Packaged in a custom-made trans-

parent rose-colored plastic case (de-

signed by Parisian design outfit M/MI

—

and containing illustrations and photos

by Icelandic artist Cabriella Fridriks-

dottir—Family Tree comprises six CDs
(five 3-inch and one 5-inch discs) of the

the artist's favorite songs, many of

which were previously unreleased. The

tracks. Bjork says, are from "my entire

career." not just her solo career.

According to Bjork, whose songs are

published by Universal Music, each disc

on the "self-indulgent" Family Tree has

its own theme: roots and strings (both

comprising two discs each), beats, and

her own hand-picked greatest hits.

in one sense, it was very weird to

rediscover this music," she acknowl-

edges. "At the same time, it was some-

thing I needed to do. It shows how I got

from there to here, it shows my learn-

ing curves, it shows how I've developed

as a musician."

To compile Family Tree, which in-

cludes a 16-page lyric book and a "fam-

ily tree map." Bjiirk says she spent six

months digging through her archives.

While it didn't feel like hard work at the

time. Bjork admits, "it was hard work

listening to my old recordings, kind of

like doing homework."

The "roots" discs comprise 10 tracks,

including "Sidasta Eg." which Bjiirk

composed on the flute when she was

15. and Sugarcubes tracks like "Mama."

The four-track "beats" disc spotlights

Bjork's post-Sugarcubes electronic

experiments with Graham Massey and

Mark Bell: "The Modern Things."

"Karvel," "1 Go Humble," and "Nature

Is Ancient"

The "strings" discs are home to

Bjiirk's classical-skewed collaboratioas

with the Brodsky Quartet "I've Seen It

All," "Bachelorette," "Hunter," and

"Possibly Maybe," among others.

After compiling and coordinating

Family Tree, Bjiirk says she now has

more respect and a newfound appreci-

ation for librarians and thosewho com-
pile and research boxed sets. "I just

never realized how much labor actual-

ly goes into such endeavors."

Conversely, the "hits" featured on

Bjork's Greatest Hits were selected by

fans who voted for their favorite Bjiirk

songs at the artist's official Web site

(bjork.com) as well as at getmusic.com.

says Dana Brandwein, Elektra's VP of

marketing and artist development

The disc, which culls moments from

her four solo albums (Debut, Post.

Homogenic, and Vespertine), is home
to gems like "Hyperballad," "Venus as a

Boy," and "Hidden Place." It also

includes one new song
—

"It's in Our
Hands," produced by Bjiirk and Mat-

mos—that the singer previewed dur-

ing last year's Vespertine tour.

"Both sets are interesting and amaz-

ing packages." Brandwein enthuses.

"Between the two. you get Bjork's per-

spective as well as that of her fans.

Throughout, you see Bjiirk's develop-

ment as an artist
"

David Shebiro, owner of Rebel Rebel

in New York's Greenwich Village,

believes both sets, particularly Family

five (which carries a $59.98 suggested

list price) will be popular sellers during

the holiday season. "Bjiirk's fans are an

ardent bunch—they follow her every

move," Shebiro says. "They want every-

thing with her name on it."

In mid-September. Elektra deliv-

ered a promotional CD of "It's in Our
Hands" to specialty alternative and

triple-A radio. This was preceded by

a promotional 12-inch vinyl single

sent to specialty, college, and club

DJs. The song's Spike Jonze-lensed

video is scheduled to go to MTV2
and other outlets within the next

two weeks.

Brandwein says fans should expect

"many surprises at bjork.com," which

recently sent out an e-mail blast con-

taining a "photo blender" to its 100,000

fans: this gives fans access to photos

and music streams.

Because of the imminent arrival of

her second child. Bjork—who is man-

aged by Scott Rodger of London-based

Quest Management and booked inter-

nationally by David Levy of Interna-

tional Talent Booking in London (Sam

Kirby ofNew York-based Evolution Tal-

ent Agency in New York handles North

American booking)—will not be tour-

ing anytime soon.

Instead, while awaiting her arrivals,

she'll be able to reflect on the the past

the present, and the future. "For me.

working on Family Tree was like spring

cleaning, complete with nostalgic, bor-

ing, and mushy moments." Bjork says.

"But ultimately, it was liberating to

have an absolutely clean attic. Now. 1

have a brand-new chalkboard on which

to work."

ST V

THE OTHER AJ: In December. Amnesty

International will kick off a human-
rights education campaign based

around John Lennon's "Imagine."

Lennon's widow. Yoko Ono. has given

the London-based human-rights
organization the rights to use the song

for the next two years.

"My decision to grant the use of

'Imagine' to Amnesty was based on the

important work Amnesty has done for

40 years throughout the world—work

|that| embodies the spirit of imag-
ine.' " Ono says. "I hope that the use of

imagine' by Amnesty will result in

increased awareness of the continuing

struggle faced on a daily basis by mil-

lions of people seeking to live _
a peaceful life, free fr

oppression."

Asingleofthesonfc

is being recorded by

cccnrxKer/producer

Hans Zimmerwith

an international

children's choir.

Gabriel Byrne,

who's a longtime

supporter of Am
nest)', saw Yoko at an

event and asked her il we

could use it." says Bonnie

Ahaunza. director ofArtists for Am-
nesty for Amnesty International USA
(AIUSA). "She agreed, but because she

believes it's the younger generation

that can send out this message of hope,

she wanted children to sing it" The or-

ganization is still lining up distribu-

tion for the single, and is looking at the

possibility of releasing a full album of

human rights-themed songs.

On Dec. 10, International Human
Rights Day, AIUSA will premiere the

song at Venice (Calif. ) High School, as

part of its outreach program. AIUSA is

talking to a number of artists about

appearing at the campaign's launch.

The promotion is to use recording

artists extensively in print. TV, and

radio public-service announcements.

The idea is to reach teenagerswho can

become lifelong supporters of AJ. Un-

like many organizations funded large-

ly by corporate dollars. 80% of AI's

income in the U.S. comes from indi-

vidual donations averaging $50 or less.

The imagine" campaign is part of

AI's larger push to involve socially con-

scious artists spreading the word about

the organization that has helped free

40,000 prisoners of conscious in its 41

years. In the '80s. Amnesty formed an

alliance with recording artists that

resulted in two stadium tours featur-

ing top artists, but in the '90s. it re-

treated from the artist community.

"The organization underwent a lot of

turnover and became strong in some
areas that we'd never been strong in.

and we had to abandon some other

things." says AIUSA director of nation-

al events Josephine Ciallella. Now.

Ciallella says, "we're ready to get back

and hopefully be adopted as the music

industry's human-rights organization."

Beth Orton and Aimec Mann per-

formed at an Aug. 21 benefit for AI in

Los Angeles at the John Anson Ford

Theater, and more charity shows are

in the works, although Ciallella says

she doesn't know if returning to the

days ofstadium shows is the way to go.

"A big concert is great, but a small

number of shows in a variety of cities

may have further outreach." she says,

noting that she's in discussions with a

_ niimher of artists for upcom-

ing shows. The Aug. 21

low also drew special

guests CokJplay and

MmDeftoCiallella's

delight. "We need

to raise awareness

in a new genera-

tion of musi-

cians," she says.

"We're so thankful

to the Stings. I '2s.

ind Peter Gabriels of

the world, but we need

them to help pass the torch."

SHORTLIST: The 10 finalists for the sec-

ond annual Shortlist Prize for Artistic

Achievement i n Music are Aphex
Twin. Drukqs (London/ Sire): the

Avalanches. Since I Left You (XL

Recordings): Bjork. Vespertine (Elek-

tra): Cee-Lo. Cee-Lo Green and His

Perfect Imperfections (Arista): DJ
Shadow. The Private Press (MCA):

Doves. Last Broadcast (Capitol); the

Flaming Lips. Yoshimi Battles the

Pink Robots (Warner Bros.): the

Hives. Veni Vidi Vicious (Sire/Reprise/

Burning Heart/Epitaph); N*E*R*D.
In Search Of. . . (Virgin); and Zero 7.

Simple Things (Palm). The Shortlist

Prize, modeled after Britain's Mercury

Music Prize, was started by MCAVP of

A&R Tom Sarig and marketing con-

sultant Greg Sports to honor albums

solely on their creative merit. The fi-

nalists are selected by members of the

artistic community, including Beck.

Mos Def. Sonic Youth's Kim Gordon,

directors Baz Lurhmann and Spike

Jonze, Iggy Pop, Jill Scott and the

Strokes' Albert Hammond Jr. The

winner will be announced Oct. 29 at a

ceremony at LA's Knitting Factory.

STING HONORS WHITE. Upon receiving

the Emmy for outstanding individual

performance in a variety or music pro-

gram Sept. 22 for A&E In Concert:

Sting in Tuscany, Sting dedicated the

award to late Billboard editor in chief

Timothy White, the special's head writer.

We at KOCH Entertainment remember

Tom as a devoted friend and leader.

His spirit will be with us forever.
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Headley MakesJump From Broadway To RecordBins On RCA
BY GAIL MITCHELL

Major coast-to-coast buzz. That's

what Heather Headley is steadily

amassing in advance of the Oct. 8

release of her RCA debut This Is

Who IAm.
"Heather Headley is like a breath

of fresh air." says Dedry Jones, liai-

son for the Independent Music
Group (IMG), a collective of 38 ur-

ban retailers. "[Lead single] He Is'

is a great song that gets great audi-

ence reaction. All I can say is. wait

until people hear the rest of the CD.

It can be huge."

Quite a review for a new artist

—

especially an R&B newcomer mak-
ing the transition from Tony Award-

winning Broadway star iAida). Such

a move isn't an automatic given. For

every Stephanie Mills (hitmakerwho

starred in Broadway's The Wiz),

there's a Jennifer Holliday (one of

Broadway's Dreamgirls), who wasn't

able to parlay her star-making role

into consistent record sales.

"It was always in my spirit to do

R&B and pop. But Cod planned a

nice little detour for me." says

Headley. who also originated the

role of Nala in The Lion King. "In

retrospect. I couldn't have asked for

a better training ground. The hard-

est tiling about making this transi-

tion was trying to contain my voice.

When you're doing theater, you're

screaming to 1,600 people. It's dif-

ferent in a studio."

RCA president Bob Jamieson
notes, "It took a minute for us and

Heather to find her soul and find

who she was Imusically]. But once

she found it, the whole thing took

off. She's a special artist who's made
a multi-format record that will stand

the test of time. You don't always get

or find that with people coming out

of session work or Broadway."

Making the adjustment from
stage to studio in no way diluted the

power of Headley 's depth-defying

voice, which can shift from passion-

ate and vulnerable to down-home
soul effortlessly. While the artist de-

scribes her sound as "Whitney Hous-

ton meets Lauryn Hill with a dash of

Aretha." Jones adds that Headley

"takes the best qualities in terms of

Broadway musical bravado and emo-
tional interpretation and infuses

[theml into R&B and pop songs in a

manner that's rarely heard."

That's quite apparent on "He Is."

which currently stands at No. 55 on

the R&B/Hip-Hop Singles & Tracks

chart. It's a joy-filled proclamation

that celebrates what it means to

have a good man. By the end of the

song. Headley's soulful vocals

backed by a churchy Hammond B-

3 organ will have you on your feet

and testifying.

Wherein lies the other secret to

Headley's burgeoning R&B success:

her lyrically rich material. During

the two years it took her to complete

the album while continuing her Aida

commitment. Headley and RCA sen-

ior VP ofA&R Stephen Kcrrera (who

also executive-produced the 12-song

set) listened to 100 songs, pared

down from the 500 that I'errera says

he initially received. From there, the

list was whittled down to between 50

and 60 songs and later to 25 that

"we recorded for real," Ferrera re-

calls. "With any great singer, the key

is in the repertoire, finding songs

the singer can make his or her own.

The hardest part was picking the

final 12 that we put together like a

movie: beginning, exposition, cli-

max, and ending. These songs show
Heather's many facets as a person,

artist, and storyteller."

"I recorded so many songs that

this was going to be the first debut

album that came out as a boxed set,"

jokes Headley, who is managed by

Randy Hoffman of New York-based

Hoffman Entertainment. "But my
major concern was that we get the

right songs; songs that lyrically

touch your heart. If my brain con-

nects with my heart and voice, that's

the best thing on earth."

Working with such producers and

songwriters as Jimmy Jam & Terry

Lewis, Dallas Austin, Shep Crawford,

Deborah Cox, Gordon Chambers.
Shanice Wilson. Joshua Nile, and
Britain's DTnfluence, I leadley paints

from a colorful palette encompass-

ing R&B/soul. pop. and reggae that

covers male/female differences

("Nature of a Man"), relationships
( "Fulltime Overtime," "Four Words

From a Heartbreak"), and teenage

pregnancy ("Sista Girl"). One of

three tracks co-written by Headley,

"Sista Girl" is a street-edged song

reminiscent of the Supremes' les-

son-spinning '68 hit "Love Child."

Initial introductions to Headley

were made in July by way of show-

cases staged in such major markets

as New York, Los Angeles, Dallas,

and Washington. D.C.. as well as on
this year's Essence Awards telecast.

Beginning the third week in Sep-

tember, RCA began a national roll-

out of intimate-venue performanc-

es in conjunction with radio and
Fader magazine. "Interestingly

enough, we're taking a rock ap-

proach with Heather." VP of mar-
keting and artist development Kaja

Cula says. "Wherever we have radio

airplay we're inviting consumers to

experience her by selling low-priced

tickets that will usually reflect the

station's frequency."

The Headley campaign also in-

cludes an aggressive online push,

street and college marketing. "He Is"

club remixes, cover and feature sto-

ries in various consumer publica-

tions, video channel tie-ins. and var-

ious TV appearances. Targeting

mainstream R&B and crossover

radio, RCA plans to release the al-

bum overseas next year.
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Frank Black & The Catholics Have SpinArt Seeing Double
BY TROY CARPENTER

A decade ago, Charles Thompson,

aka Frank Black, was opening for U2

on the Zoo TV tour as Black Francis,

the abrasively creative guitar-play-

ing frontman of the Pixies. Success

was smiling on Thompson and his

critically lauded band; Kurt Cobain

had just helped punk explode into

the mainstream by, in his own
words, "ripping off" Thompson's dy-

namic approach to guitar-pop. But

internal tensions were wreaking
havoc on the Pixies. Within a year,

the indie darlings had split.

A decade on, the California-born

Thompson has grown as a musician

and found his true calling. As Frank

Black, a troubador of the old order,

he has not stopped the creative flow

and indeed may be in the midst of his

most fertile period yet. With the help

of the Catholics, his band of seven

years, he's outlasted much of his for-

mer peer group. He shows no signs

of slowing down, given the onset of

his seventh and eighth solo sets,

Black Letter Days and Devil's Work-

shop, which simultaneously streeted

Aug. 20 on SpinArt.

With 29 songs between them, the

dual releases well represent the band's

rock'n'roll workhorse aesthetic. Black

Letter Days, which was recorded be-

tween last October and January, opens

and closes with different versions of

Tom Waits' apocalyptic ditty "The

Black Rider," and in between runs the

gamut of the Catholics' repertoire:

witness the balls-out rock of "1826"

and "Black Letter Day," the story-

telling "Valentine and Caruda," the

high, lonesome plains balladry of

"The Farewell Bend" and "Whisper-

ing Weeds," and the road-trip rocker

"California Bound."

But after completing this expansive

18-track album, the group still had a

sizeable batch of material worked up

and decided to do more recording ses-

sions in March and April, which bore

Devil's Workshop.

The more concise of the two, Devil's

Workshop is a heady 1 1 track work-

out, featuring 35 minutes of uptempo

rock epitomized by the angular "San

Antonio, TX" and the ominous storm

tale "His Kingly Cave." The album also

refashions a couple Black nuggets,

including "Velvety," which had word-

lessly surfaced in 1990 as the Pixies B-

side "Velvety Instrumental Version."
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SpinArt CM Jeff Price laughs when
asked for his reaction when he first

heard the artist—managed by Ken
Goes for Los Angeles' Anything Goes

Management—was giving him two

albums at once.

"We chewed on it for a while and
investigated the possibilities," he

says. "Should we do a double album?

Can we separate them by six months
or put it all on one album?"

Serendipitously, Waits (who had

served as musical inspiration for the

group) also provided marketing
inspiration with his recent Anti/Epi-

taph simultaneous releases of Blood

Money and Alice. Price says that

"showed it could succeed."

SpinArt is working the records to

triple-A radio by way of an "amal-

gam" compilation pulling tracks

from both. For the Black staple of

college radio, SpinArt is issuing both

sets separately.

The band played week-of-release

instore performances at Amoeba
Records outlets in Los Angeles and

San Francisco, as well as at Finger-

prints in Long Beach, Calif. Then it's

back on tour, where Frank Black &
the Catholics (who are booked by

Steve Ferguson with Little Big Man)

were born to be.

Noted road hog Black acknowl-

edges that "we've spent quite a few

years just touring wherever we want,

whenever we want," with just the

group and two vans. But this time

around. Black and the Catholics

want to streamline the tour experi-

ence, being a little more selective

with markets and venues.

"I just want the band to be really

fresh," he explains. "I wanna thin it

out a little bit and do a nice show.

I'm not saying we're gonna bring

production and lights and fireworks,

but just do a really good job."
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Drift.
PURE HARMONY: One of the best

shows we saw this past summer
was not in an arena or a hipper-

than-hip New York club. It was in

a small theater in Provincetown,

Mass. The act wasn't a red-hot new
rock troupe about to explode, nor

was it a deeply introspective

singer/songwriter. It was the rich,

four-part harmony quartet the

Kinsey Sicks.

Actually, the group—which
comprises Ben Schatz. Chris
Dilley, Maurice Kelly, and Irwin

Kelly— prefers to be called a

"beauty shop quartet," since it

marries smooth a cappella har-

monies a la classic barbershop
quartets with drag—making it

one of the more uniquely origi-

nal (and thoroughly fun and
entertaining) acts we have en-

countered
in years.

The Kinsey

Sicks are cur-

rently pro-

moting their

fourth CD,
Sicks in the

City, an al-

bum that com-

bines charm-

ing original

fare like the

lilting
"Leaning
Close" and
familiar ma-
terial rewritten in comedic/parody

form. For example, West Side
Story's "Maria" is hilariously recast

here as "Ad Nauseum." Also ex-

tremely amusing is the act's revi-

sion of the Association's "Cherish,"

which is delivered here as the

cheeky, envelop-pushing "Fetish."

Though it might be hard to

imagine a project like this rising

above the club circuit, we're not

convinced that some of the mate-

rial wouldn't be a fine fit for

morning radio shows that make a

habit of programming song paro-

dies and other funny musical bits.

In a just world the Kinsey Sicks

would be snapped up by a major

radio station.

Given the act's increasing me-
dia profile, we're not alone in

such an assessment. The Kinsey

Sicks have been called "gut-
wrenchingly funny" (The Advo-
cate) and have been praised for

their "voices sweet as birdsong"

{The New York Times). They have

been profiled on 20/20 and CBS'
The Early Show.

Much of their media attention

has been due to their Drama Desk

Award-nominated off-Broadway

show Dragapella! Starring the

Kinsey Sicks.

At the moment, the act is play-

ing gigs in San Francisco and
other parts of the U.S. that include

Portland, Ore., Grand Rapids.

Mich., and Boston. A return en-

gagement in New York is under
consideration.

At the moment. Kevin Smith
Kirkwood is touring with the act

through the spring in place of

Kelly, who has temporarily left the

lineup (but appears on the CD).

Of the show, Dilley says, "I love

how it allows a different side of my
personality to come out. You can

access your feminine side, of

course, but it's more than that.

You just generally free different

sides of yourself."

Schatz has a different perspective.

"They're basi-

cally our ther-

apy issues
onstage."

In any case,

this is one act

that should
not be missed,

either in-per-

son or on CD.

For more in-

formation or

to order Sicks

in the City,

log on to

the group's

Web site,

kinseysicks.com.

FEEL THE BEAT: On his fine disc

Reasons, German newcomer Beat

conjures images of the long-ago

synth-pop era of the '80s.

Actually, his penchant for spare,

keyboard-driven arrangements
that are topped with rich, soulful

vocals is strongly reminiscent of

one particular act from that peri-

od: Erasure. In fact, we might
even dare to argue that Reasons
is stronger than Erasure's last

studio effort.

Working with producers Tom
Peschel and Jens Fischer-Rodri-

an, Beat fleshes out songs like

"Why Should I Pretend" with sleek

horns, while the single-ready

"Sometimes" has accents of

acoustic guitars. But the real draw
of this project is the artist's gen-

tle lyrics, as well as his talent for

crafting instantly memorable
hooks. That said, Reasons doesn't

unfold like a series of potential

singles. It's more of a vibey piece

of music that is best consumed
in total.

For more details or to order the

disc, call 212-337-3366.

The Donnas Keep Building With Move To Atlantic
BY TODD MARTENS
Through five albums, the Don-

nas have delivered dozens of over-

the-top party anthems, spinning

tales of high school debauchery
and throwaway boys with Kiss-

sized riffs and a pop-gloss. These

Joan Jett disciples are rock veter-

ans in their early 20s. and are now
ready to graduate from the inde-

pendent world, having recently

traded in Lookout! Records for

Atlantic Records.

"After a while on an independ-

ent label it seems like you can
only go so far," drummer Tory

Castellano says. "You just sort of

stay at the same level. We didn't

want to make a move until we
really had a fan base, because we
wanted to be able to say what's

working and prove that we knew
what we were doing."

The group, whose 2001 album
Turn 21 sold 34,000 units, ac-

cording to Nielsen SoundScan,
clearly made their case. Atlantic

took a relatively hands-off ap-

proach, allowing the band to

retain its long-time producer.

Robert Shimp. and made few trips

to check in on its new act.

"When we were first starting

out and playing in my parents'

garage, all the guys in our grade

would come and bang on the door

and we felt like we had to let them
in," Castellano says. "They would
whisper about us while we were
playing, so from then on. we never

let anyone in."

The Donnas' 13-track Atlantic

debut. Spend the Night (due Oct.

22), is the group's most confident

effort yet. seeing the act expand its

range with the Sticky Fingers
swagger of "Please Don't Tease"

and lay on the hooks with the

rhythmic flux of "Too Bad About

Your Girl."

The band, whose songs are pub-

lished by BMI. is willing to do

whatever it takes to get the word
out: The Donnas recorded a radio

commercial for Budweiser. li-

censed music for advertisements

for Sprite and Target, and posed

for a Levi's print campaign. Castel-

lano says the hand isn't worried

about fallout from the punk com-
munity that follows the Berkeley.

Calif.-bascd Lookout!.

"I don't see anything wrong
with commercials," she says. "We
thought people might be upset

about it. and we knew people

would be upset about us signing

with Atlantic, but people are

always going to say we're not punk
enough, and we never said we
were punk anyway."

In fact, the band hasn't com-
pletely severed ties with Lookout!,

as Molly Neuman, who co-man-
ages the Donnas with Joseph
Minkes, is LookouU's general
manager. In addition, the inde-

pendent label will release a vinyl

edition of the album.

A video is being shot for first

single "Take It Off." and the first

50.000 CDs sold will come with a

bonus DVD.
The band, booked by Evolution,

will play some dates with Jimmy
Eat World before headlining its

own jaunt in late October.

After the extraordinary success
of their live album "EN VIVO". .

.

AIRES TANGO are back to seduce
you once again with their latest
new album "ANIVERSARIO"
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Spend a romantic

evening with us.
(Don't worry, you get your own room.)

You and your special someone

will be welcomed to your Premier King guest

room with a bottle of chilled champagne and a platter of

fine French cheeses, bread and fresh fruit. Enhance the

mood with a couple of romantic movies from

our Movie Library and awake to fresh juice,

coffee and croissants served in

your room the next morning.

Romance Package

$255 per

night*

THE GR AC I E LA
BURBANK

The Media District's newest upscale

boutique hotel, offering 101 casually

elegant guestrooms and suites.

322 North Pass Avenue

Burbank, CA 91505

Phone 818.842.8887

Reservations 888.956.1900

Fax 818.260.8999

www.thegraciela.com

'Double occupancy. Occupancy tax and gratuity

not included. Limited offer, limited availability,

price subject to change without notice.

Eyes Adrift:

A Rebirth For Its

Famous Members
BY WES ORSHOSKI

NEW YORK—With the exception of

maybe Lynyrd Skynyrd. one would
be hard pressed to name another

band that has experienced as much
career-related heartbreak as alt-rock

supergroup Eyes Adrift, which fea-

tures ex-Nirvana bassist Krist

Novoselic, former Sublime skins-

man Bud Gaugh. and Meat Puppet

Curt Kirkwood.

"It's like we're the tragedy band.'

We're fuckin' awash in all this grim

shit. But you know what's gonna

pull us out of it? Our music. Our
music is groovy," says Kirkwood,

whose Meat Puppets dissolved in the

late '90s, as heroin tightened its grip

on his brother. Cris, the band's

bassist. (Nirvana ended with Kurt

Cobain's 1994 suicide, while Bradley

Nowell's 1996 heroin overdose
spelled the end for Sublime.)

A rebirth for each of its three

members. Eyes Adrift—whose
eponymous debut arrived Sept. 24

on SpinArt—was formed shortly

after Novoselic caught a Kirkwood

solo gig in Seattle last year. A day or

so after the show. Novoselic called

Kirkwood to see if he'd be interest-

ed in jamming.

"If you're in my shoes, and you

see how my life has progressed, hav-

ing Krist call me is not a small

thing." Kirkwood says, referring to

he and his brother's appearance on
Nirvana's MT\' Unplugged and the

resulting prominence it delivered to

the Meat Puppets.

Coincidental^, Gaugh. having

just left the Long Beach Dub All-

stars, phoned a few days later with

the same inquiry. Soon after, all

three convened in Austin and began

recording, writing, and cutting

many songs on the spot. "It was just

beautiful," Novoselic says. "We were

laughing the whole time; and that's

the way it should be."

SpinArt is working "Alaska" to

commercial modern-rock and is also

preparing a video for the song. Man-
aged by Austin-based Corey Moore,

Eyes Adrift will soon return to the

road for a jaunt that will continue

through the end of the year. Says

Novoselic, "It's great to be back in

the game again."

IMMORTAL BELOVED: Anne-Sophie

Mutter always knows what the first

question in any interview regarding

her latest recording is going to be.

"Why do the Beethoven again?" she

moans, eyes rolled skyward. With a

laugh that belies her seeming
indignation, she asks, "Can we start

with something else?"

Still, after an impromptu chat

about her favorite restaurants in

Manhattan (Picholine and Jean-

Georges, in case you're curious),

the first question remains. Given

the classical recording industry's

current slump and the widely held

notion that new recordings of stan-

dard repertoire aren't smart busi-

ness, why has Mutter—one of the

world's best-loved violinists and an

ardent champion of contemporary

composers—joined forces with

Kurt Masur and the New York
Philharmonic to rerecord

Beethoven's Violin Concerto? Their

new disc will be issued Oct. 8 by

Deutsche Grammophon, but with

Beethoven's concerto already well

represented in the catalog—includ-

ing a widely admired 1979 record-

ing by Mutter on the same label

—

why do it again?

"Because I can't go to the restau-

rant all of the time," is the quick

response, accompanied by another

hearty laugh before Mutter's con-

summate professionalism asserts

itself. "A recording is a snapshot of

an artist's life and development."

she says. "What you live through in

more than 20 years fills you with a

depth that wasn't there when you

were younger. At 38, I'm reconsid-

ering and putting down a second

viewpoint of core repertoire, and

the Beethoven is certainly the

crown of that repertoire. It's so

removed from the anger and phys-

ical force Beethoven very often

shows us; the concerto is a sum-
mary of philosophy, human spirit,

and love."

Mutter's first recording of the

work, made with her mentor. Her-

bert von Karajan. and the Berlin

Philharmonic, displayed the al-

ready estimable skills of a young
performer caught in the first

blush of what would become an

enduring career. That recording

still merits consideration, but it's

clear from the onset that Mutter's

new recording—captured live in

May during Masur's emotionally

charged final weekend as New
York Philharmonic music direc-

tor— is filled with greater inter-

pretive depth, nuance, and insight

than its predecessor.

Asked for specific ways in which

her view of the work has changed,

however. Mutter demurs. "One
would have to go back and com-
pare, which is something I've

Steve Smith

never been interested in doing,"

she explains. Music is something

that is ever-changing: Even if you
burn it on a CI), in the moment
that the concert ends, we have it

in our hearts but it's gone. It's a

sculpture I have to rebuild the

next evening. In that sense. 1 don't

want to compare what I do today

to what I did 22 years ago. The way
I see the architecture of these

three movements will never
change; the cathedral basically

stands as it did. hut in the small-

er aspects of that building, there

will he much more detail and
depth of understanding."

Masur and his well-honed or-

chestra provide ideal support for

Mutter's elastic pace and structure,

much as they did in her second re-

cording of the Brahms Violin Con-

certo five years ago. "What Masur
brought to the New York Philhar-

monic was tremendous refinement

and beauty of sound," Mutter says.

"He's a very, very demanding maes-

tro who doesn't let you get away
with anything, hut lie's also ;i musi

cian who lets you fly free. In that

respect, he very much resembles

Karajan. It's the quality "I leader-

ship and partnership, listening and

stepping back if necessary, which is

also required from a soloist."

Mutter switches lo recital mode
in October, touring with works by

Brahms. Faure. Gershwin. Kreisler.

and new husband Andre Previn

that will make up her next CD.
Song and Dance, due next year.

Mutter will present the program
with pianist Lambert Orkis in

Chicago; Boston: New York:

Newark, N.J.: Washington, D.C.:

and Philadelphia. Of Previn's

"Tango Song and I fence," she gush-

es, "It's so beautiful and clever, and

rhythmically terribly difficult—the

last movement is rhythmically the

most difficult piece I've ever played

in my life." At the end of the month,

she returns to the Boston Sym-
phony to perform Previn's new Vio-

lin Concerto, which she premiered

there in March: she brings that

work to New York next April.

18 www.billboard.com BILLBOARD OCTOBER 5. 2002



CONTEMPORARY CHRISTIAN/GOSPEL

by Deborah Evans Price

Ground
STILL GOING STRONG: At an age when
many artists might consider retire-

ment Southern gospel patriarch Bill

Gaither's career continues to gain

momentum. Let Freedom Ring, a

multi-artist project by Bill & Gloria

Gaither & Their Homecoming
Friends, debuted at No. 1 on the Top

Contemporary Christian album chart

last issue, marking the Gaithers' first

time at that chart's summit. The
Gaither gang also debuted at No. 3 on

the chart with God Bless America
|Over the Counter. Billboard, Sept 281.

In this issue. Lei Freedom Ring and

God Bless America are No. 6 and No.

7. respectively, on the Top Contempo-

rary Christian album chart.

Both projects, the latest in the pop-

ular Gaither Gospel series, were re-

leased Sept. 10 by Gaither's Spring

House label, distributed via EMI Music

Distribution to the general market and

via EMI Christian Music Group's Chor-

dant Distribution in the Christian

retail market Issued on cassette. CD.

DVD. and VHS. LeiFreedom Ring and

God Bless America also claimed the

No. 35 and No. 44 spots, respectively,

on The Billboard 200, the highest

debuts ever for both Gaither and any

Southern gospel music on that chart.

Gaither product always does well on

the BillboardTop Music Video chart, as

Let Freedom Ring and God Bless

America debuted at No. 1 and No. 2,

respectively. "We're excited." the 66-

year-old singer/songwriter says. "Wejust

do our art. and we want to do it the best

we can do it. and when people buy it like

they are buying it it's very exciting!"

Recorded live at Carnegie Hall in

April, the patriotic-themed projects fea-

ture performances by the Gaither Vocal

Band, the Hoppers, the Martins. Jessy

Dixon. Janet Paschal. SancB Patty. Lar-

nelle Harris, Mark Lowiy. Natalie Giant

Andrae Crouch. George Beverly Shea,

and others. They were in the works for

two years, long before the tragedies of

Sept 11, 2001. "For a long time, patri-

otism wasn't cool," Gaither observes.

"But it's very easy now for people to say.

I'm proud to be an American.'

"

"Timing was terrific." Spring House

president Barry Jennings adds. "It was

a positive message in the midst of all

that [Sept. 1 1 coverage]."

Other factors that contributed to

strong sales were a busy tour schedule

that included performances at the

National Quartet Convention (Sept 9-

14 in Louisville, Ky.) and having Spring

House mail a new catalog to 13 million

homes. The projects were broadcast

over 1 1 cable outlets, including PAX-TV,

Family Net and Trinity Broadcast Net-

work, and began airing Sept 22 on BET.

Gaither says, "No matter where we
go, people say. We see you all the time.'

Television must be making a difference."

According to Jennings, the direct-

response TV spots were tagged to drive

consumers into such retailers as Tar-

get and Family Christian Stores, and

he credits Chordant with "taking this

project to new heights."

It may seem unusual to release

two titles simultaneously, and other

artists might be concerned that it

might split sales, but Gaither says he

had too much great material to limit

to one video. Obviously, it didn't hurt

sales. In fact, according to Jennings.

"85% of consumers who buy one,

buy both" when Gaither releases two

simultaneously.

In the past 10 years. Gaither has

released nearly 70 video titles, with 10

debuting at No. 1 on the Billboard

Top Video chart since 1997. Next on

the agenda, the Gaither Vocal band

will film a video in Australia at the

Sydney Opera House in November for

release next year. In January, look for

Spring House to release two new
Gaither projects. Heaven and Meet-

ing in the Air.

NQC WRAP UP: Southern gospel fans

from 40 states and a dozen foreign

countries gathered for the 45th annu-

al National Quartet Convention at the

Kentucky Fair & Expo Center in

Louisville. Among the highlights were

Bill Gaither's "Class Sing," a two-hour

event featuring more than 40 artists

... In other news. Jonathan Martin has

left the Spring Hill family trio the Mar-

tins. Paul Lancaster, formerly with

Sunday Drive, has joined sisters Judy

Martin Hess and Joyce Martin McCol

lough . . . Spring Hill Music Group is

now being distributed through Word
Distribution. It was previously with

Chordant . . . Legacy Five will travel to

London Oct. 6 to record with the Lon-

don Philharmonic Orchestra for its

first Daywind release . . . Mark Bishop

has a new solo release. Faith, Family it

Friends, on Sonlight Records.

In The News
• Nashville -based management
company Blanton I larrell Cooke

& Conine is partnering with

Moose Management president

Mitch White and has signed new

Vertical Music artist Kara, whose
eponymous debut disc bowed
Sept 3. White joins Blanton I lar-

rell Cooke & Corzine as VP of

artist development and brings

along clients Fernando Ortega

and Watermark. The company
handles the careers of artists Amy
Grant and Michael W. Smith and

author Frank Peretti.

• EMI Christian Music Group.

Word Entertainment, and Provi-

dent Music Group are again part-

nering to issue the latest in the

WoW series. WoWHits 3003 hits

the Christian retail market
through Chordant Distribution

Group and general-market outlets

through EMI Music Distribution

Oct. 1 . It includes 30 songs by such

Christian artists as Steven Curtis

Chapman. Nicole C. Mullen, and

CeCe Winans. Also coming is the

first WoW holiday collection, 1 1 oil

'

Christmas, streeting Oct. 1 via

Word, and WoWHits 2003: The

Videos (Sparrow, on DVD/VHS).

• Melissa Greene has joined Spar-

row Records group Avalon, replac-

ing soprano Cherie Adams, who is

pursuing a solo career. Greene joias

Avalon members Michael I'assons.

Jody McBrayer, and Janna Long.

McBrayer recently issued a solo

album. Who I Am, on Sparrow:

Ijing's solo set. Janna, is slated for

release Now 5. With Greene in place.

Avalon is preparing for its Joy

Christmas tour. Also, look for Adams

to add "author" to her resume, as

she's working on a new hook geared

toward single Christian women.

• Big Idea's first full-length Veg-

gieTales movie, Jonah, premiered

Sept. 19 in Nashville to enthusiastic

response. Numerous country and

Christian music artists attended

(many with their small children in

tow), including Michael W. Smith.

Sara Evans, Trace Atkins. Plus One's

Nate Cole, and Steve Taylor.

• Steven Curtis Chapman. Third

I )ay. Tc ibyMac. and Fred Hammond
were among those who performed

Sept. 1 1 at Madison Square Garden

in New York at A Tribute to Grace

and Hope, a special event com-
memorating the first anniversary

of the terrorist attacks. Chapman
performed a new song he'd fin-

ished minutes before taking the

stage, titled "Remember the Day."

New York firemen, police officers,

and political dignitaries, including

Governor George Pataki. also par-

ticipated in the event.

Spirit
TAKING IT UP: Arrow Records is shift-

ing into high gear with the Sept 17

appointment of Shawn Tate (former-

ly of EMI Gospel) as its new GM. The

recent announcement signals the

quest of the 4-year-old, Atlanta-based

label—an affiliate corporation of Dr.

Creflo A. Dollar's World Changers

Ministries—to be a major player on

the gospel music scene.

"The label is looking to compete on

a national level with Pastor Taffi L.|

Dollar's vision of signing artists who
sing life music—music that is posi-

tive and inspirational in nature.'' Tate

says. "I look forward to building a

team that gives flight to that vision."

Tate, who will manage all areas of

the label's operations, says he has a

three-point plan. "First, we're going

to be signing world-class talent to

inspire the unchurched and the

churched, to establish national dis-

tribution so that this talent can be

heard, and to prove that an inde-

pendent church-based label can be

successful and win."

The label currently has a roster of

four acts, including Dr. Creflo A. Dol-

lar & the Changing Your World Mass

Choir. Their November 2000 release.

From the Heart ofGod, marked the

label's official bow into the gospel

marketplace. Tapping into the nation-

al network ofchurches forged by Cre-

flo Dollar Ministries (including its

20.000-strong, Atlanta-based churchl,

the CD sold upwards of 20,000 units.

Tate says, "That says to me that a

church-based record-company model

can be successful. Given the right

record and extended marketing plat-

form, Arrow Records is poised to be a

vibrant and profitable entity that max-

imizes relationships with churches

and ministries around the world."

Taffi L. Dollar—who serves as

Arrow Records CEO and is also Cre-

flo's wife—says. "The addition of

Shawn Tate to our staff is only the

first of several changes we will be

making to position the label to do

great things. With the incredible

by Lisa Collins

artists we have on the label and the

strong team we are assembling, we
believe that Arrow Records will be a

force in the gospel music industry."

Tate anticipates a minimum of four

to five releases in 2003, beginning with

a first-quarter release from Generation

J, an urban- and pop-flavored brother-

and-sister foursome, and including a

follow-up release from Dollar and his

Changing Your World Mass Choir.

SPEAKING OF PREACHERS: Ablife

Records' Dr. Ed Montgomery and ALC
Featuring Mark Taylor have released

their new five double-CD.Mark Taylor

and ALC: Total Lire Experience,

which was recorded at Montgomery's

6,000-member Abundant Life Cathe-

dral in Houston. The collection fea-

tures Montgomery, along with pro-

ducers Chris Walker and Taylor

(Abundant Life Cathedral's musical

director), and the 70-voice Abundant

Life Cathedral Choir. It is the third

production from Ablife Records, a

division ofMontgomery's ministry . .

.

Bishop Andrew Merritt & the Straight

Gate Mass Choir recorded their latest

CD Sept. 15. at the Straight Gate

International Church in Detroit. Spe-

cial guests included Fred Hammond
and former Commissioned member
Keith Staten

PRAISE WHERE PRAISE IS DUE: That s

the mission of the Detroit-based

Gospel Music Hall of Fame & Muse-

um, whose sixth annual induction

ceremony—set for Oct. 26—will

honor the achievements of Charles

Fold & the Charles Fold Singers. Dr.

Charles Hayes & the Cosmopolitan

Church of Prayer Choir. Lee Williams

& the Spiritual QCs. Bill & Gloria

Gaither. Rev. Cleophus Robinson.

Daryl Coley. and Yolanda Adams.

"This year's event will once again

demonstrate the Gospel Music Hall of

Fame & Museum's commitment to

preserving and celebrating the work

of the world's legendary gospel enter-

tainers." founder David Cough says.

Dr. Bobby Jones will host.

BRIEFLY: Richard Smallwood. Don-
ald Lawrence, and Karen Clark-

Sheard are winging their way across

the country with the Alliance tour,

which also features newcomers Ted

& Sheri. Maurette Brown-Clark,

and Vanessa Williams. Kicking off

Aug. 30 in Louisville. Ky., the tour

will wind down Nov. 3 in Dover. Del.

. . . Central South Gospel played

host to its inaugural National Re-

tailer's Conference in Nashville

Sept. 29-Oct. 1.
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Flaming Lips, Beck Pucker Up On JointTour
Two Established Headliners Will Play Separately And Together On The Same Bill

BY SUSANNE AULT

LOS ANGELES—In what's shaping

up to be a great rock pairing.

Beck's upcoming theater tour will

use the Flaming Lips as both a

backing and support act.

In the mode of Tom Petty & the

Heartbreakers' similar duty with

Bob Dylan more than a decade ago,

this is one of the few times a bill of

this sort, with two established

headliners playing separately and
together, has been put together in

a while.

"I think it's very unusual— it's

definitely casting an eye toward Neil

Young and Crazy Horse," says Jim

Guerinot, partner in Rebel Waltz

Management and Beck's manager.

"We want this tour to be a real

event—something you might not

see again."

Beck sees it as "an interesting

alchemy that really starts a cool

musical dialogue . . . Why not?" he

asks. "There's no rule book here."

Flaming Lips frontman Wayne
Coyne was caught off-guard by

Beck's invitation to join together

on tour. "We looked at each other

and said. This is bizarre.' But what

he did is a ballsy move," he says.

"This just sounds too cool."

Beck and the Flaming Lips are

primarily booked into 2.500-

5,000-capacity theaters; in most

(W.

cases either act could probably

headline these relatively intimate-

sized venues.

Minneapolis' Orpheum Theatre

begins the 1
1 -date. East Coast first

THE FLAMING LIPS

leg Oct. 12. Other stops—booked
by Creative Artists Agency for Beck

and American Artists for the Flam-

ing Lips— include the Chicago
Theater Oct. 18 and Toronto's

Massey Hall Oct. 20. Two Beacon

Theater shows Oct. 30-31 close

things out in New York.

A 14-date West Coast leg is on

deck—but not confirmed—to start

Nov. 12 at Austin's Bass Perfor-

mance Hall. Also anticipated to be

included in the routing is Los Ange-

les' Universal Amphitheatre Nov.

25. with that leg wrapping Dec. 2 at

Portland, Ore.'s Arlene Schnitzer

Concert Hall.

NICE PRICE

Despite the uniqueness

of the package and the

intimacy of the venues,

tickets average $35, with

a few $45 exceptions for

larger markets like New
York. Considering the

uniqueness of Beck's out-

ing, tour organizers could

have upped the gross

potential by playing larg-

er buildings and/or pric-

ing tickets higher.

"The biggest gross pos-

sible is not necessarily the

best presentation possi-

ble" is how Cuerinot ex-

plains that going into amphitheatres

and arenas "wouldn't be consistent

to what the presentation of the

music will be."

Beck is making the rounds this

fall in support of his latest album.

Sea Change, which is being des-

cribed as his most somber, intro-

spective (translation: best-suited

to theaters) creation yet. Or as

Elliott Lefko, VP for House of

Blues Canada (which is promoting

the Massey Hall date! puts it.

"Here's some difficult music, but

he's giving it to you in the best

setting possible."

For their part, the Flaming Lips

are known for a bounder, loopier

musical style
—

"like Walt Disney

meets Led Zeppelin," Coyne says.

That contrasts with Beck's quieter

vibe, which he introduced during a

number of acoustic concerts he

played in August as his first public

foray with Sea Change.

But Coyne predicts that the Flam-

ing Lips will still dish out their usual

light and video-screen theatrics for

their opening set. "Beck likes those

elements of our shows. He wants us

to do something of that scale—[tot

do some bombastic things," Coyne

explains, adding that he's confident

the Flaming Lips can then seam-

lessly turn it down a notch when
transitioning to the position of back-

ing band.

With the combined strength of

Beck and the Flaming Lips—both

of their latest albums are getting

the critics' kiss of approval
—

"this

could be an arena tour," American

Artists' Trip Brown believes. "But

Beck did want to play small. He did-

n't want people to have to sit half a

mile away."

Denise Fresina, executive director

of Syracuse. N.Y.'s landmark The-

atre (hosting Beck and the Flaming

Its A Long Way To The Top
9

Shows Potential OfBaby-Boomer Market

BY CHRISTIE EUEZER
SYDNEY—A package tour of 30
Australian acts from the '50s, '60s,

and early 70s called It's a Long Way
to the Top has grossed $10 million

Australian ($5.5 million) and
opened up the music industry here

to the commercial potential of the

baby-boomer market.

The shows will yield a live album
and a DVD. At the same time, a two-

hour behind-the-scenes documen-

tary airs on the government-run
ABC-TV network Nov. 26. to be

released as a DVD in conjunction

with a coffee-table book.

A scaled-down version with a

dozen acts is slated for a run
through regional centers in early

2003. A sequel tour featuring acts

from the mid-70s to the early '80s is

also in the cards, according to

Michael Chugg. managing director

of Michael Chugg Entertainment.

He says. "It confirmed my belief that

Australians over 40 don't go out

only because there's nowhere for

them to go."

It's a Long Way to the Top was
inspired by a 13-part ABC-TV series

of that name from 2001. which
chronicled the growth of Aus-

tralian rock. It was the network s

highest-rated series. One of the

acts, Billy Thorpe, called Chugg

—

who was his roadie in the '60s

—

and suggested taking its first three

episodes on the road.

Chugg had also sensed Aus-

tralians were starting to look at

their musical past in the nationalis-

tic euphoria following the 2000 Syd-

ney Olympics. He calculated that a

fast-paced 3V2-hour show with mul-

timedia visuals and 40 chart-toppers

would sell out six metropolitan gigs.

A budget was set at $4.5 million

Australian ($2.5 million), and tick-

ets ranged from $80 Australian to

$135 Australian ($43.82-$73.94).

His partners in the venture were
theater/concert promoters Jacobsen

Entertainment (its chairman. Kevin

Jacobsen, played in the Joye Boys in

the '50s. backing his singer brother

Col Joye. who was on the tour). U.S.

promoter Jack Utsick. theater pro-

ducer Amanda Pelman. and talent

manager Brian deCourcy.

Chugg miscalculated. It's a Long
Way to the Top ended up tapping

19 shows, shifting 135,000 tickets,

and doubling the original budget.

He estimates that the planned
regional run could yield a further

90,000 tickets.

Part of the tour's success lies in

audiences shifting their focus to

Australian acts after the low Aus-

tralian dollar slowed down interna-

tional tours—promoters take more
chances with young global acts

wanting to build up an audience.

Among the new acts Chugg toured

this year were Fu Manchu, Gomez.
Spiritualised, and Black Motorcycle

Rebel Club. The popularity of

Japanese festivals ML Fuji (in July)

and Supersonic (in August) has

brought acts into the region.

"George Clinton was someone I'd

tried to get here for years." Chugg

says. "He came to Japan and then

to Australia, and the shows result-

ed in some of the wildest crowd
scenes I have seen."

But the greatest significance of It's

a Long Way to the Top is its impact

on the careers of its acLs. While many
of the acts re-formed for the tour,

some—like Joye. Normie Rowe, the

Atlantics. John Paul Young, Ross

Wilson, and Marcia Hines—contin-

ue to perform. "With a few excep-

tions, many of them struggle to

make money." Chugg says. "I think

this tour will reactivate a lot of work
for these acts."

Mushroom Marketing CM Carl

Gardiner agrees: "The music indus-

try has yet to work out that many of

these older baby-boomer acts have

a lucrative future in corporate gigs

and related opportunities."

Artists find the tour rewarding

on another level. Ross Wilson of the

band Daddy Cool says. "It was per-

sonally a buzz for me. meeting up

with some of those '50s guys like

Col Joye. Backstage everyone knew
they were part of something mo-
mentous, because that entire line-

up would never come together

again. 1 think the audience got that

vibe, too."

Lips Oct. 26). echoes that sentiment:

"As a music aficionado, I want to feel

it. see it. and smell it—and the only

way you can do that is in a theater."

Early indicators suggest the tour

should do well just the way it is,

easily out-grossing Beck's last

major trek, the January/February

2000 Midnite Vultures tour. That

12-date theater outing, which
included seven sellouts, drew about

3,860 people each night and aver-

aged $102,692 per show. The
Beck/Flaming Lips pairing, with its

similar parameters, should average

about the same amount but ulti-

mately pull in more dollars because

of the roughly 25 dates so far sched-

uled. A third leg is a possibility for

next spring.

And like many of the Midnite

Vultures shows, this bill should

generate sellout business. "Chica-

go sold out immediately .during

its Sept. 16 onsale] . . . Minneapo-

lis is on track to do the same thing

[for its Sept. 21 onsale]," says

Andy Cirzan, VP of concerts for

Jam Productions, which is pro-

moting both those shows. "We did

minimal marketing. But we
shouldn't have even done that in

hindsight . . . You know what? Any
promoter would be pulling your

leg if they said they were doing a

lot for the tour."

EASY TO PROMOTE
Tour sources admit that they

won't be putting the traditional

marketing muscle behind the event,

saving a good amount of money
along the way: Few, if any, radio

spots will run, and print ads will be

modestly placed.

Alternately, organizers are large-

ly relying on Beck fans to regular-

ly surf his Web site for tour updates.

In fact. 80% of the tickets are

pegged to sell via the dates' various

Internet presales.

Cirzan shares the view of a lot of

the tour's promoters, which include

Clear Channel Entertainment and

Metropolitan Entertainment
Group, that "it's obvious they could

play way bigger venues looking at

ticket sales [most of which haven't

gone on sale|. But |Beck| is the

kind of intelligent artist who is set-

ting up a situation where he's going

to play to people who totally love

him. Then it's really amazing that

he is taking the Flaming Lips out

with him. He's totally going the

extra mile."

As far as those small venues
undoubtedly leaving many people

without tickets, Coyne fittingly

brandishes some rock attitude: "Feel

compassionate about people who
can't get into a rock concert? That's

silly. Helping out homeless people

—

let's do that."
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Views
ZZ'S OVERSEAS: That little oT band

from Texas has taken its boogie thing

to Europe, beginning with an Oct. 1

stop at Hartwall Arena in Helsinki.

The tour will be out until Nov. 1,

when ZZ Top plays the Hammer-
smith Apollo in London.

The Euro trek is a make-up of

sorts for dates lost when a 1999

European leg was canceled after

bassist Dusty Hill was diagnosed

with Hepatitis C. But with Hill now
in remission. ZZ has a new RCA
album coming out next year, and life

is good.

"We've got some new material and

a new show, so Europe is getting the

best of both worlds." ZZ Top guitarist

Billy F. Gibbons says. "Of course, it's

making us work a little harder."

Gibbons says the European shows

include "some old blues songs we
rediscovered, a couple of the songs

from our new recorded project, and

the rest of it is three chords and real-

ly loud shit."

He adds that Texas boogie is

"presently quite the fashion" in

Europe. "I guess trends come and go.

but one thing that has managed to

remain quite attractive is American

pop culture, particularly throughout

Europe. France was the last card to

fall, so to speak, but even in the

stiffest of grinds, American pop cul-

ture reigns supreme."

That said, Gibbons believes ZZ
Top's trademark raunchy sound
translates loud and clear in diverse

cultures. Production capabilities,

interestingly enough, are usually

compatible. "Europe is not as pre-

dictable as the good old U.S.A. in

terms of what the rooms look like

and who's gonna be there," Gibbons

explains. "The power is still different.

That's one of the significant issues

that's always first at the top of the

equipment guy's list: 'Let's get this

power thing worked out.'
"

A veteran crew helps. "We've got a

lot of familiar faces with us. familiar

by Ray Waddell

with how to get the ZZ sound sound-

ing like ZZ," Gibbons says. "We've

got some very specialized and pecu-

liar back-line equipment, guitars,

and personal effecLs that are just that

and can't be compromised, in our

opinion. So the road crew has the

rather formidable challenge of get-

ting everything ready and plugged

in. whether it's Stuttgart, Arkansas,

or Stuttgart. Germany."

Previously. ZZ Top has been

known for its lavish, over-the-top

production touches, like bringing

Texas to the world via live coyotes

and rattlesnakes onstage. "That was

the 1976 tour, during the period

when giant stage productions were

the order of the hour," Gibbons
recalls. "Presently, the bulk of ZZ
fans want us back in the palm of

their hands, three guys playing three

chords. They like videos and they like

the cars, but the simple thrash-and-

bash presentation from the Texas trio

is what they like best."

The European dates are actually

an addendum to some U.S. dates the

band played this summer. "We made
a brief escape from the recording

studio and played a run of intimate

appearances at select casinos coast

to coast. It was a blast—tight, right,

and outta sight. Those shows gave us

a chance to see the light of day for a

change—a chance to fire it up and

make it greasy."

Obviously, these greasy shows
include the new material, but "a ZZ

show is not a ZZ show without

Cheap Sunglasses,' 'Sharp Dressed

Man.' 'Nationwide,' or even 'Waitin'

for the Bus/Jesus Just Left Chicago.'

Right about the middle of the pro-

gram we leave about three or four

empty spaces for spot calls. It keeps

us on our toes and allows us to

experiment and have a good time."

A new release is set for first-quar-

ter 2003. followed by a tour of "wher-

ever, whenever," Gibbons says. "I

wouldn't be surprised to see the

trucks fire up around February and

March." Already booked is a return

to RodeoHouston at Reliant Stadi-

um: last year at the final Rodeo-
Houston at the Astrodome. ZZ Top

drew more than 57,000 people at a

first-time play of the event.

Gibbons says 2003 will be a busy

and exciting year for the band. "We'll

take a nice little holiday and then get

back to spankin' the plank."

ZZ Top is booked by Rob Light at

Creative Artists Agency in the U.S.,

and Barry Dickins at International

Talent Booking books the band in

Europe. Bill Ham at l-one Wolf is ZZ
Top's longtime manager.
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ELTON JOHN & BILLY JOEL Philips Arena.

Atlanta
Sept 17

S2.025.750

S177/S87/S47

19.409

sellout

in house

NEIL DIAMOND Worcester's Centrum
Centre. Worcester. Mess.
Sepi 13-H

S1.423.665
S67 50:S37 50

22, 914

two sellouts

Concerts West. Set
Bonalede. Apregan
Entertainment Group

BRUCE SPRINGSTEEN A
THE E STREET BAND

Compaq Center.

San Jose, Calif.

Aug 27

$1.2S5;775

S75

17.137

sellout

House ol Blues Concerts

NEIL DIAMOND Continental Airlines Arena
East Rutherford. N J

Sept. 18

SI .041,753

S75/S57 50
15.480
sellout

Concerts West, Sal
Bonalede. Apregan
Entertainment Group

NEIL DIAMOND Nassau Veterans Memorial
Coliseum. Uatomtala. NY
Sept 17

SS32J1S
S75/S57.50

13.021

sellout

Concerts West Sal

Bonalede. Apregan
Entertainment Group

CHER, CYNDI LAUPER Target Cent nr.

Minneapolis
Sept 15

S869 162

S77 75/SS7.757J32.75

13.692

sellout

Cleer Chennel
Entertainment

THE WHO, COUNTING CROWS Greek Theatre,

Los Angeles
Sept. 18

S7S4.no
S504/S49

MW
sellout

Nederlender
Organization

BRUCE SPRINGSTEEN &
THE E STREET BAND

Rose Garden.
Portland. Ore.
Aug 20

S79&2O0
S7S

10.576

14.446

House ol Blues Concerts

AEROSMITH, CHEAP TRICK,
RUN D M C.

DTE Energy Musk Center.
Clark stem, M.ch
Sept. 18

$749,065

SKVS32 50

15.139

sellout

Cleer Channel
Entertainment Pelece
Sports & Entertainment

AEROSMITH, CHEAP TRICK.
RUN-D M C-

Blossom Music Center,

Cuyahoga Falls. Ohio
S744.076
S77 50/S63 50/S35 50

16,800

17.500
House of Blues Concerts

NEIL DIAMOND Pepsi Arena.
Albany. NY.
Sept. 21

1734.070
SB7 50/S37 50

12.540
sellout

Concerts West Sol

Bonalede. Apregan
Entertainment Group

NEIL DIAMOND Mohegan Sun Casino.
Uncasville. Conn

S724.740

S85/S65
MIS
solloul

Clear Channel Entsrtaiimnt
Sat Bonatedc. Apregan

Entertainment Group

NEIL DIAMOND Verizon Wireless Arena.
Manchester. N H
Sept. 23

SS7U9B
S67 50/S37 50

10.9*5
sellout

Concerts West Sal
Bonalede. Apregen
Enterteinment Group

REVOLUCION 2002 JAGUARES.
MORRISSEY, JUMBO

Amiwhoad Pond.
Anaheim. Calif.

Sept. 13

S673 675

S75/S25
12.969
sellout

Nederlender
Organization

CHER. CYNDI LAUPER U S. Bank Anna.
Cincinnati

Sept. 8

J6S8291
SS5 25/S3S25

9JJS1

11.270

Nederlander
Organization

CHER. CYNDI LAUPER The Mark of the Quad
Cities. Molina. Ill

Sept 13

SSSS440
S6850/S50

10.564

sellout

Clear Channel
Entertainment in-house

NEIL DIAMOND Now Orleans Arena,
New Orleans
Sept 5

SS1SJ23
SS7 50/S37 50 seMout

Concerts West Sal
Bonalede, Apregen
Enterteinment Group

NEIL DIAMOND Sovereign Center,

Reading. Pa.

Sept 10

SS37.1SS
S67 50/S37 50

8.362

sellout

Concerts West Sal
Bonalede, Apregan
Entertainment Group

CHICAGO Greek Theatre.

Las Angeles
Sept. 20-21

ssmtoo
S70/S30

I1J513

12.304 two shows
one sellout

Nederlender
Organization

NEIL DIAMOND Cumberland Comaty Civic

Canter. Portland. Maine
S493JJ90

S67 5O7S37 50

7.S40

sellout

Concerts West Sel
Bonarlede. Apregan
Entertainment Group

BOW WOW, B2K. IMX Fi rst Union Spectrum,
Philadelphia
Sept. 20

$457JH0
$37 50

12,748

sellout

Clear Channel
Entertainment

BONNIE RAITT 8, LYLE LOVETT Greek Theatre.
Los Angeles
Sept. 22-23

S455.7M
S75/S40

10.039
12.301 two shows

Nederlender
Orgeniietion

ALAN JACKSON. JOE NICHOLS,
CYNDI THOMSON

St. Pete Times Forum.
Tempo. Re.
Sept. 20

$452,339

S46/S38

10.516

11.102
Jack Utile* Presents

NEIL DIAMOND The Pyremid. S4I3.9M
SS7 50/S37.50

9.109

sellout

Concerts West Sel
Bonefede. Apregan
Entertainment Group

CREED, JERRY CANTRELL,
12 STONES

UM8 Bank Pavilion.

Maryland Heights. Mo. SSM3850
9.716

21.000
Clear Channel
Entertainment

KENNY CHESNEY. SARA EVANS Freedom Hall Coliseum.

Louisville, Ky
S3S2.S2S

S30
15.701

16JOS
Kentucky State Feir

GOO GOO DOLLS. THIRD EYE
BUND, VANESSA CARLTON

Tommy HiMger at Jones
Beach Theater. Wantagh. N Y.

Aug. 16

S391.625

S35/S25

12.591

14.029

Clear Channel
Entertainment

ROBERT PLANT, MOE. Greek Theatre.
Lea Angeles

S387.560
SIIS/S40

6.155

sellout

Nederlander
Organization

TOM PETTY • THE HEARTBREAKER1
JACKSON BROWNE

, Journal Pavilion.

Albuquerque, N M.
Aug 22

S383 135

S48.S28

12.011

sellout

Clear Channel
Entertainment

TOBY KEITH.
MONTGOMERY GENTRY

New York Slate Fair.

Syracuse. NY
S3SZSS2
S32/330

I3JS3
16.400

in -house

AREA2 FESTIVAL: DAVID BOWIE,
MOBY, BUSTA RHYMES. A OTHERS

The Gorge.
George. Wash
Aug. 16

3380.552

S63/S31 50

6,104

13.500

Haute ol Bhros Concerts

TOOL, TOMAHAWK Gii nil Arena.
Cleveland

3375.568

S38 50

10JJS7
15.739

Clear Channel
Entertainment

TOM PETTY 1. THE HEARTBREAKERS
JACKSON BROWNE

, UM8 Bank Pavilion.

Maryland Heights. Mo
Aug. 17

S373 054
S42/SI5S0

14.4U2

21.002
Clear Channel
Entertainment

LUTHER VANDROSS, GERALD Veritoe VvVoless AnvshiahesaBc tmjKt 13 206 Cleer Channel
LEVERT. ANGIE STONE,
KEKE WYATT

MnjWa Beach. Va.

Aug. 17
SS7.50/S14 20.000

TOOL, TOMAHAWK United Center.
Chicago
Aug 29

S372.141
S3DS0

H666
I2.5O0

Jem Prods.

,
,

FOR MORE B0XSC0RE RESULTS GO TO BILLB0ARD.COM
Frartt 615 321 9171. Fat; 615-32K1B7S. For irweartfi irfenrallon and pnrjng, call Bob Alton, 615 3J1 9171

BILLBOARD OCTOBER 5. 2002 www.blllboBrd.CBBi 21



IUMIZVVS& I-IIUVLIZVVS-

ALBUMS
Edited by Michael Paoletta

POP
JACKSON BROWNE

The Naked Ride Home
PRODUCERS: Jackson Browne.

Kevin McCormick

Elektra 62793
At a time when veteran artists are

either lying dormant or scrambling to

cook up youth-driven ideas, Jackson

Browne is simply chugging along, writ-

ing and recording the kind of songs

that have long been his signature.

There are no scratch beats or produc-

tion tricks courtesy of Fred Durst, nor

are there incongruous remixes featur-

ing Ashanti or Nelly. Such a move
might lessen Browne's mainstream

visibility, given today's current sales cli-

mate. But it also keeps his dignity and

creative legacy intact, which is far more
important in the long run. The Naked
Ride Home is precisely what we need

from Browne right now—or any other

time, for that matter. He provides intri-

cately drawn, often poetic pop-rock

tunes that examine matters of the

heart, the human condition, and the

world at large. He assumes his listeners

are capable of thought and emotion

beyond "ooh-baby-baby" sentiments,

and he seems to demand a willingness

to consume arrangements that lean on

good ol* fashioned piano/guitar/drums

arrangements. If only a few more artists

would take such a stand.

—

LF

D ELBERT McOJNTON
Room to Breathe

PRODUCERS: Gary Nicholson,

Deltxrt McCHnton

New West 6042
Delbert McClinton's last album. Noth-

ing Personal, was a certifiable hit. both

critically and commercially. It would

be a challenge for some artists to fol-

low such a terrific success, but this is

Delbert McClinton. for whom cutting

cool tracks is business as usual. He's

got a good boogie number with "Blues

About You Baby" and a truly anthemic

Texas country nugget. "Lone Star

Blues," complete with an all-star Texas

choir, including Joe Ely. Marcia Ball.

Steve Earle, Rodney Crowell. and

SPOTLIGHTS

THE ROLUNC STONES
Forty Licks

PRODUCERS: various

ABKCO/ Virgin 2438-13378

It is always gratifying to rediscover

every few years that "Street Fighting

Man" still teems with menace, "(I

Can't Get No) Satisfaction" is frustra-

tion set to music, "Sympathy for the

Devil" is downright freaky. "Start Me
Up" does just that, and "Honky Tonk

Woman" is raunch personified. The

Stones songbook never sounded bet-

ter than on this first collection to fea-

ture remastered hits from their entire

catalog. How these guys evolved and

even defined their musical times re-

mains fascinating: "She's a Rainbow"

is a tingling, well-executed trip, "Get

Off My Cloud" flips off the world.

"Angie" is incredibly gentle. The
Stones made disco cool with "Miss

You" and found country on "Tumbling

Dice." In addition to the hits, there

are four fine new songs here: "Keys to

Your Love." "Stealing My Heart,"

"Don't Stop, and" "Losing My Touch."

Forty years in, the Rolling Stones still

own the best licks in rock'n'roll, and

they're proving it again here and on

the road right now.—RW

INDIA, ARIF

Voyage to India

PRODUCERS: various

Motown 4755
India-Arie offers nuggets ofwisdom

and self-help galore on Voyage to

India, her sophomore set for Motown.

The Atlanta native, who burst on to the

scene last year with her critically ac-

claimed Acoustic Soul, followsasimi-

lar path of acoustically driven, feel-

good tunes on this stellar set. The

infectious rhythm of "Get It Together"

seduces listeners while the subtle mes-

sage of making your life better sinks in:

"One shot to your heart without break-

ing the skin/No one has the power to

hurt you like your kin/Kept it inside

didn't tell no one else . . . From 15

years of holding the pain/And now you

only have yourself to blame if you con-

tinue to live this way." Similarly, lead

single "Little Things" employs pieces of

Rufus' "Hollywood" while reminding

listeners to remember the simple

things in life. While, at times. Voyage

to India seems a bit too preachy, Arie

has a way of bringing everything

together in a very palatable way.

—

RH

DISTURBEDMm
PRODUCER: Johnny K.

Reprise/Warner Bros. 2-48361

Nu-metal band Disturbed struck

multi-platinum with its debut,

The Sickness, and it is well-poised

to hit a similar mark with this fol-

low-up. Reuniting with producer

Johnny K., the group opted for a

more stripped-down sound this

time out, displaying the tight

musicianship it has honed by

spending 22 months on the road.

Frontman David Draiman shows
that he is an ample singer, refrain-

ing from the quirky vocal squal-

lings that graced Sickness for

a more straight-ahead croon.

"Breathe" and "Mistress" feature

irresistible guitar hooks, and the

slow yet heavy groove of "Devour"
shows the influence of Black Sab-

bath. But if the label wants to

immediately break this album
wide open, it should follow up
current hit "Prayer" with "Dark-

ness," a mournful yet addictive

ballad that could reap the type

of monster airplay that "Outside"

did for Staind.—CLT

Butch Hancock. McCiinton knows few-

peers as a honky-tonk lyricist, and he's

reinforced that perception with "Won't

Be Me," "The Rub." "Ain't Lost Noth-

in'," and "Money Honey." "Smooth
Talk" is a cautionary tale cloaked in a

tasty R&B/funk groove. McClinton fin-

ishes the deal with a snazzy jump blues

titled "New York City." Room to

Breathe swings.—fW

RYAN ADAMS
Demolition

PRODUCERS: various

Lost Highway 088 170 333

When Ryan Adams signed with Lost

Highway last year, part of the deal was

that the label would try, release-wise, to

keep pace with his seemingly nonstop

songwriting. Having already tacked a free

five-song EP onto the first pressing of last

year's celebrated Ck>ld, the label further

makes good on that promise with this

demo collection. Among these 13 cuts are

spare, acoustic numbers that seem like

outtakes from the ex-Whiskeytown front-

man's solo debut, 2000's Heartbreaker,

and rockers that could have easily made
Cold. ("You Will Always Be the Same" is

an example of the former, "Hallelujah"

the latter.) Especially nice are the piano-

peppered "Cry on Demand." the air-gui-

tar-inspiring singalong "Hallelujah," the

comical "Tennessee Sucks," and the

morose final cut, "Jesus (Don't Touch My
Baby)." Gold left many Adams fans listen-

ing in awe at the leaps and bounds by

which he was growing as a songwriter.

This record doesn't do that and though

that's just fine, it makes Demolition less

diverse and ultimately less exciting. But
without question, the writing and per-

formances here are top shelf.

—

WO

CKY
Infiltrate Destroy Rebuild

PRODUCER: Chad I. Ginsberg

Island 440 063 100
In a sea of bands striving to sound like a

cross between Kom and Puddle of Mudd.

CKY gets a giant gold star for blazing its

own stylistic path. Sure, the material that

constitutes this set hits enough of the

guitar-crunching, hard-grooved marks

needed in order to score with fist-waving

teens. But cuts like the anthemic first

single "Flesh Into Gear" (which is also

featured on the soundtrack to the up-

comingJackass: The Movie) also have

enough unique elements to raise it above

the competition. Singer Daron Miller has

a gritty, grumbly delivery that works well

against Chad I. Ginsberg's axe work, as

well as atop the rhythm section of Vem
Zahorowski (bass) and Jess Margara

(drums). Together, they mine a sound

that is sometimes reminiscent of classic

metal, while other times, they exhibit a

jagged punk edge. At all times, they keep

things appropriately aggressive, yet

melodic enough to ensure interest from

the mainstream rock masses. A band to

keep a close eye on.

—

If

it TED NUGENT
Craveman

PRODUCERS: Ted Nugent.

Drew and Chris Peters

Spitfire 15174

Ted Nugent—gonzo guitarist, unabashed

American patriot shameless meat-eater/

hunter—cranked out a sure-to-become-

classic with Craveman. The album is full

bluntal nugity: over-the-top, sex-fueled

lyrics and anthemic compositions featur-

ing bluesy undercurrents that have gui-

tars roaring with rock'n'roll fury. But

those who know it's all in the name of fun

realize that therein lies the Nuge's charm.

"My Baby Likes My Butter on Her Gritz"

is the seductive grind of the seediest

(Continued on next page)

MILES DAVIS

The Complete Miles Davis at Montreux:

1973-1991

PRODUCER: Claude Nobs

Montreux Sounds/Columbia. Legacy

CXK86824
After a single, fiery visit in 1973 (and

his temporary retirement). Miles

Davis didn't visit the Montreux Jazz

Festival for another decade. Once he

did return, though, Montreux became

an almost yearly event for the leg-

endary trumpeter until the year of his

death. 1991. And all of these shows

were recorded. This massive 20-disc

boxed set—produced by the festival's

Montreux Sounds label and released

via Columba/Legacy in North America

VITAL
and by Warner Music in Europe and

Japan—collects these performances

for an extravagant tribute. While not

up to the usual Legacy standard of

illustration or, especially, annotation,

this set does offer an unprecedented

picture of Davis doggedly in pursuit

of the onstage muse even in his last

years. Except for the gala 1991 tribute

concert conducted by Quincy Jones,

all of the material is previously unre-

leased; whether all of this music

stands up to repeated listening,

though, is highly arguable. In Europe,

Warner preceded the complete boxed

set with a single-disc highlights com-

pilation: rather uncharacteristically.

Legacy is not replicating this con-

REISSUES
sumer-friendly (if oddly programmed)

item for the U.S. market. The full

Montreux collection is a massive one.

with much repetition of repertoire

from the various multi-show stands

in the '80s. There are, for instance,

nine versions of "Time After Time"

(and. despite Davis' minimalist wiz-

ardry, one probably never needs to

hear more than a couple of takes on

the Cyndi Lauper hit). Also, it's sad to

say, aside from the provocative acid-

rock band of 1973 and the mid-'80s

shows featuring high-brow funk gui-

tarist John Scofield, much of the

material has dated severely. Granted,

the keyboard-heavy latter-day bands

sounded edgy for the time—and sax-

ophonist Kenny Garrett always

sounds great—but the years have

not treated the synthesizer tones and

overall electro-funk aesthetic very

kindly, including that of a borrowed

Prince tune, "Movie Star." It's the

eight discs featuring Davis in league

with Scofield that make the traversal

worth it, particularly for Scofield's

witty, gritty "What It Is" and several

subtly different renditions of "Star

People" (the title track of an under-

appreciated 1983 Davis studio set

that Legacy should reissue). Blowing

a long lover's lament on this steamy

blues. Davis shows that he remained

the ultimate snake-charmer to the

very end.—BB
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striptease, whereas "Damned If Ya Do"

could be any working Joe's lament; "Sex-

pot's" wah-wah effects gleefully channel

Jimi Hendrix's funkiness, and surprising-

ly mellow closer "Earthtones" has the

free spirit of an improv jam session. On
the battle cry "Rawdogs & Warhogs,"

Nugent, a National Rifle Assn. board

member, proudly attests. "I'm American

made. American bom/From my hands

my flag will not be torn away . . . And I'm

ready to fight/Just pick out the night."

Strangely, the thought of this man legally

owning a weapon actually makes me feel

safer about national security.

—

QJ

OK GO
OK Go
PRODUCERS: Howard Willing,

Dam id n Kulash Jr.

Capitol 33724
While OK Go's debut album isn't intro-

spective or particularly thought-provok-

ing, it is incredibly fun rock tare replete

with catchy choruses and a quirky musi-

cal ity. This Chicago-hased foursome's

first single. "Get Over It." is a head-bop-

ping tune expressing people's tendency

to overhype their own problems. The

project's take on romantic relationships

is anything but deep, as evidenced on

the poppy "You're So Damn I lot" and

even on the more emotional "1000 Miles

Per Hour." A sometimes staccato vocal

delivery mixes with notable keyboard

work on "There's a Fire." a tune with a

"don't cry wolf motto. The albums clos-

ing track, "Bye Bye Baby." is a funny

take on the Hollywood culture, where

even pets can leave you "in search of

careers and richer soils."

—

JK

R&B/HIP-HOP
SOUNDTRACK

Brown Sugar

PRODUCERS: various

Magic Johnson Music/MCA/UMG Sound-

tracks 3028

For those in the music business, a love

of music is often as strong as any other

loves in their lives. Actors Taye Diggs and

Sanaa Lathan explore that dichotomy in

the new Fox Searchlight film lirotm

Sugar. Like the film, the accompanying

soundtrack balances themes of love and

music. The ethereal Angie Stone takes lis-

teners to church with "Bring Your

Heart." while "Easy Conversation" shows

a new side of Jill Scott The smooth, gui-

tar-driven track is wonderfully accented

by Scott's gentle whisper. Erykah Badu

and Common pay homage to hip-hop on

the hypnotic "Love of My Life (An Ode to

Hip-Hop)." Other highlights include Rah-

saan Patterson 's soulful "You Make Life

So Good" and three versions of the title

track ("Brown Sugar |Fine|." "Brown

Sugar lRaw|," and "Brown Sugar [Extra

SweetD by rapper/actor Mos Def, who
plays an aspiring rapper in the film.—Wf

ISYSS

The Way We Do

PRODUCERS: various

Arista 7822-14731

Given the various new girl groups on the

R&B/hip-hop/pop horizon—including

TG4. LovHor, Exhale, and Lyric— it will

be interesting to see which one emerges

as the new leader oi the pack. Isyss (the

acronym for Intelligent Sexy Young Soul

Sisters) stakes its claim with this debut

crafted by beat-conscious producers

Kevin "Shek'spere" Briggs. Dent, and

Christopher \ lenderson, among others.

While some cuts come off as formulaic,

there's no denying the songwriting four-

some's penchant for smooth, angelic har-

monizing on the teen-angst subjects of

love (the catchy "Day + Night" with

Jadakiss, "Single for the Rest of My
Life"), a roommate from hell ("Oh No
She Didn't"), date no-shows ("Stood

lip"), and that special someone ("Beauti-

ful ID. As long as they steer clear of the

cookie-cutter trap, Lamyia, Letecia,

Ardena, and Quierra—winners of the

2002 Soul Train Lady of Soul Award for

best R&B/soul or rap new artist—stand a

good chance of making it.—CM

COUNTRY
TRAVIS TRITT

Strong Enough

PRODUCERS: Billy Joe Walker Jr.,

Travis Tritt

Columbia 86660
Travis Tritt stormed onto the scene more

than a decade ago as that rare soulful

balladeer also capable of rebel-rousing

Southern boogie. Over the years, he has

added impressive songwriting chops to

his bag of tricks, a talent well-evidenced

on his second Columbia release, where

he had a hand in writing nine of 12

tracks. "You Can't Count Me Out" is a

bluesy acoustic uptempo, and Tritt takes

total ownership of "Can't Tell Me Noth-

in\" a crisp, soaring ballad. Tritt revisits

familiar but nonetheless effective ro-

mantic territory on "Strong Enough to

Be Your Man" and "Now I've Seen It All,"

then waxes stone country' 0C1 "Country

Ain't Country." "Doesn't Anyone I lurt

Anymore" could provide radio with des-

perately needed soul, and Tritt shows his

mastery of boogie on the barroom rave-

up "Time to Get Crazy." He reteams with

runnin' buddy Marty Stuart on the puls-

ing "I Can't Seem to Get Over You."

Enjoying a career resurgence of sorts,

Tritt's latest should do well to further

cement him as one of country's most

formidable talents.

—

RW

GUY CLARK
Dark

PRODUCERS: Guy Clark, Verlon Thompson,

Darrell Scott, Chris Latham

Sugar Hill 1070

In Dark, Guy Clark's latest Sugar Hill

release, the revered singer/songwriter

has crafted yet another masterwork.

laced with humor, clever wordplay,

sharply drawn characters (several of

them female), and more than a touch

of sadness. Clark is brilliantly descrip-

tive on songs like "Mud" and the

title cut. "Magnolia Wind" taps into

Clark's underrated romantic sensibili-

ties, and "Soldier's Joy" manages to

be both gruesome and lighthearted in

one masterful turn. Gently delivered

character studies like "Homeless."

"Dancin' Days," and the battle-scarred

"Bag of Bones" are nothing short of

brilliant, but perhaps the record's

high point is "Queenie." in which one

can still feel Clark's barely contained

anger over some S.O.B. shooting his

dog. Pure genius.

—

RW

LATIN

THE SPANISH HARLEM ORCHESTRA
Un Gran Dia en el Barrio

PRODUCERS: Aaron Luis Levinson,

Oscar Hernandez

Ropeadope 7567-93135

Described by its label as "Harlem's

answer to Cuba's Buena Vista Social

Club." Un Gran Dia actually tran-

scends its barrio roots. Not merely

Harlem's answer to Buena Vista, it

exemplifies the New York salsa sound

developed in the '50s. '60s. and '70s:

brash, loud and aggressive, heavy on
the metals (with prominent trom-

bones), and heavy on jazz-influenced

improvisation. Un Gran Dia can also

be simply beautiful, notably in "Ob-

sesion," a classic bolero offset by jazzy

improvisation: a more traditional

descarga can be heard on the instru-

mental "Tambori." while Willie Colon's

fast-clipped "La Banda" is a straight-

ahead, relentless salsa. When all is said

and done. Un Gran Dia works simply

because the ensemble is outstanding,

and the soloists—many of them long

overlooked—superb. And while the

elements are there to make it a nostal-

gia piece, it is. thankfully, too dynamic

to be only that.

—

LC

CLASSICAL

ARVO PART
Orient & Occident

PRODUCER: Manfred Eicher

ECM New Series 1795/289-472-080

As much as one might long for Arvo Part

to be more musically ambitious (just as

one might wish his English counterpart,

John Tavener, to be less so), this would be

missing the point of the Estonian com-

poser's otherworldly art The three pre-

miere recordings Orient <£ Occident

comprises don't carry the tragic weight

or great expressiveness of such past Part

milestones as Tabula Rasa or Te Deum,
But they do course with the heartfelt

intimacy characteristic of all the man's

works. In particular, Wallfahrtslied (Pil-

grim's Song) for string orchestra and

male chorus is a moving memorial for a

friend: it could very well become one of

the composer's more popular pieces. The

other works here—the brief, monophon-

ic East-meets-West title piece for string

orchestra and the quiet, half-hour-long

psalmody of Como Cierva Sedienta for

orchestra and women's chorus—will

appeal to Part fans (as well as newcom-

ers), even if the music is ultimately less

striking than Pilgrim's Song. The per-

formances by longtime Part interpreter

T6nu Kaljuste and the Swedish Radio

Symphony and Chorus are ideal.

—

BB

WORLD
SAJJF KEITA

PRODUCERS: Sallf KeTta. Jean Lamoot.

Freddy Zerbib

Decca/Unlversal Classics Group 8527
Malian artist Salif Keita has released

a magnificent acoustic album that

immediately brings to mind his nick-

name—The Golden Voice of Africa.

Keita opened a music club in Ba-

mako. Mali, called Moffou. In

bestowing the same name on his new
album. Keita seems to be signifying a

return to a sound that's more African

than Afro-pop. There's certainly

nothing equivocal about the music

we hear on Moffou. Keita's songwrit-

ing was surely inspired by the tradi-

tional sounds and instruments of

Mali. Stylistically, the delicious

groove of "Madan" perfectly illus-

trates Keita's roots vibe. The song

has a righteous bounce, driven by

the polyrhythmic percussion and the

buzzing strings of lute, guitar, and

kamele n'goni. The song cooks

relentlessly. At a less hectic tempo,

Keita sings with remarkable elegance

in the sparse arrangement of "Sou-

vent" and delivers a mighty duet with

Cesar ia 6vora on "Yamore."

—

PW

ANOUAR BRAHEM
La Pas du Chat Noir

PRODUCER: Manfred Eicher

ECM 1792/440-016-373

Who would have thought that the

supremely subtle oud (the ancient

Arabic lute ) could be featured on a

recording with piano, that most domi-

nantly Western of instruments? Metic-

ulously arranged and ideally, gor-

geously recorded. La Pas du Chat Noir

features Tunisian oud virtuoso/com-

poser Anouar Brahem in a fresh set-

ting conceived at the keyboard and

then realized with pianist Francois

Couturier and accordionist Jean-Louis

Matinier. The result is as redolent of

the French minimalism of Satie and,

even more so, his Catalan successor

Mompou as it is of traditional Arabic

music. There is a hushed, highly con-

centrated quality to this Pan-Mediter-

ranean musical haiku, with the notes

purified down to their absolute es-

sence. The entire package—music,

sound, cover design— is ECM at its

best. As much as any of the label's

"crossover" hiLs (such as Arvo Part

and OfTicium by Jan Garbarek and the

Milliard Ensemble), this album brims

with appeal for all who have an ear for

the best in music.

—

BB

GOSPEL
CAN Dl STATON

Proverbs 31 Woman
PRODUCERS: Marcus Williams,

Candi Staton

Beracah 0-8536-54560

In the midst of the 1970s disco boom.

Candi Staton spent time atop interna-

tional dance charts with now-classic

gems like "Young Hearts Run Free."

'"When You Wake Up Tomorrow," and

"Victim." After a long, successful run

as a contemporary gospel artist. Staton

returns to her dance roots musically

with an album that is still gospel in

content. As writer of 12 of the album's

14 selections, co-producer/artist Staton

is in top form. Her still-avid dance and

gospel following—as well as the unini-

tiated—will find plenty here to feast

on. The title track is exuberant,

straight-ahead house/disco, while "Tell

It" takes a totally credible reggae turn.

"When There's Nothing Left but God"
is potent, down-home blues, and "1

Need to Make Some Changes" is con-

temporary K&B. Miss Candi is back,

and the news is nothing but good.

—

CE

NOTEWORTHY
ALISON MOYET
Hometime
PRODUCERS: the insects

Sanctuary 06076-84570

It's been a hot second since Ms.

Moyet's last studio album \Essex)—
eight years, to be exact. And while

two retrospectives arrived in the in-

terim, hardcore fans have simply

been salivating for something com-
pletely new and fresh. Welcome to

Hometime. Beautifully produced by

the Insects (Massive Attack, Gold-

frapp) and primarily penned hy the

artist herself, Hometime finds Moyet

tackling signature themes like love,

lust. and. yes. heartbreak. "Yesterday's

Flame" is steeped in Portishead sensi-

bilities, while the single-worthy "Do
You Ever Wonder" will likely have

many listeners rediscovering vintage

Dionne Warwick recordings. "Should

I Feel That It's Over." is. simply put,

today's Moyet giving us classic Moyet

(think "All Cried Out"). With Home-
time. Moyet surely delivers the best

album of her career.—MP

EVOLUTION
Unnatural Selection

PRODUCERS: J. Sutton, B. Jamieson.

J. Hanna

Nettwerk America 30274
British producers Jon Sutton and Barry

Jamieson—more commonly blown as

Evolution—have been making sweet

music together since 1987. In the

ensuing years, the duo has remixed

more than 150 records, recorded a

dance-pop cover of Chic's "Everybody

Dance." and founded an uber-D)-

friendly label (Fluid Recordings). With

t ^natural Selection, the beat-smart

duo at long last unleashes its debut

full-length. And, yes, it's been well

worth the wait. Throughout the course

of 1 1 tracks, these brothers in rhythm

weave a multi-textured musical tapes-

try, with ambient nuances washing

over sturdy progressive house/trance

foundations (witness "Crocodile Man").

The set's lead single, the hypnotic and

anthemic "Walking on Fire" (featuring

the sublime vocals of Jayn Hanna) is

currently nestled in Uie top 10 of the

lirliboard Hot Dance Music/Club Play

chart; in a perfect world, radio wouldn't

be loo far behind. Hanna also makes an

appearance on the chilled "Making

Sense." Sweet surrender, indeed.

—

MP
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POP
SIXPENCE NONE THE RICHER

Breathe Your Name (3:58)

PRODUCERS: Paul Fox, Matt Slocum

WRITER: not listed

PUBLISHERS: Squint Songs/My So-Called

Music, ASCAP
Reprise 509010 (CD promo)

Sixpence None the Richer, the force

behind 1998 s sunny No. 2 hit. "Kiss

Me." has been MIA for quite a while,

and the band returns to a pop land-

scape that is barely recognizable.

That makes one sigh wistfully when
hearing return single and Reprise

debut "Breathe Your Name." a won-
derfully melodic, lyrically substan-

tive song that makes up for lost

time. The sweet, optimistic tones of

Sixpence lead singer Leigh Nash are

as angelic as ever, as she mines a

performance that is both heart-

warming and potent in its subtle

way. Adult top 40 radio has a gem in

this track, and hopefully stations

will be mindful that grown-ups still

enjoy good, old-fashioned mature
pop music with their daily dose of

rock. rock, and more rock. "Breathe

Your Name" deserves to be a hit.

Look for the upcoming Divine Dis-

content Oct. 29.—CT

0 TOWN These Are the Days (4:07)

PRODUCERS: David Frank. Steve Kipner

WRITERS: S. Kipner, D. Frank. W. Hector

PUBLISHERS: Sonic Grafftti/Muso Music/

Griff Griff/EMI April/Universal PofyGram

International, ASCAP
J Records 21 174 (CD promo)

Timing is everything, particularly

when your primary audience is an eas-

ily distracted 12-year-old girl. O-Town
was able to capitalize on the youth

movement with the truly beautiful,

top five "All or Nothing" last year

—

but seasons change, and the very idea

of boy pop has become top 40 radio's

nemesis (mind you, only in the U.S.).

To make matters worse, the quintet's

return single. "These Are the Days"

—

while a pretty good Bon Jovi imita-

tion—lacks the grandeur and immedi-

ate charms of that previous hit with

its plodding melody line and dull

vocals. One also has to wonder what

kind of muscle J Records will put into

a new project by O-Town: when the

act was signed. Give Davis' label was
new and he had a lot to prove in

breaking this act. Now that there's an

Alicia Keys in the house, will the same
full-force charge be in place for these

guys? Let's hope they invested their

financial dividends wisely.—CT

R&B
DRU HILL I Should Be . . . (4:23)

PRODUCER: RoundTabte

WRITERS: J. Featherstone, A. Joyner,

J. Askew, M. Featherstone, C. Featherstone

PUBLISHER: not listed

Def Soul 15672 (CD promo)

With solo projects garnering varying

degrees of success and egos finally

put aside. Dru Hill finally gets back to

the business of making good music

with "I Should Be . .
.." the group's

SANTANA FEATURING MICHELLE
BRANCH The Game of Love (4:18)

PRODUCERS: Give Davis, Carlos Santana

WRITERS: A. Ander, R. Nowels

PUBLISHER: not listed

Arista 5168 (CD promo)

It's hard to fathom the fervor in store

for Carlos Santana's upcoming Sha-

man, due this month. After all. who
could have predicted the mind-bog-

gling world domination of "Smooth,"

the long-lived artist's collaboration

with Rob Thomas, and then "Maria

Maria" with the Product GAB—which

together ruled The Billboard Hot KM)

for months and won every possible

accolade that pop culture could con-

ceivably bestow. The first single to

launch the new project, "The Game of

Love." featuring vocals from Michelle

Branch, is destined to become an

instant out-of-the-ballpark smash,

with its easy, breezy midtempo vibe,

cool, signature guitar licks from San-

tana. and the savvy marketing that

links multiple generations of music

fans with surprising ease. Melodically,

"Game " sounds remarkably close to

New Radicals' 1999 hit, "You Get What
You Give." which was also co-penned

by Rick Nowels (is co-writer Alex

Ander a pen name for New Radicals'

collaborator Gregg Alexander?!, while

young Branch handles her lofty task

with the command of a seasoned pro.

This is that rare song that is both com-

mercially accessible and substantive

enough to make critics cheer in ap-

proval. Let the "Game" begin.—CT

first single in almost two years. The
song marks a return to form for the

Baltimore quintet of Sisqo. Nokio.

Wroody. Jazz, and newcomer Scola

whose harmonies are as sharp and

LAS KETCHUP The Ketchup Song (3:32)

PRODUCER: Manuel Rulz'Queco"

WRITERS: M."Queco," M. Benito

PUBLISHERS: Sony/ATV Publishing

Holdings LLC

Shaketown Music/Columbia (CD promo)

.As soon as "The Ketchup Song"

pours from the airwaves, it seems to

tantalize the taste buds of everyone it

touches. This ticklish novelty track is

already No. 1 in nearly two dozen

countries, and it doesn't take a mu-
sic critic to figure out why: It is a

maddeningly giddy, catchy, cute,

singable, danceable slice of musical

mayhem, more contagious than Eif-

fel 65 s "Blue (Da Ba Dee)" and less

PEARL 1AM I Am Mine (3:35)

PRODUCERS: Pearl Jam, Adam Kasper

WRITER: E.Vedder

PUBLISHER: not listed

Epic ESK592U (CD promo)

Although Pearl Jam is no longer

the multi-platinum titan it was in

the mid-'90s. the group's recent

singles have continued to perform

strongly at rock radio, be they

surging major-key anthems ("Civen

to Fly") or moody slices of psyche-

delia ("Nothing as It Seems"). "I

Am Mine." from the forthcoming

Riot Act, is neither, instead deriv-

ing its power from a vaguely omi-

nous, sliding electric guitar pro-

gression, a sturdy waltz tempo, and

Eddie Vedder's instantly memorable
chorus melody. Although refer-

ences to "all the innocents lost at

one time" strike a Sept. 1 1-themed

chord, the lyrics also remind that

time is fleeting and life is meant to

be lived to the fullest ("I know I

was born and I know that I'll die/

The in-between is mine"). Acoustic

strumming and light organ touches

color the background, while gui-

tarist Mike McC ready's classic rock-

leaning solo is a nice finishing

touch. A sure-bet at rock outlets, "I

Am Mine" also has the kind of uni-

versal appeal that could earn Pearl

Jam some long-overdue crossover

airplav. Look for the full-length set

Nov. 12.—JC

fluid as ever. Lyrically. "I Should Be

. . is your typical tale of a man in

love with another man*s woman.
However, in the hands of Def Soul's

bad-boy band, the average lyric is

grating with repeated listening than

Los Del Rio's "Macarena." The cho-

rus is loosely based on the melody of

Sugarhill Gang's "Rapper's Delight."

KELLY ROWLAND Stole (3:56)

PRODUCERS: Dave Deviller, Sean Hosein.

Steve Kipner

WRITERS: D. Deviller. S. Hosein, S. Kipner

PUBLISHERS: BMG Songs/Little Engine

Entertainment/Big Caboose Music, ASCAP
Musk Wortd/Gohimbla 59234 (CD promo)

Kelly Rowland steps away from her

Destiny's Child gig to make her solo

debut with Simply Deep. Clearly dis-

tancing herself from the pop sensi-

bilities of the multi-platinum trio,

lead single "Stole" proves that Row-

land is willing to take a risk to prove

a point. The midtempo single, which

blends R&B with rock, chronicles

the all-too-familiar story of school

violence, via a stop-in-your-tracks

lyric: "One kid with the promise/The

hrightest kid in school, he's not a

fool/Reading books 'bout science and

smart stuff/It's not enough/Cause

smart don't make you coolAVell he's

not invisible anymore/With his

father's nine and a broken fuse/Since

he walked through that classroom

door/He's all over prime time news."

Rowland will likely gain a whole new
fan base with her combination of

social commentary and impressive

vocal talent. And the timing couldn't

be better, as "Dilemma"—her collab-

oration with Nelly—wraps an im-

pressive seven weeks atop The Bill-

board Hot 100. "Stole" looks to

only be the beginning for Rowland,

one of the brighter new lights to

hit the pop and R&B scene: expect

major action.—JW

turned up a notch. The song's hook
also makes a thinly veiled reference to

the group's 1998 hit, "5 Steps." That

said, it's good to see the guys together

again doing what they do best. Dru

0RTHY
whipped into a youthful froth by Las

Ketchup, a bevy of gals from Spain.

The American release has been re-

worked in rudimentary Spanglish

—

English and Spanish literally go back

and forth within each sentence, so

that the lyric makes no sense what-

soever. But then comes the chorus

of, "Asereje ja de je de jebe tu de

jebere seibiunouva." over which you

can pretty much sing any words you

want, and the party begins. There's

no science that can be applied to that

occasional song that spreads over

pop culture like a fever, so you might

as well give in now. Resistance is

utterly futile.—CT

World Order, their follow-up to 1998 s

Enter the Dru, is due Nov. \2.-RM

ROCK
RYAN ADAMS Nuclear (3:22)

PRODUCERS: David Domanicb, Ryan Adams

WRITERS: Ryan Adams
PUBLISHERS: Bariand Music. BMI

Lost Highway MRNR-02354 (CD promo)

Boasting more of a pulse than many
of the other cuts on Ryan Adams'
new demo collection Demolition,

"Nuclear" certainly seems a logical

choice for a first single: but, just

like "New York. New York," from

2001 s celebrated Gold, it's far from
the best track on the album. (That

distinction might belong to the pret-

ty ballad "Cry on Demand." or even

the more uptempo cut "Hallelujah. "I

Even so, you really can't go wrong
with any of Adams' material. And
this track is further proof. Intro-

duced and quietly dusted with a

spooky-feeling steel guitar, "Nu-

clear" rides a simple rock beat, over

which Adams utters such great

(albeit vague—maybe that's why
they're so great) lines as, "This is

where the summer ends/In a flash of

pure destruction, no one wins/Going

nuclear." The playing gets loud and

dense during a few changes, which

keeps things exciting. But the real

hook is how Adams spices the tune

with a dash of glammy vocals. As the

tune gets more raucous, it reminds

one of some of the louder material

on Whiskeytown's (Adams' former

band) 1997 masterpiece Stranger's

Almanac. Another cool touch is

Adams' lyric about the Yankees los-

ing to the Braves. It's like a rite of

passage for great American singer/

songwriters—sooner or later you
have to mention baseball.— WO

AC
GLORIA GAYNOR I Never Knew (3:36)

PRODUCERS: Ken & Jon

WRITER: K. Livingston

PUBLISHERS: Dad's Dreamer Music/

Warner-Tamerlane Publishing, BMI

Logic Records 95560 (CD promo)

It was 1979 when Miss Gloria Gaynor
topped The Billboard Hot 100 with a

little disco nugget called "I Will Sur-

vive." Some 23 years later, she and
that track are continuing to do

exactly that. The Grammy Award-

winning song continues to spin at

radio, dance clubs, weddings, bar

mitzvahs. you name it; "I Will Sur-

vive" was also deemed the No. 1

dance song of the 20th century in a

recent VH1 top 100 countdown.

Stepping beyond that lofty record of

achievement hasn't been easy for

Gaynor, but a new project on Logic

Records aims to start a fresh career

chapter for the singer. "I Never

Knew." in its original form, is a

beautiful, plush ballad, sung with

robust conviction, about finding

new love. Dancefloor proponents

have already taken the remixed ver-

sion of the track—doctored by Hex
Hector, Cruz & Bagz. and Silent

Nick—to the top of the Club Play

chart. Now. wouldn't it be nice if

adult R&B stations and AC also took

notice of this deserving talent? Look
for the full-length, / Wish You Lore.

out now.—CT

NEW & N0TEW

Pn|JTp|R||TnRQ* Jonatnan Cohen. Rashaun Hall. Wes Orshoski, Chuck Taylor. SPOTLIGHT: Releases deemed by the review edrtors 1o deserve specif attention on th« basis of musical merit and/or ftrVftoavri cltart potential. NEW & NOTEWORTHY. Exceptional releases by new or

UUnilllUUIUIIUi upcoming artists PICKS (): New releases predicted to hit the top halt of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless ol chart potential, highly recommended because of their musical merit. Send review copies to OiuckTaytor (ftff-

boanj, 770 Broadway. 6th floor. NewYork. NY. 10003) or to the writers in the appropriate bureaus.
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R&B/HIP-HOP

Rhvthm. Rao. by Gail Mitchell

and The Blues
ON THE RECORD: Penalty Associated

Label (P.A.L.) Group and Native

Records have signed a multi-year

distribution deal. First up among
the independent hip-hop projects

under the new alliance is The Exo-

dus by the Gospel Gangstaz. The

Grammy Award-nominated group's

fourth set arrives Oct 15.

The Exodus also marks the first

release on the group's newly estab-

lished Camp 8 Records, which con-

currently inked a joint-venture deal

with Native. Slated for second-quar-

ter 2003 release is the compilation

Camp 8: The Flood featuring Camp
K/Native acts City Mac. Aqua Black.

Sonz of Prophets, and Elite.

Native Records is headed by pres-

ident/CEO Kenneth Smith. Neil

Levine is president/CEO of P.A.I...

which recently entered into a part-

nership with Ryko Distribution.

R&B/funk diva Teena Marie signs

with Cash Money, which just re-

upped with Universal . . . Former
RCA senior VP Kevin Evans is eyeing

a late fall date for the first release

from his recently launched That's

Funny! Entertainment label, which

solely signs comedians. In addition

to a CD, a full-length DVD/VHS will

be produced on each individual

comic. The 25-plus roster thus far

includes Dick Gregory. Paul Mooney.

Joe Tony, Phyllis Stickney. and AJ.
Jamal. The Los Angeles-based label

may be reached at 310-521-51 11...

Prince is planning a three-disc live

album. One Nite Alone . . . Live,

culled from his spring tour. NPG
Music Club members will get the first

shot at the boxed set. with subse-

quent national and international dis-

tribution this fall.

SOMMERS'TIME: For his second
album. 200Ts.?6"0 Urban Groove
(which peaked at No. 10 on the Top

Contemporary Jazz Albums chart),

sax man Jimmy Sommers recruited

Glnuwine. Eric Benet, Sparkle.

Coolio. Les Nubians, and Raphael

Saadiq. And he's dipping back into

the R&B/hip-hop pool for the as-yet-

untitled new album he's currently

recording, which is once again for

Higher Octave Jazz.

"Thus far. Avant will be on this one.

Snoop Dogg is doing something, and

I'm hooking up to write with Joe."

says Sommers, who's also reuniting

with producer Steve "Stone" Huff. "I

hate the smooth-jazz |moniker|. I like

more funky, dirty jazz with R&B and

hip-hop. I just love R&B music. That's

what's hot right now on the radio, and

there are so many talented people to

work with out there."

Hoping to finish the new album

in two months for a first-quarter

2003 release, Sommers is also work-

ing with DJ Spinna and others on a

dance album. "Being an instrumen-

talist is a slow build." he acknowl-

edges. "But I'm putting together a

catalog for the long haul."

SAVE THE DATE: Oct. 8 is the date, and

L.A.'s Pacific Design Center is the

place for "In the Mix: Women in

Power." presented by the Los Angeles

chapter of the National Academy of

Recording Arts and Sciences (NARAS).

BMI. and Good Vibe Marketing. Pan-

elists Yolanda Adams. Essence Enter-

tainment's Candice Bond McKeever.

Wherehouse Music's Violet Brown.

Def Jam/Def Soul's Tina Davis, Mar-

tin Chase Productions' Debra Martin

Chase, and Elektra Entertainment's

Sylvia Rhone will talk about their

journeys to the top. Moderator is

NARAS VP Angelia Bibbs-Sanders.

Producer/songwriter Rodney
Jerkins will be among the honorees

at the fifth annual dinner presented

by Rev. Jesse Jackson's Rainbow-

PUSH coalition, set for Oct. 10 at

L.A. S Beverly Hilton Hotel.

The first Southwest regional Hip-

Hop Summit is slated for Oct. 1 1-12

in Dallas/Fort Worth at the Adol-

phus Hotel. Following in the foot-

steps of previous New York and LA
events, the gathering is organized in

association with the Hip-Hop Sum-
mit Action Network, launched by

Min. Ben Muhammad and Russell

Simmons. Among the Dallas organ-

izers is rapper/native son the D.O.C.

Speaking of Simmons, he is among
supporters of the upcoming "African

and African Descendants World Con-

ference Against Racism" held Oct. 2-

6 in Bridgetown. Barbados. Among
the conference discussions: What role

the media, culture, and the arts play

in uprooting racism. For more info,

visit the web site for the Black World

Today (tbwt.com).

A New 'Motown' Style Review
MBK Entertainment CEO Searches For Old-School Style Talent

Jeff Robinson is CEO of New York-

based MBK Entertainment, an

artist-management firm and record

label whose best-known client is

MBK/J artist Alicia Keys.

The Lehman College graduate's

industry background includes work-

ing with mentor and former Uptown

Records executive Kurt Woodley.

former Columbia black music presi-

dent Michael Mauldin, and ex-Warn-

er Bros, urban executive Benny Med-

ina. Prior to hearing Keys at an

after-school arts program, Robinson

managed Zelma Davis of C&C Music

Factory and BLACKstreet's Chauncey

Hannibal and Eric Williams.

What is the operating philosophy

behind MBK the record label?

Artist development, whether it's

an R&U or hip-hop act. Too many
labels are focused on the almighty

dollar, rushing and taking the hit-

and-miss approach: throwing proj-

ects up against the wall to see what

sticks. I want to bring back the tra-

ditional, hands-on approach. Work-

ing and talking with the artists so

they don't just feel like a commodi-
ty: improving their interview skills,

taking time to understand their

music and the audience that's out

there. That makes the difference

between a long-term and a short-

term career.

It took eight years for Alicia to get

where she is now. dealing with

naysayers who thought the music was

too different or that she needed to

sing to track. We'd both get frustrat-

ed, but thank God she's an incredible

worker. A normal human being would

have fallen out a long time ago.

What do you listen and look for

in an artist?

I like artists who have an old-

I school. 70s throwback vibe to them
even though they're young. That's

what I listen for in their voices and
look for in their personas. I'm basi-

cally trying to build my own
Motown review. I'm all about hring-

' ing back some of that old-school

I flavor from back in the days when
you went to concerts and felt you

saw a show.

Who else is on the MBK roster?

Right now, I'm gearing toward

three or four releases next year, with

distribution through BMC. There's

Shawn Kane, a 23-year-old soul

singer from Ohio who reminds me
of Sam Cooke, and 18-year-old Jes-

sica Wilson and her band. Hillside

(all ofwhom are also 18 and 19 years

old), who are throwbacks to Rufus

and Chaka Khan. I'm also proud to

announce the signing of one of my
all-time favorite groups: Mint Con-

dition, whom 1 feel never got their

just due in the business. They were

6 Questions

always way ahead of their time, and

I think their time is now. Alicia will

probably be out next summer.

Can you give a sneak peek at what

Alicia has up her sleeve?

Now that would be letting the cat

out of the bag. wouldn't it? |I will

say| that she will still produce and

collaborate with artists and produc-

ers she has always admired. She has

just finished recording a hot joint

called "Warrior" for Nas' new album.

What musical trends are you
picking up on?

People are looking for real talent,

real singing. Right now on the hip-

hop front, artists are using different

kinds of loops and adding new lyrics.

But that's going to burn out quick-

ly. People want real music, not

someone just walking up and down
the stage singing over a tape.

What would you change about

the record industry?

I wish there was more of a per-

sonal bond with the artists rather

than just everything being so corpo-

rate. There are very few Berry Gordys

around anymore. And we need to

find a way to deal with the issue of

downloading from the Internet. Ifwe
don't, the industry will be in the poor

house in the next five years.

GAIL MITCHELL

OCTOBER 5

2002 Billboard HOT RAP TRACKS,
Airplay monitored by Nielsen

BroMcMtCMa

TITLE iMPKINT PROMOTION LABEL

NUMBER 1 *tt» » Wf-tksAlNumo.r I

Nelly Featuring Kelly Rowland

GANGSTA LOVIN' Eve Featuring Alicia Keys 1

MOVE B'"H Lurfacris featuring Mystrkal & Infamous 2 0
OWTWIWC TWAn*£LV» JAM SOUWQjMt

HEY MA

WORK IT

NOTHIN"

Cam'ron Featuring Juel; Santana. Froekey Zekey & Toya v

N.0 R.L v

CLEANIN' OUT MY CLOSET
Mr Arrtuj i.-.. fTUSC0M

LUV U BETTER

GOOD TIMES

TRADE IT ALL

HOT IN HERRE

IL Cool J v

Style!
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&Deeds
THE NAAM INVASION: ArtistDirect

act NAAM Brigade knows a little

something about both disappoint-

ment and determination. The
Philadelphia-based quartet of Ram-
bo. Eyse da SupaStar. Sonni Blak.

and Meek Millz have survived 10

years of industry ups and downs and

the death of a group member to

finally have its debut. Early in the

Game, see the light of day.

"ArtistDirect is our third major

deal, so at one time it was us and the

Roots representing Philly—this was

before Eve. Beanie |Sigel|, and Free-

way started doing their thing on a

big scale," Blak says of the group's

history. "Back then we did a lot of

local shows and local magazines, and

we were at the head of the pack. We
were coming to New York when they

used to laugh at Philly rappers, so we
got a chance to experience that era.

We had to work toward building that

respect, but then we always ran into

trials and tribulations."

Originally signed to A&M in 1993,

the group—then known as Task
Force—was dropped as a result of a

merger. It was then reconfigured

and renamed NAAM Brigade.

"In '98. we brought some new peo-

ple in, which included the late Q-DON
and Meek Millz," Blak says. "That's

when we signed to Elektra. We com-

pleted the album, and we were getting

ready to move forward, and that's

when we went through the greatest

tragedy of our lives—losing Q-DON.
|The rapper was killed after being shot

by a stray bullet.] After that, it was

hard for us to get back on our feet

right away, but we knew that he

wouldn't want us to stop. Once that

happened. Elektra backed off. so here

we go again—back to square one.

"That pain turned into strength,

and we hit the streets again," Blak

adds. "We did two mix tapes—vol-

ume one was when |Q-DON| was
alive, and volume two we had started

while he was living. After his death

we pushed pause but then decided to

go back to it. That happened to be

one of biggest mix tapes that we ever

did—we killed the streets of Philly.

We were selling so many tapes hand

to hand on the corner that the cops

thought we were selling drugs."

With street support swelling

around it, NAAM Brigade decided to

take its new material to the labels. "We

kicked in a lot of doors—breaking all

types of rules." Blak says with a laugh.

"What did we have to lose? There was

no fear. We were jumping on tables,

we just left it all out. We got a crazy

buzz. A lot of labels called us back

more than once, but one difference

between all those labels and Artist-

Direct was that none of those other

labels had one person who called the

shots and said. 'I want to sign' with-

out bringing in 15 other people to try

and make a group decision."

With ArtistDirect CEO Ted Field

in its corner. NAAM Brigade crafted

Early in the Game. The group knew
it had to bring its A-game to the

table for this album.

"It's no joke in the studio," Rambo
says of NAAM Brigade's recording

sessions. "If you don't come with a

hot verse, you're out of there. When
we're in there, everyone has to come
with their best or don't come at all.

You might be mad. but you have to

swallow it."

Released Sept. 24. the 14-track set

includes the title track. Featuring

Freeway, it serves as the first single.

Other guests include Sharli Mc-
Queen. UP Country, and Juvenile.

ON THE WAY: Last issue. I previewed

fourth-quarter releases from Colum-

bia and Def Jam. This issue, we look

at upcoming projects from a few

other labels (see story, page 1).

Nov. 12 will be a big day for Elektra

Records, with two major albums on

the way. Fabulous follows up his high-

ly successful Ghetto Fabolous debut

with Street Dreams. Lead single "This

Is My Party" is rolling out now. and

I'm sure we can expect some more
spelling . . . Also due that day. Missy

"Misdemeanor" Elliott returns with

her fourth studio set. The currently

untitled album is already receiving

attention, thanks to single "Work It."

Meanwhile, on the DVD side of

things. Rhino Entertainment has a

couple of titles that would make per-

fect stocking stuffers for any hip-hop

fan. Cydeways: The Best ofthe Phar-

cyde. a video collection to comple-

ment the greatest-hits set of the same

title, streeted Sept. 10. The Los Ange-

les-based enlertainmenl company is

also celebrating the 20th anniversary

of the seminal hip-hop film Wild

Style with its DVD release Oct. 22.
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DANCE/ELECTRONIC

Debut Metro Area CD Arrives

WELCOME TO THE FACTORY: Prior to

creating his first underground club

track
—

"Filthy Hetero." based around

a snippet from John Waters' cult film

Female Trouble—in the mid-'90s,

DJ/producer Tom Stephan was more

apt to be found listening to the indus-

trial-strength sounds of hands like

British trio Nitzer Ebb.

STEPHAN

Crowing up outside Buffalo in

upstate New York, the London-resid-

ing Stephan says he discovered

house music by chance when a

friend introduced him to New York's

Sound Factory club in 1991.

"I couldn't believe what (DJ| Junior

Vasquez was doing with the music."

Stephan recalls. "He wasn't simply

playing one track after the next. He
was totally reconstructing the tracks

on the spot. From that point on, I was

forever converted to house music."

In the years since. Stephan has cre-

ated progressive-leaning, trihal-infused

house tracks using a handful of

monikers: Tracy & Sharon's "Filthy

Hetero" and Superehumbo's "Get This"

and "The Revolution" are standouts. In

fact, it's the latter recording alias that

has become Stephan's primary alter

ego. As Superchumbo (Portuguese for

"super-leaded petrol"), Stephan has

remixed for Darudc ("Sandstorm "I.

Missy "Misdemeanor" Elliott ("Get Ur

Freak On"). Kylie Minogue ("Can't Get

You out ofMv Head"). Basement Jaxx

("Get Me Off ). Yoko Chw ("Kiss Kiss

Kiss"), and Danny Tenaglia ("Head-

hunter"), among others. He also pro-

duced Kevin Aviance's cover of Nitzer

Ebb's "Join in the Chant"

On SepL 24, Twisted/the Right Stuff

issued Superehumbo's first beat-mixed

compilation. Get the Ijmd Out!—Irre-

sistible Remixes and Lead-Heavy
Beats by Tom Stephan. which strings

together 1 4 of Stephan's club remixes

and original productions. (An alternate

version, Leadhead—The Sound of

Superchumbo. with a different track

listing and cover art, will be released

Oct 21 by Twisted/Loaded in the U.K.)

Highlights include "Sonido" by

Plastic Surge (aka Stephan and DJ

Miguel Pellitero), "Dance" by Nipple

(aka Stephan and engineer Pete

Gleadall). and the new Superchumbo

single. "Irresistible" (featuring Victo-

ria Wilson-James), streeting Oct. 22.

"Before 'The Revolution.' people

really weren't paying much attention

to me. and now they are." explains

Stephan. who is managed by Mitch

Clark of Sanctuary Artist Manage-

ment in London. "The one thing 1

knew was that 1 wanted Irresistible'

to sound nothing like 'The Revolu-

tion.' While I'm still on the same
musical path. I believe 'Irresistible' is

a bit less underground. Sometimes,

you have to give the people what they

don't yet know they need."

STAR PEOPLE: Expect DJ/producer

Peter Rauhofer's Star 69 imprint to

keep a hectic release schedule between

now and the end of the year. On Oct.

22. the label, in conjunction with

Mind Train Records, will issue the

Orange Factory and Rauhofer remix-

es ofYoko Ono's "Yangyang."

In November, the label will release

This Is Star 69. Vol. 2. beat-mixed by

JRNY (aka Jose Reyes): Fribum &
Ink mixes of E-N Featuring Ceevox's

"Don't Leave Me This Way"; Size

Queen's "I Am Ready." which samples

B Beat Girls' "For the Same Man": DJ
Disciple & Cyn Camacho's "Fantasy

Reality": and, in a special arrangement

with MCA. Murk and Rauhofer remix-

es of "Rise Up" by Funky Green Dogs.

SUMMITTIME: With the arrival of this

issue, card-carrying members of the

global club community will be con-

verging in New York for the ninth

annual Billboard Dance Music Sum-
mit. In addition to visiting the sum-

mit's daily panels and official nightly

artist/DJ showcases, summit atten-

dees should consider attending the

inaugural UndagroundArchives.com

Choice Awards.

Taking place Oct. 3 from 6:30-

10 p.m. at the Opaline nightclub in

the East Village, the event is free to

summit badgeholders ($5 for their

guesLs). Twenty-four awards, voted on

byWeb site visitors, will be handed out

in several categories, including best

club, best indie label, and best DJ.

Created to promote and identify the

best in New York-based soulful dance

music, undagroundarchives.com

explores the industry via interviews,

news items, exclusive mixes, event cal-

endars, and photos. Definitely a site

worth investigating.

BY MAGGIE STEIN

NEWYORK—Morgan Ceist and Dar-

snan Jesrani of New York-based pn>-

duction outfit Metro Area know the

value of hype. After releasing a string

of wildly popular 12-inch singles,

many in the dance-music communi-

ty accused the duo of generating buzz

by putting out a limited quantity of

records without re-pressing them.

When questioned about this prac-

tice, Geist—who helms the inde-

pendent label Environ Records (home

to Metro Area releases)—explains it

thus: "1 think about the fact that I

make these things that aren't going to

biodegrade for a million years. I don't

think I should waste the plastic."

Today, the eco-conscious and eco-

friendly producer/label head is antici-

pating the Oct. 29 release of Metro

Area's eponymous, debut full-length.

In fact. Geist is figuring out how to

properly market, distribute, and pro-

mote the innovative dance CD.

"You have to send out tons of pro-

motional copies, and it costs a lot to do

that." Geist notes. "I've operated Envi-

ron on a shoestring budget for so long."

Challenging, indeed, but Geist and

Jesrani find solace knowing that this

set wholly reflects them. In other

words, they weren't swayed by out-

side forces to create something that

is not them. Metro Area spotlights

previously released tracks and new
productions—all with the duo's sig-

nature disco bent.

Although this CD will introduce

some people to an entirely fresh

sound. Geist and Jesrani agree that

their music has many points of

entry for those who don't regularly

visit nightclubs.

"Dance music has rhythm, which

means you can move to it." Jesrani

explains. "The jazzy sounds are a point

of entry for older people who like that

sound. We also use live instruments,

which people can relate to."

Juilliard School-trained musician

Mike Kelley is responsible for the

warm strings heard on the set. "Mike

could have become one of those clas-

sical musician robots, but he was real-

ly excited about working with us and

doing something different." Geist says.

(Environ has plans to release Kelley's

own project, Kelley Polar Quartet, in

the near future.)

Both Geist and Jesrani know it is

the use of live musicians that injects

their music with a decidedly organic

sound. In addition to Kelley. the disc

features Dei Lewison, Dee Silk. Ana
Dane, and James Duncan, among oth-

ers. Such players add layers and lay-

ers of depth to Metro Area's songs, all

of which are written/produced by

Geist and Jesrani and published by

Hydroelectric Music, ASCAP.

Since its first single, "Atmo-

sphrique." Metro Area's music has

been heralded as the new cutting-edge

sound in numerous international con-

sumer dance-music magazines

—

which, Geist says, is Environ's main

marketing tool besides DJs. Speaking

of the DJ department, Metro Area

tracks like "The Art of Hot" and
"Caught Up" have been embraced by a

diverse collection of turntablists,

including King Britt. Ron Trent, Der-

rick Carter, and DJ Spinna.

Shawn Schwartz, owner of Brook-

lyn. N.Y.-based record store/lounge

Halcyon, is looking forward to the

release of the duo's album. The four

singles they have released are some of

the most sought-after underground

records of the past few years," he offers.

"This disc will definitely capture new
ears, both among retro-inspired kids

and the older crowd more geared

toward house and techno."

Jesrani and Geist originally bonded

over a love ofclassic R&B, deep house,

and slick techno sounds from Detroit

and Chicago. Three years ago. the two

began working together in Jesrani's

lower Manhattan loft. Since then,

Metro Area has developed a trademark

sound that culls elements from the

above-mentioned musical genres.

But prior to meeting in New York,

Geist had founded Environ while still

a college student in rural Ohio. He
found an ally in Kent. Ohio-based Dan

Curtin, who was producing and
releasing tracks on his own label.

Metamorphic Records.

"Dan exposed me to techno. He
really inspired me to start my own
label," Geist acknowledges. "I wanted

to be able to release all the music I

really liked. 1 didn't want to have to

ditch something because it wasn't

dancefloor-oriented enough."

Today, the self-managed Metro Area

works its turntable skills in clubs and

at parties around the globe. At the

same time, the duo is working on cre-

ating a unique party vibe in its own
backyard. Recently—and in addition

to the duo's monthly gig at the APT
lounge—Geist and Jesrani treated

New Yorkers to a feisty DJ set at P.S.

1, a museum in Queens. N.Y.

Alex Koch of Backroom Entertain-

ment in Frankfurt handles the act's

bookings for Europe, while Caroline

Hoste of Brooklyn-based Music 2 Pro-

ductions handles the U.S. market.

• Edition Terranova. Hitchhiking

Nonstop With No Particular Desti-

nation (K7 Records album). Mixing

dancehall. punk, and nu-electro,

Berlin-based Edition Terranova con-

tinues to explore a variety of sonic

sensations on this, its sophomore

full-length. Helping out in the vocal

department are. among others.

Stereo MC's collaborator Cath Cof-

fey (covers of Snuggle Otis' "Out of

My Head" and Bob Marley's "Run-

ning Away") and ex-Slits member
Ariane ("Mongril").

• Behrouz & MV (Envy). In

House We Trust 2 (Yoshitoshi Re-

cordings album). With two discs

—

one mixed by San Francisco-based

DJ/producer Behrouz. the other by

Canadian DJ/producer MV (Envy)—
the second volume in this series

"Hot Plate'
maintains the high standard of its

predecessor. Choice cuts include Luke

Fair's remix of Kings of Tomorrow's
"1 Want You (For Myself)." Rob Rives'

remix of Humate's "Choose Life." Nar-

cotic Thrust's chart-topping "Safe

From Harm." and Morel's "Funny

Car" as reconstructed by Hydrogen

Rockers (aka Dirty Vegas).

• Cassius. "The Sound of Violence"

(Astralwerks single). This, the second

single culled from Cassius' brand-

new full-length,Au Rei>e, is poised to

fare much better on dancefloors than

its sorely overlooked predecessor,

"I'm a Woman." Handling vocal

duties is Steve Edwards, who deliv-

ers a mantra-like hook ( "Feel like I

wanna be/Inside of you/When the

sun goes down") that will surely

have all of clubland singing along.

David Cuetta. Audio Bullys. Tief-

schwartz. Cosmo Vitelli, and Nar-

cotic Thrust provide remixes.

• Various artists. Abstract Afro

Lounge IV (King Street Sounds
album). Love to hear percussion? So

do the contributors to this late-night,

tribal-infused workout. New York

duo Mateo & Matos offers the moody
"Congo Deep," while Peven Everett

delivers the soulful "I Can't Believe I

Loved Her." Frederic Galliano's

"Bien Sofe' I)e'!." with its electronic

atmospherics, is a tad techier than

the tracks surrounding it.

MICHAEL PA0l£TTA
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BY JILL KIPIMIS

fJT his yen's Billboard Dance Music Summit, taking place

I Sept. 30-Oct 8 ai the New York Marriott Marquis,

I will stress the importance ofdance's crossover appeal

I and the necessity of sharing business ideas on a glob-

I al basis. Over the course of three clays, attendees w ill

learn about the latest in dance-music promotion, publici-

ty and publishing, and hear about current musical trends

at panel discussions, performances and several private

meetings.

The conference, which is subtitled Crossing (h'rr... This

Husiiirss oj IJantr and Elrrtmnic Music, has been conscious-

ly expanded to have a more international feel, says Bill-

l>oard dance editor Michael Paolcita. "We want to learn

from [X'opte in Europe, and we want them to learn from

us," he says. "We're also giving industry executives a

chance to sit together at a closcd-d(x>r meeting the first

day of the Summit to discuss the reality of w hat is going

on. We hope thev will really discuss the business at hand
and say things they might not say in front of a roomful ol

attendees."

The conference's first day will also include a private

meeting of DJ record pools, which will later lxl opened up
to all Summit participants. Panels on day two will include

"Dance/Electronic Music 101: Basic Business Set-Up,"

which w ill discuss the ins and outs of operating an inde-

pendent label Panelists include Cory Robbins of Robbins

Entertainment, known for the DJ Sammy record "Heav-

en," and Warren Schat/ ofTommy Boy Records, who has

worked with such artists as Vicki Sue Robinson and Eve-

lyn "Champagne" King. Al the "Crossing Over: Hie Shar-

ing of Ideas" panel, U.S. executives, including the Beg-

gars Group's Lesley Bleakley and Moonshine Music's

Steve Levy and U.K. representatives Eddie Gordon ofNeo
Records and Damian Harris of Skint Records, will discuss

worldwide business issues. 'Hie day will also include "Diva

Worship," a panel about the importance of singers in

tail Over...
i

dance music that will feature Voko Ono, Jixlv Wallcy and
Candi Stalon. The "Promotion and Publicity" discussion

will includecomment) by Liz Rosenberg, the Warner Bros,

rep for mega artists including Madonna. Cher and Belle

Midler.

Hie "Heard ll All Before" panel on day three, which will

discuss dance music's future on radio, will have represen-

tatives from Virgin Records, Maverick Records. XM Satel-

lite. Music Choice and a varielv of radio stations. A pub-

lishing discussion will feature executives from such
companies as ASCAP Bug Music. Cherry Lane and BMI
Europe. Additionally. "The Pioneers of Dance/Electronic

Music—The Remix" will feature industry veterans such as

Torn Mould in (w ho invented remixing in the early 1970s).

Vincent Montana Jr. (of the Salsoul Orchestra), James
Mtume (who worked with Miles Davis. Phyllis I Iyman and
Stephanie Mills) and Eddie O'Loughlin (founder of Next
Plateau Records). A panel called "Nii-Elecllo: Hype or

Reality?" (Billboard. J lib L'7) will locus on ibis new sound
and its potential to go mainstream.

The Summit's slate of events will also include a variety

ofevening celebrations. The Opening-night party, to take

place al Club Shelter and celebrating the 101b anniver-

sary of Kurosh Nasseri's Nasseri Music Business Solutions,

will feature live performances by Motel and lio. as well as

DJ sets from Cal l Craig. Saeed & Palash, John Selwayand
Christian Smith. The Nti-Electro Part) on Oct. 1 al the

Centro-Ely club will include performances by DJs Larry

lee and lbnimic Sunshine, as well as acts W.I.T., Mount
Sims and Avenue D. Jody Watley. Alcazar and Tammi
WYight will take part in the event's closing-night parly.
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Dancing On Air:

Radio Jump/ In
Hlore stations are embracing the format or leaning toward it—and they're finding their music from a variety of sources.

BV PATRICK ffkGOWAn

Large
markets like New York, Chicago, Boston and

Seattle have always been able to maintain a healthy

(lance-music radio station. Now. new dance-music

stations are starling to crop up in cities like Denver.

Phoenix. Austin and San Francisco. Such stations were
among the fust in the country to play Kvlie Minogue's

"Can't Gel You Out ofMy I lead and "Lin e at First Sight,"

"Gotta Get Through This" by Daniel Bedinglield and
"Heaven" by D] Sammy & Yanou Featuring Do—all of

which have become Staples at mainstream tOp-40 radio.

With more new dance-leaning or dance-based stations

emerging in the U.S. marketplace and a larger percent-

age of import dance tracks hitting as well, things are heat-

ing up.

Since the marketing and promotion of dam e records

is less aggressive than that for typical pop records, dance-

radio program directors tend to spend more time seek-

ing out new music on their own. Most of the PDs sur-

veyed admit that most new music is discovered via

F.uropean charts, online stations (like London's Capital

FM and KISS FM), syndicated programs and music
downloads.

Import releases make up the bulk of these dance-

station playlists. Steve Bartel. I'D ofWPYO Orlando, says

his station's play list is an "80/20 split ofimport to domes-

tic releases." Since these records ate usually discovered

months belbre their artists are signed to domestic labels,

downloading from the Internet is an im|)ortant tool lor

obtaining new music lor airplay.

Phil Michaels. PD of WPYM Miami, also plays many
imports. "I play a lot [ofimports] that usually get signed

domestically, which is a great feeling," he says.

Chris Shebel, PD of VVKIF Chicago, recognizes that

U.S. labels are beginning to pay more attention to the

number of new dance stations. Because of this, he says

the labels are "picking up import songs quicker."

PRE-LABEL INTEREST
Many programmers, likeJon McDaniel of KNHC Seat-

tle, rely on Global Qnout—a weekly syndicated show that

breaks new dance titles from around the world—lor dis-

covering new music. In lact, he says be ends up airing a

good portion of the same tracks on his station. (Uobtil

Grom<z was created by WQSX Boston's Jerry McKenna
and media consultant |ack Cyphers last year. While on
frequent n ips to Europe, Cyphers noticed the large num-
ber ofdance-based titles, most of which would work in the

American marketplace. ('•Inhil Gmivz has spotlighted tracks

by Kylie Minogue, Daniel Bedinglield. X-Press 2 and
Sophie Kills Bextor

—
"all before labels took interest,"

McKenna notes.

With this globalization ofdance music, which brings with

it a plethora of new tracks and artists, radio stations face

tough decisions in deciding how to split airtimc between
domestic and import tracks. Because of some regional dif-

ferences in their audiences'

musical tastes, most dance
stations program according

to the lifestyles and music
scenes in their respective

areas. Programmers also relv

on networking with other

PDs to measure regional hits

against national hits

While some of these radio

I. .^Im i i iiC :

80/70 /pill: Ujpvov Bortd

Seek/ pop end: IMM'/ flwbd

Wt stations are 100% dance,
others blend a mix of
current pop. R&B & hip-

jK& Hi hop, Latin and other Euro-

pean pop hits. All program-
BB; mers interviewed for this

article agreed that main-
stream dance songs at e bel-

ter received than more electronic or experimental sounds.

"It has to have that mainstream sound, as well as a hook
and a melody," Michaels oilers. "It can't sound like a song

from Pluto, if you know what I mean."

For McKenna, "good songs with solid production and
lyrics" work well. And songs like Dirty Vegas' "Days Go
By" and lio's "Rapture ('Pastes So Sweet)" have success-

fully crossed over from dance stations to top-40. Bartel

notes a cm rent "boom" in product, citing artists like Ian

Van Dahl, Sylver, Deedee and I.asgo. Furthermore, he
says, newer acts like Daniel Bedinglield and Kosheen are

quickly becoming core artists on these stations, along with

such established (lance artists as Madonna, Jennifer Lopez,

Kylie Minogue, Cher and Amber. Whether they're spin-

ning trance, freestyle, breakbeats or even disco, it's clear

that each of these dance stations has a unique sound and
group oi core artists to call its own.

ONE SONG AWAY
With so many variations and textures of dance music

currently available. PDs have to consider many elements in

balancing a station's playiisl. For someone like WKlE's
Shebel. this means using "strong pop songs by artists with

credibility."

At KCJZ San Antonio, PD Doug Bennett says, "It's

important to find the recognizable, mainstream records

that provide the lormat with lamiliarity but don't dilute

the perceived edginess ol the dance formal." His station

uses English music by core Latin artists as balance records.

"I use the Shakiras and I lulus to balance the Darudes

and Sylvers," he says.

K&B and hip-hop is used, but not quite as aggressive-

ly as the dance titles, notes Bartel. adding. "We will wait

a little longer than most 'traditional' rhythmic stations."

WPYO Orlando considers hit records by Ashanli, |a Rule

and Nelly as dance music. "We are never a song away
from a dance record." WPYO music director Jill Strada

suites. "We pay attention to the rhythmic chart, and we
test urban music in call-out" On a sample hour ofWPYO,
listeners could hear Robert Miles' "Children," Cam'ron's

"Oh Boy." and PPK's "Resurrection."

McKenna wholly understands such a programming phi-

losophy. "As far as currents go. it isn't only about dance,"

he says. "We play anything rhythmic-based that appeals

to our demo. Thai means everything from Ashanti and Ja
Rule to Marc Anthony and No Doubt."

According to McDaniel. using pop records from Europe
balances out the domestic dance music on his station. He
points to international artists like Blue, Atomic Kitten, A-l

and Rhianna. "They sound right at home on our station

and do a greatjob ofadding texture to the sound," he notes.

Continued M piigt 16
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TUur Favorite
Pumping
Trance Anthems
Featuring

Sasha I

DJ Tiesto

4 Strings

Sinead O'Connor
Trance Allstars

Underworld

Double CD available for $21 .98.

Album in stores October 1st
In the US, order from your Caroline Distribution

sales force: New York office: 212886.7500 /

California office: 323.468.8626.

In Canada, order now from your local
EMI Canada sales representative.

ultrarecords.com
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Great Gear!
The pro-audio industry and "traditional" musicians once viewed DJs with suspicion. But after longtimejocks like Dr. Ore and Fatboy Slim became hitmakers,

the DJs' stock rose eHponeotially in the eyes ofhard- and software manufacturers. Companies that previously only paid lip service to "record spinners"

soon threw themselves into a market where the DJ became a very attractive customer. UMs new

.

Tin'
DJ industry has traveled eons

from the disco era—a time- when
the introduction of pitch control

on a turntable was considered
earth-shattering news. No longer
viewed as members of a nascent mar-
ket. DJs of the new millennium are

blessed w ill a near embarrassment of

technological riches—from CI) players

with "touch-sensitive" jog dials to

laptop-friendly music-production sys-

tems to more digital effects than taste

should really allow.

Within the professional audio
industry and its insular cadre of "tra-

ditional" musicians, DJs have always

been viewed with suspicion, if not
™

outright derision. But. alter longtime

jocks like Dr. Die, the Chemical Broth

ei's, fatboy Slim and others

became bona fide hitiuak-

ers in the earlv and mid-

"90s, the DJ s stock

rose exponentially in

the eyes of gear man-
ufacturers, f.ven com-
panies that previously

only paid lip service to

"record spinners" began

fflboa

hurling themselves into a market
where the D| soon became consid-

ered a very attractive customer. Ilie

technological advances have been
Mowing with speed ever since.

What are some of the industry's

hotter new items? Which ones do users consider revolu-

tionary? Let us count the ways.

numcwh"/ TIX1.
One of the better-known names in the DJ industry, N.

Kingstown. K.I.-based Ntunark Industries has earned

plenty of notice with the recent release of its feature-

packed TTX1 turntable. Somewhat modeled as a

Technics- 1 200-on-steroids. theTTXl gives the DJ more
user-friendly features than any other turntable currently

on the market and is adaptable for whatever application

is needed. Vinylists will notice that the TTXl's platter ben-

efitS from a higher torque (rotation force) than

the industry-standard Technics model. Addi-

tionally, the unit's physical design is inter-

changeable. Its pilch fader (capable id"

plus/minus 509! pitch range) and button car-

tridges (for RPM, etc.) can pop out to lie re-

arranged in vertical or horizontal configura-

tions, according to the user's preference. Plus,

the unit comes equipped with straight and S-

shaped tonearms.

Other features include S/PDIF digital out-

puts, detachable power and audio connections,

on-board BPM counter and a key-lock function

that allows the user to maintain any key on a

song while adjusting tempo. Additionally, instant

revet se control and continuously adjustable platter start

and brake times allow DJs a variety of turntable- ellecl

options.

Professor Stephen Webber of the Boston-based Berklee

College of Music has employed the TTXI as an instru-

ment in various projects, " file fact that you can lock the

key of the vinyl record you are playing and then s[>eed

up or slow r down the tempo up to 50% is absolutc-

i^v '>' revolutionary," he says. "I recently played on a

it session lor a film composer I was flying in beats

over a song to beef it up gnxivc-w isc. She loved

the tone of the drums on one particular loop dial

I had. but the loop was way too last. When I slowed

it down enough to sync with the tune, the drums
sounded totally different—all flabby and way too low. With

the 'ITX 1 , 1 was able to use the key-lock feature to keep

the timbre of the drum kit the same, w hile slowing the

record down about :!09t."

Pioneer'/ CDJ-1000.
By now, most DJs are aware of the CDJ-1000,

which Long Beach, Calif.-based Pioneer Elec-

tronics debuted in 2001 . But its impact on the DJ
market liears some repeating. There was a time

—

the early 1990s! to lie exact—when the CD was

viewed as anathema to the old-school club DJ.

And to the scratchjock? Not even a conversation.

The fact that early CD players from Numark.
Denon and others lacked a tactile component was

an initial factor in the CD's relative absence in

clubland. However, when CD-burning became
easier and cheaper—and rernixer/prodiicer/DJs

realized they could spin their new creations w ith-

out having to w ail for an acetate—lop global DJs
stained to warm to the format.

Move forward a few years, and we've entered the age
of the "digital turntable,'' a unit that oilers analog features

like scratching, cueing and more in a digital environment.

In 2000. l.os Angeles-based American Audio beat every-

one to market with its Pro Scratch I unit, but Pioneer

seemed to create a more sustained splash with its CD|-
1000. despite its steeper price and larger size.

"It's the player that revived the tabletop CD market,"

says Randy White, DJ buyer lor Annandale, Va.-based

Washington Music Center. "It's revolutionary because of

its design and how accurate it is." In short, the unit oilers

a touch-sensitive jog dial that allows users to btake and

nv Jim TRcmAvnc

release a track in a fashion similar to vinyl. Additionally, a

"wave display" allows the D| lo v iew a graphic of a CD's
sound level, 'file unit can store favorite cue and loop

points and remember them via internal memory or a mul-

timedia memory card. Along with American Audio's

scratch-lriendlv units, the Pioneer piece has also given lire

to a burgeoning group of "digital turntablists" (DJs who
"sc ratch" w ith CDs).

In the past year, the CDJ-1000 has heroine a standard

unit in many of the world's more upfront nightclubs. At

New York City's Arc club (previously Vinyl), w here Danny
Tenaglia spins his "Be Yourself" part) each Friday night,

a Pioneer unit sits in the spacious DJ booth. And. iiir a DJ
like lenaglia. who's always breaking the latest music, it's

key. More than anv other unit, he savs. the CDJ-1000
allows the globally revered DJ/producer to play and
"work" edits that he made that verv day in his home stu-

dio. "For the record. I am still a huge fan of the Pioneer

CDJ series." lenaglia says. "
I hey are always my first

choice, file options are incredible."

MfJaMajaVMm*
Though certainly not a DJ-specific product, Digidesign's

1 IK) 1 release of Pro Tools caused ripples in die music

community that continue to this day. The Grammy-win-
ning multi-track digital audio workstation eventually

caught on with music-making DJs, and they hegan to use

it to create dancclloor tracks. Certainly easier to negoti-

ate than vintage hardware pieces, the Pro'lbols package
nonetheless was exorbitantly priced, putting it out of

range for most DJs not named Vasque/ or Oakentold.

I lowever. Digidesign didn't sleep on the DJ market, and
in 2000 it released Digi 001 , a less-expensive, scaled-down

version of Pro Tools. (Digi 002 is expected to ship by year's

end.) And, in '2001. the company debuted the Mbox, a

"micro-studio" system that allows users (like globetrotting

DJs) to create tracks on their laptops, no matter if they're

in the comfort of home or flying coach. The Mbox pack-

age includes Pro IckiIs IT. software and an "audio periph-

eral" (or box) that connects via USB to a laptop. Fire it

up. and oil you go into production-land.

The LE version of Pro Tools includes five easy editing

tools: Zoom (for detailed editing). Trimmer (for resizing

audio and MIDI regions). Selector (for picking pieces to

edit). Grabber (for taking and moving audio regions).

Scrubber (for moving a "playback head" over audio
regions) and Penc il (for corrections). Although it doesn't

have an ASK) driver that allows compatibility with other

manufacturers' programs (like Propel lerhead's popular

Reason, for example), the program oilers 25 tracks of

audio and 128 MIDI tracks in a very portable system.

DJ Liquid Todd (aka Todd Wilkinson) is a convert.

When he's not spinning Ins Solid State radio-mixshow on
New York's K-Rock (92.3-FM), Todd travels for gigs (like

his current opening slots fin ( )akenlold) and makes tracks

using Pro Tools and the Mbox. "I love the Mbox," savs

Ibdd. "It's the cheapest Pro Tnils rig yet. For only $450,

you get the same ProTools I.F. software that I use every-

day with my Digi 001 and a cool little interlace that con-

nects to any Mac by USB cable: Windows support is coin-

ing soon. The USB powers the Mbox so no other cables

Cattttnttrd im fitter 42
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dmkmk: on air

('.milmiiftl fttmi [kigf 12

REDISCOVERING GOLD
Gold lilies arc also used as balance record]. Shcbel rails

il "preserving history. VVe play classics as far back as the

disco days" (bin he adds thai such songs are played pri-

marily during die daytime).

McDaniel also spins a lot of gold titles during the day.

decreasing play in the evening For the day time." he says,

"w ith the exception of a lew Oh wow ' records from the

'80s thai we pop in from time to time, the early-'9()s is as

Bur back as we go."

K( '.]'/. San Antonio evolved

from a rhythmic oldies sta-

tion; it's still "gold-heavy."

says Bennett. "It lends a

familiarity to a formal that

most of the audience is just

beginning to learn about."

Upon hearing this,

McKenna adds. "We are a

gold-based station. Most of

our gold comes from pop.

dance or K&B genres. But.

being a former club ral, I

do make exceptions for

songs that I know were
huge in this city. It may lx- a title from Stevie B., Machine's

There Bui lot the Grace ol'Ood Go I" or Shawn Christo-

pher's 'Another Sleepless Night.' None of these titles test

well, but there is a place lor them if they are well protect-

ed by smashes."

TEENS VS. ADULTS
Bartel acknowledges that some of his freestyle-gold lilies,

such as "Diamond Carl" and " lake Me in Your Arms," arc

15 lo 20 years old. but that the majority of the gold tides at

the station are five rears old. Music director Stnida adds,

"Just like in any other lorm.tl, du re are songs that just don't

ist ofthePDs surveyed admit that most

new music is discovered via European

charts, online stations dihe London's

Capital fiii and iiiSuFiiil syndicated

programs and music oomnloads.

gel old—ihcv'rc the anthems, the dance-music classics."

Many of these stations are researching music based on
their audienc e and the lifcsnle of that audienc e. I bis is

how they keep their stations on target. I'Ds say. "Our sta-

tion has a very small teen

audience," notes Shebel,

who adds that most dance-

music stations are adult-

based. " Teens are more into

hip-hop. We are a pure 18-

tO-49 radio station, which is

what I would call adull."

WKTU New York and
WQSX Boston are fine

examples of adult-leaning

dance stations. "Ifyou want

adults, you must give them
what they want: the music

they grew up with and the

contemporary lilies they

love," slates McKenna. "You can throw in a few titles to

give the station edge, but you can't gel too cool for the

room 01 vou'll lose thctn." On a recent afternoon. WQSX
segued from Cher's "A Diflerenl Kind of Love Song" into

Nellv's "Dilemma" into fiaddaway's "What Is Love."

But someone like Bat tel definitely sees his audience
growing with the format. "In the three and a half years

we have been on the air. we have seen the growth ol the

teen numbers evolve into adult numbers,*' Band explains.

"At one time, the station was in a light lo the lop-') 18-to-

'M in ( >rlando. Now. the station has brought the younger
listeners along into the IH-to-34 demo. Promotion.illy, we

are on our game with visibility at teen spots, college cam-
puses, high schools and malls, so those teens ultimately

result in increased 18-to-.'(4 numbers for us."

ROOF-RAISING
The bulk of mainstream radio is dictated by call-out

research, which measures audience trends in music. That
said, how do dance stations approach tracks thai have neg-

ative or unfamiliar test results al mainstream radio? "I don't

think dance music doesn't test well; it's just an unfamiliar

type of music," Stnida says. Most stations, though, test more
than just dance in their research.

Not even- station does call-out research. In fact, most
rely on phones, e-mails, monitoring other stations and local

clubs. An internal listener panel is also used as a research

tool by WPYM's Michaels, who has seen his dance songs

lest well. "Out dance songs lesl through the roof.. .with

passion." he notes.

Across the pond, Kuropeans arc inundated with dance
music on a daily basis. It's part of iheir daily culture and
pan of their advertising world (the Nike commercial fea-

turing Elvis vs. JXLs "A Liltle Less Conversation"). 'The

latter is also true in the L .S.. where Madison Avenue exec-

utives often nu n to dance/electronic music to sell a vari-

ety of products. Which poses the question: Has dance
music finalh hit the masses like it already has in Europe?

Michaels points to "the quality of ( he music and die great

mass appeal of the dance hits." fie also points to recent

TV spots and even a Janet Reno fund-raiser that featured

dance music. "It's crossing over to mainstream now more
than ever." he continues. "It's only the beginning. I leel

this is one of the formats of the future. As long as die dance

scene stays healthy ill Europe, we'll continue to have a

stream of dance hits."

Tor Bennett, it's about good music . "While- lorm.tts are

cyclical, cultivating good music that meets and exceeds

the audience's expectations should always be the goal,"

be explains. "Tin confident that dance music can be a

huge, long-term success in the mainstream, 'lb me, the

key lo making this happen is taking the general I,miill.u -

itv of our best talent to the next level."

l\M mEdicinE drurn original face

Medicine Drum, the interna lion al tounng band (Burning Man; Glastonbury Festival - UK. Mt. Fue festival - Japan. Big Top four USA. WOMADi delivers a hypnotic journey through nance,

breaks, dub and progressive house beats, combined with percussive world rhythms and soaring vocals. Then fantastic tech organic coalescence moves up to the neii level with their thud

album, Original Face. In Stores 11. 19.2002

www.merJicinedrum.com
ALSO AVAILABLE FROM MEDICINE DRUM

Talking Stick

Supernature

www.cybetoclave.com

CHECK OUTERRTHDRflCE GLOBAL DANCE PARTY FOR PEACE ON 10.12.2002 www.EARTHDANCE.ORG

AND THESE GREAT COMPILATIONS

Earthdance 1999

Earthdance 2000

THE MYTH OF RED

An incredible fusion ol Trance. Opera anas. Electronic rhythms. Russian Folk songs and Tribal beats. Packing the floors at clubs from New York to Ibua to Mexico

City to Sydney. As featured in Vogue. Town & Couniry and Gotham magazines New mixes of 'Battle ol Enshkigal' by Mmge Binge and wES wAUACE out nowl

o
O M 1 O H N

M

CLUB PROMOTION: PK PRODUCTIONS PKPR07@A0L COM

www sashal92ard.com

www.highetoctave.com
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FATBOY SLIM :: Big Beach Boutique 2 ,, , , lu ,„ e utf)ers
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III

MAURO PICATTD :: J7>e Ot/i-rs'
»nfW«no»B OJ/producarlndudat

nawtnickl and rambcat Including fuller
Tn T/Wi " " i.- i -
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Hard Hop Stipefstms

PUBLIC DOMNN = HartHophM
Hard dance and hip-hop fusion A genre

1 up of crunching guitars,

ato and rabid HCing tnot i
""

" I to rtBwil. Inchtdmm
e/ 'Let He Clear My
k Do funky Beat*

'

O
ylon

THIEVERY CORPORATION
z The Richest Man In Bab

HlaNu-antictpand fethw-up to fooOt
The Mirror Conspiracy Ctltllng

eomewhmre between rock, dab,

psychedelia, latin, end electronic music,

Richest Man find* them elevating their

signature sound with more
contemplative and thought -provoking

eongwrtting Their first ever full US tour

Caroline
DISTRIBUTION!

m
ALEX GOLD Trie llln Xttmaaania

a Act ofHhMmk DJUrnuaU preeerrte

Q night at tha worM'o fatyeol rtk•Matlk tadWha-M
4 String,, • -ItnUH |Kin

Royksopp
Melody A.M.

RdrSKOPPn HMMN
Combining the emotional satis offUm and
OBBiJctd /nunc MB forward thinking 21st

century electronics, this It a record that

appaakt,

Ultra.

80's vs
Electro

SS= 01

VARIOUS ARTISTS
:: U/tra 00'* Vs. Electro 01

Tht dtflnltlv, toandclath that fu9*a
tofthir yffs'anjoy > tAH »Mt a rwnt

0/ fDday 1 technology Including track*

/rom KH*FTWtKK, GARY KUHAH, MISS
mm. mix OA HOUStUT, and mama

LADYTRON Light ft Magic
Ufmt 1 ttaffc b MM fit*** M

crHlcaHu acclaunad and
Infiaarmat admm (04. MM fcf

McMv rattaUa (Back). Uchl » Moolc
Mfe oetn rft* bood'e and tfj* fttv
tunth/ttactm scant new pragrattion

as*
SCHILLER ::V0V0Cj>
JaunMy thtwoh aoundand aaiatfan nrftfr

(ft* now album /rem ScniMar. La r t ft»m
tvfca yaw an a voyae* unlfk* any yav
ftffvw ever experienced. Includes Qr&am

of >*, n*n' «<w Bn»n mat
LoneHotel. 'Alec «miitob'e on OVD

bHI
VARIOUS ARTISTS Urtra Trance 01

MfCDe/a

MSJMMeMMeUMMta e eKeoC CO e/

MARC ET CLAUDE :: Tbu Own tfw Sound
0MbM olbum /roro trance An Ware el

Claude exploree trance, tecrino. chin-out

and hauaa. IncJueve Trem Me, - 1 need
YourLoam'and "Laving You.'

SUNSCREEN :: Ten M«( Bank
4 eeamlets blend of previously

unrsitosed tnckg and rsmixtt by done*

ftwnJnariBB oven mm Matt Oareu. Push.
Trouser enthusiasts. L*S Coombs,
Angelic and Chita. Includes

Save) Urn- and XaKh.'

VOODOO ft SERANO z In Cold Blood
Hard trance and pumping techno it the

specialty of this now electronic duo
Debut album Cold Stoodfeatures the Ma
Head It Pumping". 'This It Acid' and
Xoid Blood* at hoard In tho Wesley

Snipes movie Blode 2

ASTTFIALWEJ^KS

aterial



Veor-To-Dotc
Donee Chart/

The chart recaps in the Dance & Electronic

Music Spotlight offer a preview of how those

categories are shaping up for Billboard's Year

In Music issue. The rankings reflect the chart

period beginning with the Dec. 1 , 2001 , issue

—

the start of the 2002 chart year—through the

Sept. 7 issue. Top Electronic Albums and Hot

Dance Music Maxi-Singles sales recaps are

based on accumulated sales information as

compiled by Nielsen SoundScan, with ranks

reflecting units sold for each week titles appear

on the chart. Dance Club Play recaps are based

on a point system that rewards titles based

upon chart position and longevity on the chart.

The recaps were compiled by Anthony Colom-

bo with assistance from dance-charts manager

Ricardo Companioni and electronic- albums

chart manager Gordon Murray.

I'm 18. ready to sign & sing
1 '

any
Billboard
Dance Music

Summit 2002

Every
Monday
2 O O 2
PCH Club
Long Beach
CA 90803
1562) 596 1631

www.mp3.com/Bethany
bcthang.email@VErizon.net
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Hot Dance fTlu/ic/Club Play
MUf

Pos. AKT1ST (No. o] Charted Titles) Imprint/Label

Enrique Igla/io/

Hot Dance fTlu/ic/fTlaHi-Single/

Sole/ Orti/Lr

Pol. ARTIST (Ho. oj Charted Titles) Imprint/Label

1 CHER (3) Warner Bros. 1 CHER (1) Warner Bros.
1

2
2 KYLIE MINOGUE (2) Capitol (1) Warner Bros./WRN

3
(1) 8lue2/Blueplate 2 MAXWELL (1) Columbia/CRC 4

3 ENRIQUE IGLESIAS (2) Interscope 3 MADONNA (3) Maverick/Warner Bros.

4 KIM ENGLISH (2) Nervous 4 USHER (1) Arista 5
5 THE CHEMICAL BROTHERS (3) 5 AMBER (2) Tommy Boy 6

Freestyle Dust/Astratwerks/Virgin 6 PINK (2) Arista

6 DIDO (2) Arista (1) LaFace/Arista

(1) Cheeky/Arista 7 DO SAMMY (1) Robbins

7 MARY 3. BLIGE (2) MCA 7 YANOU (I) Robbins
7

8 TIMO MAAS (2) Kinetic 9 SADE (1) Fpic 8
9 SHAKIRA (3) Ipk 10 DIDO (1) Arista

10 RES (2) MCA (1) Cheeky/Arista

9

Hot Dance mu/ic/Club Play Title/

J

1 Hot Dance (Ttu/ic/rTlaKi-SinQle/ 1

| Sale/ Title/ |

10

Pos. TITLE

—

Artist—Imprint/Label

1 ESCAPE (REMIXES)

—

Fnrique

Iglesias—Interscope

2 e\.MA.t—Sono—Growilicious/Strictly

Rhythm

3 WISH I DIDN'T MISS YOU (THE

REMIXES)

—

Angie Stone—

J

4 LOVE'S GONNA SAVE THE DAY—
Georgie Porgie— Vinyl Soul/Music Plant

5 LOVE AT FIRST SIGHT

—

Kytie

Minogue—Capitol
6 THE NEED TO BE NAKED

—

Amber—
Tommy Boy

7 FIRE

—

Dolce— Tommy Boy Silver

Label/Tommy Boy

8 ITS LOVE (TRIPPIN')-^nrfreo

Brown—Groovilicious/Strictly Rhythm

9 ALIVE

—

Kevin Aviance—Emerge/
Centaur

10 YOU GIVE ME SOMETHING—
Jamiroquai—Epic

Hot Dance fTlu/ic/Club Play
Imprint/

Pos. IMPRINT (No. of Charted Titles)

1 GROOVILICIOUS lib)

2 TOMMY BOY SILVER LABEL (12)

3 EPIC (10)

4 MCA (9)

5 NERVOUS (7)

6 INTERSCOPE (5)

7 STRICTLY RHYTHM (5)

8 ARISTA (5)

9 VIRGIN (4)

10 CREDENCE (3)

Pw. TITLE

—

Artist—Imprint/Label

1 HEAVEN

—

03 Sammy 8. Yanou Featur-

ing Do—Robbins

2 SONG FOR THE LONELY (THUNDER-
PUSS, ILLICIT & ALMIGHTY MIXES)-
Cher— Warner Bros.

3 LIFETIME (BEN WATT REMIX)—
Maxwell—Cotumbia/CRG

4 WHERE THE PARTY AT (REMIXES) —
Jagged Edge With Nelly—So So

Def/Columbio/CRG

5 U DON'T HAVE TO CALL (REMIXES)—
Usher—Arista

6 YES

—

Amber—Tommy Boy

7 BY YOUR SIDE (REMIXES)—Sade—
Epic

8 WHAT IT FEELS LIKE FOR A GIRL—
Madonna—Maverick/Wamer Bros.

9 THANK YOU (DEEP DISH REMIX)—
Dido—Arista

10 ALIVE (THUNDERPUSS REMIX)—
Jennifer Lopez Featuring Nas—Epic

Hot Dance fTlu/ic/rTlaxi-Single/

Sale/ Imprint/

Pos. IMPRINT (No. of Charted TIUk)

ROBBINS (6)

COLUMBIA (8)

ARISTA (4)

WARNER BROS. (2)

EPIC (3)

MAVERICK (6)

MCA (5)

TOMMY BOY (2)

UNIVERSAL (2)

Hot Dance (Tlu/ic/Club Play
label/

l

2
3

h

5
6

7
8

9
10 SOUNDAYCi;

ROBBINS

Pos. LABEL (No. of Charted Titles)

1 STRICTLY RHYTHM (21)

2 TOMMY BOY (16)

3 EPIC (13) ^Z&tW
4 INTERSCOPE (8)

5 MCA (10)

Hot Dance mu/ic/mcwi-Singlc/
Sole/ label/

Pos. LABEL (Ho. of Charted Titles)

1 WARNER BROS. (11)

2 ROBBINS (6)

3 COLUMBIA RECORDS GROUP (8)

4 ARISTA (8)

5 triC(3)

Top Electronic Album Rrti/tr

Pos. AMIST (No. oJChorttd Titles) Imprint/Label

Freestyie Dust/Astralwerks

Warner Bros.

(1) Warner Sunset/FFRR/London-Sire

( 1) Perfecto/'Mushroom

Dilemma/Palm

(1) Treade/Azuli/Kinetic

Top Electronic Album/

Pes. TITLE

—

Artist—Imprint/Label

1 18—Moby— V2

2 DIRTY VEGAS

—

Dirty Vegas—
Credence/Capitol

3 PULSE—Various Artists—Razor & Tie

4 BLADE II—Soundtrack—Immortal/
Virgin

5 COME WITH US— The Chemical

Brothers—Freestyle Dust/Astralwerks

6 BEAUTIFULGARBAGE

—

Garbage—
Almo Sounds/Interscope

7 LOUIE DEVITO'S DANCE FACTORY

—

Louie DeVito—Dee Vee/Musicrama

8 DISCOVERY—Daft Punk— Virgin

9 SIMPLE THINGS

—

Zero 7—
Quango/Ultimate Dilemma/Palm

10 THIS IS ULTIMATE DANCE!

—

Various

Artists—

J

Top Electronic Album Imprint/

Pos. IMPRINT (Wo. of Charted Titles)

1 V2 (1)

2 CREDENCE i

3 ROBBINS ,

4 RAZOR & TIE (2)

5 DEE VEE (3)

6 IMMORTAL (1)

7 ULTRAS
8 FREESTYLE DUST (1)

9 MCA (3)

10 ALMO SOUNDS (1)

records

Top Electronic Album label/

Pos. IMPRINT (Ho. of Charted Titles)

n(3)
CAPITOL (1)

VIRGIN (2)
RAZOR & TI E (2)

ASTRALWERKS (9)
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middle Eo/tern Beat
Clubs, compilations aod a hospitality to foreign DJs document Israel's emergence as the regions undisputed capital of electronica.

BV CHUCKV THOmflJ and JfUHP ICW

Over i lit* last 10 years, the Middle Kast has seen

a dramatic increase in the popularity ofelec-
tronic music hotli indigenous and exported
from the West, with Israel emerging as the

region's most responsive territory.
r

| hough trance still takes the lion's share ofsales within

the genre, Uxal record stores, I)|s and cluhs have begun to

explore the more progressive scenes o I house ami techno.

The scene is
' 1009; club-driven." says Tomer Ken David,

head ol promotion IbrTIA', a leadinglei Aviv dllbOpened
a year ago. Key clubs are found in the main cities of

Jerusalem, lei Aviv and IVershcba and the holiday town

of tilal on the Red Sea.

TLV, which produces eight annual Heineken Sun Dance
Festivals ill Kilat, claims to Ik* the first custom-designed dub
in Israel. Located in Tel Aviv's old Port neighborhood, it

accommodates 2,500 and attracts top foreign DJs such as

Rmit DvwtfCVOAl flwi Brand

Sasha. '"HA" is more dedicated to bringing in house than

trance," savs Ben David, "but we acknowledge- a consider-

able trance-loving crowd."

Man Rouell is co-owner ol Music Plus, one ol the biggest

players on the local electronic-music scene, producing
monthly dance magazine I)/ Hah and the annual I)/ Halt

Dance Awards. According lo him. "Israel has become one
of tile lour or five world centers fin" trance music—if not the

leading center,"

.Alongside Cold Media and, with the lull support of Tel

Aviv Municipality. Music Plus produces the Love Parade

—

an annual event representing all sectors ofthe elect ronic-

musii scene and culminating with a rave. Since its first

event in 1998, the Love Parade has grown lo attrac t a total

of 300,000 revelers. "It's an important tool for us," says

Ronell, "because acts get heard in an atmosphere of opti-

mistic vibes."

Despite the shadow of the Intifada (the ongoing Pales-

tinian conflict). UOO.'i's Love Parade—the fifth—is slated to

go ahead as usual at the end of August.

MAGIK AND MEMORY
Leading Dutch trance DJ ! iesto remains the biggest

draw for Israeli clubbers and dance-music buyers. Since

debuting in Eilat tour years ago, Tiesio plays in Israel up
to three times annually. His manager, Wilfred Dam of"

Netherlands-based Prime l ime Management, suggests

Israel is a popular draw for Western DJs because dance

music ofTers a form ofescapism from the underlying polit-

ical troubles; it boasts more "responsive and enthusiastic"

audiences than Other countries. Tiesto's debut album. In

A/v Memory, released on his own Black Hole label last

November, is distributed iu Israel by Ramat Gail—baaed
L naEcx.Odcd Janowski, MD oi t'natex, says, "Black Hole

is the most successful (dance) lal>el we distribute here; the

label's series oiMagik compilations have all sold well."

According to Janowski, London-based deep-house label

Circulation is also popular. Label co-owner [with Matt Jack-

son] Paul Davies says, "Over the last two years, me and my
partner have been jto Israel) 10 times." in particular to

Jerusalem's Haoman 17, where they are favorites of club

owner Reuven Lubin. Haoman 17 is viewed by many in

the West as Israel's most influential club, though a ques-

tion mark now hangs over its future amid reports that

Lubin is moving activities to Iel Aviv. Haoman's resident

DJ, Sahar Z (Sahar Zanglevitch), also plays abroad, at ven-

ues hke(.hemistrv m Amsterdam, The World in New \i:rk

Jock/on and Dovie/ lion RomII

anil various dales in Shanghai Inn claims Israeli crowds
are "not like elsewhere in (he world."

I.ubin capitalizes on I laoman's success l>v releasing mix
CDs compiled bv Sahai X. I le says die lirsi Haoman disc.

Sewiom /, a (ranee compilation released in 2000 on 'Iel Aviv

label Israeli Music IViKluctions. sold 7,000 copies in Israel

alone. The Ibllow-up, Hnomnn I 7, out last year, was a deep-

house collection that, despite Ix-ing "less commercial." Mill

sold ">,000 units.

Nick Church, international sales manager of London-
based Vital Distribution, sells to two distributors in Israel:

L'natex lor tech house/bouse and MCI for the more lef't-

lield electronica. Calculation's last CI). Cchua of Cirruhi-

lion, has been the coiupam's biggest suit ess slot \ there. "I

sold 1 .100 copies into Israel, w hich is the biggest quantity

I've sold lo anywhere in the world, other than the L'.K.."

savs Church, adding Felix Da I lousecat's 2001 sel Kiltenz

and Thee Clitz (City Rockers) and certain parts ol the NRK
catalog—in particular. Jamie Anderson—are also being
ordered in "reasonable quantities.

"

POLITICAL DANGERS
lint Israel's political troubles aflcct sales. Says Church.

" The impact seems to lx' on companies like Tower Records

and other chains that were in shopping malls, because they

are a target for bombers. The consequence has been that

independent shops have seen an increase in their busi-

ness."

According to Ronell, the mecca for Israeli DJs and elec-

tronic music fans is the Music Plus-owned Krembo

Records shop in Iel Aviv. " People don't just come tor music,

but lo meet and learn about parties; it's the center for the

w hole dance scene," he says.

Even record stores such as Tarhutakc, iu die small town
ol Modi'in. have si/able eleclronic-music sections. Manag-
er Adi Avni imports from Holland and the U.K. but notes.

"Israelis will listen loan Israeli artist beforea foreign artist."

Besides die country's three main dance lalicls, Hed Ar/j,

1 lelicou, and \MC. there are several other dedicated elec-

tronic music labels, including Phonokol—a dance special-

ist that established theTrust in Trance label—Agnozia and
Music Plus subsidiary Krcinlxi Records.

llolon-based Brand New Entertainment Lid is Avi

Brand's leading independent sales and distribution com-
pany. BNE offshoot Yo Yo Records was established to take

Israeli electronic music—trance ill particular—to foreign

markets. Its artists include Oloria. with die album hi II

Heal: Cosma, with debut album .S'mi/V/Wry; anil

• newcomers Violet Vision with Hrst Sign ofCom-
': muxacatkm. Ow ner anil MD Brand admits he is

• concentrating on export just now while the

: Israeli scene is "shaky." He has signed a distri-

bution deal lor the entire BNE catalog with

EMI in Greece, and in August 2003 Play It

Again Sam will distribute the catalog in Spain.

Brand already has distribution deals in most

European territories. I long Kong, the U.S..

Canada anil Mexico. BNE also licenses tracks

to Ibreign companies, including a recent ileal

with L'.K. label Iclslar for compilation albums.

Brand, however, has bitter criticism of the

Israeli government, claiming the Ministry of

Industry and Trade is denying him recognition

as an export industry, w hich would (|ualily him tin help

when attending trade lairs. "We're having to do it all our-

selves," he complains, but he notes one positive trend: "We
recently released a new compilation album of ambient
music [Another Ijje] to great international reaction. It's a

good sign that there are new directions to take."

AMERICAN RELEASE
Amit Duvdevani and partner Erez Aizen helm Infected

Mushroom, one of Israel's leading psychedelic-trance out-

fits, which has released three gold albums (20,000 sales) on
Yo Y'o. The latest, H.li Empire, will Ix* released on the I S

label Stieelbeat. That set. accompanied by a U.S. tour, fol-

lows previous American performances that have attracted

audiences, ":AY/i ofwhom were Israelis." notes Duvdevani.

Up-and-coming acts include Mo Shic, who writes, pro-

duces, remixes anil has a residency at TLV. International-

ly, he's performed on John Digweed's KISS EM radio show
in the U.K., anil his work has been featured on the

Bedrock and Reincarnation labels in the L'.K. and Pipeline

in the U.S.

Elash. three brothers from Nazareth, sw itched from pro-

ducing psychedelic trance and claim lo be the fust to play

live house in Israel. Elash has played the Love Parade, is a

regular at TLV anil wants to appeal to a worldwide audi-

ence. "One ofour aims is to play outside Israel," says broth-

er llan. Two tracks from Elash's latest CD. Global Tribe

(Agnosia Records), have already been signed lo U.K. label

Hooj Choons.

(Umtinttrd on piifrt -12
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Local promotion is the best tool lor shifting units,

according to U.K. club and record lalx-l Ministry of Sound,

which has held events in the Middle hast for the past lour

years, though, according to GO] Kingston. Ministry's inter-

national tour manager. "It's only in the past two years that

those events have become more regular." Ministry inked

a distribution deal with t.MI Arabia this year, covering all

territories in the Middle East excluding Israel. The first

release. Club Nation, in February 12002, w'as mixed by

Dubai-based ex-pat Charlie C. a resident at the Planetar-

ium club there, who has hosted Ministry's tour dales in

the territory.

Ministry also began releasing domestic-market compila-

tions this year. In Israel it released Ministry n\ Sinintl as "a

brand-introduction CD" and The hilitics nfDarning by Cer-

man n ance DJ/producer I'aul Van Dyk via BNE Records.

The rest ofthe region, via EM] Arabia, has already seen

the release of/Mwrf Annual and Trantr \'alion 2tHi2 and will

shotilv receive Clubltfr's Qtadt tit Arabia, containing territo-

ry-specific hits, and tow Nation 20113.

Radio presence is paramount to Ministry's success in

(he region. The X\ stations it syndicates to internation-

ally have 3") million listeners weekly: amongst them
Radio One in Lebanon, Sy ria and F.gvpt, Dubai l-'M in

the United Arab Kmirates, British Forces Radio, which

broadcasts over the whole of the Middle Last, and Mix
FM in Beirut.

Kingston reports Fgypi and Lebanon are the most suc-

cessful markets, due to their "advanced dance-music cul-

ture." Despite connections with some ofthe country's big-

ger promoters. Ministry has not staged events in Israel in

recent years. "We decided that, as an international club,

we would draw Far too much attention to ourselves, and
obviously the security risk is so much greater."

STAY-AWAY DJ'S
Including Israel in Middle Fast tours is also problem-

atic, as, with the exceptions of Jordan and Fgv pl. most

Middle Eastern countries deny access to those holding an

active Israeli visa or an Israeli stamp in their passports.

Paul Wells, CM of I'.K.'s Klitc Management, says Min-
istry's radio station links are very useful: "If you want to

tour an act and promo, it's great." His Western D| clients,

among them U.K.-based Colin Dale and Kenny llawkes

and U.S.-based Josh Wink and David Alvarado, are reg-

ularly requested by Israeli promoters. London-based D]

llawkes remains undeterred by the |>oli(ical troubles but

avers, "Most A- and B-list DJs in the L'.K. L ,S. won't go
and play."

But there are financial incentives, points out Steve B,

GM ol Brighton-based 7pm Management. "[ Israel's) big

night is a 1 uiirsday, which is great, as lar as DJs and agents

are concerned—effectively, you can get a w eekend rate for

a week night."

Radio BU99FM also has become an important part of

the dance scene. Established in 11)99 as Israel's first non-

stop, upbeat music station, it's now the top-tated radio sta-

tion for l2-lo-25-year-olds, according to TGI advertising

industry research. Program director and DJ Cabi Biton

says tile station features local and international DJ club

sets and has an exclusive arrangement on Friday nights

w ith Ministry of Sound's syndicated radio. BU also puts

out compilation CDs, including /: A Clubber (NMG) and
recent No. 1 H llapfty (Phonokol), and organizes weekly

parties nationally.

Political tensions have been both an engine and a brake

on the dance scene. Since the 2001 suicide bombing attack

outside Tel Aviv's Dolphinarium disco, w hich left some 20

young people dead, nightclubs have been viewed as a sen-

sitive target. In February, security forces went on high alert

following intelligence warnings that Palestinian terrorists

were planning another attack at a nightspot in central

Israel. Additionally, according to Haoman 17 manager
C'.hani Shalom, the outdoor parties, which drove the trance

scene, are no longer so popular, due to the didiculties of

security, "because of the situation."

Nevertheless, proving local resiliency. The Dolphinari-

um, with its outdoor dance Moor, recently served as both

TLV and Ku Millennium club's 2003 summer location.

t-imttmirti liimi fitter ?V

are needed. The Mbox has two XLR/line inputs: a cool

little plug lb. it accepts both (two outputs, two stereo inserts,

an S/PDIF digital in and out and two headphones jacks

—

a big one on die back and a little 1, 8-inc h plug cm die back.

"Pro Tools is great bec ause il only has two screens—mix
and edit—w hich makes II easy lo use." Todd continues.

"But it's also very powerful and can handle MIDI as well

as it docs audio. People think you need another program
LOdo sequencing, but I don't understand why you would
want to complicate your working environment like that.

The MIDI functionality on Pro Tools is very powerful and
easy lo gel your head around. Iliere are now literally hun-

dreds or AudioSuite/R I AS plug-ins—not as many as there

are for VST '>cil almost as many gocxl ones. I'm a fan."

Othct Ent/io/

Though Hollywood. Fla.-based Slanton Magnetic s has

marketed and promoted die product lor mote (ban a year

belbre it recently became available through a limited num-
ber of retail outlets. Final Scratch still maintains a buzz

throughout the DJ community. Co-designed by influential

Canadian techno jock john Accjuaviva, Final Scratch mar-

ries MPS technology with a club DJ s head, allowing the

user lo spin digital MP3 files from a PC as il he were spin-

ning a vinyl 12-inch record. Stay tuned.

Pioneer gained huge D] props with the releases of its

DJM-500 and DJM-600 (bur-channel mixers. Loaded with

effects and. in the case of the GOO, boasting sampling and
crosslader contours, the Pioneer pieces became mixers of

choice to a new generation of D|s. Now Montebello.

Calif.-based TASCAM—long known lor its multi-track

recording products—has upped the ante with its X-9
model mixer. Using the same layout as the Pioneers, the

X-9 offers better sound for club use and even more fea-

tures—like optional MIDI in/oul/thru connectors, dual-

effects processor, dual sampler and assignable foot -switch

control lor the hands-full DJ. A monster mixer for club

and recording applications.

Vellum Entertainment pre:

HOTNEW
'^Sm^i| 8 powerful house, trance, gothlc, and chlllout mixes fromVlltlw Chris The Greek Panaghi, Rob & Heathax & Vertigo Deluxe

ENfION ALL DJs:

GRAND PRIZE

COHTtST.

• Pioneer DJM3000 19" Mixer w effects (courtesy of ProSound & Stage
• Winning Remix placed on Suzy's next single
• Full page editorial piece in Remix Magazine
Visit www.SuxyK.eom for contest rvlos, instructions, and finalist prizes

•W?M rhe Official Gear Provider for the Suiy K Remix Contest Remix
iHiiUfiilBii Mention "Promo 2002" on your nert ProSound purchase of S50 or more S receive $10 oil" •(KM)<M5-9M0«r«» PSSL com umoa
•Wot valid on Koto Roland or Behnnger products Restrictions ipply

CONTACT: Michelle Broome (310) 318-9006 • www.SuzyK.com • PROMOTION: Brad LeBeau (212) 274-9800 • www.promotion-lin.com IfS^
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'Road' SeemsA Sure Path To

Success For Capitol's Urban
BY PHYLLIS STARK

NASHVILLE—Australian native

Keith Urban has lived in Nashville for

10 years, and it has been a decade of

ups and downs for him.

The ups included a Grammy Award
nomination and winning both the

Country Music Assn.'s I lorizon Award

and the Academy of Country Music's

top new male vocalist prize last year.

The downs included a cocaine addic-

tion Urban is now recovering from.

Golden Rtxid. due Oct 8, is Urban's

second solo album for Capitol

Records since disbanding his former

band, the Ranch, which also recorded

for Capitol. His eponymous solo

debut, released in 2000. peaked at No.

17 on the Top Country Albums chart

the following year and has been cer-

tified gold by the Recording Industry

Assn. of America. Keith Urban
spawned four singles, including the

No. 1 "But for the Grace of Cod'' and

two other top five hits.

Golden Road appears poised to be

an even bigger success. Urban pro-

duced the album and was joined by

co-producer Dann Huff for six tracks.

Its highlights include a song Urban

wrote for his father. "Song for Dad."

plus the sadly gorgeous "You'll Think

of Me" and "You're Not My God." a

song Urban wrote with Paul Jefferson

that addresses Urban's addiction and

recovery process.

The moving lyrics include the cho-

rus. "You're not my God/And you're

not my friend/You're not the one that

I will walk with in the end/You're not

the truth/ You're a temporary shot/

You ruin people's lives and you don't

give a second thought"

Urban says of his addiction, "It's

something that took its toll on me
and kind of derailed me." Writing the

song, he says, "was therapeutic."

Urban says one of his goals for

Golden Road was to make a record

that is "a little closer to who I am. I

have a few sides to me, like every

artist does. I have the real romantic

side, which is very' genuine. And I

have a very rough, unpolished, raw

URBAN

side. I was hoping we could achieve

both on this album [and] cover the

gamut ofmy personality." The album

also showcases Urban's love of

"organic instruments, especially

banjo." He plays the ganjo. a gui-

tar/banjo hybrid, on several songs.

The album was partly iaspired, he

says, by John Mellencamp's 1987

album The Lonesome Jubilee, which

Urban calls "a real turning point in

my life," because it was the first time

he'd heard a true blending of coun-

try and rock sensibilities on a record

that resembled the kind of music he

wanted to make.

Urban is a triple threat as a singer,

songwriter, and an amazingly gifted

guitar player. And while Golden Road
doesn't show off his talents as a musi-

cian as much as his previous efforts,

which contained blazing instrumen-

tal tracks, it is Urban's best showcase

yet for his vocal and writing talents.

It features eight songs he either

wrote or co-wrote, including two he

penned with Rodney Crowell. Also

included is a rather obscure cover of

"Jeans On," a 1976 pop hit for singer

David Dundas.

Urban says he has "this really sick

memory for songs 1 haven't heard in

forever. I remember hearing that song

when I was 9 . . . There's just some-

thing about it. I love the grmve. It's

really reminiscent of the kind ofstomp

that Waylon Jennings used to do."

The first single from Golden Rixid.

"Somebody Like You," is currently at

No. 4 on Hot Country Singles &
Tracks after 14 weeks. The song's mo-

mentum was partly driven by a video

featuring model Nikki Taylor, and its

success caused Capitol to move up

the release date of the album from its

originally scheduled Nov. 5 debut.

Capitol Records senior VP of mar-

keting Fletcher foster says Taylor's

appearance in the video "has gotten

us exposure beyond country," includ-

ing coverage on TV shows Entertain-

ment Tonight and Access Hollywood.

Capitol is running TV and radio

spots leading up to Golden Road's

release. "The last record was a gold

record, and it's over 2 years old, so

we want to make sure our core coun-

try consumer knows this |new|

record is out." says Foster, who adds

there will also be "radio specials

galore" around its release.

Programmers at WUSN (US99)

Chicago are so high on Golden Road
that the station is airing a "theater-of-

the-mind" promotion that includes

the sound of spray paint cans being

shaken and the promo, "We re spray

painting America's country station

gold." The buildup will culminate in

Urban's private performance concert

for US99 listeners Oct 14.

"It's such an amazing album."

US99 operations manager Eric Logan

says. "There is such a quantum leap

from where Keith was and where he

is now with this project, which is why
we're so excited about doing what

we're doing. This project is not a hard

one to get behind."

Urban and his band are constant-

ly on the road and spent part of this

year touring as part of the Brooks &
Dunn Neon Circus and Wild West

Show. "I love playing live." says the

singer, who is booked by Creative

Artists Agency. "It is a hugely impor-

tant part of what I do. Playing live is

everything to me."

I lis recent televised performances

include Farm Aid and the Canadian

Country Music Assn. Awards. Urban

is managed by Borman Entertain-

ment, and his music is published by

Ten Ten Music Group.

OTHER VOICES: What started out as

an experiment aimed at recording

just one song in concert evolved not

only into Nanci Griffith's first live

CD in 14 years but also her first DVD
release. The projects, both titled

WinterMarquee, were released Sept.

24 on Rounder Records.

They were recorded in May at the

Tennessee Theater in Knoxville in

the midst of a just-ended 15-month

tour. "It was a total spontaneous

accident." Griffith says of the proj-

ects' origin. "We were trying to cap-

ture the Phil Ochs song ("What's

That 1 Hear "1. and we started taping

every show." The results sounded so

good, she says, the project grew
from there.

In addition to Griffith's longtime

band, the Blue Moon Orchestra, the

CD and DVD include a guest appear-

ance by Emmylou Harris on the

new song "Goodnight New York."

Griffith calls the new projects "such

a tribute to my Blue Moon Orches-

tra." which has been performing

with Griffith with mostly the same
lineup for 16 years. She says Winter

Marquee "really captures them.

"I'm just so excited about this

record." she continues. "When
you're out there in the middle of a

tour, especially one as long and vig-

orous as this one, you sometimes
wonder if you're delivering what you

want to deliver onstage. Now that I

have caught a little breath, I can say.

Yes. We had fun out there.'

"

The 14-song CD includes many
of Griffith's best-known songs, as

well as four she never recorded

before. The 18-song DVD features

five new tracks. In addition to

"That's What I Hear" and the Julie

Gold-penned "Goodnight New
York." the CD's new recordings are

Townes Van Zandt's "White
Freight Liner" and Griffith's own
"Last Train Home." Folk artist Tom
Russell, who records for Hightone

Records and joined Griffith and her

band on much of the tour, per-

forms with her on two songs.

Griffith has recorded several of

Gold's songs over the years. She
says "Goodnight New York" is her

favorite since "From a Distance,"

calling the song "such a treasure

to my heart." On the anniversary

of the Sept. 11 terrorist attacks.

Griffith was invited to sing "Good-

night New York" on Late Show
With David Letterman. making a

round-trip cross-country journey

between tour dates to perform on
TV. She says the song was perfect

for the occasion because it "cele-

brates the American dream rather

than memorializing a tragedy."

For these new projects. Griffith

chose to return to her former label

home. Rounder. She last recorded

for the label in 1986. "This project

is so organic, and it is a real cele-

bration for me of my earlier work."

she says. "So it just felt right for it

to be in the hands of people who
have always understood my music."

Following major-label stints on

MCA and Elektra. Criffith says she

is "so glad to be free of the major-

label pressure to record and put out

an album every two years. For me.

if it takes five years, that's how long

it will take." While she won't rule

out signing with a major again

someday. Griffith says that "the

major labels, at the moment, are in

the process of redefining what they

are, and I'm glad not to be caught

up in that whole chaos."

Still, her recording experiences

have been mostly positive ones.

"All of my albums are still in print.

I've never had an album shelved,

never been dropped by a label. I've

lived to tell."

Although she resides in Nashville.

Griffith's music has always been

classified as outside the mainstream

on Music Row. Even so, she says,

"the magical thing about Nashville

is that is has open arms for music of

all genres. Stevie Winwood is as wel-

comed into the music community
as Dobie Cray and people like myself

and John Prine. Music Row has

always been welcoming, even if we
haven't traveled their road."

And although she hasn't been
considered a country artist—at

least not by mainstream country

radio— for many years. Griffith says

the format "will always be a dear,

cherished love."

Now that her lengthy stint on the

road is finished. Griffith plans to

take the next year off from touring

to concentrate on songwriting.

Pro-Duce In Deal With Uni South
BY DEBORAH EVANS PRICE

NASHVILLE—Following the an-

nouncement of its entrance into the

Christian music arena {Hillboard.

Sept. 281, Universal South Records

further expands by inking a creative

development deal with the Pro-Duce

Section. Based in the famed Muscle

Shoals Sound studios in Alabama, the

Pro-Duce Section is a talent-develi >p-

ment consortium formed by song-

writer/producers Walt Aldridge. Gary'

Bilker, and Mac McAnally.

"Gary. Walt, and Mac have got to

be the best talent magnets you can

find." Universal South senior part-

ner Tony Brown says. "The whole

idea of the label was to get involved

in different genres of music, and we
needed to align ourselves with peo-

ple who can do more than country."

Aldridge. Baker, and McAnally

have each had stints as recording

artists. Between them, they have

had songs recorded by Backstreet

Boys. Alabama. l.eAnn Rimes. Jessi-

ca Simpson. 98". Lonestar, John

Michael Montgomery, and Reba
McEntire. McAnally's production

credits include Sawyer Brown.
Ricky Skaggs. and Jimmy Buffctt.

"Part of the excitement is that

you don't know exactly what they

are going to bring in. because they

have such diverse musical histories

and have succeeded in so many dif-

ferent formats." Universal South

senior partner Tim DuBois says.

Baker says. "This is a great oppor-

tunity. I've always been a fan of Tim
and Tony. They are nice guys, smart

businessmen, and great song men."
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MIV EN ESPANOL MTV has announced

that it will air the first MTV Video Music

Awards Latin America (MTWMALA)
live on its MTV2 U.S. feed. In a ground-

breaking move, one week after the

awards show—on Friday, Nov. 1—the

show will air again, this time on MTV
U.S. during prime time (BillboardBul-

letin, Sept. 25). This marks the first

time that a special of this nature will

run on MTV in another language

(Spanish) with English subtitles.

Although MTV has ventured into Span-

ish territory before—notably with the

Shakira Ihiplugged special—that show

featured mostly music. While the

MTWMALAs will feature music in

Spanish and English (confirmed acts

include Santana with Michelle Branch.

Mana and System of a Down), all the

hosting and most of the talking will be

enespanol.

But was it this bilingualism that

turned viewers off the Latin Grammys
last week, with ratings down to almost

halfwhat was attained during the first

broadcast in 2000?

"The simple answer is. we're not

sure | if the Spanish will be a turn-off]
."

MTV/MTV2 president Van Toffler says.

"We do know that because we appeal

to a younger demographic, they're

much more adventuresome on how
they watch television, how they watch

film We're hoping that sense of adven-

ture will transcend to [this show).''

Unlike CBS. a network with a broad

appeal. MTV generally targets a

younger, niche audience specifically

looking to hear pop and rock. But MTV
Networks Latin America president

Antoinette Zel says that regardless of

how it does in the U.S., the awards

show is focused on MTV Latin Ameri-

ca's audience. "We want to be pure to

what the mission of the show is." Zel

says. "We have an audience of 13 mil-

lion homes that are going to connect

with this show and make it a wry cred-

ible property in the long term."

Latin Notas would love for MTV to

get into the habit of airing shows in

the Spanish language. Although the

U.S. has MTVS, which is 100% Span-

ish-language, it is digitally distributed

and not as widely available as MTV. For

many, in fact, the lackluster develop-

ment of new Latin talent can be

directly attributable to the lack of a

youth-driven music channel. If the

awards show is a success on MTV and

MTV2, Toffler says, "it might lead to

additional programming in Spanish

and potentially in other languages.

And us catering further to this His-

panic audience."

Outside the U.S.. the MTWMALAs
—which take place Oct. 24 in Miami

Beach—will air live on MTV Latin

America's various feeds and later on

MTVs around the world.

AWARDS SPIKE SALES: Despite the

low ratings earned by the Latin Gram-
my Awards telecast SepL 18 on CBS,

several performers were big sales win-

ners. Notable gainers included Ale-

jandro Sanz. whose A/TV Unplugged

jumped from No. 62 on the Billboard

Top Latin Albums chart to No. 14;

Celia Cruz, whose La Negra Tiene

Tumbao jumped from No. 54 to No.

17: and Carlos Vives, whose Dejame
Entrar moved from No. 41 to No. 22.

(See Over the Counter, page 77.)

TOURS, TOURS, TOURS: Latin music's

top artists have embarked—or are on

the verge of embarking—on simulta-

neous cross-country fall tours. Mexi-

can rock band Mani kicks off its Rev-

olucion de Amor world tour SepL 29 in

Denver and will play 12 U.S. cities

through October. Ruben Blades begins

his 12-city. mid-size venue tour in sup-

port of his new release, Mundos. Oct.

12 in Miami. Shakira 's Tour of the

Mongoose kicks off Nov. 8 in San Diego

and includes 30 U.S. cities through

next February. Shakira will play a hand-

ful of European dates in December and

will then return to the U.S. before head-

ing for Mexico and South America.

NEW MATH: Contrary to the Hot Utin
Tracks chart that appeared in the Sept.

2 1 issue ofBillboard. Jennifer Pena's

Univision release "El Dolor de Tu Pres-

encia" actually held a fifth week at No.

1. A revision by Nielsen Broadcast

Data Systems removed one play from

Enrique Iglesias' Universal Latino

track "Mentiroso," a change that made
a difference at the top of the chart. The

revision was made after the chart's

production deadline had passed. Igle-

sias did move to the top of the chart

in the following week.

BY HOWELL LLEWELLYN

MADRID—Though the Spanish music

industry has been knocked sideways by

growing piracy at one end and by CD-

driven TV phenomenon Operation Tti-

unfo at the other, during the past year,

one thing has remained constant.

Unassuming Latin rock band Cafe Qui-

jano entered Spain's sales charts at No.

5 in May 2001 with its third Warner

Spain album. La Taberna del Buda
(The Buddha's Tavernl, and no fewer

than 67 weeks later, the album is still

there—at No. 4, having sold nearlv

500,000 units.

To celebrate this quiet success, on

Sept. 2 Warner Spain released a

four-album boxed set, 700% Qui-

jano. which includes Cafe Quijano's

three studio albums— 1997's Cafe

Quijano. 1999 s La Extraordinaria

Paradoja Del Sonido Quijano, and

Im Tabema del Buda—plus a DVD
featuring live versions of 20 of its

best songs and all its videoclips.

LONG LIVE 'BUDA'

"We hope to have two references in

the top 10 at the same time, because

we think La Tabema will stay high in

the charts for a while." Warner Spain

A&R local product manager Txema

Cafe

Quijano

Aims For

'100%'

Success

£S ...

CAfEQUUAHO

Rosique says. "The durability of La
Tabema is the success of good songs

and constant work. The album has

produced five singles, and the band

has played on TV more than 60 times."

Cafe Quijano—consisting of tee-

total brothers Manolo, Oscar, and

Raul Quijano—recorded l-a Tabema
del Buda at West lake Audio Studio in

Los Angeles in early 2001 and began

pre-promotion 18 months ago. Since

then, the group has played more than

200 concerts to promote the album,

including a current 105-gig tour of

Spain—the biggest the country has

seen this year—that ends Oct. 31.

"Only four or five Spanish albums

have stayed so high in the charts for

so long." elder brother and singer

Manolo says. "We are very proud to

have shown that by putting our

hands to the task we can keep the

public's support. We do as much TV
and radio promotion as we can.

despite the long tour we are on."

CAFE SERVES SEVERAL MARKETS
Cafe Quijano is also known outside

Spain, with its albums released in

several European territories, the U.S..

and Latin America. In years past, the

band has been nominated for a Latin

Grammy Award (best new artist) and

a general-market Grammy Award
(best Latin alternative rock alhuml.

The band's debut album. Cafe

Quijano, was released in Spain and

Mexico only, where it sold 75,000

and 45.000 units, respectively. La
Extraordinaria Paradoja Del Sonido

Quijano was moved in more territo-

ries, selling a total of 500.000 units.

Warner Spain says La Tabema del

Buda has shifted 1 million units,

which means a half-million between

Latin America, the U.S., and Europe.

The band is a regular on Cadena

SER's Latino network Cadena DIAL,

the second-most popular in Spain,

with a daily audience of 1.5 million.

DIAL director Francisco Herrera

says. "The lyrics are easy to under-

stand, and the songs are catchy."

Manola Quijano says. "On La
Tabema. we wanted to get a Latino

sound mixed with the force of rock

and to make things more simple

from the maximum level of virtuos-

ity and difficulty. In each song, there

are at least two or three different

atmospheres. The compositions are

simple but in no way obvious, and

they surprise at every turn."

Quijano explains that the album
is a tribute to the brothers' father, a

music teacher who used to play his

guitar in a local bar in their home
city of Leon. "We used to play along

with him—it was our first contact

with the public." Quijano recalls. "As

our father is short and tubby, as well

as bald, he looks a bit like a buddha."

The album features guest appear-

ances from several LA session musi-

cians, including guitarist Michael

Landau, pianist David Foster, saxo-

phonist Don Marquis, and drummer
Vinnie Colaiuta. The band plans to

return to Westlake Audio studio next

May to record its fourth album.

AmericaLatina...
In Mexico: In celebration of her 40-year career. Spanish diva Rocio Durcal

returned Sept. 19 to the Auditorio Nacional in Mexico City for a concert

recorded for release as a live album at the end of the year. The album is the

second of two live discs Durcal recorded in the same venue. The first was

titled El Contierto (The Concert) and released in 1992 on BMG. The only

song that will be repeated on El Contierto II—due for release in Novem-
ber on BMG—is a new version of "Amor Eterno" (Eternal Love). Other

tracks to be included are "Vestida de Blanco" (Dressed in White) and "Te

Sigo Amando" II Still Low You). A ronchera set includes "Si Nos Dejan"

(IfThey Let Us) and "A Media Luz" (At Half Light). Durcal also sang tracks

recorded during her early career and a duet
—

"Acompaname" (Come With

Me)—with special guest Enrique Guzman, with whom she sang the track

in 1962 for the movie of the same name. TERESA ACUILERA

In Argentina: Rock band Rata Blanca has hit the road to promote its

new album. El Camino del h'uego (The Road of Fire), released in

Argentina through Tocka Discos. In October, it will tour Colombia and

the U.S., returning to Buenos Aires for a Nov. 2 concert at the 7,000-

capacity Luna Park arena. The band's album is set for a U.S. release

Sept. 28 through Delanuca, and a special vinyl edition will hit stores

in Italy through the Underground Symphony label . . . Popular

Uruguayan legend Ruben Rada has inked a deal with EMI Argentina

and will celebrate with the immediate release of "Alegre Caballero"

(Happy Gentleman), the first single from a new album due in October.

Rada's last album, the platinum-certified Quien Va a Cantar (Who's

Going to Sing), was released in 2000 on Universal . . . BMC artist Gus-

tavo Cerati will deliver his long-awaited new solo album in November,

co-produced with Toy Hernandez (Control Machete) in Buenos Aires.

Featured musicians include Leandro Fresco. DJ Zucker. and celebrat-

ed folklore percussionist Domingo Cura. marcelo Fernandez bitar

In Colombia: A new type ofColombian music is coming from Choco. a state

located on the Pacific coast of Colombia. That music is by Nina, a 2 1 -year-

old singer who is winning airplay, thanks to an original mix ofchirimia (tra-

ditional music of that region, replete with African percussion and winds)

with pop and rap. Nina is the daughter of Nino Caicedo, leader of veteran

salsa band Cuayacan, whose production skills have been iastrumental in

making his daughter's music sound contemporary without betraying her

roots. Although all cuts on Nina's eponymous debut (on Virgin Colombia)

are in Spanish, she spent two years in England, leading many to speculate

about future English-language recordings. GUSTAVO GOMEZ
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Spain's SGAE Negotiates With -A
l a * r by Steven Graybow

Notes.
BY LEILA COBO
MIAMI—Spain's Society of Auth-

ors and Publishers (SGAE I has

negotiated a three year deal to

collect the public performance
rights and part of the mechanical

rights of the entire catalog of

Brazilian composer/poet/writer

Vinicius de Moraes. The agree-

ment covers all territories except

for Brazil, where de Moraes' works

will continue to be administered

by his five children through their

company. VM (which stands for

Vinicius Moraes).

De Moraes. widely considered

the premier lyricist of the bossa

nova movement, produced a body

of work paralleled perhaps only

by that of Caetano Veloso and
Tom Johim. his longtime writing

partner. With Jobim, he authored

such classics as "Insensate?."

(Insensitive), "Agua de Beber"

(Water to Drink), and "Garota

de Ipanema" (The Girl From
Ipanema)—which is. after the

Beatles' "Yesterday." the most

Grammy Get-Together. Following the I Jtin Grammy Awards held Sept. 18 in

Los Angeles. KMI Latin hosted a nominees/winners party at the House of Blues

featuring performances by Cabas. Ilegales. and Alex Syntek. Pictured during

the party, from left, are EMI Latin I'.S. president/CEO Jorge A. Pino, EMI
Recorded Music Latin president/CEO Rafael Gil. Carlos Vives. Thalia, and KMI

Recorded Music chairman Alain Levy.

Life Giving. The Latin Music Industry for the City of Hope will honor Tomas

Muhoz. Sony Music International senior consultant uf creative services, during

the first Spirit of Life Award dinner, which takes place Oct. 23 in Miami Keach.

The gala event will raise funds for the City of Hope Cancer Center. Pictured

during a pre-gala event in Miami Beach, from left, are multiple Grammy
Award-winning producer Rudy Perez, chair of the 2002 music industry cam-

paign: his wife, Betsy Perez: and Muhoz.

performed song in the world,

according to SGAE.
Jobim and de Moraes also wrote

the songs for his play Orfeu da
Conceicao (Black Orpheus),
which was made into two film ver-

sions featuring his music.

De Moraes' music catalog is

owned in its majority by BMC
Publishing in Spain, which in

turn is affiliated with SGAE. But

public-performance rights and
other music rights had been han-

dled since 1964 by SACEM/SDRM
in France.

That agreement remained in

place even after de Moraes' death

in 1980 at age 67.

SGAE's new deal comes after

lengthy negotiations with de

Moraes' children. According to

SGAE's Brazil representative,

Vanisa Santiago, the move had
more to do with personal than
business reasons. "They simply

wanted to make sure they
wouldn't get a smaller share than

they were getting [before]," San-

tiago says. "But beyond getting

more or less, the cultural aspect is

what motivated them. And the fact

that we had offices in Brazil.

"[His children! are creative peo-

ple, and they know their father's

catalog very well." Santiago con-

tinues. "They wanted to do some-
thing to ensure that the catalog

wouldn't be anonymous for future

generations. That's what motivat-

ed them the most in transferring

administration rights."

De Moraes' children will have a

major input in what is done with

the catalog. Santiago says. Plans

include the release of a CD boxed

set that would include a video

made by the artist's daughter
Susana de Moraes. a filmmaker.

The set would be released next

year to coincide with what would
have been de Moraes' 90th birth-

day. Beyond the collection itself.

Santiago says that SGAE plans to

fully review and document de

Moraes' entire catalog to facilitate

its use worldwide.

UNITED: On Sept. 9. 2001. Wynton
Marsalis and the Lincoln Center

Jazz Orchestra arrived in Los
Angeles. The following day, they

rehearsed until well past mid-
night. Sept. 1 1 was to have been a

day of press conferences and re-

hearsals, but needless to say the

horrific events that transpired

that day changed everyone's plans.

Ironically, the band had traveled

to the West Coast to perform and

record a new Marsalis epic, a 12-

part suite titled All Rise containing

inherent themes of unity and the

recognition of a kindred human
spirit. "These ideas are everything

that jazz is." Marsalis says. The
work can be heard on the double-

disc All Rise (Sony Classical. Oct.

1). which features Marsalis, the

Lincoln Center Jazz Orchestra, the

Paul Smith Singers/Northridge

Singers of California State Uni-

versity, the Morgan University

Choir, and the Los Angeles Phil-

harmonic Orchestra, conducted by

Esa-Pekka Salonen.

Like the blues chorus, which is

traditionally presented in a 12-bar

structure. All Rise comprises 12

distinct movements. Marsalis says

that "everything is put into the

context of the blues, because the

blues has elements of folk music
from everywhere in the world."

The work's 12 parts encompass
jazz, classical music, a New Or-

leans funeral march. Brazilian

rhythms. Eastern tonalities, and
"just about every form of music
known to man, everything that

has come before and that leads up
to the music that represents the

world we live in today."

Preparation for All Rise began

more than a decade ago. when
Kurt Masur. musical director of

the New York Philharmonic, sug-

gested to Marsalis that he compose
a symphonic piece. "At the time. I

had not even composed for a big

band, let alone an orchestra." Mar-

salis recalls. "I honestly thought he

was joking. But it put the idea into

my head, and soon after I began

learning how to orchestrate." All

Rise features more than 150 musi-

cians and vocalists, all of whose
parts were composed and arranged

by Marsalis.

Despite the events of Sept. II.

2001. Marsalis and the Lincoln

Center Jazz Orchestra performed

All Rise in full, as planned, at the

Hollywood Bowl Sept. 13, 2001.

and recorded the epic Sept. 14-15

with the events of the week still

fresh in their minds. A portion of

the proceeds of the Sept. 13 con-

cert were donated to the relief

efforts of the Red Cross.

"There was a feeling that we
were on a mission to bring people

together, to give them solace,"

recalls Mary Fiance-Fuss, director

of public relations for Jazz at Lin-

coln Center. "It was ironic that the

tour was called United in Swing,

because that echoed the sentiment

spreading throughout the country,

that everyone had to pull together.

Every date we did sold out. The
music has harrowing moments,
and then uplifting sections of pure

joy. It feels like it was made specif-

ically for these times, in a situation

where music can genuinely pro-

vide healing for people."

Whether tragedy and fear added

a sense of urgency to the record-

ing of All Rise is conjecture. What
is certain is that it is an affecting

work in which a person of any
background is certain to find a

part of themselves. More impor-

tantly, it is unavoidable that they

will see how their cultural identi-

ty is part of a larger puzzle and
how it can comfortably join hands

with other seemingly disparate

pieces of the greater whole of

humanity. When the final mo-
ments of "Movement XII: I Am
(Don't You Run From Me)" con-

clude with an uplifting choir and a

jaunty slice of New Orleans swing,

one can't help hut feel elated and

perhaps a bit more connected to

those around them.

This is the 10th year of touring

for Marsalis and the Lincoln Cen-

ter Jazz Orchestra, as the United in

Swing tour continues with dates in

50 U.S. cities, Europe, and a two-

week residency in Japan. They can

also be seen on Journey With Jazz

at Lincoln Center, a 13-part series

airing on the BET on Jazz cable

channel, featuring live perform-

ances and discussions with

Marsalis and members of the or-

chestra, beginning Sept. 26.

AND: Vocalist Tierney Sutton's

third Telarc outing. Something
Cool (Sept. 24) features unexpect-

ed selections from the great Amer-
ican songbook. including a take

on Willie Nelson's "Crazy" and a

scatting romp through E.Y. Har-

burg and Harold Arlen's "Ding-

Dong! The Witch Is Dead" from
The Wizard of Oz. Sutton heads

the University of Southern Cali-

fornia's jazz vocal department.
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Monitor
by Christopher Walsh

COMPOSER/DIRECTOR: On Sept. 24,

Euphonix. manufacturer of large-for-

mat consoles and digital recording

equipment for the music recording,

post-production, broadcast, and live

sound industries, announced that

Grammy Award- and Academy Award-

winning composer Hans Zimmer has

joined the Palo Alto, Calif.-based com-

pany's board of directors.

Among Zimmer's film scores are

The Lion King, Crimson Tide, Black

Hawk Down. Gladiator, Rain Man.
Driving Miss Daisy, Radio Flyer, and

Thelma & Louise. Along with his

position as head of music for Dream-

Works SKG, he is co-owner, with Jay

Rifkin, of the Santa Monica. Calif.-

based Media Ventures film scoring

facility, a 40.000-square-foot complex

that is home to more than a dozen

resident composers.

In addition to his impressive

discography, Zimmer has long been a

pioneer in the use of modern tech-

nology in the recording of music for

film and TV, integrating synthesizers,

samplers, and computers with tradi-

tional orchestral instrumentation.

Zimmer, an early adopter of Euphonix

equipment, owns three of the manu-
facturer's consoles: two CS3000 digi-

tally controlled analog consoles and a

System 5 digital console.

"He's got an eye for the future,"

says Paul de Benedicts. Euphonix's

director of marketing communica-
tions, "and obviously ended up in

the right place. It's very exciting for

us—he's a very well-respected per-

son in this industry. We've always

been connected with him. but this

will be much bigger. For over 10

years, Hans Zimmer has owned a

Euphonix mixing console, starting

with the CS Series."

More recently, Zimmer acquired

a System 5 console for his private

composing room, de Benedictis

adds. "That might seem extrava-

gant in some sense, but he has a

huge amount of electronic instru-

ments and so forth that he needs

to control."

"I so rely on technology, as I think

the whole industry does, that it seems

to be a wise thing to get involved a

bit." Zimmer says from Euphonix's

headquarters. "We might not always

know what we are doing, but we cer-

tainly know how we would like to do

it. Right now, we're running three

lEuphonix] systems, and they've

always been running really well. When
we bought |the first one], it was just

an obvious choice, because it was the

way we were thinking all along. We're

working on the ergonomics, the lay-

out. It's getting interesting, because

the stuff sounds really good. Now we
just have to find the right interfaces."

Zimmer joins board members
Dieter Meier, chairman; Martin

Kloiber, VP of technology: James
Dobbie, former Euphonix CEO
and long associated with the com-
pany: and Walter Bosch, who has

a distinguished resume in the

publishing, marketing, and adver-

tising industries.

On the eve of the 1 13th Audio
Engineering Society (AES) Conven-

tion, manufacturers are hoping for a

successful show after the sluggish

national economy and last year's ter-

rorist attacks resulted in a far small-

er and quieter AES Convention in

New York. But along with the addi-

tion of Zimmer to the board of direc-

tors, de Benedictis says that Eu-

phonix is enjoying strong sales of

System 5 to music recording, post-

production and broadcast facilities.

"Recently, things have opened up.

and the larger entertainment com-
panies are expanding." he states.

"There's a dramatic upswing in sales

of these consoles—sometimes two at

a time—to very large companies.

There's definitely some momentum
here. It's an exciting time."

"It's always about, 'What does the

future bring?' " Zimmer says. "The

System 5 works great for us. but, you

know, as soon as you're used to it,

you're looking for the next great leap

forward. That's what we're all trying

to work together on."

Euphonix will exhibit at the AES
Convention, to be held Oct. 5-8 at

the Los Angeles Convention Center.

Products on display will include the

new Max Air broadcast console:

Version 4.0 software for the R-l

multitrack hard-disk recorder,

which includes AES-31 batch ex-

port/import capability, among
other features; and Version 2.6 soft-

ware for System 5.

The Clubhouse Emerges

As Homey Upstate Haven
BY CHRISTOPHER WALSH
RHINEBECK, N.Y.—Almost entire-

ly through word-of-mouth. a grow-

ing number of audio professionals

have discovered the Clubhouse, a

homey, comfortable recording facil-

ity in this historic Hudson River

Valley town. One year after its inau-

gural sessions, the Clubhouse is

emerging as a valuable resource for

producers, engineers, and artists

across a wide range of budgets, proj-

ects, and musical genres.

Among the clients who have

worked here in its first year are top

producers John Boyian, John Plata-

nia. David Torn. Adam Steinberg,

John Holhrook. James Farber, and
Dean Sharpe. The fertile, natural vibe

of the region has made it a haven for

artists and musicians—Woodstock is

a short drive from here—but Club-

house CEO/engineer Paul Antonell

sees the comprehensive range of

services and amenities, including five

recently completed residential suites,

as the facility's primary draw.

"John Boyian is a really special

guy," Antonell says of the producer

of Linda Ronstadt. Boston, and the

Charlie Daniels Band, to name but

a few. "The records that he works

on all seem to be very successful.

He did a bunch of demos and got a

chance to try the room out. That's

what's happening: People try the

Clubhouse Headquarters. The control

room at the Clubhouse features a Neve

8058 Mk II console.

room, and it generates more work."

Platania, a guitarist known for his

long association with Van Morrison,

is producing up-and-coming artist

Nik Rael here. At a recent session,

the Clubhouse control room was
filled with the rootsy, soulful Rael

and his hand, recorded in the spa-

cious, adjacent tracking room.
Reminiscent of both Morrison and

Otis Redding, the recording demon-
strates the exceptional sonic char-

acteristics of both the studio and

Neve 8058 Mk Il/Studer A827-
equipped control room. Also fea-

tured at the Clubhouse: a 1922

Steinway B grand piano, real echo

chambers, and a generous collec-

tion of microphones, guitars, key-

boards, and amplifiers.

Of course, the Clubhouse features

a Pro Tools MIXplus system with

three Digidesign 888 I/O units for

workstation recording/editing/mix-

ing and a Genelec 5.1 monitoring

array for multichannel mixing. "Pro

Tools is the dominant format at this

point," Antonell says, "but we still

do a lot of analog work."

Antonell has also solidified full-

time maintenance for the Club-

house, along with a dedicated staff

including studio manager Daniel

Goodwin and engineers Sean Price

and Chris Powers. A veteran engi-

neer and studio owner Ithe original

Clubhouse was in Germantown,
N.Y.), Antonell has made a consid-

erable investment in the new facili-

ty during an uncertain time for the

music industry and the national

economy. But the end result, a

world-class residential recording

facility in a beautiful, tranquil region

90 minutes north of Manhattan, is

positioned to accommodate myriad

projects, from major to indie label

to unsigned.

"We're diversifying as much as we
can," Antonell says. "I'm flattered

that we're being considered for |a

major-label artist's upcoming proj-

ect], but our bread and butter has

been independent bands. We're just

focusing on what clients want: to get

their projects done and their prod-

uct delivered."
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2002 Billboard PRODUCTION CREDITS
BILLBOARD'S NO. 1 SINGLES (SEPTEMBER 28, 2002)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK RAP

TITLE

Mm
tnti ii

MM

DILEMMA

Kelly Rowland;

Barn. R Bowser

(Fa Reel/Univeisal|

DILEMMA
Nelly 'eatunng

Katty Rowland

Bam, R Bowser

iFo Reel/Unrvereall

BEAUTIFUL MESS
Diamond Rm

M D Cute. Diamond Rio

1 Arista Nashville)

BY THE WAY
Rtd Hot Chid Peppers;

Rick Rubin

(Werner Bros

)

DILEMMA
Nelly featuring

Kelly Rowland/

Bam. R Bowse.

IFo ReeL'Universall

RECORDING STUDI04S)

Engineer!!!

RIGHT TRACK

Brian Garten

RIGHT TRACK

INcwYort)

Brian Garten

CART EE DAY

INjsfivlle, TNI

Michael D Clule

CELLO

CHATEAU MARM0NT
'Hollywood CAI

Jim Scon

RIGHT TRACK

(Now York)

Brian Garten

CONSOLES
DAWISl

Neve VX Neve VX Neve VXS 72 \r.. fM Nr.." RriMll Neve VX

RECOROEFIiSI Pro Tools Pro Tool* Fairlight MSX If ATR 124, Pro Tools Pro Tools

RECORDING

MEDIUM
Pro Tools Pro Tools FasrllffM MSX3. BASF 900. Pro Tools Pro Tools

MIX DOWNSTUOIttSI
1Location

)

Engineer!*)

HIT FACT ORV

(New Yorki

Rich Travail

HIT FACTORY

(N«W York)

Rich Travail

CLUTFS PLACE

1 Nashville. TNI

Michael D Clule

VILLAGE RECORDER

(Los Aftgeteil

Jim Scon

HIT IACT0RV

Rich Travail

CONSOLE(S|/DAW(SI Neve VfV

Pro Tool*

Neve VFV

Pro Tools

Nuendo and Wavelab Neve KW8 Pro Tools Neve VR.1

Pro Tools

RECORDER! SI Su.der AS20 Sluder A820 Nuendo and Wave lib ATR 124, Pro Tools Mm abto

MIH DOWN
MEDIUM

Quantegy 499 Quanlegy 499 Nuendo and Wavelab BASF 900 Quantegy 499

MASTERING
llocalioni

Engineer

Hrr FACTORY

Herb Powers

HIT FACTORY

1New York)

Herb Powers

MASTERF0NICS

INashwIlt. CAI

Benny Qui no

SONY
(New Yorkl

Vlado MellST

HIT FACTORY

(Ntw York)

Herb Powers

CO/CASSETTE

MANUFACTURER
UNI UNI BMG WEA UNI

tmk Mainstream Rook. Modern Rook Rao. Adult Corvtemporerv Dance Club Play, and Dane

e 323 525 2297 FaxHMD 2394 or 323 525 239b, ku^halcfcfPb.llbciMdcorn
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Aberbach Recalls Presley

Dealings With Fondness
BY JIM BCSSMAN
NEW YORK—The resurgent interest

in all things Elvis Presley coinciding

with the 25th anniversary of his death

held special significance for Julian J.

Aberhach, who founded the estimable

Mill and Range music publishing com-

pany, subsequently called the Aberbach

Group of Music Publishing Companies.

Now age 93. the publishing legend

vividly recalls how in 1956 he con-

tracted with Sun Records owner Sam
Phillips, who also owned the label's

Knox and HiLo music publishing

companies, to transfer all of the songs

that Presley recorded for Sun to the

Aberbach Group.

The same year, Aberbach engineered

the transfer of Sun's contract to RCA
Records for $40,000, as well as the con-

tract making Colonel Tom Parker Pres-

ley's manager, giving him 25% of all

Presley's income for the duration of his

contract between Presley and RCA.

But Aberbach also organized two

music publishing companies. Elvis

Presley Music and Gladys Music

(named after Presley's mother), with

Presley owning half of both compa-

nies and Aberbach and his late broth-

er and partner. Jean Aberbach. split-

ting the other half.

"I gave Elvis a check for $2,500, an

advance against royalties of his stock

ownership, and he promptly went to

the Cadillac dealer and got a pink

one—his first" says Aberbach. a native

of Austria who served in the U.S. army

during World War II and who launched

Mill and Range with his brother in 1943

with an emphasis on country music.

CREATING THE KING

The Aberbachs then enlisted their

cousin Kreddy Bienstock. then a Chap-

pell & Co. song plugger (and its future

chairman prior to its acquisition by

Warner Communications). "Within

two years [of Presley's signing to RCA],

Elvis had a standing order of 1 million

records per release." says Aberbach.

who lauds Parker's and RCA's promo-

tional efforts. "But it was the songs

that made Elvis the King, and we now
had to organize a steady flow ofsongs.

With Freddy's help, we got approxi-

mately 15 of the most talented song-

writer teams to write for him—and

Freddy presented the songs to Elvis,

who made the ultimate choice."

The rest, of course, is history

—

which might not have transpired had

.Aberbach not convinced RCA country

music recording manager Steve

Sholes to come up with the $40,000

needed to sign Presley.

Aberbach already had a relationship

with Sholes. having signed future

Country Music Hall of Earner Hank
Snow to an exclusive songwriter's con-

tract out of the Aberbach Group's Los

Angeles office, then getting Sholes to

record him in the U.S.—as Canadian

Snow was already an RCA artist at

home. Snow then cut "I'm Movin' On."

which brought him overnight country

music stardom domestically in 1950.

In 1955. Snow told Aberbach of a

young singer whom he had recently

picked up for his road show. "He was a

young man who worked without a

cowboy outfit, with black pants and a

white shirt, and once oastage. the girls

StSAC Odes New York. SESAC recently showcased Nashville songwriters

Roxie Dean. Bekka Brown. Regie Hamm, and Phillip Coleman at a New York

Songwriters Circle event at legendary Greenwich Village club the Bitter End.

Pictured standing, from left, are SESAC's Trevor Gale. Brown. Hamm. SESAC's

Linda Uirence. Coleman, and the Songwriters Circle's Tina Schafer. Pictured

seated, from left, arc Dean and the Songwriters Circle's Julie Henry.

would not let him off,'' Aberbach
recounts. T asked for his name, and

Hank told me it was Elvis Presley."

Aberbach flew to Shreveport. La.,

where Presley was starring on the land-

mark Louisiana Hayride. "but 1 found

out there was no way I could do any

business with him because he had the

contract with Sun—and Knox and

HiLo furnished all the songs for his ses-

sions. But Bob Neal—a Memphis disc-

jockey who managed Elvis' personal

appearances—explained to me that

Elvis, although popular, was strictly a

regional artist who needed better book-

ings. I knew that Colonel Tom Parker

was no longer managing Eddie Arnold,

and Bob had no objection to me
explaining the situation to Parker."

TAKING PARKER TO PRESLEY
Aberbach persuaded Parker to meet

the Presleys. "Simultaneously. I started

talking to Steve Sholes, who would be

my most important contact if a deal

could be arranged." Aberbach contin-

ues. "Steve knew everything about

Elvis and that his Sun contract was on

the market for $40,000—at the time a

very large sum. It was an open secret

that [Atlantic Records founder] Ahmet
Ertegun was very much interested but

did not have the money, and that

IColumbiaA&R head] Mitch Miller was

also interested but felt that $40.000was

way too much for a local artist."

Aberbach's only hope for his own
deal was for Sholes to get the money
from RCA to make the deal with Sun.

"Being married with a family, he

wasn't inclined to take any big

chances," Aberbach notes of Sholes.

"He knew very well that if he would

ask for $40,000 and not be successful

with Elvis, it could cost him his job.

On the other hand, he knew full well

that if he should be successful with

Elvis, he could realize his dream of

being recording manager in charge of

all the RCA recording divisions."

It took Aberbach one year to get

Sholes to make the move. Looking

back now. Aberbach—who still

retains his 25% share of the Presley

publishing companies (his brother's

share remains with his widow, while

Lisa Marie Presley owns her father's

50%)—notes that when Presley died,

his estate was a mess.

"Colonel Parker wanted to sell us

Elvis' share in the two music publish-

ing companies for $1,500,000." Aber-

bach says. "At that point I talked to

Priscilla. who had the great idea not to

sell Graceland but to make a museum
out of it. and I told her never to sell the

music publishing companies, as they

would constitute an annuity for the

family for a very long time."

Presley's widow wisely followed

.Aberbach's advice.

&Music
by Jim Bessman

A SURVIVOR'S SONGS: Graham
Nash's new Artemis Records album.

Songs for Survivors, is aptly titled,

as the Rock & Roll Hall of Famer (as

a member of Crosby, Stills & Nash)

has been writing songs since his

days with the paramount 1960s

British pop band, the Hollies.

"It mirrors the title of my first solo

album |from 1971]. Songs for Begin-

ners," Nash says, "but at the same
time. I'm glad to be a survivor." Here

he points to album track "Lost

Another One." which recounts the

death of a friend; the album is dedi-

cated to the memory of his friends

Cass Elliott. Michael Hedges. Allan

McDougal. and George Harrison.

"A lot of people haven't survived

this madness." the Nashnotes (BMI)

writer continues. He makes clear,

though, that he refers not only to

surviving the music business but

also to surviving modern life.

"It behooves us to cherish our

friends and family because life is very

fleeting and fragile," notes Nash,

whose post-Hollies work has been

both deeply personal and politically

forward. His new album's "Where
Ix)ve Lies Tonight" and "Come With

Me." he notes, "fit right in" with his

classic Crosby. Stills & Nash low song

"Our House." while lead track "Dirty

Little Secret," which concerns the

horrifying, historically overlooked

1921 Tulsa. Okla.. race riot, reflects

his sociopolitical consciousness.

But his songwriting hasn't changed

much, he says, since his career-

altering exit from the Hollies in 1968

and ensuing move to California—and

Crosby. Stills & Nash.

"I've always wanted the direct,

simple, accessible song." Nash says,

"but I have to push myself with

every song that I write: If I can sat-

isfy myself, there's a good chance I

can satisfy you."

He realizes, of course, that his pop-

chart-topping prime is long past. "I'm

older, and it's always a youth-orient-

ed business," he says, adding: "but

that doesn't mean that good songs

aren't still being written."

NEXT AT NEXT DECADE: Next Decade

Entertainment has signed singer/

songwriter Paul Ruderman—whose

songs "Wish" and "Sunshine" have

scored on college radio play I ists—to

a worldwide administration agree-

ment. The company has also entered

into a worldwide publishing agree-

ment with Jean Doumanian Produc-

tions to administer the music con-

trolled by the company in its films,

including such Woody Allen produc-

tions as Everyone Says I Love You.

Meanwhile. Next Decade president

Stu Cantor reports that Harry Bela-

fonte has renewed the company's

exclusive worldwide administration

agreement for his Clara. Shari. and

Julie Music publishing companies.

The Harburg Foundation and Gloc-

ca Morra Music have also extended

their exclusive administration agree-

ment with Next Decade for the works

of legendary lyricist E.Y. "Yip" Har-

burg. which include "April in Paris."

"(It's Only) A Paper Moon." and
"Brother Can You Spare a Dime."

BUD E. LUVS OZZY: It had to happen.

Someone was bound to do an Ozzy

Osbourne tribute album. But who
could guess it would be the fabulous

Bud E. Luv. San Francisco-based

lounge lizard extraordinaire?

Luv's Diary of a Loungeman,
which Oglio Records releases OcL 8,

features the wacky one's wonderful

renditions of such Osbourne/Black

Sabbath classics as "Iron Man,"
"Paranoid." and "Mr. Crowley." Of

Blizzard ofOzz's "Crazy Train," Luv
notes. "If any song ever lent itself to

a cha-cha arrangement, it's this one.

I dare you not to dance!"

All this will no doubt befuddle fans

of Luv. author of You Oughta Be Me:
How to Be a Lounge Singer andUrn
Like One (St. Martin's Press), who's

best-known for crooning songs asso-

ciated with such Vegas cronies as

Frank Sinatra. Tom Jones, and
Sammy Davis Jr. ( Luv actual ly wrote

a promo piece for Reprise 's reissue

of Davis' The Wham ofSam.)

"To be honest. I wasn't familiar

with Ozzy's work—as I now know I

should have been," an embarrassed

Luv admits. "I have no idea how he

got by me all these years, |because|

he's such a huge talent. He really

should have a TV show one of these

days—I just know he'd find an audi-

ence, maybe on cable."
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SYDNEY—The Australian

music business had reason to

cheer last year as its sales lose in

a worldwide market largely

drenched in red ink. This year,

the siiles slide has caught up with

the land Down Under, and had

news abounds. But a handful of

key Aussie acts have tea Hilined

the market's role as a source lor

international hits.

After an H9t rise in unit sales in

2001, the Australian market fell

between WA and tV \ in the first half

Of 2002. As a result, labels have

Ix'cu more discerning about mar-

keting spending. Even when they

have attempted expensive TV
campaigns lor some major releas-

es, these have failed to ignite sales.

More independent retailers have fallen by the wayside,

and heavy discounting by mass chains has tightened the

margins for music-specialist outlets.

The low Australian dollar (worth about 55 cents to the

U.S. dollar) has precluded many concei t and promotional

lours by international acts, which might have boosted

record sales. And ARIA (Australian Record Industry Asso-

ciation), which estimates that piracy rose to Wt of the mar-

ket, bemoans the fact (hat courts are still lenient on pirates.

AT HOME AND ABROAD
So much for the bad news. The good news: The success

abroad of Kylie Minogue, Silverchair, Darren Hayes, HolK
Valance and the Vines means international music execu-

tives still see the Grcal Southern Land as a source of inven-

tive English-language repertoire.

At home, the level of new (|uality talent has continued to

bubble up, supported by a network of college and dance

radio stations. Promoters find that the reduction of inter-

national tours has been a boon for Australian acts.

"It's partly that audiences are going to see their home-
grown acts live and are realizing bow gcxxl they are," sug-

gests Michael Chugg. Ml) of concert promotion company
Michael Chugg Entertainment. "Since the Sydney Olympics

|in September 2001 1, a nationalist tenor swept this coun-

try and destroyed any 'cultural cringe' [against homegrown
acts) that might have been there. Australian acts are hot in

their own back garden."

The rise of a third commercial metro|x>li(an radio net-

work. DMC has provided audiences with easier access to a

Kylie Minogue

RusGPahan Rets
score Abroad

Despite Slipping Domestic Sales, Diverse Oz Music Scene Takes

Heart From Global Success Of Kylie, Silverchair and Vines

BY CHRISTIE ELIEZER

greater range of acts. Cable TV, in particular. Channel [V],

has kicked in as a significant marketing force. IAD has

proven to lx' a huge growth market, while the Internet lias

Ix-en an invaluable resource fin some companies.

A DIVERSIFIED PORTFOLIO
What remains impressive is the diversity of talent here.

Australian acts that made their debut in the ARIA top-40

charts this year include rock bands (george, the Vines,

Waikiki. Sneak, the Butterfly Effect), singer-songwriters

(David Franj, Charlton Hill, Dan Greenwood), pop acts

(Shakaya, Holly Valance, Hayley Ait ken, Delta Coodrem,
Scott Cain), hip-hop |>osses( l^(X) Iechniques. Machine Gun
Fellatio), dance acts (Disco Montego. Bj Caruana) and coun-

try singers (Brooke McClymont).

"Quite clearly, we're not just a rock market anymore."
says Peter Bond, president of I'niversal Music Australia.

"We're capable ofhaving hits from R&B. dance and coun-

tn -music artists."

Denis Handlin, chairman/CEO of.Sony Music Entertain-

ment Australia, says it's all about marketing music to new
consumers. "We have incredible opportunities and the

biggest audience ever to sell our music to, which we should

Ik* positive about and aggressively market to," he says.

Shaun James, chairman of Warner Music Australia,

agrees. "We want to promote ourselves as an industry, which

is exciting," he says.

John O'DonneU, who took over mid-year as Ml) of EMI
Music Australia, says the size of this market (Australia's l>op-

ulalion is 19.5 million) precludes it (nun tapping the lull

SUotithair

potential in dance and pop. "We
haven't produced a great dance act

out of this country." O'Donnell says.

He adds that Australia's geographical

(finance leaves it relatively untouched

by financial and political issues

abroad. "We have a fertile creative

environment." he explains, "and
although the live scene is not as huge
as in the hah yon days of'the SOs, it is

still a breeding ground for strong

bands."

Despite its international successes.

Australia's failure to break even more
acts remains a dilemma. Executives

agree the already expensive proposi-

tion is made harder as the U.S.

appears to have become more insu-

lar in its tastes since Sept. 1 1

.

Ed Si. John. MD ofBMC Australia,

points out how the industry is finding ways to break the

global market. One strategy is to employ overseas execu-

tives in marketing and A&R divisions, and another is for

lalK-ls to develop Australian acts in conjunction with over-

seas affiliates, from the demo stage, sharing manufacturing

and promotional costs.

"Rather than turn up in America with a finished record

and hope they like it, it's better to ensure they will like it by

getting them involved in the first plate," St. |ohn says.

LOOKING AHEAD
"Hie major lalx-ls believe that f< Mirth-quarter ( Christmas sales

will allow them to al least break even. Given the stale of the

global market, thai is an achievement for an industry that is

worth $!i70 million (Australian $700 million) wholesale.

Unlike the markets in the northern hemisphere, the Aus-

tralian industry has a second spurt of retail activity after

Christmas. This is during the market's heaviest touring sea-

son, which lasts until late February.

Universal Music Australia, which signed six new acts this

year, look the market-share lead with 26fi. After triple-plat-

inum success with Enrique Iglesias and Eminem and dou-

ble-platinum with Nelly, the company is gearing up tor

a big second half with new releases from Bon Jovi, L'2, Sha-

nia Iwain and Mariah Carey.

Says Bond, "It's not good enough to be satisfied with

reaching 300,000 units on a release. You see it as just a start-

ing point."

Sony Music Entertainment Australia found success with

ConttHiudon [WW 58
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Australia's Key Record
Companies

Here's a select guide to the leading Australian labels.

BMG AUSTRALIA
Top Executive: Ed St. John, Ml)
Artists Include: John Farnham, Bachelor

Girl, Nikki Webster, You Am I, Augic

March, Wendy Matthews, Hamish,

[.avaland, Irwin Thomas.

Priorities: "I think we ll achieve a 109
market share by the end of the year, as

we have 2(1 huge album releases Tor the

second half of the year," says St.John.
"We're going to devote a lot of human
and financial resources to breaking our
domestic acts overseas."

Web Site: www.click2music.cttm.au EMPsJohn &

riMI MUSIC AUSTRALIA
Top Executive: John O'Donnell, MO
Artists Include: Kasey Chambers. Alex Lloyd, the Living

End. Silverchair (Eleven), til, 12th Man. patilmac. Dan
Brodie, Troy Cassar-Dalev (Essence), David Bridie,

Bodyjar, Paul Kelly.

Priorities: "Taking Kasey Chambers' album Barricades &
Briikmills from lour to six times platinum by her Octo-

ber national tour," says O'Donnell. "We will also be

focusing on breaking Kasey and Alex

l.lovd in markets outside Australia. We
aim to lake our 24.19 local-repertoire

market share even further with great

new releases."

Web Site: w w w.emimusic.com.au

FESTIVAL MUSHROOM RECORDS
Top Executive: Roger Grierson, chairman
Artists Include: Kylie Minogue. 28 Days.

Motor Ace, Christine Anu, Yothu Yindi.

Machine Gun Fellatio, george,

sonicanimation, Gerling, Jimmy Little,

Ponnrll Rockmelons, NoKTuRNL.
Priorities: "We've gone up against the

biggest in Australia and shown we can win," says Grier-

son. "Now we want to continue to take our artists to

the global arena."

Web Site: w w w.linrccords.com.au

SHOCK RECORDS
Top Executive: David Williams, chairman

Artists Include: Supcrhcist. Monarch*, I ISM. Diana Ah
Naid (Origin). Titanics.

Priorities: "We wrant to continue our growth in radio and
market share," says Williams, "expand our DVD division,

which has been a real income source for us in the last two

years, attd expand our involvement in Australian reper-

toire through direct-signing and our production and
distribution division tor indie labels and artists."

Web Site: www.shnck.com.au

SONY MUSIC ENTERTAINMENT AUSTRALIA
Top Executive: Denis Handlin, chairinan/CEO

Artists Include: Something for Kale. Killing Heidi

(Roadshow), Selwyn, Tina Arena. Human Nature.

Shakaya. Delta Goodrem. 1 200 Techniques. Midnight

Oil. Jebediah. Spate Like Alice (Roadshow). Frenzal

Rhomb, David Campbell.

Priorities: Tb continue to lie the Itest and most creative

record company in Australia ami to work in partner-

ship with our retailers to give consumers great enter-

tainment and value." says Handlin. "We're looking to

increase sales and build long-term success for our acts.

We are very focused on breaking our new Australian

albums and capitalizing on the strong interest in our

Australian artists by overseas alliliates."

Web Site: ww w.sonymusic.com.au

UNIVERSAL MUSIC AUSTRALIA
Top Executive: l'etci Bond, president

Artists Include: Powderfinger, Grinsptton,

Dan Greenwood, Holly Valance (Engine Room),

ll-Blork llll. Cruel Sea, Joanne, Brooke McClymont,
Spiderbait, Anita Spring.

Priorities: "Breaking our biggest local act I'owderlinger

abroad." says Bond. "We have great talent on the ros-

ter but we first need to get serious chart action lor

them at home. We want to grow our market share even

further, alter grow ing from HK< to 26'/< in recent times.

Continued on page 57

LOCAL

Amiel

The Androids

Archie Roach
Christine Anu
george

Gerling

Kylie Minogue
Olivia Newton John

Paul Kelly

Puretone

Rockmelons
sonicanimation

28 Days
Daniel Merriweather

Machine Gun Fellatio

motor ace

One Dollar Short

betchadupa

Carly Binding

The 04
Rhombus Happy Life

Madison Ave

Mark James
J Wess
Rogue Traders



ALL COMING YOUR

BMG AUSTRALIA

Augie March
John Farnham

Hamish
Irwin Thomas

i Webster
You Arm I

AUST».

1 III



u s

HUSSie MUSiG LaDGlS LOOH

Beyond meip Bonders
As they cope with a difficult business climate

at home, companies in every sector of the Aus-

tralian music industry are aggressively seeking

income from ventures around the globe. Bill-

board Australasian bureau chief Christie Eliez-

er provides a capsule look at some of these com-

panies' efforts.

AIM RECORDS
Many Americans would be surprised l<>

know that one of New Orleans' best-known

roots labels, AIM Records, is run from the

sleepy hamlet of Byron Bay in New South
Wales. It has 140 titles, w ith Louisiana acts

like Wild Magnolias and Terrance Simien.

because, says ow ner and blues promoter

Peter Noble. "I love that kind of music."

Initially, Noble set up AIM 20 years ago to

provide Aussie distribution for acts he pre-

sented on tour, like John Mayall. Dr.

Feelgood and Canned Heat. Now AIM
licenses and records products and dis-

tributes them around the world.

AUSTEREO
With competition from the new met-

ropolitan radio network DMC set to eat

into its advertising share in the next two

years, leading radio network Austereo

is looking at international territories to

top up its income. Austereo already has

interests in stations in

Greece and Malaysia

and was among the

bidders when U.S.

broadcaster ("an West

announced it was sell-

ing its TV and radio

assets in New Zealand

Rajim Musk's Hmulim Burwood

for $ItiO million ($301! million Australian)

BIG DAY OUT
Long seen as a prime showcasing and

marketing opportunity for alternate music

acts from around the globe, the Big Hay

Out lrsiiv.il draw s up to 300,000 people over half a dozen
outdoor shows in New Zealand and Australia. Its promot-

er. Creative Entertainment, has been exploring how to take

the festival to South Africa, while Brazilian promoters have

also expressed interest in staging the event in their market.

Both plans are pending.

DAINTY CONSOLIDATED ENTERTAINMENT
Five years ago. veteran tour-promotion company Dainty

Consolidated Entertainment considered launching musi-

cals on Broadway and London's West End. But a more
lucrative move was to obtain the license for

Southeast Asia and South Africa for the Abba
musical Mamma Mia!, through a deal with

Abba's company Liltlestar and Universal

Music Africa. The musical's 1 3-monUt run in

Melbourne alone grossed $23.H million ($4f>

million Australian).

HOT RECORDS
Hot Records started in 1983 in the back of

Sydney record store Didgeridoo. The label

signed indie acts such as the Laughing
Clowns. Celibate Rilles and the TrilTids and
set up operations in the U.K. as a distribu-

tor. Last year, the Songbird album by the late

Washington, D.C., folk singer Eva Cassidy

sold 2 million units in the U.K. (prompting

Hot to move from a cottage in the British vil-

lage of Angmering to a former bank build-

ing). Songbird also went gold in the U.S.

Another Cassidy album. Imagine, was issued in August. Says

co-ow ner Martin Jennings. "This kind of success doesn't

change your ideals, it just gels you out of debt."

JACOBSEN ENTERTAINMENT
lour promoter Jacobsen Entertainment went public on

Sony Music Australia

A
WE'RE GETTING HOTTER

AND OUR SUMMER IS JUST BEGINNING

*Ranhael Kane

Killing HeW

Anna-Maria La Spina

Lotel

Midnight Oil

Pete Murray

Sandrme

Selvvyn

Shakaya

Something lor Kate

' .pace me Alice

Sunk Lo to

*Thc Butterfly Effect

*Wic!.ed Beats Sound System

Iks
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ihe Australian stock exchange in mid-August, raising $18
million to fund its expansion into Asia and onto Broadway
with its theatrical productions and musicals like Aula and
Shout!, the musical about '50s Aussie rockerJohnny O'Keefe.

Company director Col Jove explains that it's easier to entice

previous superstar touring clients like Michael Jackson and
Barbra Streisand by oflering peiibrmances in a dozen cities

throughout the region, rather than just Australia alone.

"You've got to think of the world when vou work on proj-

ects like these," says Jove.

RAJON MUSIC
The Rajon label, which has enjoyed sales of $30 million

(Australian) by packaging budget and medium releases as if

they were full-priced CDs, set up operations in the I K. this

year. That follows the company's move last year into .Asia

and New Zealand. Rajon CEO Brendan Burwood hopes to

register a 1% to 2% share of the British market by 2005, by

working its own catalog, acquiring lalx-ls and working close-

ly with local majors and indies on third-party licensing deals

and back-catalog joint ventures. " The margins are Ijeller

overseas," he explains.

SANITY
Music-retail market leader Sanity Music moved into the

U.K. market this year, first by refitting 77 Our Price stores

the company bought in October 2001 from Virgin Enter-

tainment Croup. The shops now sport the chain's night-

club. Sanilv executive director Ian Duflell says the group
will further expand in U.K. regional areas and is looking at

the U.S. market, where DulUII headed Virgin's operations

for 10 years. He says the current retail climate in the U.S.

will provide opportunities to pick up smaller chains lor a

lower price.

KEY RECORD COMPANIES
Continued /mm fHigt 5-/

We've been focused on result-orientated marketing

and promotion with the strongest possible presence at

retail."

Web Site: www.universal-australia.com.au

WAR1NCR MUSIC AUSTRALIA
Top Executive: Shaun James, chairman

Artists Include: Taxiride, the

Whitlams (Yak), Keith

Urban. Pnau, Shihad,

Palladium, Disco Montego,

Magic Dirt, Pacifier, the

Superjesus.

Priorities: "To grow the busi-

ness in a Hat market." say s

James. "Continue to grow
the domestic roster's share

of our business from 24ft,

and also break our acts

limn Australia and New
Zealand abroad."

Web Site: ww w.warnernuisic.com.au

Now Seeking International Distribution
Everything you need to know about Australian Blues!

A unique Australian CD series, Volumes 1 to 5 include virtually every important

blues act in Australia of recent times, plus a retrospective blues edition coming

soon to make Real Australian Blues the ultimate archival collection!

eg?;

Hear these and check out our catalogue, or buy online:

www.empirerecords.com.au
RECORDS

ph: 61+3 9417 7707

fax: 6U 3 9417 5294

pauiestudio52.com.au

23-2Sa Johnston St ColJingwood 3066

Victoria Australia

Rumour has it this is the best arena
••

.

in the Southern Hemisphere...
,<» .

•• •
*

For once, the aimour is trueJL

sydney SuperDome
nght in the heart of Sydney

• 21 ,000 seat capacity

• Centrally located - Sydney Olympic Park

• 25% of Australia's population wfthin driving distance

• Ample Parking - 1 0,000 available parking spaces

• Easy Access via Public Transport

• Venue for the best Olympics ever

• World Class Corporate Seating

• Award Winning in-house catering

• Staffed by carefully selected industry professionals

Top Executive: Paul I'aoliello.

MD
Artists Include: Area-7.

Dangerfceld. Friendly,

Hayley, Honeysmack, the

Star Girls, Sneak.

Priorities: "Primarily devel-

oping our local roster,"

says Paoliello, "namely l(i-

year-old singer-songwriter

Hayley Aitken and rock

hand Sneak, both w ith

albums out this year.

Watching TV and Slill Life

Moving, respectively. We also have international

albums from Justin Timberlake, Nick (barter and
Jennifer Love Hewitt to concentrate on."

Web Site: www.zra.com.au I

BILLBOARD OCTOBER S. 2002 BILLBOARD SPOTLIGHT 57



AUSTRALIAN ACTSABROAD
(.imtinttrd /mm jMtgr *> ?

Shakira (its targc-t is in tlimblc the turmti 250,000 units of

her Ijumtby Sennet album), |amiroquai (250,000). Creed
(170.000), Celine Dion (150.000) and System ofa Down
(140(000). It expects big pre-Oirisiiiias sales from Jennifer

Lopez. Oasis. Brute Springsteen. Wyclef |ean, IVarl Jam,

Rage Against the Machine, Tori Amos and the Dixie Chicks,

and front developing actsJohn Mayer. Kelly Oslxmnie. Our
Lady Peace. X/ibil, Americ and the Coral.

Sony's reshullled AS.-R division signed lour new acts this

yearandentered into licensing deals with Roadshow Music,

record producer I'aul koskv's Wall Wall Music and man-
ager David Caplice's Random Records.

EMI Music Australia signed three new acts and consoli-

dated itself in third place, savs O'DonneiL He is most excit-

ed that KM Is h mil roster makes up 24.1',-i of its business, the

largest ofall the multinational companies baaed here. Asiile

from Robbie Williams' Sing When Ynn're Winning antl Siting

When Vm're Winning, which sold a lotal of400,000 units, its

three biggest sellers lor the first hall were local: country

singer Kasey Chambers' Barricades ii Brirhmlh (300.000).

singer-songwriter Alex Llovd's Wntching Angrh Mend
(170.0(H)) and rock band Silvei chair's Dwmmii

(
1 1 0.000).

EMI expects big figures from Coldplay. the Rolling Smiles

and Moby, all acts louring in the market.

Warner Music Australia signed lour acts and, under new

A&R chief Dan Hennessey, reshullled its roster to create a

more diverse lineup. Its three biggest sellers were Linkin

Park (300.000). Retl Hot Chili Peppers ( l(KUM)O) and RO.D.

(80,000). Chairman Shaun James predicts the second hall

will make up f>(Kr of the label's annual sales, with strong

leadofls from local rink bands laxiride. die Whillams and
Pacifier, and new releases from R.E.M., matchbox twenty

ami Faith Hill.

BMCs Si. John says that 2002 will go down as the com-

vJUJUj.stomp.com.au

REDEFINING 'INDEPENDENCE' IN AUSTRALIA STOMP
Stomp Ply Ltd is the most innovative independent record

company and one stop facility in Australasia.

EXCLUSIVE IN HOUSE LABELS

musk specialists.

ing and finished product deals for Australia and

XPORTS
AUSTRALIA

STOMP• visual

the DVD generation.

exclusive licensing and finished product deals for Australia and

New Zealand

www.stompexports.com

Australasia's premier exporter of entertainment software to

wholesalers, distributors, one-slops, retailers, web sites

and mail order companies.

Representing products from all Australian. Japanese and

Asian Major and Independent labels

for:

CD - OVD - Video - LP / 12" - Merchandise - Software Books

Contact Stomp Exports for access to these services:

• Daily new release information by e-mail or fax

" Over 250,000 catalogue items

• On-line catalogue

• Cheap door to door freight service

UK and USA offices

" Exceptional customer service

• Overstocks and Deletions

INTERNET FULFILMENT

Stomp is the exclusive fulfilment partner for Australia's premier

entertainment site www.sanlty.com.au.

Stomp's technology and expertise can provide an international

fulfilment service - direct to consumer or bulk.

Need some
entertaining

financial ad

Roseby. Rosner and Young have become the

confidant and advisor to many renowned and

top-rated international artists and technicians

in both the entertainment and film industries

during the past 27 years.

We are now able to provide superior Royalty

Audit/Accounting services - do not hesitate to

call us for further details.

Protect your interests while in Australia, New

Zealand, and major countries throughout South

East Asia contact us, we shall be pleased to

assist you.

ROSKBY
ROSNER

1YOUNG

199 Toordk Road. (P0 Boi IJt)

South Varra 3141, Melbourne. Australia

Telephone: {03) 9827 3366. 61 3 9827 3366

Facsimile: (03) 9877 7888. 61 3 9827 7888

Email: rrvOrosrov.com.au

Website: www.rosrov-com.au

I intei national Taxation Advisors I Tax Aga-n
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Label Representation for Australia and New Zealand;

Sanctuary, Ventura. Revelation, Roadrunner, Peaceville, Sub

Pop, Favoured Nations, Classic Recordings, OM Records,

Subliminal, Distance, Soma, Bedrock, Yoshitoshi, Siesta and

jnany more- .

STOMP PTY LTD
5 Harper Street

Abbotsford, Melbourne

Victoria, Australia 3067

ph. +61 3 9412 3555 fax. +61 3949S62S5
email - info@stomp.com.au



E
pany's biggest year and predicts a market share rise to I (CX

.

.Alter Alicia Keyes, Usher and Fink each sold 150.000 units,

he estimates a 409f rise from a lull schedule in the second

half of 2002. New sets from perennials John 1-at nhani and
Elvis Presley are expected to shift up to 300,000 by year's

end. Meanwhile, the company plans releases from 10

domestic acts, including You Am I. Bachelor Girl, Irwin

Thomas, Nikki Webster and Hamish, as well as from TLC,
Christina Aguilera, Santana and Foo Fighters. The label

signed three acts this year.

BMC's Ed SI. John {right) and the Calling

The two major independents, festival Mushroom
Records and Shock Music Group, now claim a collective 8[

/<

market share. Festival Mushroom Records scored its fourth

No. 1 album debut by a local act with Motor Ace, held strong

with Kylie Minogue (420.000 units), Garbage ( 1 20.000) and
george (1 10,000) and is working an Olivia Newton-John
duets set with contemporary local acts as one of its big releas-

es for Christmas.

Shock, meanwhile, has thrived on compilations. A licens-

ing deal with loymaker Mattel li>r the Barbie CD series shitt-

ed 300,000 units, and Wild FM and Dinirr .Vine dance com-
pilations sold 200,000 units each. The indie's major
Australian release is by rock band Superhcist, expected to

hit platinum (70,000 units) by the end of the year.

DVD IS MVP
DVD has proven to be a strong growth sector, as hard-

ware prices dropped. .VII labels report growth in the for-

mat, some more than others.

Sony Music's llandlin says, "This year, our growth in

music DVD will l>e over 1 009! on last year and over H0(K{

on 2000." Sony committed more resources and signed up
rugby champions AndrewJohns and Matthew Burke to cre-

ate DVD sporting titles.

EMI, which set up its own DVDdivision, reports a 10IK4

growth from last year. Warner Music'sJama claims a 409J

share of the music DVD market. Shock's new division, which

expected first-year sales of$ 1 .OH million (Australian $2 mil-

lion), found it closer to $3.71 million (Australian $7 million).

I-abels have continued to tap the Internet's jxttential in mar-

keting. EMI, for instance, tests designs for artwork compila-

tions from its database of 150,000. In a recent experiment,

Alex Uoyd recorded three rover songs suggested by online

fans; purchasing the record allowed them first crack at tickets

liii a tour, which consequently sold out without advertising.

Warner Music's successful Web site SongShop was set up for

film and TV licensing online, while BMC discovered its

20,000-strong database was effective in marketing pop acts.

DVDs also are proving to be a Savior of music retail rocked

by heavy discounting by mass merchants. By selling $31

(Australian) new releases at between $ 1 0 and $2 1 , they have

gained an S'/< share ol the music-retail market. The music

chains, which report a 99E drop in volume, have continued

to market themselves as exciting destinations (or consumers

and champions of new acts. Sanity and HMV expanded
outlets and suppliers have applauded the arrival of the Vir-

gin Megastorc brand in the market.

The independent retail sector, which constitutes 30% of

the market, has been hardest hit by discounting. Gavin

Ward, MD of the Leading Edge chain, a buying group of

200 independent outlets, reports that sales through inde-

pendents are down 1 Ward predicts that sales will rise

between 39{ and 49f in the last quarter, but much of it w ill

be from DVDs.
Continued on frige toll

hoiukhow mm.
k HmvooI loaMm Ftais fly Hi

IraU.ZUriuaMttM.Frnm HSU JOT W»r
(412) tSS? BMO (oomt* (III) 9SS1 I7SS

rem riilflgt.com ou
w
ROADSHOW

mi Kir

THE LABEL THAT BROUGHT YOU SAVAGE GARDEN & KILLING HEIDI

NOW WE INTRODUCE YOU TO...

ZOMBA RECORDS

5 piece rock outfit

SNEAK
"Gutsy and deep, yet laced with

high as a kite soaring melodies.

Sneak is firmly rooted in the fuss-

free organic energy of rock n roll"

Singer songwriter

Hayley Aitken
I "this Australian teenage

I singer/songwriter has co-written

a mature, acoustic guitar driven

slice of radio heaven. Her vocals

are pure blue-eyed soul and

shimmer on this deft production"

Sunday Telegraph, News Ltd

Too scandalous

DANGERFEELD
"Sydney-born brothers will poke

and prod you until you're reminded

that all great musical movements

had something to say"

ZOMBA RECORDS AUSTRALIA Level 3, 22-24 City Rd. Chippendale NSW 2008 Australia

Ph: +61 2 8260 0300 Fx: +61 2 82B0 0333 e. info@zra.com.au www.zra.com.au
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When it comes to

COUNTRY MUSIC
DOWN UNDER
your one major contact point is the

CMAA
Country Music Association of Australia

Australia's peak
country music

industry organisation

MEMBERSHIP OPEN
TO INTERNATIONALS

Organisers of

<3g> TOYOTA

LDEh
,UI

A W A R D S

For details, and everything
else you want to know about
country music in Australia visit

www.countrymusic.asn.au

u s

AUSTRAUANACTSABROAD
ContimfJfrom /ktgf 5y

INDIES UPRISING
One of the most promising developments in the market

is the rise of the independent labels and the prediction of

an explosion of indie acts.

"Unlike 10 years ago, many major

labels have shrunk their commitment
to local acts," declares Roger Grier-

son. chairman of Festival Mushroom
Records. "Australian acts are. not

going to stop making music because

a multinational decides it doesn't

want to have an A&R department.

You can sense a growth of a DIY phi-

losophy, to kick start something
because it has to be done."

Shock, which dropped its produc-

tion and development deals with

indie labels font years ago to concen-

trate on its own signed acts, has now
reactivated that 1'vl > division, sensing it will bring major

income growth.

Most indies are reluctant to release sales figures. Unoffi-

cial figures by retailers put the independent sector between

1 5% and 20% of the local market. This has been due to the

success of independents such as Engiiicroom Music (the

Vines, Holly Valance, Lash), Michael Gudinski's Liberation

Music and Ralph Can 's Standard Music.

Can* is the former manager of Epic: diva Tina Arena, now
focusing on independent AJtR. The future ofAX.-R is in the

satellite labels," he says. "Thai has been the case overseas for

some years, and it's becoming obvious in Australia. It's a good

thing for the industry, and it's a gtxxi thing tor the artists."

Standard's artists tend to find homes in major labels over-

teat. The EM rock band In Vertigo has been signed to

Son\ AltslTfiliii (hairmiiwt'.EO Itrjtl /Vfm Hmirllm

mill Smn Muw liitniintioiml presideHt link Ihbbh

Atlantic and the pop duo S2S to Columbia. Singer-song-

writer David Eranj, w hose sophomore single went top 5,

has drawn interest from live L'.S. labels, Carr says, and rock

guitarist Nat Allison aroused the interest of veteran L.A.-

bascd producer Mike Chapman.
"Breaking an act is hard, so we sign our acts young, get

their songs up to par, ensure they have

quality production and attract major

interest abroad," (^arr says.

Liberation Music is an example of

synergy between Gudinski's varied

interests, including Mushroom Music

Publishing. Mushroom Pictures, Kron-

tiei louring and Premier Artists book-

ing agency. The label's biggest success

this year was the soundtrack to the

vouth-orieiitaled TV series The Secret

IJJe of Us, whic h uses a lot of Mush-
room publishing and Liberation

repertoire, including pop-rock band
VVaikiki. dance act Origcne, singer-

songwriter Jackie Bristow and hard-

rock band Anntherracc. (In 1998, Gudinski sold his record

label to News Corp's festival Records but retained his pub-

lishing interests.)

The soundtrack has sold 70.000 units and boosted the

profile of the acts. "Wot king with film and TV is a great way
to break young acts and help our cash How." savs Libera-

tion MO Warren Coslello. "We have the situation where
radio will play a track oil the soundtrack even though it is

not a single, has no accompanying video and conies with

no promotion. Radio's become a lot more positive and excit-

ing this past year. But TV remains a more powerful medi-

um. The Secret IJJe of Us gels a weekly viewcrship of 1 .2 mil-

lion, and no radio station can compare with that. When
you're an independent, you have to be smarter, cheaper

and quicker than the big guys." m

JACOBSEN ENTERTAINMENT LIMITED

"THE BUSINESS OF SHOW BUSINESS"

TOURING FOR 40 YEARS

NOW A PUBLIC COMPANY

CONCERTS, THEATRICALS AND SPECIAL EVENTS

Jacobsen Entertainment Limited. Level 4, 10 Quay Street, Haymarket Sydney 2000 Australia

Telephone: 612 921 1 6899 Facsimile: 612 9211 6966 Email: jacobsen@jacobsen.com.au Web: www.jacobsen.com.au
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GERA Endorses Reducing MusicTax
Retail Assn. Supports Labels' Efforts In Lowering VAT On Sound Recordings

BY TOM FERGUSON
LONDON—European music mer-
chants have thrown their weight

behind record labels' efforts to have

the level of value-added tax IVAT. or

sales tax) applied to recorded music

reduced to match that of other "cul-

tural goods," such as books, across the

European Union IEU).

In a statement issued Sept. 18 in

Brussels, the European arm of the

Global Entertainment Retail Assn.

(GERA) announced it was endorsing

efforts "targeted at the reduction ofVAT

on sound recordings." GERA-Europe

says it is now working closely with

other such trade groups as labels body

the International Federation of the

Phonographic Industry (IFPI), inde-

pendent music companies association

IMPAIA and authors group GESAC on

the issue. IMPAIR has been particular-

ly vocal in its efforts to raise the issue

with the EU.

The level of VAT applied to records

in EU member states varies from
country to country. At its highest—in

Denmark and Sweden, for example

—

it runs at 25%; in Luxembourg, it is

15%. In the U.K.. which is the largest

music market in the EU, the rate is

17.5%. But the level ofVAT applied to

books—defined as "cultural goods"

—

runs from 0% in the U.K. to 25% in

Sweden and Denmark, generally aver-

aging around the 5% mark.

In its statement, GERA-Europe says.

"Different VAT rates are now being

applied to cultural products across the

EU. Although film and concert tickets

enjoy lower VAT rates, the EU member
states are not al lowed to apply reduced

VAT rates to sound recordings. GERA-
Europe finds this situation illogical

and asks for the same rules to be

applied to sound recordings as to other

cultural products."

U.K.-based GERA-Europe VP and

British Assn. of Record Dealers direc-

tor general Bob Lewis le\\s Billboard:

"We support the initiatives of

IMPAIA the IFPI, and other bodies to

seek a reduction in VAT. Any govern-

mental action to change VAT legisla-

tion—with a reduction which would

be reflected in an advantage to the

consumer at

|the| retail level

—is welcomed
by retailers."

He adds. "If

governments
take action on
lowering VAT

—

which would be

reflected in a lowering of retail

prices—that surely would help

increase our sales. It would also help

combat piracy and the proliferation of

home copying, which is affecting our

business badly, resulting in the loss of

investments and jobs."

The IFPI has welcomed the GERA
stance and the increased level of co-

operation on the issue. Frances

Moore, the IFPI 's Brussels-based

regional director for Europe, says.

"The record industry and retailers are

united in the fight to reduce VAT on

sound recordings. We feel there is dis-

crimination between recordings and

other cultural goods that are already

entitled to a reduced rate."

Moore adds. "We haw the support

of the French government, who raised

the issue with European Commission

president Romano Prodi |at a meet-

ing in Brussels] on Sept. 16. We wel-

come GERA's statement, and we shall

continue to work together at a nation-

al and European level to end the tax

discrimination on sound recordings."

Much of the music industry's recent

activity concerning VAT has centered

on the existing EU VAT directive,

which enables individual states to

lower VAT on products specified in

Annex H of the document. The IFPI

and IMPALA have lobbied for record-

ed music to be added to that annex.

In July, representatives of the IFPI

met in Brussels with Frits Bolkestein.

the European Commissioner in charge

of the internal market, which is also

looking into the VAT issue {Billboard,

July 271. But at that meeting—des-
cribed at the time by one IFPI insider

as "disappointing"—Bolkestein told

the labels that any decision on a Pan-

European change would have to be

agreed to unanimously by the EU's

council of ministers of finance.

Unfortunately for those seeking

change, there has so far been a mixed

response from individual countries to

the industry's lobbying on VAT. The
U.K. government, for example, is not

keen on any change, although there

have been encouraging signs from

France and Italy.

Indeed, several French ministers

haw made the VAT issue part of their

agenda, and recently minister of cul-

ture and communication Jean-Jacques

Aillagon came out in favor of including

music as a cultural good and has com-

mitted to raising the issue with his

counterparts in other EU countries

(ft7/6oon/,July27).

The Italian government has also

expressed support for the suggestion

that music should receive the same
treatment as other cultural products

and for a standardized lewl of VAT on

records. But despite that stated sup-

port, a recent parliamentary motion

presented by Italian opposition parties

that proposed lowering the current VAT

rate on music from 20% to 4% was

rejected {Billboard. August 3).

Free Record Shop Buys

Norway's Hyjs! Hyjs!
BY JENNIFER DEMPSEY
AMSTERDAM—Dutch-based Euro-

pean retail chain Free Records Shop

(FRS) Holding N.V. is looking north for

future expansion, following its acquisi-

tion of Hysjl Hysj!, Norway's largest

music retail chain.

In June. Hysj! Hysjl. which was

founded in 1990, filed

for bankruptcy {Bill-

board Bulletin, June

12). Theo Olierook,

Netherlands-based VP
of FRS, says the compa-

ny has now acquired the

chain from Kristoffer

Olsen. the 39-year-old

chairman of Oslo-based

wholesale clothing firm

Jotunfjell Partners. Ear-

lier this year. Jotunfjell

Partners acquired the

24 Hysj! Hysj! stores

wholly owned by businessman Tom
Bergesen (who owned 56% of the Hysj!

Hysj! parent company) and the chain's

co-founders. Rolf Kjos-Hanssen (28%)

and Are Pedersen (16%) {Billboard.

July 13).

Olierook declines to disclose the

amount paid for Hysj! Hysj! but says.

"We bought the stores because we
would become the market

leader: the name Hysj! Hysj!

was already established in

the country. We tried to buy

them when they went bank-

rupt in June this year, but

we didn't succeed. We
stayed in contact with Kristoffer Olsen.

who said he planned to sell the chain

in two to three years. But he then

agreed to sell three months later."

When the acquisition is formalized,

FRS claims it will haw a market share

of25% in Norway, which will make it

the clear local market leader. FRS also

operates in four other European coun-

tries: the Netherlands, where it is also

market leader with 193 outlets: Bel-

gium (54); Finland (121: and Luxem-

bourg (two).

"We plan to expand further in Nor-

way." Olierook says, "but not as fast as

in the last 18 months. Owr the next five

years, we plan to haw 60 shops in Nor-

way. As to expansion elsewhere, we had

looked to France but decided that the

market there is not as hot as it has been

over the last couple ofyears, lastead, we
will be looking at Den-

mark and Sweden."

FRS expects the Nor-

wegian deal to be final-

ized later this month,

after due diligence is

completed. The Hysj!

Hysj! chain currently

employs 68 people in

Norway and has an

annual turnover of ap-

proximately 20 million

euros ($19.6 million).

The 16 shops that FRS
is acquiring are based

mainly in shopping centers.

"When the chain went bankrupt,

there were 24 stores." Olierook says.

They then closed another eight stores,

which we would have done as well

because we thought it was difficult for

these stores to make any money. There

are 16 stores now. which we beliew we
can make a profit on. In the end there

will be 14 Hysj! Hysj!

stores, as we will close two

stores that are in the same

malls as existing FRS
shops. We started with 14

FRS stores |in Norway] in

January 2001. Owr the last

18 months, that has grown to 27. In

total, at the end of this month, we will

have 41 stores in Norway." Olierook

says that most of the Hysj! Hysj! stores

will be rebranded as FRS shops during

the next two to three years.

The Norwegian chain had also oper-

ated two stores in neighboring Sweden,

but those outlets are not part of the

current deal. "We haven't bought the

two Swedish stores," Olierook reports.

"One is closed, and the other has been

sold to Next Stop, a wholesaler."

RIAJSumy Says 66% In Japan Copy MusicAtHome
BY STEVE McCLURE
TOKYO—Japan's recording indus-

try is once again sounding the

alarm about the rapid spread of

illegal home copying of prerecord-

ed music.

Music is copied onto CD-R and

rewritable (CD-RW) discs at a rate

of 236 million discs a year, accord-

ing to survey data released Sept. 19

by labels body the Recording Indus-

try Assn. of Japan (RIAJ).

The survey polled 1,000 people

from high-school age to their mid-

50s and was conducted between
June 14 and July 3 this year. Some
66% of respondents said they had

made personal record-

ings in the past six

months, compared with

53% who purchased
new CDs. It also claims

that 48% of the CD-
R/RWs sold in Japan are used to

make copies of prerecorded music.

Of those responding to the survey,

26% said that they bought fewer

CDs after starting to use CD-Rs,

compared with 18% who said they

bought more CDs.

Highlighting the role

here of the CD-rental

industry—a unique fea-

ture of the Japanese
market—the survey

found that more than

40% of the CDs that were copied

onto CD-Rs had been rented. More
than 25% were borrowed from

friends and acquaintances.

According to the RIAJ, 'This sur-

wy was conducted with the purpose

of researching the actuality of per-

sonal recordings and users' atti-

tudes toward personal recordings

in a world with rapidly evolving dig-

ital technology."

The survey is the RIAJ's latest

attempt to raise awareness of what

it says is the threat posed to the

music industry by illegal copying

and file sharing.
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SUEDE ETC

VARIOUS ARTISTS
NOW THAT'S WHAT I CALL MUSIC ) EMI

THEORY OF A DEADMAN
THEORY Of A OLADMAN fatX^OADWNNErUMVERSAL

EMINEM
THE EMINEM SHOW WE6i'AITlJlMATHi1NTUlSCOPtUN«fVlRSAL

NELLY
StLLYVIL.E FO HEELUWVERSAL

ENRIQUE IGLESIAS
OUUAS POLYDORAJNIVtRSAL

ALEX UBAGO
OUEPIDESTIP OROfWARNER

REVOLUCI6N DE AMOR
MANA WARNER MUSK

THE CRANBERRIES
STARS—THE BEST Of THE CRANBERRIES MERCURViUNFVERSAt

DAVID BISBAL
CDHAZON LATINO VAU MUSK

AMARAL
ISTRDLLA Ot MAR VMGW

MANU CHAO
RADIO BEMBA SOUND SYSTEM VIRGIN

OPERACI6N TRIUNFO
oraucnN TMMFO aMl em conoeCONCERT0 VALE MUSK

MARTA SANCHEZ
SOYYO MUXXIC

CAFE QUUANO

EMINEM
THE EMINEM SHOW rNTTJISCDPE

ENRIQUE IGLESIAS
nun HrascDPE

AVRIL LAVIGNE
in CO ARISTA

SHAKIRA
l AUNDRY SERVKE EPIC

NELLY
NEUYVIllE UNIVERSAL

RED HOT CHIU PEPPERS
BY THE WAY WARNER BROS

SOUNDTRACK
MbUIOOS DAUGHTERS COLUMBIA

MORAH JONES
COME AWAY WITH ME BLUE NOTE

GIGI D'ALESSIO
UNO COME TT RCA

GIANNI MORANDI
L AMORE Cl GAMBIA LA VITA EPK

FRANCO BATT1ATO
FUURS3 COLUMBIA

THE CRANBERRIES
STARS—TW BEST Of THE

COLDPLAY
A RUSH OT BLOOD TO THE HEAD PARLOPHONE

GIORGIA
CREATTST HIT: M CDS! NON VINND UAI

MANGO
OtSINCANTD WEA

STADiO
OCCHI NTGU E'LLTHI am
LIGABUE
FUORICDMIVA' WEA

RED HOT CHILI PEPPERS
BY THE WAY WARWR BROS

IllSCHI UiaOCCDLATABMC
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>J| NORWAY H
III IVWDENS HUH NORWWMM

SINGLES

u COMPLICATED
AVIQl LAVIGMI ARISTA

2 1 ASEREJE/THE KETCHUP SONG
LAIKnCWP COUIMMt

3 1 DESENCHANTEE
(ATI RYAN AAfTl!HMI

4 1 ROUND ROUND
SUGARABES ISLAND

5 o SERPENTINE
MOTDRPSYCHC 110

ALBUMS
GATE
JYCJB WEA

1
1 COLDPLAY
A RUSH OF BLOOD TO THI MAO MMOMOM

2 UGRESS
RESOUND TUBA

VIKINGARNA
KRAMGOA LLTTAA 20*3 EM)

3 AVRIL LAVK3NE
LET CO AJKTA

Edited by Nigel Williamson

Music Pulse
WORLD RHYTHM: Former Faithless

guitarist and Dido collaborator Dave

Randall released his genre-breaking

debut album under the moniker
Slovo Sept. 16. Titled Nommo and

released via Ruff Life Records, the set

combines spoken word, vocals, and

ARTIST
USA JPN UK GER ERA CAN SPN AUS ITA NTH

ATOMIC KITTEN
F««s So Good (VI

1 6 10

COLDPLAY
A flush of Blood to the Hi ad (El

2 » 7 3 5 6

EMINEM
Hi* Eminem Show (Ul

5 t 3 9 S 1

AVRIL LAVIGNE
Let Go IB)

3 2 1 4 4

4 5 6 7
NrUyville IUI

NEW ZEALAND H
RECORD PUBLICATIONS LTD I M'lCMC

SINGLES

1 COMPUCATED
AVHIl LAVIGNE ARISTA

15

IS

JUST LIKE A PILL
PM ARISTA

HEAVEN
OJ SAMMY A YANOU SHOCK

2 JUST A LITTLE
lmotyi V2

12 A LIFETIME LEFT TO WAIT
K LI E UNMRtAL

ALBUMS
1 LITTLE RIVER BAND

GALATTST HITS (Ml

2 COLDPLAY
a rush or blood to thi head paalophone

AVRIL LAVIGNE
in SO AKSTA

6

8

EMINEM
THE EMINEM SHOW •fTTJOCOPE

NELLY
Nsurvnii ur, .'ii'-A.

IPORTUCALAFf)OKMB

SINGLES

7

UNDERNEATH YOUR CLOTHES
SHAKPHA COLUMBIA

WHENEVER, WHEREVER
SHAKHU EPIC

HERE 1 AM
BRYAN ADAMS AAM

5 O AMOR NOS GUIARA
SANDY A JUMOft MERCURY

21 IF TOMORROW NEVER COMES
PtONAM HATING TOLY00R

ALBUMS
1 SHAKIRA

LAUNDRY SERVICE COLUMBIA

JAMES
GETTING AWAY WITH IT IM SOM L/VTH

COLDPLAY
A RUSH « flLOOO TO TW HLAD PARIDPHDNE

4 MARTINHO DA VILA
MAflTINHO OfflWTTVO COIUMBU

5 MICHAEL BOLTON
thi jiriMAn OXtKl M CMWBM

H| ARGENTINA ^
iDLPlFiOawn

ALBUMS
2 DIEGO TORRES

UN MUNDO OtfHRENTI RCA

4 DIV1DIDOS
VENG0 0E1 PLACARD CEOTRO BMC

RITA LEE
BOSSA H BCATU5 UDfRtS

3

1

MAN A
REVOLUCIONDtAMQR WEA LATINA

ERREWAY
SENALES COLUMBIA

7 RED HOT CHiLi PEPPERS
BY THE WAY WARNER. BROS

JOSH GROBAN
JOSH CAMAN 1*J RECORDS

VARIOUS ARTISTS
MTV UNPLUGGED UNIVERSAL

s

8

BERSUfT VERGARABAT
M LA CJLBEZA CON BERSUTT UNIVERSAL

LUCIANO PERCYRA
SOYTUYO FM

dance rhythms from around the

globe. With collaborators as disparate

as Icelandic singer Emiliana Torrini.

Kurdistani poet Ismail Taha. and New
York rapper Anthony DeMore. the

album is a musical melting pot filled

with the sounds of a Palestinian

refugee camp, West African instru-

mentation, and rock inflections. Ran-

dall. 29, tells Billboard, "Creating

Nommo was a labor of love. The
album begins with the voice of a 70-

year-old Palestinian woman I met on

a sand-covered street in the refugee

camp of Gaza City, and we carried on

from there." Slovo kicked off a Euro-

pean tour Sept. 26 at the Paradiso

in Amsterdam. Christopher barrett

SWtil TALK: Rarely does a jazz album

cross into the mainstream chart, but

Danish vocalist Cxcclie Norby's First

Conversation (EMI/Blue Note) land-

ed in the No. 2 slot on the Official Dan-

ish Hitlist following its release at the

start of this month. Norby says the set

grew out of her performances with

Swedish husband/bass player Lars

Danielsson and Danish pianist

Carsten Dahl. With Norwegian trum-

peter Per Jergensen and drummer
Jan Christensen in the mix, the team

used Nordic minimalism as a starting

point for what is basically classic

American jazz. Norby penned two of

the tunes herself; the rest are inter-

pretations of others' songs, including

Glen Campbell's "Gentle on My Mind"

and the Police's "Tea in the Sahara."

EMI director of international exploita-

tion Ole Mortensen says the album

will be released in Europe SepL 26 on

Blue Note. CHARLES FERRO

JAZZ RENAISSANCE: Composer/per-

former Allan Zavod has set up the

Zavod Jazz/Classical Fusion Award
through the University of Melbourne.

"There seems little encouragement for

students of this style," says 49-year-old

Zavod, the one-time professor at the

Berklee College ofMusic who collabo-

rated with Frank Zappa and Jean Luc-

Ponty. In 1988, the pianist composed

a piece for Australia's bicentennial cel-

ebrations using a jazz trio and a youth

orchestra. Recently, he received criti-

cal acclaim for his collaboration with

jazz trumpeter James Morrison and

orchestras in Australia and Germany

on concertos he composed for trom-

bone and trumpet. The Zavod Award's

inaugural recipient. Adrian Pertout,

was chosen from 45 entries and
received $5,000 Australian ($2.7501 for

his composition "Renaissance." It will

be performed by the university's sym-

phony orchestra under Sir John Hop-

kins next year. Zavod says, "More than

just encouraging composers to write

these works, we have to ensure they

see the light of day." CHRISTIE EUEZER

ON THE BEACH: Fatboy Slim will

release a live album and DVD of his

controversial July show at Brighton

beach on the southern coast of Eng-

land. BigBeach Boutique II comes out

internationally through his own label.

Southern Fried. Oct. 7. The event was

attended by 250.000 people—four

times the expected number—and

resulted in two deaths and major dis-

ruption to the English coastal town's

emergency services and public trans-

portation system. "It was my manag-

er's idea to do the DVD." Fatboy Slim

says. "I was doubtful about the idea of

watching a DJ play for 1 >/. hours, but

the night was special. The audience

were the stars of the show, and ifyou've

got the hi-fi setup that most people

with a DVD have, the sound is crack-

ing." Although signed to U.K. indie

Slant Records for studio recordings as

Fatboy Slim, the artist describes his

involvement at Southern Fried as

"head of A&R" but admits he has "no

time to do the day-to-day running of

the label." ADAM HOWARTH

ANZAC ROLL: New Zealand's top

musicians will perform for leading

international music industry repre-

sentatives in a week-long November
event aimed at increasing music
exports. Announcing the initiative

at an event celebrating the five-

times platinum sales (75.000 units)

of Nature's Best—a compilation of

the country's all-time top 30
songs—prime minister Helen Clark

said New Zealand music was "on a

roll" but needed to find creative

ways to be heard abroad. Mike
Chunn. head of the Australasian

Performing Right Assn. in New
Zealand, says representatives in the

fields ofA&R. music law, publishing,

and artist management are invited

to New Zealand to "sail around, have

a holiday, and check out the best of

our export-ready talent." Branded

New Zealand Music Week, Chunn
expects about 30 acts of all genres

to perform. DAVID McNICKEL
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Morgan IsA Gem In Amber's Catalog
Newfoundland Artist Releases 'Seven Years' After Six-Year Hiatus

BY LARRY LeBLANC

TORONTO—Krom the windswept

island of Newfoundland, thrust away

from Canada into the Atlantic Ocean,

singer/songwriter Pamela Morgan
has developed a commanding legacy

during three decades.

"Culturally. Pam is one of the two or

three most important artists to ever

evolve here," says Tony Ploughman,

assistant manager of independent

record store Fred's in SL John's. New-

foundland. "She's a complete artist."

"Pamela is a powerful singer." says

Morgan's former producer Gary Fur-

niss, who is now president of Sony/

ATV Music Publishing Canada. "When
she sings, it's very spiritual, because

of her love of music."

Although arguably undervalued

in mainstream music circles. Mor-

gan says. "I've never |made| music

because I wanted to be famous.

Music is part ofwho 1 am: 1 think it's

ingrained in me. I love providing

music for people to listen to."

After a six-year hiatus. Morgan
has returned with her second solo

album. Seivn Years, released nation-

ally Sept. 25 by Topsail. Newfound-

land-based Amber Music. The record

is distributed in Canada by Toronto-

based Outside Music.

The album's title comes from a tra-

ditional Newfoundland ballad of the

same name—one of two traditional

songs on the album, the other being

"Ye Rambling Boys." "The album's

theme and the song fitted so well

together." Morgan says. "I've been mak-

ing music for 28 years with rough divi-

sions of seven years for each phase.

That's more than a coincidence."

Seven Years has been available

since July 29 in Newfoundland. "The

album has been in our in-store top five

since it came out." Ploughman re-

ports. "It's a beautiful record."

The album was recorded in analog

in studios in Toronto and at St. John's

throughout 2001 and 2002, with

Morgan producing. With subjects

including suffering from Alzheimer's,

male mid-life crisis, and the contin-

uing exodus of Newfoundlanders

moving westward, the record is an

absorbing life study.

"At every stage of your life, what

you write reflects what you are

thinking and your reality," the 44-

year-old Morgan says.

Morgan is a partner in 9-year-old

Amber Music along with her husband.

Andre Wall, and singer Anita Best.

Amber's 13-album catalog includes

albums by Best; Emile Benoit, the

revered French-speaking Newfound-

land fiddler who passed away in 1992:

and Morgan's former band. Figgy Duff,

which dominated Newfoundland mu-

sic throughout the 70s and '80s.

In addition to overseeing Amber
Music. Morgan has written for stage

and film and recently produced singers

Vicky I lynes and Mark Bragg. "1 never

went looking to be a producer." she

says. "People came looking for me.

With the years I've been in the studio.

I made mistakes that I can prevent

other people from making."

One of the most isolated and eco-

nomically depressed provinces of

Canada. Newfoundland has always

remained separate from the econom-

ic, political, and cultural systems of

North America. Islanders think of

themselves as Newfoundlanders first

and Canadians second. The island was

a British colony until 1949, when a

referendum showed a small (52.4%)

majority in favor of joining Canada.

Newfoundland's teeming cultural

life is drawn from its British Isles her-

itage and from its innumerable small,

secluded communities which, bur-

dened by fierce winters and the lack of

mass entertainment, tend to preserve

and nurture traditional music

Morgan's appreciation of New-
foundland culture was shaped in

Grand Falls in the 70s by her high-

school teacher Jeff Skinner. "He taught

us to be proud ofwhere we were from

and the way we spoke." she recalls. "At

the same time, there was a movement
growing on the island, with many peo-

ple thinking in those terms. With my
mother being a piano teacher. I grew

up with music, so I gravitated toward

the musical end of things."

For several years. Morgan re-

searched the history of traditional

songs throughout the province. "I

never used a tape recorder." she says.

"I didn't feel right going in with a tape

recorder and taking the music away.

I spent time making friends and
learning about their lives. I would
often sing a song that would remind

them about another song."

Figgy Duffformed in 1975. In its early

years, the band performed throughout

Newfoundland and later in Canada and

the U.K., then progressing to Holland,

Germany, and the U.S. At home, folk

purists were angry about traditional

Newfoundland music being tampered

with by long-haired musicians using

amplifiers, Morgan notes: "Many purists

thought traditional music should be

kept in an a cappella state."

Figgy Duff disbanded in 1993. fol-

lowing co-founder Noel Dinn's death.

Elated that Amber Music has since

acquired the rights to the band's six-

album catalog. Morgan says. "I needed

to own it to keep it alive. I didn't want it

to disappear. People are still interested."

Amber Music has been diligent in

both licensing music and selling its cat-

alog via the Internet and mail order.

Albums and tracks have been recently

licensed in Japan, Taiwan. Germany,

Spain, Italy, and France. "We've got

tracks licensed all over Europe as a

result of going to lannual Cannes trade

fair] MIDEM for three years." Morgan

says proudly. "Every cent I make goes

back into the company to keep the

music out there and alive. People like it

if they know about it The hardest thing

is getting it to people."

Virgin Megastores Japan Web She

Relaunched With Amazon Subsidiary

VIRGINMEGA.COJPrrj

BY STEVE McCLURE
TOKYO—The second major stage of

Virgin Entertainment Group's online

venture with amazon.com bowed Sept

19. when Virgin Megastores Japan

relaunched its Web site in conjunction

with Amazon's Japan-

ese subsidiary.

The revamped
Web site, at virgin-

mega.co.jp, includes

such familiar Amazon features as

editorial reviews, personalization for

individual users, and one-click

ordering. Transactions via the site

will be managed by amazon.co.jp.

which is responsible for stocking,

selling, delivering product, and pro-

viding customer service.

"We are thrilled to offer the first-

ever mirror site' with Amazon for

customers in Japan." Virgin Megas-

tores Japan senior commercial
manager Harry Cheng says. He

explains that, although the new Web
site is "not a usual mirror site in

strict technical terms." the compa-
nies refer to it as such "because it

'mirrors' content and features at

amazon.co.jp."

For the next three

months, customers

who log on to Virgin

Megastores Japan's

old site at virgin-

megastore.co.jp (which went out of

service Sept. 19) will be automati-

cally redirected to the co-branded

virginmega.co.jp site.

The Japanese deal is part of a

worldwide alliance between Virgin

and Amazon announced earlier this

year {Billboard, July 6): the U.S. Vir-

gin site was relaunched June 24 at

virginmega.com. Virgin had stopped

selling music and video via the Web
at the end of 2000. claiming that

operational costs were too high.

NEWSLINE...
Members of the online music community and European Union legislators

converged Sept. 18 in Brussels at a seminar organized by Pan-European

trade body the European Digital Media Assn. (EDiMA). Attendees were

warned that the legitimate digital distribution sector in Europe could

crumble in the continued absence of a cross-border framework for digi-

tal-music licenses. During the seminar, a licensing project was approved

by the board of EDiMA. which includes Vltaminic, Music Choice, fhac.com,

virginmega.fr. Tiscali Musix. and amazon.com. The project's aims include

initiating direct discussions between rightholders and collecting societies

on license terms and conditions. "The fact that EDiMA has formulated this

project is a reflection that we have a problem in terms of licensing and in

terms of getting content and getting the licenses to distribute that con-

tent." EDiMA executive director Lucy Cronin says. "We're hoping that the

more licenses we get and the more content we get. the bigger the choice

the consumer has with respect to music online." LARS BRANDLE

Patrick Zelnik. chief wtccutiw and co-founder

of French record company Naive, has been re-

elected as president of French independent

labels organization UPFI for a two-year term.

At the body's Sept. 19 general assembly. Zelnik

welcomed the arrival at UPFI of several new
label members "|who| represent the new gen-

eration of indies." UPFI currently has 75 mem-
bers. Zelnik told members that he welcomes

the new interest in the industry shown by the

French government and called for politicians

to adopt measures in order to better regulate

the market and fight against potential abuses of dominant position. He
adds that he will continue with activities aimed at ensuring "a more bal-

anced development of the music market." EMMANUEL LECRAND

Sydney-based Festival Mushroom Records (FMRi has moved swiftly to replace

Adam Lang, who recently quit as CM of its publishing arm, Festival Music

Publishing, to fill the managing director post at Warner/Chappell Australia

{Billboard, Sept. 28). Michael Lynch, director of international at FMR. takes

over Lang's publishing role Sept. 30. Prior to joining FMR. Lynch was an

independent publisher and act manager. His role at FMR is taken by Char-

lie Fenn. previously senior international marketing manager of interna-

tional. Fenn will liaise with FMR's existing partners in Asia; his other imme-

diate priorities include setting up releases in the U.K. and Europe for rock

bands George and 28 Days, plus dance act Sonicanimation. Lynch and Fenn

report to FMR managing director Michael Parisi. CHRISTIE EUEZER

Italian labels body F1MI has confirmed that the third Italian Music Awards will

be held at the Filaforum venue in Assago (on the outskirts of Milan) in early

December. The event—part of a week of concerts, exhibitions, and confer-

ences—will be organized by FIMI in cooperation with Clear Channel. The 25

category awards will be telecast live on state-owned station RAI 2. The winners

will be decided by the votes of a 400-member jury of record producers, jour-

nalists, DJs, managers, retailers, and young consumers. MARK WORDEN

U.K. collecting society Phonographic Performance Lim-

ited (PPL) members heard a call for greater working

relationships with commercial radio at the organiza-

tion's annual meeting Sept. 18 in London. The keynote

speech was delivered by Paul Brown, chief executive of Britain's Commer-
cial Radio Companies Assn., who warned that advertising downturns would

mean that PPL members should expect lower revenue from commercial radio

this year—despite commercial radio managing to increase its overall share

of U.K. advertising spending. Brown also called for a relaxation of U.K. own-

ership rules for radio groups. In the year ending Nov. 30. 2001. PPL income

from licensing fees increased to £72.4 million ($111 million) from £68.4 mil-

lion ($105 million) the year before. CORDON MASSON

London-based V2 Records has named EMI veteran Tony Harlow as CEO of

worldwide operations. He takes the reins from acting group CEO Stephen

Navin. who will exit Oct. 1 to join the U.K. government's Department of Cul-

ture. Media and Sport as an adviser on the music industry; that post was vacat-

ed by Sara John earlier this year following a five-year tenure (Billboard Bul-

letin, Jan. 7). Harlow becomes the chief ofa seven-member management team

appointed last December to oversee a streamlined, artist-focused V2 Music

Group, in the wake of the exit of former CEO Jeremy Pearce {Billboard Bul-

letin, Dec. 7. 2001 ). Harlow joined EMI in 1989 and most recently served as

managing director of its Australian affiliate. LARS brandle
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U.K. 's MercuryMusic Prize Continues

To Make Temperatures Rise
BY ADAM HOWORTH
LONDON—Since its launch in 1992,

the Mercury Music Prize (MMP) has

garnered widespread coverage in the

British media each year and is consid-

ered a valuable marketing tool to beat

the annual mid-summer sales slump.

But one decade later, does still it work?

The U.S. industry clearly thinks it

does. Last year it launched its own ver-

sion, the Shortlist Prize for Artistic

Achievement in Music. But it's the U.K.

model, now sponsored by Panasonic,

that is credited with turning commer-

cially unknown but artistically credible

acts into household names here and

boosting their international prospects.

One example was Virgin/Hut-signed

rock band Gomez, which won the

award in September 1998 with Bring It

On. The album had peaked at No. 26

on the U.K. sales chart when it was

released that April, but the following

year the group's sophomore set, Liq-

uid Skin, debuted at No. 2. "Gomez
were at 60,000 sales before the award

and wound up at 400,000 in the U.K. a

year after," Hut founder Dave Boyd

says. On quantifying the sales impact

of winning the MMP, Boyd adds, "It's

hard to nail exactly, but the 50.000-

80,000 mark is a rough guess."

Primal Scream'sstarwas already on

the ascent when it picked up the inau-

gural prize in 1992 with Screamadel-

ica (Creation). The album had been

preceded by three

top 40 singles

and reached

No. 8 after

hitting the

stores that

September.
But Alan Mc-

Gee, who at the

time headed Creation,

feels the prize still had a significant

impact. "It helped Screamadeliea go

platinum—and it's still their only

platinum record in the U.K.," he tells

Billboard. McGee, now CEO of U.K.

indie label Poptones. says. "The Mer-

cury Music Prize has a significant

amount of clout to take a band to

platinum status. Kathryn Williams,

who I now manage, sold 10,000-

15,000 on her last album [Little

Black Numbers on her own label.

Caw], and her nomination in 2000

helped propel her to 40.000 sales.

Then EastWest signed her."

Twelve independent judges repre-

senting musicians and the media sit

on the MMP panel and produce a

short-list of 12 albums from entries

submitted by record labels (more
than 200 albums were submitted this

year), from which the eventual win-

ner is chosen.

This year. Polydor U.KTUniversal

R&B/hip-hop vocalist Ms. Dynamite's

debut setA Little Deeper got the nod

ahead of bookmakers' favorites the

Streets (679/Warner) and the Coral

(Deltasonic/Sony) at the ceremony,

held SepL 17 at London's Grosvenor

House Hotel {Billboard. Sept. 28). "I

was convinced she was going to win,

but it was a shock on the night."

admits A&R director Simon Gavin,

who signed the artist to Polydor. "It

will have an impact on record sales

because it's a leapfrog in artist devel-

opment. The media exposure is phe-

nomenal, so you don't need to per-

suade people to write about you."

Two days after the award cere-

mony, Gavin adds, "We had sub-

stantial orders. We're up to 170,000

[units shipped] already, and because

of the prize I think we'll get to plat-

inum |300,000 unitsl quite quickly.

People will now feel more comfort-

able playing the record on the radio,

and sales will come from that rather

than from the prize—but it's

because of the prize that she'll be on

the radio more."

Rod Campkin. London-based rock

and pop manager for the HMV U.K.

chain, reports considerable retail

interest in Ms. Dynamite since her

award. "Sales doubled overnight, and

we expect them to increase further

over the weekend [of Sept. 21-22]."

he says. "Previous winners were com-

ing from a lower base, but sales of Ms.

Dynamite were already substantial.

She's the most ideal winner yet—in

the past, there've been worthy win-

ners—but if [nominee] David Bowie

had won. I don't think it would've

said much about the award. The
Streets would have been a worthy

winner but wouldn't have had the

same commercial impact."

Noting that Ms. Dynamite has been

nominated in six categories for the

U.K. s Music of Black Origin (MOBO)
awards, which take place Oct. 1 in Lon-

don, Gavin suggests that the artist is

"ready to leap to a wider audience."

The British Assn. of Record Dealers,

a long-term supporter of the event,

provides its members with informa-

tion on the MMP and point-of-sale

material. But director general Bob
Lewis stresses that the MMP has

greater value than as a sales aid. "It

brings to the fore product that might

not have sold. Put it this way: [the

industry] would be poorer without

it—simple as that. Anything that pro-

motes a diverse range of music to the

public and gets people talking about

it is good for the industry."

Boyd agrees. "I'm glad the prize

exists, because it's a recognition of

the albums of the year outside of the

high-end [U.K. record industry] Brit

Awards, which are more commer-
cially driven. These are artists who
people don't normally get to hear."
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Oz ActsWith Indie RootsTop ARIA Nominations
BY CHRISTIE ELIEZER

SYDNEY—The biggest surprise at the

Sept. 16 announcement of the "final

five" nominations for this year's ARIA

Awards was the amount of chart

debut acts on the list that emerged

from Australia's independent sector.

In the various categories for the

awards, organized by the Australian

Record Industry Assn. (ARIA), rock

bands the Vines (Engine Room/EMI)

and George (Festival Mushroom
Records |FMR|) pulled six nominations

apiece, based on votes from a panel of

some 700 execs. Hip-hop act 1200

Techniques (Rubber/Sony) had five

nominations, while rock bands the

VVhitlams (Black YakWarner i and the

Waifs (MGM) and dance act Paulmac

(Eleven/EMI) were other multiple

nominees with indie credentials.

This year's list gives a truer picture of

the diversity of the acts to have made
an impact than in previous years, sug-

gests Ross Fraser, managing director

ofMellxxime-based indie label Gotham

Records. "It's very exciting, and it bodes

well for probably the best ARIAs [the

industry has] ever had."

Shae Constantine. label manager
of Sydney indie Black Yak, home of

the Warner-licensed Whitlams,
adds, "It is gratifying

that indie acts figured

so well."

But the ARIA show,

scheduled for Oct. 15 at

the Sydney Superdome
venue, is also a major TV
event, shown nationally

on the free-to-air Ten

Network and pay TV
Channel [V], and as such

needs major celebrity

pulling power. So organ-

izers would have been

relieved that four of the

country's biggest names
led the nominations.

Country singer Kasey

Chambers (EMI), singer/

songwriter Alex Lloyd

(EMI), and rock band
Silverchair (Eleven/EMI)

had seven mentions each

Minogue (FMR) had six.

Vying for album of the year are

Chambers' Barricades & Brickwalls.

1/ >

ft

16TH
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a4M«RDS

Kylie

George's Polyserena. Lloyd's Watch-

ing Angels Mend. Minogue's Fever,

and Silverchair's Diorama.

Michael Parisi, manag-

ing director of major
Aussie indie FMR, says,

"The years of hard work

are paying off for Kylie

—

the last few years have

been tremendous for her.

It's great to see so many
new acts nominated. But

it's important to remem-
ber that this is the result

of a few years of hard

work. George didn't

come out of nowhere to

debut | in Australia] this

year at No. 1 with their

album and go double-

platinum. It took three

years to get there."

Of the big four acts,

only Minogue enjoyed a

particularly high profile

in Australia during the past 12

months. She toured for Frontier

Touring mid-year and is expected to

perform at the awards. Chambers

was out of action for much of the

year following the birth of her son.

Lloyd was abroad touring Europe

and the U.S.. while Silverchair was

sidelined from touring by gui-

tarist/singer Daniel Johns' health

problems {Billboard, Aug. 17).

"Silverchair have only been able to

do a fraction of what an act normal-

ly does to promote a new release, on

tour and on TV." says the act's Syd-

ney-based manager. John Watson of

John Watson Management, who is

also president of its label. Eleven. "It's

very encouraging that despite that,

the ARL\s acknowledge the quality of

the Diorama album."

A number of award winners were

actually announced at the time the

nominations were released. Among
those. Silverchair's album won in the

best cover art. engineer, and produc-

er categories, and 1200 Techniques

took best video for its top 40 single

here, "Karma." Already confirmed as

performing at the awards are Cham-
bers, Taxiride, Shakaya, Grinspoon,

Ceorge. Selwyn, Motorace. Disco

Montego, and the John Butler Trio.
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Calendar
SEPTEMBER

Sept. 29-Oct. 1. Central South

Gospel Retail Conference. Hilton

Downtown. Nashville. 615-833-5960.

Sept. 30. City of Hope's Second

Annual Music & Entertainment
Industry East Coast Golf Tournament.

Fenway Coif Club. Scarsdale. N.Y. 212-

645-3800.

Sept. 30. Gramophone Awards. Bar-

bican Hall. London, gramophone.co.uk.

Sept. 30-Oct. 2, Billboard Dance
Music Summit 2002. Marriott Mar-

quis. New York. 646-654-4660.

OCTOBER

Oct. 1 . Second Annual All Star Music

Bash, benefiting the Cystic Fibrosis

Foundation. Opry'and Resort and Con-

vention Center. Nashville. 615-662-791 7.

Oct. 2. Third Annual Jammy
Awards. Roseland Ballroom. New York.

212-255-8455.

Oct. 4-6. Music Law Conference.

Lines
BIRTHS

Cirl. Emma Sophia, to Heidi Herzon

and Billy Poveda, Aug. 29 in Los

Angeles. Mother and father are exec-

utive producers for Oil Factory.

Girl. Lucy Violet, to Shawn Bates

and Dr. Paul Webb. Aug. 29 in San

Francisco. Mother is national sales

director for Concord Records.

Cirl, Lily Bowen Cutler Yost, to

Julie Carter and Brian Yost. Sept.

12 in Los Angeles. Father is a per-

sonal manager for Morey Manage-

ment Croup.

Boy, Mateo Jonson Guynn. to Dei-

dra and Jon Guynn. Sept. 19 in Los

Angeles. Father is publisher of

Billboard sister publication Air-

play Monitor.

Girl, Mallory Louise, to Terry and

Chris Jones. Aug. 7 in Little Rock,

Ark. Girl. Caroline Phillips, to Shel-

ley and David Breen, Sept. 8 in

Nashville. Cirl, Ella Riley, to Heather

and Brian Payne, Sept. 16 in Au-

burn, Ala. All three mothers are

members of Christian pop group

Point of Grace.

FOR THE RECORD

The Sept. 28 photo of Univer-

sal Souths senior partners Tony

Brown and Tim DuBois should

have indicated DuBois on the left

and Brown on the right.

presented by and held at the Universi-

ty of Florida Levin College of Law.

Gainesville. Fla. 201-776-5227.

Oct. 5-8, 113th Audio Engineering

Society (AES) Convention, Los Ange-

les Convention Center. 212-661-8528.

Oct. 6. Carl Wilson Foundation

Benefit Concert. Royce Hall, UC Los

Angeles. 323-965-1990.

Oct. 6-9. International Entertain-

ment Buyers Assn. (IEBA) 32nd
Annual Conference. Sheraton Nash-

ville Downtown. 615-463-0161.

Oct. 8-10, East Coast Video Show.

Atlantic City Convention Center. At-

lantic City. N.J. 818-385-1500.

Oct. 10. Fifth Annual Rainbow-

PUSH Coalition Dinner Honoring
Rodney Jerkins. Beverly Hilton Hotel,

U>s Angeles. 310-201-8867.

Oct. 10-12. Hollywood Reporter/

Billboard Film & TV Music Confer-

ence. Renaissance Hollywood Hotel.

Los Angeles. 646-654-4660.

Oct. 11-12. Southwest Regional

Hip-Hop Summit, presented by the

Hip-Hop Summit Action Network

(HSAN). Adolphus Hotel. Dallas. 214-

754-5900.

Oct. 11-14. Third Annual Third

Coast Conference. Hilton SW Hotel.

Houston. 212-969-0204.

Oct. 14-20. International Bluegrass

Music Assn. World of Bluegrass Con-

vention. Gait House and Kentucky

Center for the Arts. Louisville, Ky. 270-

684-9025.

Oct. 15. Australian Record Industry

Assn. (ARIA) Awards. Supcrdome.

Sydney, mmcadam@aria.com.au.

Oct. 15. VHl/Vogue Fashion

Awards. Radio City Music Hall. New
York. 212-258-7800.

Oct. 17. 13th Annual International

Bluegrass Music Assn. Awards. Ken-

tucky Center for the Arts. Louisville.

Ky. 270-684-9025.

Oct. 17. 2002 Spirit of Life Award

Dinner: A Tribute to Musk in Film, pre

sented by City of Hope. Barker Hangar.

Santa Monica Airport. 213-241-7268.

Oct. 17-19. Amsterdam Dance

Event. Felix Meritis Conference Cen-

ter. Amsterdam. 31-35621-8748.

Oct. 19. Second Annual World

Soundtrack Awards. Bijloke Concert

Hall. Ghent, Belgium, christian.

de5chutterf3filmfestival.be.

Oct. 23, Spirit of Life Award Gala

Honoring Tomas Murtoz. presented by

the Latin Music Industry' for City of

Hope. Fontainebleau Hilton Resort.

Miami Beach. 800-275-1587.

Oct. 24. MTV Video Music Awards

Latinoamerica. Jackie Gleason The-

ater. Miami Beach. 305-535-3700.

Oct. 24-27. World Music Expo
(WOMEX). Zeche Zollverein, Essen.

Germany, womex.com.

Oct. 25. Fourth Annual Ritmo Lati-

no Music Awards. Kodak Theatre. Los

Angeles. 818-763-1501.

Oct. 26. Gospel Music Hall of

Fame 2002 Induction Ceremony.

Marriott Renaissance Center. Detroit.

313-592-0017.

Oct. 29. The Shortlist Music Pro-

ject Second Annual Awards Ceremo-

Who Wants to Know? The Who was awarded gold records for its UTV CD retrospective. The Mho: Ultimate Collection.

backstage at the Greek Theatre in Los Angeles. The Who had the highest-grossing show in Greek Theatre history Sept. 17.

with a $795,000 take. Pictured, from left, are Nederlander Concerts executive VP Ken Scher. the Who's Roger Daltrey.

Universal Music Enterprises (UME) senior VP of A&R Andy McKaie. the Who's Pete Townshend. UME president Bruce

Resnikoff. and Nederlander Concerts GM Mike Garcia.

Good
BENEFIT FOR BC: Bryan Adams.
Jann Arden. Barenaked Ladies.

Chantal Kreviazuk. and Sarah
McLachlan aim to raise $1 million

from a benefit concert presented

by the BC Cancer Foundation.

The five Canadian artists will per-

form Oct. 10 at General Motors
Place to benefit the BC Cancer
Research Centre. Clear Channel

Entertainment Canada VP Shane
Bourbonnais will spearhead the

event in honor of his late wife.

Michele. who died from the dis-

ease. Contact: Yvonne Chiang at

604-488-1100.

SHOW-MINE-SHIP: Country artist

Stella Parton will headline the

Celebration of Life concert Oct.

6 at the Jennerstown Speedway
in Jennerstown, Pa. Also featur-

ing Twice Robin. Kingston
Trio's David Peel, and local

entertainer John Larimer, the

show will benefit the Salvation

Army, the American Red Cross,

and the area ambulance services,

church organizations, and fire

departments who assisted with

the rescue of the nine coal min-

ers from the Quecreek No. 1

mine in Somerset, Pa., in July.

Contact: Brenda Madden at 615-

331-4742.

SOUNDS WILD: Billy Bob Thorn-
ton and Richard Marx will head-

line the first Wildlife Benefit Con-

cert Oct. 11 at the Greer Stadium

in Nashville. The event, presented

by Nashville Sounds and singer/

songwriter Lane Brody. will ben-

efit Walden's Puddle Wildlife

Rehabilitation Center, a nonprofit

animal care center that treats

more than 1,000 injured wildlife

annually. The evening will also

feature a silent auction of music
memorabilia. Contact: Kathi

Atwood at 615-269-7071.

ny. Henry Fonda Theater. Los Angeles.

323-465-3700.

Oct. 30-Nov. 2, CMJ Music Mara-

thon. New York Hilton. 917-606-1908.

Oct. 30-Nov. 3. 22nd Annual Black

Entertainment & Sports Lawyers

Assn. (BESLA) Conference: "Re-
Defining Our Agenda: Strategies for

the New Economy," J.W. Marriott

Cancun Resort & Spa. Cancun, Mexi-

co. 202-628-4700.

Oct. 31-Nov. 2. MusicWorks Music

Convention, the Lighthouse, Clasgow.

Scotland. 141-552-6027.

NOVEMBER

Nov. 4. ASCAP Country Awards.

Opryland Hotel. Nashville (by invita-

tion only).

Nov. 4. 11th Annual Music In-

dustry Trusts' Dinner Honoring
Elton John and Bernie Taupin.

Crosvenor House Hotel, London. 207-

851-4000.

Nov. 5. BMI Country Awards. BMI

Nashville office (by invitation only).

Nov. 5. Christian Country Music

Assn. Awards. Ryman Auditorium.

Nashville. 615-742-9210.

Nov. 5. Second Annual Country Ra-

dio Broadcasters Fall Forum.
Nashville Renaissance Hotel. 615-327-

4487.

Nov. 6. 36th Annual Country Mu-
sic Assn. Awards. Grand Ole Opry

House. Nashville. 615-244-2840.

Nov. 7. Musicians' Assistance Pro-

gram (MAP) Awards. House of Blues,

Los Angeles. 310-559-9334.

Nov. 7. SESAC Country Music
Awards. SESAC Nashville office (by

invitation only).

Nov. 12, Biilboard Music & Money

Symposium. St. Regis Hotel, New
York. 646-654-4660.

Nov. 14. MTV Europe Music
Awards. Palau Sant Jordi Stadium.

Barcelona. 44-207-284-7777

DECEMBER
Dec. 9. 13th Annual Billboard Mu-

sic Awards, televised live on Fox TV.

MGM Grand Hotel. Las Vegas. 646-654-

4660.

Dec. 11. NY Heroes Awards, pre-

sented by the New York chapter of

NARAS. Roosevelt Hotel. New York.

212-245-5440.

Submit items for Lifelines. Good
Works, andEvents Calendar to Margo

mitmireat Billboard. 5055 Wilshire

BbxL, Los Angeles, Calif. 90036 or at

mwhitmiretpbillboard.com.
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ESP Keeps Concerts Rockin'
Company's RBTA Program Gives Artists Exposure During Intermissions

BY MARISA STARR BARDACH

A Los-Angeles-based entertainment marketing com-
pany has created an alternative promotion channel for

artists and record stores by targeting what may be the

ideal audience: concert-goers.

Evan Saxon Productions (ESP) produces an audio pro-

gram. Right Between the Acts (RBTA), that is played dur-

ing concert intermissions. It is formatted to sound like

a radio show, and the program features one song from

four different artists.

In order to increase artist awareness, celebrity hosts

announce the artists both before and after each song is

played. On past tours, hosts have included Duff Mc-
Kagan of Guns N' Roses, John Bush and Scott Ian from

Anthrax, and Jim I .add. a DJ from radio station KLOS
Los Angeles.

RBTA is recorded as if it is taking

place live from the concert venue.

"At the Nickelback concert at |New
York's] Hammerstein Ballroom, the

audience heard. This is Duff McKa-
gan from Guns N' Roses,' and they

started cheering," company founder

Evan Saxon says with a chuckle.

"They were looking around to see if

he was there."

BETWEEN THE MUSIC
Saxon—who has done stints at in-

dependent and major record labels,

including Capitol Records, IRS Rec-

ords, and Premiere Radio Network

—

says the difficulty labels face in gain-

ing exposure for their artists,

coupled with the lack of discussion

inside the label system of how to cre-

atively increase artist exposure, led

him to create RBTA. However, the

concept of the business dates back to

more than a decade ago, when Saxon

attended an Aerosmith/Skid Row concert. While he

awaited the headliners, Saxon listened to the recorded

music playing over the PA system and suddenly became

aware of the audience's reaction to it

"People were into it. really grooving to the songs,"

Saxon recalls. "I thought, 'If they knew who they were

hearing, I bet they'd buy the CD.'

"

ESP is responsible for entering into

cross-marketing relationships with local

retailers. In exchange for being the exclu-

sive retailer on RBTA programming for a

given market, ESP works with retailers

to create extra display cases designed to

hold the headliner's merchandise and the

artists' CDs that are featured on RBTA
and also arranges for the retailer to put

these albums on sale at a discount. For

further visibility, ESP creates posters

advertising the tour, which are featured

in the store five days before the concert.

Saxon says the combined exposure gives

the headliner an estimated $30,000

worth of national retail exposure.

ESP retail partners include Trans

World, Karma Records, and Compact

Disc World. Tower Records—an ESP
partner for the past 10 years— is

among the retail supporters of the new
RBTA program.

Celebrity Spokesman. Former Guns N* Roses

guitarist and RBTA announcer Dun McKagan

left, is pictured with ESP's Evan Saxon.

"It's a perfect marriage," says Robert Stapleton of

Tower Records' national promotion department in

Los Angeles. "The audience may already have the

headliner's CD. but [Saxon's| playing to people who
are music buyers."

WIN-WIN SITUATION

Artists and their representatives have come on board

with enthusiasm. Rob McDermott of artist manage-
ment company the Firm calls RBTA a "great comple-

ment to any tour." He adds. "It helps secure visibility

for all my building acts, even if it's just an extra stand

in a Tower |Records|."

Surprisingly, many of Saxon's now long-time business

partnerships began with simple cold calls, he reveals.

And he continues to do business in

this fashion.

"We generate business in two
ways," Saxon explains. "The first is

by referral, using booking agents.

The second is through cold calls."

Scott Sokol, booking agent for

Pinnacle Entertainment—whose
clients include Oasis, Rob Zombie,

and Slayer—helps ESP by suggest-

ing upcoming tours and introduc-

ing Saxon to artist managers. Saxon

calls RBTA "a win-win situation for

everybody, with the emphasis on
artists helping other artists get their

music heard."

"A band |Skrape| on RBTA was

heard by the headliner. Pantera. each

night of their tour," Sokol says, "and

Pantera invited the band to be the

opener on their next tour."

Record labels submit the work of

artists who wish to be featured on

RBTA. The headliner and its man-
agement then choose four artists

from this list. The headliner has complete creative con-

trol over the artists featured on RBTA.

"It's a no-brainer," McDermott says. "All the newest

music is on it, and all you have to do is let someone play

bands that you approve."

Saxon says there aren't any costs involved for the head-

liner or its management, as ESP
generates revenue by selling spots

on RBTA to record labels.

For the future. ESP intends to

expand its boundaries geographi-

cally. Saxon says that as early as

next year, the company plans to

climb aboard international tours,

specifically in Europe, Japan, and

Latin America. RBTA will be fea-

tured on upcoming tours of acts

Incubus and Enrique Iglesias.

In technological advances. Saxon

hopes to upgrade to a video pro-

gram, rather than only audio.

ESP also anticipates featuring

RBTA at additional venues besides

concert arenas.

"We open the door to all dif-

ferent genres," Saxon says. "One
of the big highlights of the busi-

ness is diversity: It makes life

more interesting."

'At the Nickelback

concert at [New
York's/ Hammerstein

Ballroom, the

audience heard, "This

is DuffMcKagan from

Guns N' Roses, " and

they started cheering.

They were looking

around to see if

he was there.

'

—EVAN SAXON,
EVAN SAXON PRODUCTIONS

Trans World's Higgins

Accentuates The Positive
BY ED CHRISTMAN

SARATOGA SPRINGS, N.Y.—Trans
World Entertainment used its fall con-

ference, held here Sept 9-14, to help

ensure that the company turns in a

profitable year.

With the meeting themed "The

Year of Positive Results," Trans World

chairman/CEO Bob Higgins noted in

his opening address that some staffers

might question that idea "when you

see the challenges we faced in music

so far this year.'' But he told the dis-

trict and regional managers for the

900-store chain that the meeting

would serve to show how things are

changing and "how we will end the

year with positive results." (The com-

pany made available an

edited copy of Higgins'

speech, which he made
before Billboard arrived

at the conference.)

In the first halfofthe

chain's fiscal year, ended

Aug. 3, Trans World re-

ported a loss of $12.8

million, or 31 cents per

share, on sales of $547

million. That loss was

more than double the

$6.1 million, or 14 cents

per share, in red ink

that the chain turned in

for the first half of the

previous fiscal year, when sales were

$603.7 million.

In an interview with Billboard, Hig-

gins said that the year of positive

results is "definitely a question mark,

but we feel we can make it up in the

fourth quarter." He said that Trans

World had planned strong marketing

programs for the holiday season and

that in-store sales would be boosted

by the rollout of the chain's listening

and viewing stations to the mall stores

and about 15% of the free-standing

stores. Those stations allow customers

to listen to almost every CD and view

almost every movie in the store. In his

speech, he remarked, "I can assure

you that [the stations] will increase

your sales."

The mall stores were rebranded last

year to FYE, and Higgins told staffers

that this year the company's "brand

name will be more recognized" than

itwas last year, which will help. More-

over, in the interview, he said that the

companywas moving to fix a mistake

it made when it rolled out the brand.

"We feel we made a mistake last year

for not putting 'for your entertain-

ment' in the logo," he said. "We are

fixing that and using it now [in the

company's marketing campaigns]."

Higgins also told Billboard that he

disagrees with Best Buy's assessment

that mall stores need to be downsized

(Billboard, Sept. 21). "While mall

traffic is off a little, we feel the key is

putting the right-size store in

whichever mall you are going into.

Our goal is to have large-size stores

where appropriate."

Turning to the free-standing stores,

Higgins said in his speech that they

"have proven to be very successful."

The company acquired the sec-

ondspin.com online used-CD site in

2000 {Billboard. Aug. 26, 2000) and

is using that as a springboard into

building its used-CD business. After

putting used CDs into its free-stand-

ing stores, the chain is

now experimenting

with adding them to

select mall stores. He
told Billboard, "Used

CDs are very viable, and

we plan on growing
this business."

In looking at the in-

dustry's problems, Hig-

gins touched upon CD
burning, the lack of

commercially available

singles, and A&R dur-

ing his speech. He told

Billboard that he is

enthused that the labels

seem "somewhat serious about ad-

dressing the single issue," which he

labeled a major issue for the customer.

He said the key to the company's

fourth quarter is for field manage-

ment to ensure that all sales asso-

ciates "interact with the customer

on the new listening and viewing

stations." He urged them to "stress

customer service."

Going forward, Higgins said that

Trans World will continue to prune

stores from its portfolio, but he pre-

dicted that the store count won't drop

to less than 850 units. While he plans

on opening stores, he said that now is

not the right time to acquire stores.

"There will be plenty of opportunity

for that in 2003 and 2004," he told

Billboard. "I don't know that they will

be cheaper, but people will have ad-

dressed some of their problems,"

apparently meaning that if a chain or

two cornes up for sale at that time, the

weaker stores of those chains will al-

ready have been closed.

In the meantime, "we are on very

solid footing; we have a great bal-

ance sheet" Higgins said. "There are

a lot of challenges that the industry

is facing, but we see [these chal-

lenges] as opportunities.
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Sharman Pacts

With Tiscali In

Marketing Deal

BY BRIAN GARRITY

NEW YORK—Sharman Networks,

owner of the Kazaa file-sharing net-

work, has entered into a marketing

deal with leading European Inter-

net service provider (ISP) Tiscali.

I'nder reported terms of the deal.

Sharman will promote the Tiscali

broadband service in exchange for

a finder's fee for each Kazaa user

that signs up for high-speed Inter-

net access. Tiscali serves 7 million

customers in 15 countries.

The deal underscores the con-

troversial concept of digital music

as a driver of consumer broadband

adoption. Some legal and digital-

music experts argue that the al-

liance gives Kazaa a newfound legit-

imacy and may ultimately help

force the music industry to rethink

distribution through peer-to-peer

networks, (labels (Avned by Warn-

er Music Croup and Best Buy are

already experimenting with secure

distribution through Kazaa affiliate

Altnet | see stop-, page 7')]J But it

remains to be seen whether other

ISPs will follow Tiscali's lead.

The pact comes as the music

industry steps up legal pressure on

I'.S. broadband providers to dis-

courage unlicensed downloading

among its users and to reveal the

names of consumers who traffic

excessive copyright infringement.

Meanwhile, the Recording Industry

Assn. of America and music pub-

lishers are embroiled in an ongoing

copyright-infringement lawsuit

against Kazaa and similar services.

Sharman announced the Tiscali

deal in connection with the launch

of an updated version of the Kazaa

software. The latest incarnation of

the service. Kazaa v2. boasts im-

proved security and search func-

tionality. Users may share playlists

and download compilations: files

may be rated by peers according to

technical quality and completeness

of meta data. Frequent users are

rewarded with higher priority in

download queues.

The international recording

industry voiced disapproval regard-

ing the pact. "I am shocked that

Tiscali. a company already hosting

a legal service, believes that by

entering into an agreement with an

unauthorized service it will pro-

mote the development of legitimate

online musical offerings." Interna-

tional Federation of the Phono-

graphic Industry chairman/CEO

Jay Berman says. "The opposite is

more likely to be true—by subsi-

dizing Kazaa. Tiscali is jeopardiz-

ing the development of legitimate

online services, and it is important

that Internet service providers

everywhere understand this."

by Chris Morris

Of Independents
ARE YOU A LABEL? After rambling

all over Los Angeles the other

night. Declarations of Indepen-

dents wound up getting home with

the pockets of our leather jacket

abulge with CDs.

At one local songwriters' show-

case, discs of all varieties—from
homemade burned EPs to full-

blown albums with bar codes—were

strewn across the tables. Our
favorite prize of the night was an

authorized live bootleg handed to us

by a musician friend at another gig;

the track listing was hand-inscribed

on the back of a cardboard beer case.

This plethora of product, both

handcrafted and factory-made, drove

home the fact that the mass-pro-

duction of music is no longer

beyond anyone's means.

In many cases, the music that

appears on these discs is of a highly

professional caliber, and many (but

sadly, still not enough) of the pack-

ages could pass muster compared
with what emanates from the majors.

Are these the records that are cur-

rently bringing the music industry'

to its knees? No; they're the handi-

work of professionals trying to get

their music in front of their peers

and their fan bases. But in most
cases, are they conversely the prod-

uct of what may be termed a "record

label"? Again, no.

Many of the independently made
records we pick up on the street

—

and many in the flood we receive on
a daily basis at the office—will be

launched into the void without any

concrete thought applied to their

marketing, publicity, or promotion.

We continue to see a prevailing

confusion among independents
operating on the entry level. We
would never want to discourage any

artist from seeking wider exposure

for their work by producing a home-

made album—and we have in fact

discovered several outstanding per-

formers just this year alone via self-

released projects.

But we'd like to admonish the

makers of what could be termed
"bathtub records" that there's a vast

difference between a title you make
to interest larger record companies

or to sell at gigs and one that will

attract the interest of retailers, jour-

nalists, and radio programmers. And
that gulf is what separates an artist

engaged in self-promotion and a

true record label. Please understand

the difference, and keep us all sane.

FLAG WAVING: Steve Forbert's trib-

ute to Jimmie Rodgers. Any Old

Time (Oct. 8. Koch Records), is a

highly personal project for the

singer/songwriter.

Like Rodgers. Forbert was born

and raised in Meridian. Miss. "I had

a lot of direct connections to his

bloodlines." says Forbert, who took

guitar lessons from one of the coun-

try music legend's cousins.

In paying homage to Rodgers

—

who died of tuberculosis in 1933.

after setting the template for mod-
ern country with a best-selling series

of recordings for Victor—Forbert

had several tough acts to follow. Tal-

ents as formidable as Lefty Frizzell

and Merle Haggard have recorded

memorable album-length salutes,

and five years ago Bob Dylan helmed

a multi-artist tribute.

Forbert says of his own album, "1

wanted to pick the tunes that would

stand up pretty well on their own

after 70 years without a lot of knowl-

edge about his music—songs that

would stand there, that would
endure . . . [I asked myself.l 'What

are the best tunes that will stand up
for someone who doesn't give a

damn about the folklore?'
"

Co-produced by Forbert. Garry

Tallent. and Tim Coats. Any Old
Time offers highly personalized

takes on both familiar and lesser-

known songs from the Rodgers
canon. The sweeter side of the

Singing Brakeman's music is heard

on deftly sung versions of "Why
Should I Be Lonely?," "Miss the

Mississippi and You." and "My Car-

olina Sunshine Girl," while his

rough and rowdy ways are felt in

takes of "Blue Yodel #9" and "Gam-
bling Barroom Blues."

The set features a top-notch
Nashville band that includes the E
Street Band's bassist Tallent drum-
mer Bobby Lloyd Hicks of the

Skeletons, and longtime Jeny Lee

Lewis sidekick Kenny Lovelace.

F'orbert emphasizes that Rodgers'

influential style is no museum piece.

"I think Jimmie was 100% rock-

'n'roll, and he lived it," he says.

"|The Rolling Stones'l Country
Honk' is not that far from IRodgers'l

"T for Texas.'

"
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SOME SUMMIT: The National Assn. of

Recording Merchandisers (NARM) held

a retail summit in Chicago Sept. 18-20

in an attempt to forge a dialogue with

music manufacturers on how to work

together to confront some of the prob-

lems facing the industry.

"The main agenda was to present the

retail viewpoint on a few key industry

issues and get a dialogue going on
them with the supplier community."

says Pain Horovitz. president of the

Marlton. NJ.-based trade association.

"We knew we wouldn't solve the issues,

but we did think it was a useful way to

identify common concerns and hope-

fully come up with |a| common solu-

tion to address those problems."

Among the issues discussed was

the value proposition to the con-

sumer, including looking at the sin-

gles configuration and technology

and how the industry is dealing with

CD burning, digital distribution, and

copy management.

The meeting was put together by

NARM on an invitation-only basis and

included large retailers, wholesalers,

the five majors, and some independent

store owners and distributors. Bill-

board was not invited.

The challenge of putting a meeting

like this together is to find the right

balance and breadth ofcompanies and

executives so that you haw a robust

conversation with diverse Ipoints of

view] but not a group so large that it

becomes disfunctional and impossible

to have dialogue." Horovitz says. "The

good news is that we had a small

enough group to produce a good open-

ing dialogue. The challenge is how to

extend that dialogue to all of the NARM
company members that weren't there,

and we haven't figured out how to do

that yet."

Another component concerning

who was there focused on which level

of executives would be invited from the

majors. Sources suggest that NARM
and the retailers were hoping to

expand the dialogue beyond the sales

and distribution executives to upper

label management. This year. Elektra

Entertainment chairman/CEO Sylvia

Rhone and Atlantic Group co-CEO/co-

chairman Val Azzoli attended. Both

received high marks from merchants

for their participation.

Virgin Entertainment Group U.S.

president Glen Ward says, "Both were

very conversant on these issues, and

what it demonstrated to me was that

maybe there is a little bit less of a gap

between labels and retail than we
thought there was."

Overwhelmingly, those participants

at the meeting that Billboard contact-

ed said it was very positive and that

there is a need to cooperate to work

together to solve industry issues.

In discussing singles, retailers said

that the labels appear willing to move

forward in exploring whether the con-

figuration can be saved. Ward made
available the slide presentation on sin-

gles that he gave at NARM. One slide

shows the correlation between singles

sales and album sales and how album

sales haw declined as singles sales have

become almost nonexistent. Universal

Music & Video Distribution is already

conducting a test on whether singles

cannibalize album sales, as are some of

the BMC labels. At the meeting, mer-

chants reported that other majors said

that they. too. would join in.

Ward said that the meeting was "a

good start. Now it's all about the fol-

low-up to get some actions going.

Things are coming to a head for the

industry', and this meeting prompted

a healthy debate."

CHANGING UNIVERSE: Galaxy Music,

the Pittsburgh-based one-stop, is start-

ing a retail marketing company. Galaxy

Music Promotions (CMP) will be run

by George Ralicky. VP at the company,

as well as Tom Wilkerson and Tom
Haughney, formerly with Hot Hits,

based in Nashville. The company will

position itself to work with record

labels to promote releases. As part of

that initiative, Galaxy will provide

genre-specific CD compilations under

the name Galaxy of Hot Hits on a six-

week cycle, which will be distributed to

secondary radio markets, radio profes-

sionals, clubs, DJs. and jukebox opera-

tors. Initial formats will include pop.

rock, country, and urban. In addition,

GMP has created a unique video-pro-

gramming service that will provide

music videos for on-site promotion of

new product to consumers through

Galaxy Music Distributors' independ-

ent retail accounts.

In a statement, Galaxy Music Dis-

tributors chairman/CEO Gene Jakiela

said, "One-stop distributors need to

work more closely with record labels in

order to foster a climate that enhances

demand for pre-recorded music"

CD Helps Save The Musk 'For The Kids'
by moira Mccormick
CHICAGO

—

For the Kids, an all-star charity compilation

of children's music due Nov. 5, is putting Nettwerk Amer-

ica Records (distributed by EMI Music Distribution) into

nontraditional retail outlets that did not previously carry

the label's product—namely, children's specialty stores

and membership warehouse clubs, in addition to the more

typical major music, book, and mass-merchant chains.

The album features tracks by Sarah Mc-

Lachlan. Barenaked Ladies. Five for Fighting's

John Ondrasik, Semisonic's Dan Wilson,

Hootie & the Blowfish's Darius Rucker, Remy
Zero. Cake, Custer. Billy Bragg with Wilco,

Sixpence None the Richer, Tom Waits. Toad

the Wet Sprocket's Glen Phillips, former Del

Fuego-tumed-children's-artist Dan Zanes, Ivy,

Bleu, and Chantal Kreviazuk & Raine Maida.

It carries a list price of $14.98 and is a joint

project ofNettwerk and VHl's Saw the Music

Foundation, a nonprofit organization that

provides musical instruments to public

schools nationwide; a portion of the album's

proceeds are earmarked for Saw the Music.

The impetus for creating For the Kids

came from its co-producers—Nettwerk head of promo-

tion Tom Gates and Nettwerk VP of international A&R
Mark Jowett. "I have a degree in elementary education."

Gates says, "and Mark has a 5- and 7-year-old. We not only

know the artists on the record—we know kids."

Gates says it was conwrsations "with friends and artists

who have children" in which all expressed dismay at the

preponderance of what they considered the condescend-

ing music currently available for kids that inspired Jowett

and he to compile a kids' album with contemporary artists

that parents enjoyed.

The CD package itself, with artwork by John Rummen,
will cater specifically to preschoolers. "The CD booklet is

a foldout coloring book," Gates explains, "with illustra-

tions for each song." Adding further allure for kids, the

first 25,000 copies will be packaged with a crayon (donat-

ed by manufacturer Colorific Crayons) that is visible in

the clear spine. According to Nettwerk head of sales Lilly

DiGregorio (who is spearheading the retail campaign).

parents will be drawn in by the album's

artists, many of whose names are promi-

nently stickered on the front cover.

For the first time. Nettwerk—via EMI Spe-

cial Markets—is working with such nontra-

ditional children's retailers as Toys "R" Us.

Gymboree. Gap Kids, and Pottery' Barn Kids,

according to DiGregorio, who notes that tra-

ditional music chains like Tower Records and

Virgin will carry the album along with mass

merchants including Target. Wal-Mart, and

Kmart. "We're going into other retail places

we'w never been." DiGregorio says, "such as

(membership warehouse clubs] Costco and

Price Club." Rounder Kids, she notes, is han-

dling distribution into Toys "R" Us. Zany

Brainy, and mom-and-pop children's specialty stores.

DiGregorio says promotions begin in early October and

there is a possibility that book chains like Barnes & Noble

and Borders Books & Music will design in-store coloring

events keyed to the album package. Endcap promotions

"will run through the holiday season." With print ads, a

Nettwerk spokeswoman says, "we are taking a bit of a non-

traditional route toward co-op advertising as well, tying in

retailers with regional children's publications rather than

going the typical alternative weekly routes." VH1 will

actively promote the album on TV. radio, and online.
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Sites + Sounds NEWSLINE...
DOVES DOWNLOAD: Consumers who
buy tickets to the Doves' North Amer-

ican tour through ticketmaster.com are

being offered the chance to download a

full concert from the band. On Oct. 14.

buyers who purchase Doves tickets

through ticketmaster.com will receive

access to a special Web site where they

may download an entire Doves live per-

formance from one of the tour dates.

The offer—sponsored by Capitol

Records, mp3.com. and Ticketmaster

—

is valid for 90 days. Another part of the

promotion is that consumers who buy

their tickets to the Doves online will

receive a printable coupon for $2 off

merchandise at the show. Mp3.com is

alerting users in its database to upcom-

ing dates, sending out local market e-

mail blasts to fans in tour cities.

CROSSING THE BORDER: MusicMatch

has entered into a distribution deal

with the Internet arm of Bell Canada

for its subscription radio service Radio

MX. The service will he offered to Bell

Canada Internet users, and billing will

handled by the communications giant.

.As part of the deal, which represents

the first commercial deployment of a

U.S. subscription music service in an

international market, MusicMatch is

launching a Canadian version of its site,

musicmatch.ca. In extending Radio MX
to the Canadian market. MusicMatch

secured additional Canadian licensing

from all five major labels.

Beginning in October. Bell Canada

will launch an extensive national mar-

keting initiative to introduce its new
digital-music offering. Canadian cus-

tomers can receive Radio MX for $7.95

Canadian ($5) per month or annually

for $59.95 Canadian l($38l. Music-

Match claims more than 175,000 Radio

MX subscribers to date.

LIQUID 'IDOL': BMC Entertainment is

selling The Billboard Hot 100 No. 1 sin-

gle fromAmerican Idol: TheSearch for

a Superstar winner Kelly Clarkson via

Liquid Audio. The downloadable dou-

ble-A-sided single
—

"A Moment Like

ThLs'7 Before Your Love"—are available

for $2.49 each at the sites of liquid retail

partners, at liquid.com. and at idolon-

fox.com. They may be burned to CD
and/or transferred to a portable device.

RAYING UP: Altnet has begun commer-

cial testing of its new payment system,

which allows Kazaa users—traditional-

ly consumers of free, pirated music—to

buy label-sanctioned downloads on an a

la carte basis. Altnet is a secure file-swap-

ping service Uiat runs simultaneously

with the Kazaa peer-to-peer network.

Tracks are wrapped with Windows

Media digital-rights management
technology. Initial tests of the micro-

payment system, which will offer tracks

for less than $1 . focus on content from

I'alm Pictures. Best Buy's Redline

Entertainment, unsigned-artist site

cornerband.com, and 2Ksounds. Alt-

net content to date has been offered

only as time-out promotional down-

loads. The company reports it has been

distributing an average of 150.000

secure tracks per day.

Users who downloaded timed-oul

tracks will now be offered the ability to

purchase the songs on a permanent

basis. Technology from AllCharge and

DuoCash powers the Altnet payment

system, which supports credit cards.
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debit cards, prepaid digital cash cards,

prepaid phone cards, and billing

through phone service providers.

REAL EXPANSION: America Online is

expanding its ties with RealNetworks.

AOL will use Real's streaming tech-

nology and Helix servers to deliver

high-quality digital audio and video to

its users. As part of the agreement.

AOL will make use of Real's RealVideo

9 format for interactive marketing

campaigns and streaming video adver-

tisements. A player update that will

enable RealVideo 9 playback will be

bundled with the newest version of

AOL's software—AOL 8.0—later this

fall. AOL's use of Real's Helix servers

will allow for the delivery of all major

media types—including RealAudio/

Video. Apple's QuickTime. MPEG-4,

and Windows Media—from a single

server platform. Traditionally, com-
peting formats have required their

own servers. AOL and Real first formed

a strategic alliance in July 2000.

ADDING ZING TO YOUR RING: Bill-

board.com has forged a deal for ring

tones with mobile-entertainment com-

pany Zingy. Billhoard.com visitors may
buy ring tones provided by Zingy.

which says it is obtaining rights from

major and independent music pub-

lishers, the Harry Fox Agency, and per-

formance-rights groups.

TRAFFIC TICKER
Top Overall Sites

Traffic In August

TOTAL VISITORS (In 000s)

1. amaion.com 19,480

2. wmdowsmedia.com 10,039

3. reil.com 8.333

4. kaiu.com 0,543

5. bamesandnoble.com 3,494

6. mjlinart.com 3.4 1 2

7. columbiahouse.com 3,379

8. bestbuy.com 2,980

9. mtv.com 2,860

10. musicmatch.com 2,403

11. cdnow.com 2,271

12. Iyr.ct.com 1,787

13. circuitcity.com 1,387

14. mp3.com 1,138

15. muslcclty.com 1,001

1. thre365.com 32:37

2. musicmatch.com 18:07

3. anmutk.com 17:38

4. buy.com 1 4:04

5. kaaaa.com 13:94

6. amaion.com 13:26

7. bet.com 18:42

8. mtv.com 12:13

9. real.com 10:13

10. cdnow.com 9:39

11. wind0wsmedia.com 9:22

12. imesh.com 9:06

13. bestbuy.com ttOO

14. aimster.com 8:54

15. bamesandnobie.com 8:36

AVIRAGI MINUTSS
PER VISITOR PER MONTH

Nielsen//!

Source N«ben r

TfctRtbngs. August 200? Sites cate-

fjoreed by BSbart Data ts based on sudence meas-

urement ot mom tan 62,000 US pintails *tw rave

.'J by Brian Garrity

Money
INVESTORS GREASE PALM: Palm Pic-

tures has secured new financing,

anchored by a "significant" invest-

ment from Grupo Santo Domingo.

Palm has also received additional

funds from longtime investor Avalon

Capital Croup.

Grupo Santo Domingo is a Latin

American company with assets in

everything from broadcast TV to radio

to print media. Avalon Capital Group
is the equity investment vehicle for

Gateway founder and chairman/CEO

Ted Waitt.

The new funding—the amount of

which was not disclosed—will be used

to accelerate growth. Palm says it is

focusing its efforts on using new tech-

nology platforms to deliver its content

to consumers.

Chairman/CEO Chris Blackwell

said in a statement that the Palm busi-

ness model "is based on introducing

our audience to a new generation of

digital storytellers, who use the full

spectrum of current technology in

their creation of cutting-edge images

and music."

Blackwell says the company is

"committed to cultivating projects

that push the bounds of audio-visual

entertainment and the DVD format,

such as world collaborative projects

like / Giant Leap."

He added. "We are thrilled that

the Santo Domingo Group and Aval-

on recognize what we are doing is

valuable and that they share our
vision for Palm Pictures and the

future of entertainment."

Investment banking firm Violy.

Byorum & Partners advised Palm
in the transaction with Grupo
Santo Domingo.

BRILLIANT SALE: Altnet parent com-

pany Brilliant Digital Entertainment

says it has raised $1.1 million in a pri-

vate placement of its equity securities.

The company sold 7.1 million shares

of its common stock at 15 cents per

share. In addition, the purchasers

received warrants to buy an addition-

al 12.6 million shares at an exercise

price of 16.8 cents per share.

The purchasers were Harris

Toibb, MarKev Services—an entity

co-owned by Brilliant chairman
Ronald Lachman. CEO David Wil-

son, and president Scott Hergott. all

existing stockholders—and Bob
Haya, a new investor.

Los Angeles-based Brilliant Digital

is a developer and distributor of rich

media advertising technologies and,

through its Altnet subsidiary, distrib-

utor of a secure peer-to-peer network

for digital commerce and promotion.

CRACENOTE CAINS: Gracenote—

a

digital-music technology firm best-

known for its CDDB music-recogni-

tion service used in media player

software—has $9.5 million in

financing led by venture capital firm

Sequoia Capital.

The funding, which represents

the company's third round, will be

used for working capital and strate-

gic initiatives.

Other financial details were not

disclosed. Investors in prior

rounds include Scott Jones and
Simon Investments.

In connection with the investment,

Sameer Gandhi, a partner at Sequoia

Capital, has joined Gracenote's board

of directors.

LIQUID MERGER NOT FLOWING:
Another Liquid Audio shareholder has

voiced opposition to the company's

proposed merger with Alliance Enter-

tainment Corp. (AEC). Stamford,

Conn., firm Dolphin Limited Partner-

ship, which claims to own a 3.5%
stake in Liquid, is agaiast the deal.

Meanwhile. MM Cos.—which, with

affiliated entities, owns 6.9% of Liq-

uid— is also opposing the merger and

has been pressing Liquid to sell itself

to the highest bidder or to distribute

its cash to shareholders.

Research firm Institutional Share-

holder Sea'ices (ISS) is recommend-

ing that Liquid shareholders vote in

favor of adding MM Cos. chairman

Seymour Holtzman and president/

CEO James Mitarotonda to the Liquid

board. But ISS opposes proposals that

would expand the board further and

give those dissident shareholders con-

trol of the company.

ISS did not issue an opinion on
the proposed AEC merger but said

Holtzman and Mitarotonda's addi-

tion to the Liquid board would
"ensure a vigorous debate over the

company's direction."

Additional reporting by Matthew Bern

in New York.
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MICKEY'S HOUSE OF VILLAINS 2002 22.99

PETER PAN: RETURN TO NEVERLAND 2002 24 99

SCOOBY DOO MEETS BATMAN 2002 14.95

SPONGEBOB SQUAREPANTS: HALLOWEEN 2002 12.95

THE BEST OF SCHOOLHOUSE ROCK 30TH ANNIVERSARY EDITION 2002 19.99

1 TARZAN & JANE
wut diswvkm mnmaisMfNm*ta vistakm inttkuus«««,tnm

2002 24.99

7 \AJlCr.l V C.ACAOIVVIUuLI jMrAKI

POWER RANGER WILD FORCE: LIONHEART .•::<;:,
;i 14 95

POWER RANGERS WILD FORCE: ANCIENT AWAKENING 2002 14 95

8 KULIb rULIL ULIt. UKEAI UtrtrJUtK Up rUN

10 BLUE'S CLUES: MEET JOE! 2002 j y'i

m
9^

12

BARNEY'S ROUND AND ROUND WE GO 14.95

^PinFR MAM- THF III T1MATF VII 1 AIM ^HDWDDWHI

17 RUGRAT5: HALLOWEEN
mxBjamWMOWMMOUW MOM—WW—tw 2002 i:

1

'.tf>

15 fcLTvlU vol 1 3 1 Mt rlKcHUUst
HNVWOKIQKONYUUKINTfirMMNTMM

16 COAMT.C CJI i Pi Pi 1 C C

XOUlCCHOH rt)IQ*»MWXNT MOM t-COnMSMCT wr vj

22 NAUTICAL NONSENSE
MOSLOOtOM VffKOMMMOUNI MOM EN'fRIAMMLM Hit}

i

.

;

t

r
,

DORA'S BACKPACK ADVENTURE
tOllD0(OH VtHWUttMMH^ hCM IWfMtAHHtM pejU

2002 1295

17 BABY MOZART
WAl I DISNPfMOMBHHnMWMUU0l* VISTAMOM IKTCTT4INMNI (1m

2DC0 1 4 'jy

21 SCOOBY DOO S ORIGINAL MYSTERIES 2000 1495

BLUE'S CLUES: ABC'S AND 123'S 1998 995

:

BOB THE BUILDER: CELEBRATE WITH BOB 2001 1499

15 STANLEY THE UGLY DUCKLING 1991 796

11 CRAYOLA PRESENTS THE THREE LITTLE PIGS
MMM momnWHI AftrsAi«m |NHMMMMHlMi

1995 /'IK

RUGRATS: ALL GROWED UP 2001 1295

OCTOBER 5

2002 Billboard RECREATIONAL SPORTS,
Sales data compiled by

J«J Nielsen
VldMScen

TTTLE PROGRAM SUPPLIER & NUMBER

S NUMBER 1 i HMMMabtrl
SlLll'IO LITTLE GGLf VIDEO i'iH

:

VWVl MOLIVWOOO HULK IIOGAN

mm maun volum; j .'lf«" '« L..STTr'H. ,

miaii'iAismijiiii r.isi I ii,-.MPIO»»Hff IISAHHI«FM<HIT«IM»III»«»
.

11%
NHL 200! SIANU.Y CUP Off1CIAL CHAMPIONSHIP

V 1 HUB hi
) '.'IK IN BLACK som mac iNigTAWwrn ami

VrWtTNMH THE GAME SONY Mi ISC IMIRlAlUMFM S.1.1

12

L'":

IWH Kins HI rHi WNC
WW! BACKLASH

..V V.. . .
.-:

.
..

SORTMUM PflflTTAfiMtfiTwu 11,95

use
_8AlJjHDEJU tiwuiAiisiiMuliMiom

YFmimAinsiTmiiim lino

U36

1

1

WWF BEST OF RAW VOL 1 U98
MlLSTMBAmUDWraTlKCZMOKHARMOMTmiTOBEfOK VIMMIKmMnilll 19*1

WWf BfSTOfVffltSTUMAIIIA Si.'t(>V'Ji'.!'.".«v.W.VEi

FCW WBFSTIFPAIOOZAtl nownnrnnasiianTtiiiin

WWF UNDERTAKES THIS IS MY YARD sowMuacnmRTAKMraTM
'HUB ROLL c.™yi:< 'V'S-a-i'.-'Vi::: I43S

1 v\ -IHHSLAMS9

Billboard HEALTH & FITNESS
Sales data compiled by

J<£

PROGRAM SUPPLIER & NUMBER

NUMBER 1

DABHIN S DANCE GROOVES

15 Weafcl Al Numb*'
I

ttNTUBA DISTWUTION IMS

THF MFTHOD PIIATFS TARC.FT SPFCIFlfS

LESUf SANSONE HIGH CALORIE BURN
IfSUf SANSON F SUM R FAF BURNINfi

DEN'Simm M-ftT YillFttQUT BASIC ON THE WOW OF J H

USUI SANSON! Ci I UP & GIT STARTED
THF. CRUNCH TAE BOXING WORKOUTS
MFTHOD AU IN ONf
TARGET TONING WORKOUT ABS OF STEEL

YOGA CONDITIONING FOR WEIGHT LOSS

PILATES FOR DUMMIES
DFNISE AUSTIN POWER VOGA PIUS
SUM DOWN BELLV0ANCE FITNESS FOR BEGINNERS_
THf MIIH0D PIIATFS PRf CISION TONING
PILATES BEGINNING MAT WORKOUT
CRUNCH FAT HORNING VOGA

_."f:v NJV: .
:o.i^.:

AMOMR BAT EHTTBTAfltMEHT HUT

ASCHiyW.tNT t r1T*lNWMI)iW

.'i.i : I-." I-"-.: v.i. '.- r.;-<.

niih'ji'innii

Mt l M 'il H
r>: al\ feie-vvid if

*v proQtanii uio and 11 im-

i
-. I.I' .

I
nr :'SI.: ' I :' '

' .I'-H VNU1 .
- h Mi .1 i

. ndMrin

Barbie Returns

In 'Rapunzel'
by moira Mccormick

With the Tuesday (1) VHS/DVD
release ofBarbie as Rapunzel, Artisan

Entertainment's Family Home Enter-

tainment (FHE) and Mattel Enter-

tainment are banking on the world-

wide icon's continued appeal by

spending 35% more on print and
broadcast marketing and 43% more
on retail impressions than they did on

Barbie in the Nutcracker, the first title

in the franchise.

Barbie as Rapunzel casts the famed

childhood playmate as the long-tressed

fairy-tale heroine with a contemporary

twist: She is an artist who paints her

way out of her tower prison rather

than waiting for a savior prince to

climb up her hair.

The DVD contains extra features that

serve as an art-history lesson, teaching

viewers about paintings, artists, and paint-

ing techniques. KHE president Glenn

Ross says. "When Mattel began produc-

ing this series,

they wanted to

make this about

the imagination

and also wanted

an element of

teaching kids

about the arts."

Similarly, the

Barbie in the

Nutcracker
project had be-

ll i n d - 1 h e -

scenes footage from the School of

American Ballet. Both the VMS and

DVT) versions are priced at $19.98.

The Barbie as Rapunzel campaign

expands on many of the promotional

components from Mattel's Barbie in

the Nutcracker, which had a 94% sell-

through rate and sales of more than

3.5 million units. Print ads started one

week before street date, and Ross says

they are expected to generate 260 mil-

lion consumer impressions through

the end of the year. TV spots also began

airing on Nickelodeon and the Cartoon

Network in August.

FHE is gaining new exposure for the

videos as a result of the July shipment

of 5 million Barbie as Rapunzel dolls,

since its packaging promotes the video

release. In return. FHE is highlighting

the toy line through an insert in each

video and DVD. A trailer of the title is

featured on the Nov. 26 VHS release of

the theatrical hit IceAge (Fox).

Fl IE is also offering retailers a num-

ber ofcustomized Barbie as Rapunzel

point-of-purchase displays. Wal-Mart

is placing the video in multiple sec-

tions of the store, including toy and

electronic departments, while Toys "R"

Us has already held advance screenings

of the video.

David Niggli, executive VP of mer-

chandising for FAO Inc.—parent com-

pany of FAO Schwarz, the Right Start,

and Zany Brainy—says, "If our early

read on the Barbie as Rapunzel toy

product is any indication, [this release]

will surpass the success of Barbie in

the Nutcracker last year."
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LETHGDQM HMG rc" l^c/**e Bi & Qutu Gidffvi And ^ter HcrnscEFw^ ^twds 29.95/2197

3

MflQitH ftlJCMn mm* A—- " i_f--L n» Ul»-i- .u»ljll tjuju>TOBuSAwHCA y^mHUtWUOHtmwiMtfm 96 tarewVMl IWnOPKDffltJrfiefTE 29 95*21 97

UVE IN HAWAII tACix men t

u

tf,htammcntwumi nomc vioca mm Janel Jacksoo 19.9572498

4 WURSrllr HMHIIWBMI MiCfiael W MTVin 14 98/19 98

5 HELLHBBi OVH a"MWyotoMMKMMjacIMBM bm» Eagles 24 95/24 99

M.Oi. ,v*hmh uusk umtn hi Disturbed 1498/1999

UVEROM LAS VEGAS a .'a.zomsavkkoiiw Britney Spears 19.98/24.9!

7 R0CKINRI0 rciiiMfljA musicwwoTOvr ujsx rvrtBTAiNMrm s*im Iron Ma (ben 1498/29.98

8 ELVtSi THE GREAT PERFORMANCES BOX SET wc«m voni™ EtwsPrBStey 39 98/49 95

1

3

DEUCE a rpicMirtic vnrafcwMjsicrxnnrMNMiMMiv Kom 14 98,'199B

I 10 OUT OF HEART (INTO YOUR HEAD) "om-rtiicowcoflosMusic^ofoiwun BBMak 998 DVD

I I 2 MORNING VIEW SESSIONS vMMBWHnKWIHMMMMHMTMl Inajblfi 1498/19.98

1
1

1

LOVERS UVE fPicwjscvotasoN*MiKiCENiEm*»»JFNr«a« Sade 149871998

1699724.98ONE NIGHT ONLY a w^MuscvnrawrtHsmMusicsvoioDsi «« Elton John

I THE UP IN SMOKE TOUR a ' eagle wsimflED nsiniBimoN noi Various Artists 1995,23.97

I SUPERNATURAL UVE a 1 vista wccrosiNCHMGratD Santana 19.95/24.97

I 20 UVEATBUOOKAN inct^cvousowMuwrnnmAitAjrviscTi Ozzy Osbourne 1498/19.98

1S ! ! THE DERNITTVE COLLECTION mwncwDnwnHWimM AvwWDgr m« Abba 24 98 DVD

1 19 AU ACCESS EUROPE iNrrRscoprv™cvuHrrtreAiMusicAvi«oDtsr«a)i] Eminem 199872498

20 21 P0PODYSSEY-UVE a JM.»Miwvt«o«ija N Sync 19 982493

22 AU THE TIME IN THE WORLD i
! i

. i . i.i^AsiDomHoji'aHM JumpS 598595

31 ELEVATION TOUR 2001 ifjprnKQpfvTarQvsMRSAiMusieAvoroorii mm U2 19 9122 98

23 USTENER SUPPORTED a
1 BwnviMnsue Dave Matthews Band 19952497

26 MTV UNPLUGGED: SHAKIRA so*<> Discossonv music rnrrHiAi«*Nim» Snaklra 149871998

25 j '.j UYIFWIMaJSTIS rEJASi >L™»«a'.m«A«i»i 3at Hi) #3LqTr U£ Colli Trarle 149519.97

27 VI)K GREATEST HITS HISTORY ifriAscvoQWMJSc^wWAiV^.-i Mrbadjadrsrjn 149872498

30 SAUVAL iT)ixD(ssECTicNALTOicANn.70MBAviDro3im Tool 24912998

28 9 MlXtC9iTroR^YDfl)(CnYt nj»iAfa»oowiAajHTmM*fw» WOUSAM 19982998

2» 24 UVE IN LAS VEGAS mvcvihiii •» Kiss 1998/1 998

30 32 THE DANCE a wwmninwi vntOMta Fleetwood Mac 1995/2497

31 25 MUSIC IN HIGH PLACES-LIVE IN HAWAII -.unumwiAnuMTiicn Deltones 14.9671999

32 23 BRITNEY: THE VIDEOS a 'jrAiaMBAvnwi]4i]» Britney Spears 1498/1998

33 39 UVE IN PARIS ii>iki^sim9mmmntni*Mwtwi Diana Krall I99&2493

34 H THE VIDEOS: 1994-2001 i r Dave Matthews Band 1995/24.97

35 «] UVE'2001 • oiLLweiAMjsicviwa.so«YMi*crNiLFiTAisM£Nrwin Journey 14.98719.98

36 WE WILL ROCK YOU novrn trmRTAiMMun rner Queen 199824.98

37 M DEATH ROWUNCUT oCATkArxMVfNiwusnttfnMMn 2r^Snocp Doggy Dcqg 1995719.95

M HISTORY ON FILM: VOLUME II :'C Mac ,ua3wiujscL<!T<jiJu>4ULv Mchaa Jackson 1495/19.97

39 1995729.98

40 37 SAVAGE CRAZY WORLD -3LA>«vwi>uwvti«sALAtjsKAvioc[ioisi mm Scorpions 24.98 DVD

toAAy.ii> ;~n f.t UT> <J S.f»0 .>.!) lur v.lw unjei • R1AA gotd cei'. tui uJev ul M 000 u'M lor S or IF vtieci RIAA pfcmnum cor". Inr u«
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TITLE VldeoScan Principal

LABEL-DISTRIBUTING LABEL & NUMBER P«rform«rs II
I

I

1 ts INUIVIclcrc 1 'Hi '

THE ROOKIE
w*i-nisNnMOMi p.Tiin»iMwrt'ftmi*vii'»K« fwrrnt*»*«Minji DennisMM 2002 G 22.99

2
MICKEY'S HOUSE OF VILLAINS
WM'CHSK! hom buhtawwbiiuiw veraHMisnmMwurxM A/wnateo 2002 NR 22.99

!

10

11

12

BLADE 2
•**HMIHiJMMMnHvaD Wesley Snipes 2002 22.94

3
PETER PAN: RETURN TO NEVERLAND
MTnwH0MtNIBnMg#3A4UiMvttrAiav(NrrJIT1MJ[VIM Animated 2002 G 24,99

S

g

THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING Elian Wood
wnaiemiiiianiumiMinovi imMcKHIen

2001 PG-13 22.94

SCOOBYDOO MEETS BATMAN .

tififnt* fnMi y fyHTrifiMtM finpht' t<rt* ."do itii
bCOOOy-UOO 2002 NR 14.95

B

7

SPONGEBOB SQUAREPANTS: HALLOWEEN
Stfmlmt, 2002 NR 12.95

THE BEST OF SCHOOLHOUSE ROCK 30TH ANNIVERSARY EDITION .

w«r tuswi hum [vriaiuMUM «lim usiaKM tvunuhMKium Aramateo 2002 NR 19.99

1? DARRINS DANCE GROOVES .

| ;( MMUBI QirWmffKTl ~*4TH
L/tBTUI rlfTlSOfl 2002 NR 1 ! Vfi

9 TARZAN & JANE
,

W*i 1 UUIP MOM [*>TmAj*lMiMSu(ltA V1STAM0M tSH*T*lWlWNT oh flntmateu 2002 NR 24 99

WIGGLY SAFARI
TheWigcjJes 2002 NR i.l

JIMMY NEUTRON; BOY GENIUS

13
1

IN ME MORIAM NEW YORK CITY 9/11
VartOUS Altiste 2002 NR 19.98

14 POWER RANGER WILD FORCE: LIONHEART n___o .
vVAt* :-iW MOM fiTTnUjWWT BiHfU. vtVk HOW HVIfflAjVUNT JMt rOWW HealyBrS 2002 NR 14.95

POWER RANGERS WILD FORCE: ANCIENT AWAKENING „ - _p wel Rangers 2008 NR 14.95

16 •1

15

II

QUEEN OF THE DAMNED
2001 R 26.98

17
HARRY POTTER AND THE SORCERER'S STONE Daniel RaOCIltle

iv«w* kh*i vimo :id. Emma Watson
2001 PG w.

18 SPY KIDS (PAN & SCAN) Amen Banderas
lMiI0ISW> K>l rtHTAIHMV BWNA ,-lSI*KM imHTAftMSI 3SB Alan CUItiming

2001 PG 24.99

19 M ROLIE POLIE OLIE: GREAT DEFENDER OF FUN n-.nn.rvi. 2002 NR 19.99

20 17 ALL ABOUT THE BENJAMINS Ice Cube
sii>.i«-iu.LMim»-..MiMv,.i.M..,«..uii^ Mike Epos

2002 R 22.98

21 9/11: THE FILMMAKERS COMMEMORATIVE EDITION
Vanous ArlstS 2002 NR 14.95

22 19
BLUE'S CLUES: MEET JOE!

Hue'sOues 2002 NR 9.95

23 16
BARNEY'S ROUND AND ROUND WE GO 2002 NR 14.95

24 22 CNN TRIBUTE: AMERICA REMEMBERS „
;iMi««jMiiMiiniiMNimi Various Artists 2002 NR 9.95

25 21
A WALK TO REMEMBER Mandy Moore

BUM IM 2002 PG 2298

#H1AA gotd cert tor taint ol 5Q000 unto ui SI milki" n Mtts at wggMtd wail A RIAA plannum ctrt tot tatan of 1OO..OOC imtt orC m*on m talM at wggliiad 1MMMM CttWicatwn lot * nwwnum nl 175.000 units tit a dollar volijirw of SB m.lkm n retail far tmtacalhy rataum) program or ol at lean 75 000 units and SI mrflmn

gritted !«tn<l tot iionttiaatriciil tills* IRMA pttWnum ceflil>c»lion (oi * rrwirriiirr talc of 750O00 units o> a ooluji volume of SI8 ma»on « retail lor IfaeatncaaV ri>nnd pre

and of si lonit. 50,000MM and S3 mtlta-i R< sugoiMted inUil lor nonHteujtTical Dtie* t>SDL VNU BtitrMU M«*». Inc and Nielsen VidaoScan All nght.s reserved
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tod Vidi>e Rmiiais .* baseil ontnnsiir- mmaBWTSI
Soltwaie Dealm s Ann fi am more man 12 COO r.deo itrMal iloru alllllllB^ii^i^H

TITLE PrindrMl

LABEL/DISTRIBUTING LABEL & NUMBER P*rform«r*

s
<

1

2

NUMBER 1 >'&:r 1 VhMkAtNumbti 1 1

CHANGING LANES Ben Affleck n
Samuel L Jackson

2
HIGH CRIMES Ash ,>y . i,::il

Morgan Freeman PG-13

3 1

3

BLADE 2 .
,

=!,.:,.

WWIM MOM WIUn*lNMUltWM««KM »*OI0
R

|

THE ROOKIE OeimisOuaw)
mil oismiKM inmn&KMur MwnrtiKM tMrnrjuwHitin 6

THE COUNT OF MONTE CRISTO lim Cayieje
r«xi«Trjii(iioMvwo»^insT*KMtNiiiiT*ivM'itMe'i GuyPearcp PG-13

WE WERE SOLDIERS Mi I
!

MMMOUNtKM tNTimfclMIM XttM

NATIONAL LAMPOON'S VAN WILDER Ryan Reynolds '

SHOWTIME Rotert Oe Niro-««"*!" EMieHutpdy PG-13

QUEEN OF THE DAMNED H iy.i<-.
R

8

v

11

JOE SOMEBODY Tim Allen PG

11
THE SWEETEST THING Cameron Dial
couMMAriiisTMKMiNttiiuisMvtmBa Ctiiistma Applegate R

12 DRAGONFLY Kevin COSmtf
MMWAt SlWUCSiM vnOBTlM PG-13

13 10
THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING Eliiati H'ocO
sr.viiMH0Mi^i*i*.NM(Mvi«Ni«KM/«OMi) Ian McKcllen

PG-13

14

15

12

13

THE NEW GUY DJO Is

coujwMimrMKMiintMiuiMtifiaMi Eliza Ousnku
PG-13

JOHN a Oenzel Washington
*m IM HUM IVTimulMNTVlMVKflKM IYJ0 Ml PG-13

16 14

15

16

COLLATERAL DAMAGE Arnold Schwarzenegger
R

17 ALL ABOUT THE BENJAMINS Ice Cube
mum iviitib«iiiiii«.w» .-nroHw Mike EpOS

R

18 SHALLOW HAL Jack Black PG 13

19 17 SUPER TROOPERS Bnan Cox
'.n "•>< Mansa Couglilan

fi

20 18
IN THE BEDROOM Sissy Spacek
VWUMAJIHM ISrrinillMaiNlllJi'aviSlAKMrMllllftMaMlljBl Inm lAilkinuin n

IRMAgod c erlilication lor | mmunufn ol 175 000 unila or a vokHtt pilltWoa< ttttl tat &»Uhtl6i ntuttd pfogramt. ot ol at lit ail 75000 nun* Kid Si mdion *T lug

9«<lad raUd lc norrlr^sirica1 trtitrt IRMA p>Ufn>im cfflstValicxi to' i trnrarrturn m>i ol 750^000 unrts oi tdO& WkKM<AWitn&C*)Mt1Uikxt*tKK1^t^tl$Ain§n0l»\,
and Or at laaiL 50.000 u>«li and S3 mdion al tuggusled retail lor nrjntlicairicai Uflei C 7007 VNU Buuneu Media. Inc All nrjfiu leMtrved
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ITS A BETTER DEAL!

"ADD IT UP"
1.000 CDs 600.00

I.000]t«<l/Wrap 250.00

1 .000 2-Pg Book/Tray 240.00

NATIONAL TAPE DISC
CORPORATION .

1 1 ID 48* »« North • MaiWIl. ID )7!W

1-800-874-4174
Digital Mnletmg Seivun DtgttolAuAo

( v

Oupkatton Computet Gtootm V t^**^ .

$ imoo
from you' CD Rcody Mosfer

& Pt,nt. Ready Film

I SAME DAY SERVICE! *ml
1 (cm short run CD A Cassette copies) It ' 5

www.ntdc.com
t^^>*^mf _

fcOMPACT DIS

L .84 ea -

1000

.ASSETTES

CDR DUPLICATION!^
$2.00 each (min. 50)

• IN JEWEL BOX •

FAST TURNAROUND! J
/ZWR^Wrf^^*^1̂ ^ CALL NOW! (800) 423-2936

l T^JILL*V> 1015 W. ISABEL STREET. BURBANK, CA 91506
custom service Fax (818) 569-3718 • sales@alshln.com • www.alshire.com

DUPLICATION/

46 PRODUCTIONS
25 l l His . $45.00 : 90 CDR» • $88.00

100 CDRs . 8190.00 200 CDHa 8290.00

ASKABOUT OUR DISCOUNT
FOR ASCAP MEMBERS!
From CD or CDK msttfr
Includes CDR jewel box

w/texl printing on CD label

Add $35 for other digiLiil ItlMt i r.

$55 for unulog master

4! W 557 Hivk Circle. St Charles. IL 60175

Tel 1800) 850-5423 Email: infcKa46p.com

Visit our Web Page at http: www.46p.roai

For Sale
Houston's oldest record store tor sale 45

years in business Great leased location,

all inventory, fixtures, website, sources

S40k Inventory Asking $70k Serious in-

quires 713-524-3602

Liquidation Sale
"Lift" racks & storage cabinets holds 9000*

cds. Recordtrak P0S. "Muze" database system.

Checkpoint security, "Trimline" cd holders,

counter, listening station

call: 717.293.8111

INTERNET/WEB
SERVICES

SKETCH COMEDY

LISTEN AT

www.dangeroustrees.com

RECORDING STUDIO
World reknown recording studio

famous for vintage equipment

for sale Midtown Manhattan

2 Live rooms 1 Mastering suite

S1.8 Million • Owner retiring

Call 212-582-5380

COMPUTER/
SOFTWARE

RecordTrak
Inventory Msnsgemeiu

For Record Stores

*™ 800-942-3008

Looking for a

record deal ??
Getting signed is very hard to do But we Ml
get the record deal you are looking tor 1 Guar-

anteed Servxe Call now to receive your

FREE information

rsiNakamichi" CD & DVD Sampung Stations

rkfcNa
Nakamkhi world renowned lor its

high-end sound quality, state-of-the-art

design and product dependability in

the music industry.

Visit our web site to view our wide
range of CD 8r OVD Sampling

Stations and merchandising fixture

Standard features for all Nakamichi

Sampling Stations:

• programmable lirst ti.uk

• informative play counter

• auto standby function

• dbi pro 70S headphones

• ottvi advanced features

/ We can customize your order

V to suit your specif ic needs

Worldwide DisPibutuf of

r^Nakamichi*
CO a OVD Samplwj Stations

dbi international
Tel. (807) 468-8494

www.dbiint.com

PUBLICATIONS

The Ultimate Resource for
Touring Bands & Musicians
BILLBOARD S 18TH EDITION OF THE wM^f*^
Musician's Guide to^Hjjjj?
Touring and Promotion

Includes:

• City by city club directory
• Tape/disc services
• A&R directory
• Music services directory
• Music industry websites
• Road nightmares of the stars
• PLUS-Exclusive: What every
artist must know about A&R!

• And much more
Only $15.95 - $18.95 overseas

(includes shipping)

by phone 800-407-6874 or on our website

www.musiciansguide.com
Mention code TGBB when ordering!

Order

For Billboard Classified Advertising Call Jeff Serretfe al 646-654-4697
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PUBLICATIONS REAL ESTATE HELP WANTED MUSIC MERCHANDISE

FREE Guide to

Master Tape Preparation
Saves You Time and Money!

1-800-468-9353
www.discmakers.com/bb

info& discmakers.com

^ DISC MAKERS

J:UilJ:H±|

1.800.487.SPIN
CP Hvplicabon & Ooaign Sbtvicbs

www.SPINCDNETWaRK.com

PUBLICITY PHOTOS

mBLICITYHINTS
l ITHOC.IUI'MECI ON HEAVY SATIN GIOSS PAPEFt

a
B&W
8x10's
500 - '90

1000 - '120
OUMi tun A (•!•> MMMH
P»cn Iwtv** i,i» irtiin.,, ft

I ••>«*>! in CmIiiihIiI U 1

IM7 E Fkxxhi Si S<m« FJB
SptrngfttM MO 65803

TtoAT rfr** 1 888 5M-5336

Architectural Masterpiece in Westtake Village, Lake Sherwood, California

Fniyafrftp trusUT crarbmanshjri and tjajmaMe dttjil nukt' thf. of uV must itpccUcuLir homef
evw to tv built in \\t>tl...W \ iIUirv 1 SO dYgnv <>t I .ike Shif-wond thU hum- k-.iltirt-s himul living

riKim with hrvniace, lornul dining room, 5 hodriMimH, h twthnxims, and 2 ow-hall haths.

1 cjr- luvun j;.)r,i}^-. libr.iir/otfRv. -«Tcvriin^ muni isilhvniLTtainitN tw. tr\quis<lv kili'hvtx

Burning nvm with hrvpioiv, luxun.nrs masltT suitr with (irvpLxv and hi^fxr. tvtth siim-nibi-. and

2 ivolk tiulosrtv AddilKTuI lv.rli.ri-. i.| tins new, tusUmi t-state inducfc- pntur*-*)Ln- tvirK.1t.nvs l.m^i'

bokoni^ nit all lev-.'!*, with astounding virnvs ami txxii and spa lull, water Ivdturas. PkxMe tivt- It-vd

IkuT plan alltnvv far ampta*? privacy and bMhUi via dmfaE Ux'.itcd in Ox.' 24-hour guard

gatL-d,ljkt'ShtTi\oi)dt'ountr\Club. \pp\. 4!> minute Irom lAAlWHIi S6j5fl,000

oi.iiv.rii Hankfk Pri-vh'ws

NOTICES/ANNOUNCEMENTS

BILLBOARD CLASSIFIEDS MOVE LUXURY
REAL ESTATE TO THE STARS

REACH THE HIGH-POWERED WORLD
OF MUSIC & ENTERTAINMENT
Call Mark Wood - Real Estate Manager

661-270-0798 - Fax: 323-525-2395

Billboard@musician.org

1-800-223-7524

Reach all the movers 4 shakers every week through the pages ot Billboard

- a lorce in the music/entertainment industry for over 1 00 years

New Age/World label
Seeks SALES DIRECTOR Mainstream

and heavy non-traditional channels

Brains/creativity/experience Any location

info9therelaxationcompany.com

(516) 621-2727

VOLUNTEERS WANTED
It you will be in the Los Angeles area Irom October

Rtti - October 11th and would like to volunteer tor

The Hollywood Reporter Billboard Film & TV Must

Conference please contact -

Phyllis Demo at : pdemo^bill board.com

or call 646-654-4660

Intern Wanted
Billboard Marine's New York ottice is hiring in-

terns to assist the Special Events Department

Looking tor a quick learner who ts organized and

detail-oriented Knowledge ot Excel a plus For

college credit only - no pay Contact Billboard at

646.654.4660 or pcternoebillboard.com

WANTED TO BUY

TOP $ PAID
For Cd's. Lps Cassttes,

Video s & DVD's

Call (201)986-0909

Fax (201)986-7755

BUY DIRECT AND SAVE!
VWiil. oth*r CWwK »'« raising thwr pries, i

>r S3 C-
•nd LP's IS <m

> Ma,cr U

•S 50t V

For free catalog call (80S) 890-0000.
Fai (009) 990-0247 Ot wrlls

fa inplu Music Inc.
P.O.Box A Trenton. NJ. 096914020

HAVE A P0SITI0NT0 FILL?

WANTTOREACH HIGHLY

QUALIFIED PEOPLE FAST?

lOOKNOFURTHER!

BILLBOARD CLASSIFIED

IS THE

HIRE AUTHORITY! &

NOW THE CLASSIFIED

SECTION IS ON-LINE!

WWW.BILLB0ARD.COM

CALL: Jeff Serrette

@:800-223-7524

for more info.

EQUIPMENT FOR SALE iBillboardl DIRECTORIES |

cheaplights.com

Fog Machines

From $38.50

Lights For DJ's And Bands

DMX Intelligent

Lights from $195

800 880-0883

REAL ESTATE

NJ Studios for Rent
Ideal lor ProTools or Avid editing

suites. Includes modern offices &

warehouse 7500 sq ft total

201-981-0499

BILLBOARD
CLASSIFIEDS

www.billboard.com
for more info call: 800-1323-7524

m

MICKfTflGEFASHION
Worldwide Distributors ofLicensed:

ROCK & NOVELTY T-SHIRTS.
STICKERS. PATCHES, FLAGS & MORE!

Check oul our websile catalog:

www.backsiage-fashion.com
or callfor afree price list/fiver (dealers only):

800-644-ROCK
(outside the U.S. - 520-143-0 1 00)

HELP WANTED

Coordinator, Special Issues-SB
B'llboard Magazine has an immediate opening tor a Coordinator in Ihe Speoal Issues department

Essential responsibilities include proofreading tact checking procuring photos, transmitting

completed Art Director s layouls to our New York office and processing payments This position

will also be responsible lor occasional inputting and interview transcription, budget preparation

and some administrative duties Must be able to multitask, be organized and work in a

last-paced environment Excellent communication and written skills required Knowledge ot Mac-

intosh Quark Express' OPS and Photoshop College degree in English or related field plus 1

year ol experience with publications

Please send resume and cover letter to: VNU. Human Resources

5055 Wllshire Blvd.. Suite 600 Los Angeles. CA 90036 or lax to: 323) 525-2211

THE DEFINITIVE SOURCE FOR inDUSTRY inFORmTIOTI

INTERNATIONAL BUYER'S GUIDE: Janvpacked with key personnel

and other information about every major and independent record company,

video company, music publisher, digital music company and seller of products

and services for the entertainment industry worldwide. A powerful tool. $165

INTERNATIONAL TALENT & TOURING DIRECTORY: The leading

source for those who promote or manage talent Lists talent, booking agen-

cies, facilities, services and products worldwide $135

AUDARENA STADIUM GUIDE: Complete and detailed data on

thousands of facilities worldwide plus a Facility Buyer's Guide listing ser-

vices and supplies. $99

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: The most accu-

rate reference source available on the Latin Music marketplace. Business-to

business contacts in 19 countries. $99

RECORD RETAILING DIRECTORY: The essential tool for those

who service or sell products to the retail music community. Detailed infor-

mation on thousands of independent, chainstore and online operations

across the USA. $209

THE RADIO POWER BOOK: The ultimate guide to radio and record pro-

motion. Detailed information about every major radio station, record label

and radio syndicator. Includes Arbitron information on top 100 markets. $129

INTERNATIONAL DISC/TAPE DIRECTORY: The exclusive source

for information in the manufacturing area of the music and video busi-

ness. Lists over 3,000 professional services and suppliers. SALE $89 $39

MUSICIAN'S GUIDE TO TOURING & PROMOTION: Today's work-

ing musician's guide to clubs, tape/disc services, A&R, music services,

industry websites and more. $15.95 isnm»g»idu<w>i

ORDER ONLINE: www.orderbillboard.com
or call 1.800.344.7119 • International: 732363.4156 • Fax: 732.363.0338
By Hail: Send payment plus S7 shipping ($15 for international orders) with this ad to: Billboard

Directories, PO Box 2016. Lakewood. NJ 08701. Please add appropriate sales tax In NY. NJ,

PA. CA. IN. HA. IL. OH. VA & DC Orders payable in U.S. funds only. All sales are final.

BOZZ3028
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THE MOST PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS
"New Ons" ire reported by the networks (not by Nielsen BDS) for the week ahead

For week ending
SEPTEMBER 22. 2002

jBJ Co-D'ucui srog-HTinnt |
IZMW Stmt Hi .

WttHntjor.. 0 C JOO'I 1

1 a^B 1

J CeMFWW V IjMBBBM I

1 m OtryNnl G-Mt NtWwi* TNJHH
[

1 m 1

ISI1 B'Didwrr. Nm Vofl. NY I0ED6. 1
1 CNMMtR prcgrgnnrg
1 ISIS EfcotOWry New Yvi. NY 1

IBM

MlOiMIN OUT MY CLOSET

LiaxH.j.iiNuBrrTpi

EVE. GANGSTA L0V1N

MBIT. OILEMMA

I0BTM UNBAN. SOMEBODY LIKE YOU

PHILVASSAA UN [>. 3

OUUE OUCKS LANDSLIDE

JOE NICHOLS THE IMPOSSIBLE

1 NELLY. DUEUUA
JUSTIN TRTABERLARX LIKE I LOVE YOU

EMMEM. CtEAMM OUT MY CLOSET

CAMRON. HE' MA
1 EVE. GANGSTA LOW

1 CREED ONE LAST BREATH

NO DOUBT. UNDERNEATH IT AJ

1 PBRK. JUST UKE A PILL

1 REO MOT CMU PEPPERS. 8Y TK WAY

JOHN MAYER. \3 Ml- !hM:CUKE, WHEN Tttt LAST TIME

SUM PURLMM THE UGHT

aomnf.aoETH:

1 LUDACMS. ui .'- 3 - -

N.OAE_N0M!N

J M{ WHY 1MM TOO

MAATTNA MCBREOE. WHERE WOULD YOU BE

DIAMOND NKL BEAUTIFUL MESS

RASCAL FUlTt THESE OATS

LB ANN IrYOHUX. >.'.V"V- ,vjtt- ±.w\:- '|[",V

TOBY KEITH. COURTESY Of THE RED .v-trF Mill*

1 JIMMY FALLON. IDIOT BOYFRIEND

I SNAJOBA OBJECTION iTANGO!

1 VMS.8H FREE

^ AVAR LAVK3PSE. SUER 80*

J STYLES. GOOD TIMES

BRUCE SPRBNCSTEEN. IK NSiNG

I DAVE MATTHEWS BAND, whe re am rou going

1 IMUCDRtMMA
t StLAXlRA. OBJECTION ITANGOI

1 SMERYL CROW. SIEVE MCQUEEN

NELLY, KIT IN KHRt

J n.auuiiruirrouAwi

2 STYUS. good nuts

2 WO TTMBH. WIAM
*J MUM DON T CHANGE

9 nmwDovniMwMo
J FA/TH EVANS, BUHNIN UP

KZIBET Si 1

1

J TANK. X( MAS

HEATHER HtAOUV. HF IS

f MDOY ft GMUWINE. : NEED A GIRL iPART TWOI

J MMlOU&TIUOEiTALL

DAW HOUJSTW, BABY 00 THOSE THINGS

UL BOW WOW. MWI'UAii

J CAMrRON. Htv MA

J OlWAJ(tABU»L(M0tWrL|f{

j irnavouMiAxxY

ANGLE MARTINEZ IF I COUIO GO

WYCUF JEAN. TWO WRONGS

j ISYSS '-.;'.",[! FOR THF REST Of MY Lift

DONELL JONES. CUT ME DOWN

J YMG YANO TWMS, BY MY5EIF

1 AMEME. WHY DON T Wf FALL IN LOW

j TMjm Hum, the tiwth

BEENIE HAN. FEEL IT BOY

keuy wnus. H i IFTT YOU

KENNY CHESNEY. THE GOOD STUFF

QCOUSTJUBO.it S A GREAT OA' 10 BE A GUY

TAMMY COCHAAN. UH HAPPENED

QAFtffYl WORLEY 1 MISS MY FRIEND

DOCK OfJCKS. LONG TIME GO**

KAONEY FOSTER EVERYDAY ANGEL

PATTY GRIFFIN ^
GEORGE STRAIT. SHE a LfAvE YOU WITH A SMl.E

REBECCA LYNN HOWARD FORGIVE

EMERSON DfWT. FALL WTO ME

TMW TRtTT. STRONG ENOUGH 10 BE YOUR MAN

JENNIFER HANSON. BEAUTfUl GOODBYE

pYJBMORBDFt BARBED WIRE ANO ROSES

MARTINA MCSNKX BLESSED

RASCAL rTJOTS, 1 M MOW ON

ALAN JACKSON. OWVT IFOR OADCrr GEMEI

TKM MCGAAW. Ml MMMI "* ME

BLARE SHElTOHOt RIO

TOOT KEITH MY list

BRAO PAISLEY. I M GONNA MISS HER

TORY KHTH 1 WANNA TALK ABOUT Ml

KENNY CHESNEY. YOUNG

GARY ALLAN '-•

RHONDA VINCENT I M SOT OVER YDU

J NAP^Y ROOTS FOLKS

"j SYSTEM Of A DOWN. AERIAL S

1 LIRMCRIS. MOVE B***H

A RED HOT CKBJ PEPPERS. BY THE WAY

ASHANTT «*W

J NOJU, HOTUK

J WWn ST1BPES. OEAC LEAVE] AND THE Ci*' 1

^ BRUCE SPRMGSTEEN TK RKHNG

t VAfBESSA CARLTON ORC'NAAY Q6-

1 JKMMY EAT WORLD. SWEETNESS

OUR LADY PEACE. SOMEWHERE OUT THERE

NO DOUBT L'lttM'ILAI" !*U

j FUrTTRY, FLOETIC

1 3LW, I CCfWANNA GET CLOSE TO YOl*

1 NICK CARTER. HELP ME

1 FVDOU Of MUDO. SHE HATES ME

3 POJS. SATELLITE

~2 LL COOL J. L'JV U BETTER

J TAPROfJT. POEM

3 fVF OAODV. IM VWA PEMORMASCE

1 BIG TYMERS. OH YEAH

I FAROLOUS. TRADE IT ALL

OANRt BEOKWERTIJ), 50TTA GP THRU T>*S

T iCAP-ACf '

UNKM PARK. PTS OFATHRTY (POWTJ 0> AUTHONTYI

1

1 TRICK DADDY. IS DA WND
: MIDRF1LE BRANCH. GOOORyE TO YOU

NORAM JONES DON T KNOW WHY

1 ASHANTLHAPPr

2 VANESSA CARLTON. QKtHUrt OAY

GOO GOO DOLLS. BIG MACHINE

| BON JOVL EVTRYDAY

OUR LADY PEACE. SCMEWMERE OUT THERE

| 1 IN "i F k-

] Ul ELECTNCAI STORM

| LEAMN AMES iH GOES ON

1 DIRTY VEGAS, DAIS GO BY

JOHN HATER. 1-lL.R HTOi in A^NDEI.AN^

HOOSASTANK MuSfliNC AWA>

j JIMMY EAT WORLD, the MVDLE

AVMl LAWKNE. CKMPLlCAnC

DAAKFS RUCKBL W\0 ONE

j SMERYL CROW SDAI UP THE Sun

1 PINK DON T LET ME OFT ME

| JENNIFER LOVE HEWTTT . BAflgNAKED

.
MICHELLE BRANCH GOOOByE TO YOU

j OtHUU WASTING MY ITME

J LENNY KRAVTTZ AGAIN

j MADONNA. DONT TELL ME

] JEWEL STAND ISG STKL

; COLOPLAY. IN MY PLACE

AMERC why DON T WE FALL IN LOVE

jj FOO RGHTERS .EARS 'Q El>

] EVL GANGS TAiC-ilN

J BLACK COFFEY COUNTRY BOY? TRAMS TRftT, MODERN DAY BOMME AND CL>TJE J U2. ELECTRICAL STORM SAAfTANA. THE GAME OF LOVE

9 BUCKJEKlt WHAI THAT THING SMELL LIKE ALISON KAAUSS 'HE LUCKY ONE STROMS SCWEDA1 1 USHER. U GOT II BAD

SHAKIRA

JAiii IMH SYLEEMA JOHNSON TOMGHT I M GUtNA LtT G0HHO1 1H ULWAYNE. WHERE YOU AT

BYSTREET. W77t AW

1 TTRNI CLARK 1 JUST WANNA BE MAD
%s FOOIIGMTIRS

ASHANT1. BAHY

PAUL OAKENFOLD ;-ahHy m'j iJUfmn

CHRISTINA ACLRURA OARTY

CUPSE. WHEN THE LAST TIME

M BRRTCMRUnLLJRiSTYLESOf THE RCH AHQ (AMJjS 1
ANDREWW K . /It WAS T PJN

1 FAITH HILL. - M

THE CLIP LIST A SAMPLING OF PLAYUSTS SUBMITTED BY
NATIONAL S LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING OCTOBER 5. 2002
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Conrnuoul p-ojrinmn]

.
H'iBnwiNw Mt*V*n.NY HAW

j

1 K
H Comnusut p'opfmng

'in L-:t.rHn M»-,Bei^ K331TJ

1*4$
i" <i

Vil E. MntrM Ave EnftimL CO Bill

f00 FIGHTERS all Mi till INIW!

TAPROOT - iim s-rt

CLINK. WALKING WITH TMtE

JOHN MAYER YOUR BODY U A wONOlNlanO
U COOL J, 1 UV U BCTTiTI

PORCUPINE TREE, STNIF- THE IOUL
BRENDAN BENSON TINY SPAR*

DANIEL BEOnNVKLO. GOTTA GET THAU TUB
BtF NAKED i

.

•<.
>

BUTCH WALKER. Mi WAY
RE 1NO t Eft SECTION YOU ABE MY JOY

NEW
OEM LADY PEACE. INNOCENT

ERYKAH RAM,UM OF MY iff IAN DOE TO HIP HOPi

BDWUNG FOR SOUP. MB ALL THE IAD GUYS ViANT

8IG TYMERS. OH YEAH1

BOX CAR RACER THERE IS

AVAIL LAVRSNE. COMPLICATED
-- SHAKIRA. OBJFCT'DN (TANGO!

THE CALLING. WHEREVER YOU WILL GO

E KORN. THOUGHILESS

1 REO HOT CHILI PEPPERS 8Y THE WAY

1 SYSTEM Of A DOWN. AERIALS

NO DOUBT. UNQLRNtA'M T ALL

1 AEROSMrTN, IfRRS OF SUMMER
1 UMDRJ PARR. PTIOFKTIeYTY iPONTS Cf KUTHORTYt

£ MAMA. WSGI '. 01 AMOR
S BON XVI, EVERYDAY

KELLY OSBOURNE. PAPA DONT PREACH

GEORGE STRAIT, she ll lEAVE YOU With A SUAE
KEITH URBAN. SOMEBODY IKE YOU

JOE NICHOLS. THE IMPOSSIBLE

DIAMOND RIO BLAUriFUl MESS

TllMllBTT. STRONG ENOUGH TO BE YQlR HAN
OARRYL WORLfY I

MiJS MY FRIEND

DIXIE CHICKS, LANOSUOE

KENNY CHESNEY, THE GOOD STUFF

TAMMY COCHRAN. LIFE HAPPENED

PINMONKEY BAPAEQ WIRE ANO ROSES
ph.

. VASSAJL AMERICAN CHILD

ANTHONY SMITH if ihat i n t CjoNTR-

SOPHS EUJS BCXTML GET OVER II

M MOBY EXTREME WAYS
NICKU CREEK. IHlSSflE

REBECCA LYNN HOWARD. FORGIVEriTTTTT

[V] ENBMKMprop nmni
m Que*- Si Ww. Tdtkiid, OnanftMJVTB

BRITNEY SPEARS. 1 LOVE ROCK V ROLL

BOXCAR RAC£R.i=FFI SC

po D .
iiunw

DIRTY VEGAS. W'i C-Q BY

COLOPLAY. N MY PLACE

ALAN IS HOBJSSCTTE, PRECHUS lUUSUNS
|

EMERSON DRIVE. fALL INTO ME
MONTGOMERY GENTRY. I/' ' 3>vs

1 SUtWYRI. Lt)QK aT ME SUV
1 BILLY RAY CYRUS. WHAT ELSE IS THERE

MICHAEL PETERSON MODERN MAN
1 BLAKE SHE [TON OL RED

UATMBIBM U *ux bwtlMM* Wrt>«| DANKO JONES . > CAUINEWI
SHAGGY HEY SEXY LADY (NEW) 1

1 HI
IRIAN X-PtifSSItNS

]

RKO Man St. pSbMRRRMR, PA KfttJ 1
I HjNuin wH|
1 lam E 14th Si 0«»nd CA MUD

EMMEM without ms

A-t. MAKE IT GOOD
BRANDY i ii

KYUE M1N0GUE .

ASHAATTt (OOirSH

NO DOUBT i

IRS, WE OOVT PLAY CNCWI

THE TRAGICALLY MP. SILVER JET (NEWI

COLOfTAY IN Mr PLACE

TREBLECHARGER. hiaoreD MIUJON
EMINEM, CLEANIN OUT MY CLOSET

AVAIL LAVIGMLSOERBLX
mm.fan
ALICIA KEYS CALL ME
ITtADA HHLARLf M'

INCUBUS -
'

' IN

EVE. GANGSTA LOW
SAM ROBERTS. BROTHER DOWN
NO DOUBT. UNOERNEATH n Au
NUDXELBACK. NE'ifTA AQAIN

MARIO. JUST A FRIEND JOW
SHAWN DESMAN. GET READY

THEORY OF A DEADMAN. NOTHING COULD

COME BETWEEN US

NELLY. DILEMMA

SAMPLE PLAN. I 'D DO ANYTHING

RASCALi CRATY WORLD

PASTOR TROY AREm Cuttin

BEENIE MAN. FEE! EI BOY

CUPSE. WHEN THE LAST TIME

EVE. GANGSTA 10VW
EMINEM, C.FANIN OUT MY CLOSET

FLOCTRY, 'LOfTlC

XZIBET, MjlIiI'I-

SEAN PAUL. GIMME THE UBHT
AMGIE MARTINEZ IF 1 COULD GO'

MMVMM!, TtKMSHT i wanna BE TOURMAM]
NAAM BRIGADE. EARli S THE r.AMf

AVAIL LAVIGNE. SKBERBO
VANESSA CARLTON. ORDINARY OAY

£ NO DOUBT. UNDERNEATH IT »U
1 BOL WHi 1 LOVE YOU

MICHELLE BRANCH. GOGCBYE TO YOU

1 JUM 1 DO iWANNA GET CLOSE TO Y0U1

1 EVE. GANGSTA LOVIN

UNWN PARK. 'IS V A'WKTY IPO MS l> WlHCRI'l

IRV GOni PRESENTS THE KRC DOWN 4 j

1 FABOLOUS TRADE IT ALL

1 ASHANTI. HAPPY
WEEZEJL KEEPFtSHIN

PUOOLE OF MUOI) SHE HATES ME
MUSia DONTtHANGE
LLCOOLJLLUVUUTIER
AMERIE. WHY DONT WE FAU W LOVE

SKILL/ BJf

1 ANGIE MARTINEZ. Ri COULD GO'

1 BEENIE MAN IT FJO

'

I DANIEL BEDINGFIELD. GOTTA GET THRU This

| LLCOOL J.LUS'UBETTIR

Showbiz
MUSIC VIDEO CROSSOVER When Hol-

lywood wants a hot new director to lead

a project, increasingly it is those who
come from the world of music videos

that are being chosen. Music video direc-

tors are crossing over into films and

network TV in record numbers. Current

A-list Hollywood directors David Fmch-

er. Brett Ratner. and Michael Bay first

made their mark with music videos.

McG helms the Charlie's Angels hit

movie franchise and is one of the co-cre-

ators of Fox TV series Fastlane.

Spike Jonze. Tim Story. Joseph

Kahn. Steve Can-, Paul Hunter, Kevin

Bray, Bilk Woodruff. Marcus Raboy.

Tamra Davis, Antoine Fuqua, Mark
Romanek. Hype Williams. F. Gary Cray,

and Marcus Nispel are among the other

rising film directors who got their start

in music videos. And prolific music

video director Dave Meyers recently

signed a deal with 20th Century Fox

Television to develop and direct TV
pilots. He is in line to direct the feature

films The Owl and Topsiders.

Meyers tells Billboard, "Directing

music videos is definitely a great step

forward ifyou want to make that tran-

sition into movies. A lot of things that

are in movies and TV shows are things

we first see in music videos. Music

video directors are good at improvis-

ing, coming up with creative story-

lines, and working on smaller budgets.

If you persevere, you'll eventually get

your lucky break."

IN BRIEF: The Wallflowers have

aligned themselves with two CBS
dramas. The band recorded a new
theme song, "Empire of My Mind."

for 7Vie Guardian. Meanwhile, the

Wallflowers' song "Everybody out of

the Water" features on the C.S.I.

:

Crime Scene Investigation sound-

track as well as the Wallfowers' new
album, Red Letter Days. The Wall-

flowers will also make a cameo
appearance on C.S.I, (currently the

highest-rated drama on U.S. TV) in

an episode airing in October.

LL Cool J has landed a role in

S.WA.T.. Columbia Pictures' movie

inspired by the 1970s TV series (see

slorv. page Kii. The i apper-turned-

actor will play a member of the spe-

cial-weapons-and-tactics police team.

Samuel L. Jackson. Colin Farrvll and

Michelle Rodriguez are part of the

ensemble cast. IX Cool J will also be

a voice actor for the animation flick

Rugrats Meet the Wild Thomberrys

.

. . OutKast member Dre and Kurupt

have joined the cast of 7Luo Cops, star-

ring Harrison Ford and Josh Hart-

nett. The Revolution/Sony Pictures

film is due in theaters next year. Mas-

ter P is also part of the film's cast . .

.

Ludacris. Lit' Kim and Mystikal are

among the artists who have voice

parts in Columbia Pictures animation

flick Lil Pimp. due in 2003.

NEWSL/A/EEMM
MTV Networks will buy College Television Network (CTN) for $15 million.

The deal is expected to close within two months. New York-based cable/

satellite provider CTN says it reaches more than 8.2 million viewers on

about 750 U.S. college campuses . . . Gaylord Entertainment has partnered

with Sirius Satellite Radio to carry programming from Caylord's country

WSM-AM Nashville, including Grand Ole Opry broadcasts . . . Premiere

Radio Networks ups Martin Raab to executive VP of marketing/chief strat-

egy officer, Lark Hadley to executive VP of operations, and Eileen

Thorgusen to executive VP of affiliate relations. They were senior VPs.

Compiled by Carta Hay and Phyllis Stark.
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OCTOBER 10 - II. 2002 LOS ANGELES
The Hollywood Reporter and Billboard join

forces for a 2-day event examining the role of

music in film and television.

This event provides a dynamic networking

opportunity for executives who create film and

television content to meet and exchange

ideas with suppliers of music for future projects.

The Reporter Billboard

MUSIC CONFERENCE

EXCLUSIVE 11II1LLLU.
Recording artist and
Grammy-winning

soundtrack producer

T-BONE BURNETT
LIVE Q&A SESSION

THE COMPOSER-DIRECTOR RELATIONSHIP:

JULIE TAYMOR, DIRECTOR
ELLIOT GOLDENTHAL, COMPOSER
In this freewheeling dialog, the director and composer will describe

the collaborative process and the special challenges of mating music

to film in the movie "FRIDA.

"

sponsored by ASCAP

ADDITIONAL
SPEAKERS & PANELISTS

Jeff Brabec, The Chrysalis Music Group

Todd Brobec, ASCAP

Ron Broifman, BMG Music Publishing

Glen Brunman, Sony Music

Bob Dowling, The Hollywood Reporter

Randy Gerston, Seehear Music Supervision

Lew Goldstein, The WB

Thomos Golubic, Super Music Vision

Evan M. Greenspan, EMG Inc.

John Houlihan, Soundtrack Music Associates

Patricio Joseph, TVT Soundtiax

Robert Kelley, Warner Bros. Television

John Kirkpatrick, Elekfra Entertainment

Glen Lajeski, Bueno Vista Motion Pictures Group

Pot Lucos, EMI Music Publishing

Ron Mendelsohn, Megatrox Production Music, Inc.

Vibiana Molina, Greenberg Traurig

Jennifer Pyken, Daisy Music

Tom Rowland, Universal Music Enterprises

and more to be announced!

BBBQH

PANEL TOPICS
ANATOMY OF A FILM:

ROBERT KRAFT
PRESIDENT, FOX MUSIC
From music to sound effects, this examination of

"DRUMLINE," the upcoming Fox feature film,

will deconstruct the process from start to finish with

the film's creative team . . . Director: Charles Stone;

Executive Music Producer: Dallas Austin; Lobel A&R: John McHugh, Jive; Composer:

John Powell; VP Music/Production: Mike Knobhxh, Fox Music; VP Music/Creative:

Danielle Diego, Fox Music

ASCAP PRESENTS MUSIC, MONEY, SUCCESS AND THE

MOVIES: THE BASICS OF "MUSIC IN FILM" DEALS

A discussion on money, contracts ond considerations involved in the licensing of pre-existing

songs in films; songs written specifically for a film; ond the underscore.

O SOUNDTRACK, WHERE ART THOU? As the cost of acquiring music rises,

we'll look ot the tough choices foced by soundtrack producers ond music supervisors.

PRIME-TIME TV: THE NEW RADIO An exploration of prime-time TV's increasing

role os on essential platform for showcasing new artists and potential hits.

GETTING IN SYNC This session will exomine how evolving technologies are changing

the music licensing landscape.

A CUT ABOVE: Fmmyoward winning composer Thomas Newman and director

Todd Field discuss the collaborative process of creating music for lost year's Oscar Nominated

film "IN THE BEDROOM." Joining them will be music editor Bill Bernstein.

FOR MORE INFORMATION & TO REGISTER CALL: PHYLLIS DEMO 646.654.4643 OR VISIT

www.billboardevents.com
REGISTRATION RATES: $399 Full Registration • $199 Society of Composers & Lyricist/Guild/Union Rate

HOTEL Renaissance Hollywood Hotel • for room reservations call: 323.856.1200



1

-L

1

imim iiii
A LOOK BEHIND THIS WEEK'S CHART ACTION
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Counter
'BELIEVE' IT: Disturbed'.*, second album,

Believe, storms the No. 1 slot on The Bill-

board 200 with first-week sales of 284,000

units, according to Nielsen SoundScan. It's

the second time in four weeks that a band's

sophomore set invades the top 10, following

Coldplay's bow at No. 5 in the Sept. 14 issue.

Another rocker, New Found Glory, made a

similar splash when its second album start-

ed at No. 4 in the Billboard dated June 29.

In each of those three cases, the band's

new album far exceeded the chart peak
notched by its first. All three acts first hit

stores in 2000. with Disturbed's The Sick-

ness—which has sold 2.6 million to date

—

peaking that

year at No.

29. The fol-

lowing year,

the first Cold-

play peaked at

No. 51. while

New Found
Clory's initial

MCA release

(after three

earlier inde-

pendent albums) peaked at No. 107. Cold-

play's earlier Parachutes has tallied 1.3 mil-

lion to date, while New Found Glory has

scanned 442,000.

Disturbed, which also runs 4-1 on Top Pop

Catalog Albums (up 30%). is obviously the

biggest fish in this school, but all three man-

aged to do what a label hopes a rock band will

accomplish with its first album: cultivate a large

following that will be eager to snap up the next

one. All too often, that mission misses its mark.

Another anticipated sophomore release

reaches the top 10, as Lifehouse begins at

No. 7 with 74.000 units. Like Disturbed, its

2000 outing sold more than 2 million copies.

Keeping those bands company are a sampler

from Ludacris' Disturbing Tha Peace label

(No. 6. 95.000 units) and the latest by

smooth jazzer Kenny C (No. 9, 61,000). The
latter marks the saxophonist's seventh visit

to the big chart's top 10.

ELVIS RE-ENTERSTHE BUILDING: Borrowing a

page from the playbook in which Capitol

enjoyed huge sales with a collection of No. 1

songs by the Beatles, RCA is poised to lead

next issue's Billboard 200 with an anthology

of Elvis Presley chart-toppers (Billboard,

Aug. 24). Based on first-day sales, the label

projects the title will ring at least 400,000 in

its first week, and based on the end-of-week

sales that the Beatles' / rallied during its 2000

opener, it thinks the Presley set even has a

shot to open with a half-million or more.

IndiaArie. whose rookie album bowed last

year at No. 10 and built its way back into the

top 20 earlier this year on the strength of

seven Crammy Award nominations, is also

set for a strong bow. Her second album has

a shot at topping 100.000 in its first week and

is a sure bet to start inside the top 10.

Meanwhile, we welcome back Natalie Cole,

whose Verve debut bows on the big chart at

No. 32—her highest rank on that list since

1996 s Stardust hit No. 20. Her reunion with

label chairman and producer Tommy LiPuma

nets her third No. 1 on Top Jazz Albums, while

the Chieftains' latest RCA Victor outing earns

the act's fourth No. 1 on Top World Music

Albums, entering the big chart at No. 91.

VIVA LA MUSICA: Enrique Iglesias' first

Spanish-language album in four years and

ripples from the Latin Crammy Award's Sept.

18 telecast lend a Latin flavor to this issue's

Billboard 200 and HeaLseekers charts.

Despite a 45% drop in viewership from the

inaugural CBS telecast in 2000 (see Latin

Notas. page 47). the awards show delivered

several sales spikes—including two for show
opener Marc Anthony, who sees his latest

English release skip 123-102 on the big chart

(up 29%) and his latest Spanish title advance

18-12 on Top Latin Albums (up 80% ). Juanes.

who performed on the show with Nelly Fur-

tado. geLs an 89% jolt, good for a bow on The

Billboard 200 and a 14-2 ride on Heatseekers.

Sales more than double for an album of

nominated tracks, which enters the big chart

at No. 181. and for triple winner Alejandro

Sanz. who re-enters Heatseekers at No. 37.

The latter chart also sees Latin Crammy
action for Thalia. Sin Bandera, Celia Cruz,

and Vicente Fernandez at Nos. 27, 40. 42.

and 43. respectively.

Meanwhile. Iglesias'

first album of new
songs en espanol since

his 1998 title Cosasdel

Amor makes chart his-

tory as it enters The
Billboard 200 at No.

12—the highest-ever

rank for an all-Spanish

album (49.000 units).

Anthony's 2001 set

f~DA"OOV Ubre and Lois

uel's 1997 outing Ro-

mances each sold more
in their first weeks, but

neither ranked as high as Iglesias' new
Quizas, his first album for Universal Latino

since leaving Fonovisa. In the interim, his

first label has released two compilations, and

he has released two English-language al-

bums for Interscope. including last year's

Escape, which reached No. 2.

Minded
MOMENTOUS: Kelly Clarkson makes the

record-setting leap to No. 1 on The Billboard

Hot 100 Isee Chart Beat, page 6), as "A

Moment Like This" climbs 52-1. "Moment"

scans 236,000 units, the largest one-week

total since "Heartbreaker" by Mariah Carey

Featuring Jay-Z moved 271,000 pieces in the

Oct. 9. 1999, issue.

After taking a slight dip in airplay last

week. "Moment" rebounds and moves 60-40

on the Hot 100 Airplay chart, with an audi-

ence gain of 12 million (46%) for a total of 37

million listener impressions. That is the

third-lowest total for a No. 1 on the Hot 100

since the chart was revamped to include air-

play-only tracks in December 1998. R. Kelly

and Celine Dion topped the chart in the first

week of the reconfigured Hot 100 with "I'm

Your Angel," which had a total audience of

35.7 million. Not long after, Britney Spears

hit No. 1 with "Baby . . . One More Time" in

the Jan. 30. 1999, issue with an even lower

total of 35 million. "Baby" eventually did

reach 67 million in audience to peak at No.

Son Hot 100 Airplay.

The 86-to-14 ratio of sales points to air-

play points of "Moment" is the highest since

the December 1998 conversion. "Angel" had

an 81-to-19 split in favor of sales in the last

week of its No. 1 run in January 1999. Con-

sidering that No. Is in 2002 have posted an

average ratio of 97-to-3 in favor of airplay,

this turnaround is long overdue. "Moment"
is only the

second No. 1

of 2002 avail-

able for pur-

chase on CD.
following
Nickeiback's

"How You Ke-

rn i n d Me."
which was at

No. 1 during

the first two weeks of January'.

While "Moment" is co-billed on the retail

single with "Before Your Love," with the

methodology unveiled at the start of the 1999

chart year, the Hot 100 and Hot R&B/Hip-Hop

Singles & Tracks charts no longer list two-

song entries. Sales of singles with more than

one current song will be linked to the track

with the most airplay to date. In this case,

"Moment" outpaces "Before" 7,283 detections

to 108. Airplay for "Before" may increase after

Clarkson sang the track on Fox's American
Idol in Vegas special and The Tonight Shim:

MTV also aired a Making the Video episode for

"Before" Sept. 23. followed two days later by

Clarkson's visit to Tlitat Reguest Lice. "Before"

is eligible to chart independently on the Hot

100 if it garners enough radio audience. If so.

both "Moment" and "Before" will be listed

together on the Hot 100 Singles Sales chart.

OFF THE WAGON: Texan Tracy Byrd celebrates

his 10th anniversary on our charts with his sec-

ond No. 1 and the first drinking song to top I lot

Country Singles & Tracks in more than four

years. Byrd's woozy party anthem "Ten Rounds

With Jose Cuervo" recovers from a spin deficit

of 1 13 detections last issue to conquer with an

increase of479

spins. Byrd
first topped
the chart nine

years ago with
" H o I d i n

'

Heaven."

The once-

celebrated
drinking song

has been a

rarity in coun-

try s more conservative modern era. and the

chart that once sported such massive hits deal-

ing with inebriation as Webb Pierce's 12-week

No. 1, "There Stands the Glass." and George

Jones' classic "White Lightning" has only seen

four such chart-toppers in the past decade.

Most recently. Garth Brooks claimed No. 1 sin-

gles with "Two Pina Coladas" in May 1998 and

"Longneck Bottle" in December 1997. The

other two are David Lee Murphy's "Dust on

the Bottle" (1995) and John Anderson's

"Straight Tequila Night" ( 1992).

RHYTHM AND ROCK: H Sync crooner Justin

Timberlake steps out on the right foot with

his solo set. as lead single "Like 1 Love You"

bounds 88-67 on Hot R<SB/Hip-Hop Singles

& Tracks (and 26-17 on the Hot 100). "Like"

skyrockets 55-16 on the Hot R&B/Hip-Hop
Singles Sales chart and earns the Greatest

Gainer/Sales designation. Completing the

picture. "Like I Love You" bows at No. 72 on

the Hot R&B/Hip-Hop Airplay chart with an

80% increase in audience. This single will be

the third showing from Timberlake on the

R&B/Hip-llop chart, following 'N Sync's

"Gone." which peaked at No. 14. and "Girl-

friend" featuring Nelly, which reached No.

23. His album. Justified, hits stores Nov. 5

. . . Nickelback moves into the No. 1 spot on

Mainstream Rock Tracks with "Never Again."

giving lead singer Chad Kroeger his third No.

1 song of 2002. Kroeger's "1 lero" (with Josey

Scott) hit No. 1. as did Nickeiback's "Too

Bad." Kroeger becomes the first artist since

1992 to top the Mainstream chart three

times in one calendar year. Two acts did so

that year, as the Black Crowes had four No.

1 songs, while U2 reached the summit with

three tracks.
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ARTIST

IMPRINT & NUMBER/DISTRIBUTING LABEL

Nielsen
SoundScan

PEAK

POSITION

[1]

tm NUMBER 1/HOT SHOT DEBUT m* ' * "»""«

'

DISTURBED Believe 1
reraise mwuu> mos usa COl

2 1 1 DIXIE CHICKS
MONuMNI.muMllAiaMtr CRG 1HMEO.1IM1

1

o 2 3

S GREATEST GAINER S
AVRIL LAVIGNE A 1

Lei Go 2

o 4 4 13 NELLY A' Nellyville 1

s 3 2 EMINEM A' The Eminem Show 1

o M VARIOUS ARTISTS Ludacns Presents Disturbing Tha Peace Golden Grata
DrilUBBVtG IK* PIWLWF JAM SOUTH 0SJJ0SMDJM6 111» 11 Mi

6

o LIFEHOUSE
DKUIAMMSOcmiNtUtStOn >ltaCDi

Stanley Climblall 7

o 7 NORAH JONES A
suit «on naaurrrtx Enseal |a|

Come Away With Me 6

o NEW KENNY G
arista uia riist/iass

Paradise 9

10 uD TOBY KEITH A Unleailied
cw*MwamirusHvaiB«ans4wrrt«Kiin«i)a'<>ai

l

11 * 5 BRUCE SPRINGSTEEN
C0LUMBUNtae*CKC llt» EC rt M

1

o NEW 1 ENRIQUE IGLESIAS Ouizss
UNIVERSAL LATINO 0M3BITI BSIISB

12

13 8 7 COLOPIAY
CAKITOIMW ITTSK'IKi

A Rash 01 Blood To Tha Head 5

14 11 8 VARIOUS ARTISTS A
SONTUNinRSAi.lMiroMBAariAlfTCIil»EaTI*i

Now 18 2

15 9 10 CLIPSE
STAR1AAA |inS'J*«SUI1I»l||tl

Lord Willie- 4

16 14 » PINK A 1

ARISIAIITIIItlMIIMI

M'ssundsnood 6

17 10 12 JAMES TAYLOR # October Road
:.\ JMb a mma.Nu ':*li.i| il

4

18 13 13 LINKIN PARK A [Reanimationl
warmr anos map < * r

2

1* 16 15 JOHN MAYER A
A.AAIII IWR A!-,-. - > . a |M|

Room For Squares 15

20 17 17 ASHANT1 A'
" >"! ' '-' ' .

'-' -

Asharrti 1

21 12 9 EVE
»L'I H'DLIEIiHT '.-tH- J _

i
E '

.' H S«
Eveolution 6

JOHN MAYER
*w«f,toi umbla Matrcas Til a tfl COl

Inside Wants Out IEPI 22

23 18 21 UL' FLIP
51. AISLE I'.M-i ECi.LMBIASljl- CBS i ! » 1 0. '1 »

Undaground Legend 12

24 19 20 TRICK DADDY • Thug Holiday 6

25 20 16 DAVE MATTHEWS BAND A

'

Bested Stuff 1

26 21 JOSH GROBAN A
IUHEMill AUSAWAAMR BROS >IIHC0<IM|

Josh Groban 8

27 26

F
THE VINES Highly Evolved
nevKROOMsvrwmn in acci

11

2> 22 19 RED HOT CHILI PEPPERS A
—Kara leal njurniMcoi

By The Way 2

© 31 31 SOUNDTRACK
ERiCHHviiiaiQCOi

Barbershop 29

30 23 27 SHERYL CROW A C'mon. Cmon
ASM A i <. . '- - 111Mai

2

31 30 - SYSTEM OF A DOWN A'
(.Minn a>, i iwh '.'..I . «M.m Toxicity 1

© -
NATALIE COLE
VI KVE MWTlAVG 1 1 1Ku an

Ash A Woman Who Knows 32

33 28 29 KENNY CHESNEY A No Shoes. No Shin, No Problems 1

© 34 43 CREED A* Weathered
mind u» 'xiuieviiBi

1

35 24 23 SOUNDTRACK •
imtVfRSM ltAateilMM.illv.T0

XXX 9

36 27 28 SCARFACE
on jam south aaar vjjmg 111an ai

Tha Fin 4

© 41 34 SHAKIRA A Laundry Service 3

38 33 36 NAPPY ROOTS •
ATLANTIC UW* AC. II 1 H"T ai

Watermelon, Chicken & Gritz 24

39 25 2F TRINA
Sl» a SUDbATLANllCOlir AG n Hi

Diamond Princess 14

40 .36 40 21 VANESSA CARLTON •
AAMmXtMNTSRSCnRI maco

Bs Not Nobody 5

41 42 45 41 NO DOUBT A
IHTtllsCLlelWl-H-.tJan m

Rock Steady ?

42 45 51 56 PUDDLE OF MUDD A Come Clean 9

43 39 39 91 SOUNDTRACK A 0 Brother, where An Thou' 1

44 37 30 5 BEENIE MAN
shocking wjEivR him- virgin in anai

Tropical Storm 18

45 49 52 33 JACK JOHNSON •
ri>jaiiiA«viirwaaxv>wiii>coilirl

Brushfire Fairytales 34

46 15 57 36 ALAN JACKSON A Drive
ajktu nashvil le hbjm c 1 1 jm ai

1

o 54 60 CAM RON Come Homo With Me 2

ROC A FELLA.OEF JAM MtTM* VJJM0 111 » IB Mi

48 51 50 58 MICHELLE BRANCH A
MAltRICAlTMliYlARMRBRrJS 1 1 M CO

The Spirts Room 28

49 43 37 s ANG1E MARTINEZ Animal House 1

§
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ARTIST
IMPRINT 6 NUMBER/DISTRIBUTING LABEL

TRla
PEAK

50 48 4? QUEENS OF THE STONE AGE
ifiTERscDet itoirs 1 1* a CO;

Songs For The Deaf 17

© 70 79 OUR LADY PEACE Gravity
COrlMRIA ffiOVCRG *a Eau av

9

52 46 33 P.O.D. A' Satellite 6

53 58 66 ENRIQUE IGLESIAS A Escape 2

H 4 2 41 AEROSMITH A
. Jt'.iMt- sav.w " aiavi*

0. Yeah! UHlmate Aarasmith Hits 4

55 57 42 TRUSTCOMPANY
BaaaaaaaaftBrtaaKDH nia cor

The Lonely Position 01 Neutral 1

1

50 59 71 MARTINA MCBRIDE A Greetest Hits s

57 40 18 AARON CARTER
jive iinaCTiusA mail ao

Another Earthquake 18

58 53 CELINE DION A

'

A New Day Has Cam 1

59 ~s7 49 KORN A Untouchables
eavasBu iiMR-rnc 111 a to uai

2

60 60 ~a KIDZ BOP KIDS
rwoe a it aas n l avu ta

IOdiBop2 37

Mw 1 VARIOUS ARTISTS Disneym
waai oisnet ramsura cm

inia: Superstar Artists Sing Disney . Their Way! 61

62 50 35 LEE ANN WOMACK
mca lusrrvaii iitaiman*

Something Worth Leaving Behind 16

63 52 32 EVA CASSIDY Imagine
aim strcet uAnsuiacoi

32

64 53 MARIO • Mario 9

65 61 46 1 NICKEL CREEK
g SUGARHAuaillliaCO)

This Side 18

66 67 70 1 BIG TYMERS A
1 CASHMCalT^INIVlRSAlMMIf-iiAMJJ'llMCOl

Hood Rich 1

G> 74 88 54 NICKELBACK A'
R0AORUNNER ElMn iOJMO 111 ail ai

Silver Side Up 2

72 48 DANIEL BEDINGFIELD
ISIAM0 tail llaOJMSIllM C01

Gotta Get Thru This :'

© 76

:;

STONE SOUR Stone Sour
ROAOWTlNEailMJVlDJMG in a COl

46

70 65 STYLES
ToviRrotRsMoxTravriRscoeE uia nn

A Gangster And A Gentleman 6

71 66 64 DIAMOND RIO Completely
ARISTA K1ASUVHU UMMG III aVIlBB

23

72 63 38 AMERIE AIM Have
RISICOLUMR L.W...M,. IJ HI0CTH

9

© 83 89 MUSIQ •
aststjuta.''.1* *.-a la

Juslisan Must Listen! 1

© 86 90 PLAY
MUSICiaORLO'CTXUMeiABROTCRG lla ' INI

Play IEPI 74

75 73 VARIOUS ARTISTS A P. Oiddy & Bad Boy Records Present We Invented The Remix 1

76 38 z FRED HAMMOND Speak Those Things: POL Chapter 3 38

77 69 69 LUDACR1S A !

| DISTURSaiS TWA RIACEOtl JAM S0U1H MMM'IDJMC- IISHM
Word 01 Moul 3

78 78 75 LINKIN PARK A*
WARNER BROS IW.II1M 11 VR

[Hybrid Theory] 2

79 64 76 CHICAGO • The Very Best Of Chicsgo: Only The Beginning 38

80 75 77 MANA
.VABStH LATINAMM ' T SA 1 1 It

Revolucion Da Amor 22

81 81 65 JIMMY EAT WORLD A
unAMenats aisM^NTrarscrjpim at cot

Jimmy tat World 31

82 8/ 54 NEW FOUND GLORY • Sticks and Stones 4

S3 21 61 6 KEITH SWEAT
EiiKTrutTieiiSEfiiiiaritai

Rebirth 14

84 32 ANI DlFRANCO
a wghtidus UK ttiinacoi

So Much Shouting/So Much Laughter 32

[
HIW 1 THEORY OF A DEADMAN

MAltOAnRLRWeRAtlAtlVJjMGIliaCOl

Theory Of A Deadman 85

86 29 a REBECCA LVNN HOWARD
UCA NASHVILLE 1 Tone itt a nai

Forgive 29

101 106 KID ROCK A Cocky 7
AVAUlll.- I EOTtr Ai . 1 1 .1 - .1

88 80 74 SOUNDTRACK • A Walk To Reaavmaer 34

89 84 68 VARIOUS ARTISTS A Totally Hits 20O2
WARNER MUSIC GROW SMC IHllWAaMR STRATEGIC MARIETTA* 01 ail ai

2

90 77 59 SLUM VILLAGE Tunny (Past. Present And Future) .

© THE CHIEFTAINS D
RCA VKTOR AMILUCA 1 1 1»!!H

wn The Old Plank Road/The Nashville Sessions 91

92 79 6/' MONTGOMERY GENTRY
COLUMBIA iNASWIUil BAaiSOV) INASHVILUi ll 1 M ECvIT ai

My Town 26

93 68 81 MICHAEL W. SMITH A Worship 20

94 82 83 THE WHITE STRIPES
1MW0 MAN itih'yima coital

White Blood Cells 61

95 91 86 KHIA FEATURING DSD •
oanoo«Niiii»A«iiMtsiiiacoim

Thug Misses 33

96 88 ".: 10 MARY MARY Incredible 20

© 1 K SOUNDTRACK
| RutHAVisiAiaiitiiaAiTDivinniacO)

Lizzie McGuire 97

98 35
|

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS tit rreidoai lino Lirr Flora Carrag.t Hall

| STMBMBHOOSEllllllliaiTlai

>5

99 92 93 VARIOUS ARTISTS
| RAiORaiitaraauiJBCra

Manila Jams 22

100 85 72 AIMEE MANN Lost In Space 35
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Hi 2WKS

AGO

|

ARTIST
IMPRINT & NUMBEPJUISTRIBUT1NG LABEL

TWO
PEAK

POSITION

trP 6 VARIOUS ARTISTS Snoop Dogg Presents Doggy Style Allslars, Welcome To Tha House. Vol 1 19 1

117 11 MARC ANTHONY • Mended
cnn*iiwwiii*nau»

3 1

3 101 44 HOOBASTANK • Hoobaslank
ISU<1»01<1« - |H|

25 1

10.1 Bj 92 30 KYLIE MINOGUE • Few 3 1

105
gjj

" 7 BILL 1 GLORIA GAITHER AND THEIR HOMECOMING FSIENOS
SWIM MOUSt AMU 1 1 1 Mill HI

Ged Bleu Aewnca Ure fracn CtmeD«e Hadl 44 1

106 Bj 95 7 PROJECT PAT
•nmfliti Mitio&iouacoiuMai* retracae itm to coi

Layin Oa Smack Down 12 1

© NI 1 OK GO
AK

,
.1 i - |tl)

Ok Go 107 1

(IDQ M M TIM MCGRAW A Greatest Hits 4 1

to? n B< at THE HIVES
lAtUAXSWI mdj-IMFWHM; 17 M CHI |M|

Veni Villi Vicious 63 1

Q 98 7 ; 12 VARIOUS ARTISTS
MUMR MCJDfFMUBUarWJMO 111 Ml* «g

Irv Gorti Presents The Inc 3 1

3' M SOUNDTRACK •
AJUTC.-;*rv».-Miib»'fl

Disney's Lilo & Stitch 11 I

Q 89 v> JIMMY FALLON The Bathroom Wall 17 1

H ' 84 LIL WAYNE • 500 Degreer 6 1

i : i • VARIOUS ARTISTS A

'

Now 9 1 1

3' 85 COUNTING CROWS
i'.f»fS«U%lNlFHSCOPf » en

Hard Candy 5 1

Ql07 KM 7 OJ SAMMY HeavenMM nan i le» cot

67 I

CO i OS 16 DIRTY VEGAS •
OCOfMI JMKAftTOl 1 1 1* CO 1

Dirty Vegas 7 1

H 99 98 » BOYZ II MEN
akisia iahi [tiameji

Fall Circle 10 1

Hioo 73 28 N*E-R*D"
MIlllUl'IIOHCSI

In Sn.11r.l1 01 1

120 ra; 118 14 VARIOUS ARTISTS Reggae Gold 2002 112 1

114 13 N O R E.

t«* MMnwricjMnmietiiii
God's Favorite -Tl

2 VARIOUS ARTISTS
wmii usur* mat) mai coi

Radio Disney Jams: Vol. 5 122

i^i PACESETTER SVJ

B 36 ROD STEWART • The Very Best Of Rod Stewart 40 I

124 4 DEVIN
jr-macr aaxoaw *uji resunwciios 1 1 * n *<

Just Trying Ta Live 61 1

in
jj E 41 INCUBUS A Morning View

iHnearn* i*c 1 1 1 t l. > i

«

2 1

126 jjrj |3£
n THE BEATLES A 1

*mi rorsiAPiir.. until mi

1 1

NEW 1 JUANES
SU»WStl«M»W««I*(l»liS.; ilMCT INI

Un Ola Normal

®BP 71 INDIA.ARIE A
MlMNeurirANnsii]»itMi

Acoustic Soul 10 1

in 96 ENYA A
OMUOHNMNERBWS IIIWtMl

A Day Without Rain 2 1

130 31 KIRK FRANKLIN •
fioieo ccntmc nenAOHOA 1 11 wis

Tin Milt* 01 Kirk Franklin 4 1

131 ^jjtj 10 DARRYL WORLEY 1 Miss My Friend 21 1

132
JJJJ

46 BRITNEY SPEARS A ' Brllnev
jm ii'n.:CM«A >:m u mi

1 1

©J '.'
65 ALICIA KEYS A Songs In A Minor 1

134 EjO 4 BBMAK
mmRJDJ 's"^ trt :::

Into Your Head 25 1

135 Bj Q ir,4 KENNY CHESNEY A
«iiAinrfc«Gii7«iim

Greatest Hits 13|

5 SEETHER Disclaimer
i*«our- dmbumcw

92 1

<Hj new 1 AL JARRE AU
is* -*r >. .. .. w i «

All 1 Got 137 1

138 jRjJJ 62 AALIYAH A
MACKeeouMD lew luaeitw

Aaliyah 1 1

139 BiE SO THE STROKES •
» am . -in w :.:

Is This It 33 1

140 E; 14 PAPA ROACH •
c*tAMffow«emwrouun 1 1 1 et 1 1

«

Lovehatetragedy 2 1

141

J jjj

28 B2K •
mcetNOniniaitK

B2K 2 1

ffT> jE 72 COLDPLAY A
NfTTMMim*otmi7uiink.iree|itl

Parachutes 51 1

3 '

"

'

120 7 TRIN I-TEE 5:7
n nm iwerrnMen in in en

The Kiss 85

14.1 12? 41 MERCYME •
IMCVlO«JIHJlWAfl.MSr.Br.' 1gHlC£.[N)

Almost There 67 1

3
'

1 16 16 SOUNDTRACK Queen 01 The Damned 28 1

Ql24 NH 21 SOUNDTRACK A
rAUMUAJMRCGIJUIIfA euiuiDJMGCtK [tZJBEO/llje

Spider-Man 4 1

©
jj

5 BLINDSIDE
ILUTU tJNB>fK 1 1 1 ft C0»

Silence

Ml32 148 56 TOBY KEITH A
HIIIAUtVOIIIi 1.AS.1VI11! IHI.T '.'H.:!.. Hi'!*)

Pull My Chain 9 1

HlJj 123 16 DONELL JONES
usrrtKicMAjjus uwamiu 1 11 ttvn ee

Life Goes On

^9 130 103 4 KISS The Very Best Of Kiss 52 1

ARTIST
IMPRINT & NUMBER/DISTRIBUTING LABEL

AARON TIPPIN
tree sinsi twrATAnrxtrwooo «um» s»

SOUNDTRACK A

CONJUNTO PRIMAVERA

BRANDY A
rairurrcASeariiMioswaaB

JIM BRICKMAN
WlMIIMl Imi/IKAIIIMCOI

AVANT •
MiAcicjOHtcOTitjiia ia Aiiijjaiisn

SOUNDTRACK •
yipiitniayttaa

SOUNDTRACK A
iiiiAscDn imr ijwim

TRUTH HURTS
AHtNUATH ATffll'MTteSCOef HI » ' IK

JA RULE A
A*jaorn "At or 1 jam tew*suu(iii h

TIM MCGRAW A

VARIOUS ARTISTS
(Au30twAusrAAijAiiiiioitinraistmciiiar«i('Hi

THE FLAMING LIPS
vrMMteesui AVHi-imiCDi

GEORGE STRAIT •

DEF LEPPARD

GOO GOO DOLLS •
rvAii7it«MOS ABeriiiracoi

WYCLEF JEAN
cmuueiAiAwrcMuiMtaiioi

ANITA BAKER

JANE MONHEIT
N COOtO IZH'VkAjnXCCt ill W

I

BLAKE SHELTON •

STAIND A'
•L.= 5lfll"IJ.fJV«4,^Tij :*'!>.

BARRY MANILOW A

DOUG MARTSCH

30 SECONDS TO MARS

MARY J. BLIGE A

VARIOUS ARTISTS
oivntcixuueui ihjwcm ota eq cd>

VARIOUS ARTISTS

BRAD PAISLEY A
MM »a»stiv-.LiMMI 1 1 1mvm
JOE NICHOLS
ittAKtM bOUI*K I rtOK 111 fJaVIIWIafll

DIANA KRALL A
VUXVI '4»«,Vj : » 1 1 n

GILBERTO SANTA ROSA
slv .

--. mi -. " 1 . ' * IN]

Stars & Stripes

Perdoname Mi Amor

Love Songs & Lullabies

Ecstasy

Turn On The Bnghl Lights

The Fallout

Truthfully Speaking

Set This Circus Down

Yoshimi Battles The Pink Robots

The Road Less Traveled

All The Time In The World

Masquerade

The Best Of Anita Baker

Break The Cycle

Ultimate Manilow

30 Seconds To Mars

No More Drama 12002}

2002 Latin Grammy Nominees

Man With A Memory

The Look Of Love

HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR Family Affair II Live Al Radio City Misjc Hall

why «i*7omi* 1 1 1 mmmtn
CRAIG DAVID A
WpnAVATLA*TiC MMI' AG 1 1 HVl T Ml

ORIGINAL BROADWAY CAST RECORDING •

AMY GRANT
AAA* eTOIAWlKStOFl

Legacy.-Hymns & Faith

BOX CAR RACER
MCA .IM Ml* CM

Bon Car Racer

DUNCAN SHEIK
MUMrticam« 1 11a an

Daylight

WEEZER •
GiFTf* «mr**HBscoin ma coi

ALISON KRAUSS + UNION STATION •
«wow*.iaM0jw^

JENNIFER LOPEZ A J To Tha L O! The Remixes

311 •
yXCAW aiM<MWa*A HI »ll«j

TRAVIS TRITT A
CUUMtUlr>lA»fVilii>l}m

Down The Road I Go

DASHBOARD CONFESSIONAL
VMIUWT »*IUMC0Ha|

The Places You Have Come To Fear The Most

ELVIS PRESLEY

POINT OF GRACE
k>MUA.lACi im Elvis: The Very Best 01 Love

VARIOUS ARTISTS A Songs 4 Worship — Shout To The Lord

• Albumt *p»tft th* a'trKatt talft ntn fiis tntk • Rncnii)i>a iidutiry A«n Ot Arinjnci |R1AAt ctrtrfidMn lo< mi ihipm«»ni SCO000 ali^m tjniii |CoWI A flIAA CfHTihcMion lor nM _

!V11ijWeiTIJ^eTt*l»iiSumi multi-piJitir.um l*>v*l Fttt baiatd leli and dOL,3le dlC-uir, Aitti a tuirnny tune ot !00 r-- il-l-i tit .- j. c :te RlAA rfiL-n,[iiiei ihiununli -j V lt, e lu-.tter u' tliti i-m u' '.Jjei 1IAA Lain' jAjtili

•uadlO.
'

iPlMinural HllJ.carWicition loi nwt tl*0tMM & n mtHm uM (DaaS^noiidl Numtra" tolliwwno Piawium o' [Kamood
_ CeiVrCJtw fw r* thrprrHT* o* IM.0O0 unrtaiOftil _ C«>nH«;atn}n ot 200,000 jmct I Pianno)

1

Ctxtit c ^.rjn u' aoo.lMO
tap* p*««». and CD pixm ft* BUG and W£A latwla are «uoa*.tnil Mi T»pc pr»:e, ruTkut [Q. .id ill omei CO putM. ara aijuiva^nl pncia. *pn>cti art ptopttti from •vttoJatala jxten G'Mlat; Gaum *>>vm etiail'. latijtW un* tncdaw Pactaetltt irtdxaiet Ot^tst

petcaiKaga girwrtti Haa(i«**tr Irnjuci itiowi althjnt* f»ivov«d f-otn Meiiieeter, .vs-ei (Hj -iC :.iii-i, 3.1

1

- jirawr. Hejtiecka' ul'v : M02. VNU Buta-iaw Ma*« Inc , and (WtUHi SoundScart IrK Wf^rtU twrviaJ.

it. Pt»l,ncj Aii.M. indtcatai IP » available Moil Upe and CO pi
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OCTOBER 5

2002 Billboard TOP BLUES ALBUMS

.

!

Solo* dele compilod Bv • •
J\ Nielsen

SCK

ARTIST IMF-HINT ft NUMWRXXSTRieUTlNO LABEL

ndScan
Title

1 Week At \umber 1

SHEMEKIA COPELAND Talking To Strangers

JOE BONAMASSA So It's Like Thai

2 JOHN MAYALL AND THE BLUE5BREAKERS Stones

4 ETTA JAMES & THE ROOTS BAND Bumin' Down The House

DELBERT MCCLINTON Nothing Personal

5 ETTA JAMES Love Songs

6 BERNARD ALLISON Storms Of LHe

13 MARCIA BALL Presumed Innocent

7 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE live At Montreal IW&198S

JOHN LEE HOOKER & MUDDY WATERS Winning Combinations

VARIOUS ARTISTS Get The Blues'

ii RICK HOLMSTROM Hydraulic Groove

COCO MONTOYA Can t Look Back

L
ALVIN YOUNGBLOOD HART Down In The Alley

THE FABULOUS THUNDERBIRDS Extended Versions

Billboard TOP REGGAE ALBUMS

I

Sales data compiled bv • •
4s* Nielsen

SoundScan
ARTIST 'MPWNT ft NUMBEftVSTRIbUTING LABEL Title

-
5 vVealiltNunber 1

BEENIE MAN Tropical Storm

VARIOUS ARTISTS Reggae Gold 2002

KYAPI Me U Want

3 VARIOUS ARTISTS Reggae Pulse: The Heartbeat 01 Jamaica

5 UB40 The Very Best 01 UB40

BOB MARLEY AND THE WAILERS legend {Deluxe Edition!

SHAGGY Mr Lover Lover IThe Best 01 Shaggy Pan 1

1

11 VARIOUS ARTISTS Diwali: Greensleeves Rhythm Album •27

9 9 DAMIAN JR. GONG MARLEY Halfway Tree

10 RAYVON My Bad
nsswmisriHCAm

11 12 VARIOUS ARTISTS Dancehall 101 Vol 3

<B 14 VARIOUS ARTISTS Biggest Dancehall: Vol. 1

13 10 VARIOUS ARTISTS Reggae Platynum 2002 Volume 4

CD VARIOUS ARTISTS Soca Gold 2002

LUCKY DUBE Soul Taker

OCTOBER S
2002 Billboard TOP WORLD ALBUMS -

g
i

s

Sales dala compiled bv

«y» Nielsen
SoundScan

ARTIST IMPRINT ft NUMBEfWXSIRieUTING LABEL Title

1 Week At Ni.mtin 1

THE CHIEFTAINS Down The Old Plank Road/The Nashville Sessions

ISRAEL KAMAKAWIWO'OLE Alone In Ir World
seem switk miwmjliii »rm :nw»*M

MANUCHAO Live Album

JOHN MCOERMOTT/ANTHONY KEARNS/RONAN TYNAN Th. Very Best 01 Till task Tesers

s BAHA MEN Move II like This

? SOUNDTRACK Amelie

3 PILAR MONTENEGRO Desahogo
uwiimitsouoim

t VARIOUS ARTISTS Asian Groove

7 SOUNDTRACK My Big Fat Greek Wedding
catuftejia maxK

m
SAUF KElTA Mofluu

8 DEEP FOREST Music Oetected
ntoitii Lji

11 THE CHIEFTAINS The Wide World Over A 40 Year Celebration

10 VARIOUS ARTISTS Asian Massive

J ELIADES OCHOA Entry Como Nunca

• SOUNDTRACK Black Hawk Down

Oi TOBEK ',

2002 Billboard TOP CONTEMPORARY CHRISTIAN ALBUMS
Sale* data compiled by

Nielsen
SoundScan

ARTIST IMPRINT ft P.UMBE« TJrtTRiBUTING LAML

NUMBER 1/HOTSHOT DEBUT
Stanley Climblall

FRED HAMMOND h-m-irMC,:^'

MICHAEL W. SMITH a -..ufMUMtr, :ns-

MARY MARY ••• - v. -,h
_

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS

KIRK FRANKLIN • _ . -.j

TRIN-I-TEE 5:7 iM>TOrw:r.[.i

MERCYME • m,i ihi

Sale 1 1 ile

Speak Those Things POL Chaptor 3

Worship

Incredible

1 1
1
Frf-edom Ring Live From Catneo.it Hall

God Bless America Live From Carnejie Hall

The Rebirth 01 Kirk Franklin

Tin Pit

Almost There

VARIOUS ARTISTS
S GREATEST GAINER

LIIWHlUWir Blessed

23 Finn
24 Elm
25 ma
26 film
27 PTiia
28 bJfcU

33 KJPl
34 f-ilfcjj

35 1MI
3ts F1R1
37 r-«F'l
33 FUF7J
39 kvJKJ
40 nm

JUMPS srmomiuommi
HEZEKI AH WALKER S THE LOVE FELLOWSHIP CRUSADE CHOIR ~.

||

AMY GRANT
POINT OF GRACE ivnac.—

VARIOUS ARTISTS a

All The Time In The World

Family Afla.i II Lv. At Kadio C.r, Music Mall

Legacy Hymns & Faith

Girls 01 Glace

maammnaauirr
YOIANDA ADAMS e

TUMP DAY . . ..mwctK,
B6EONORMAN immj hv phi. imi

KAREN CLARKSHEARD

Senas 4 Worship Shoul lo Inn Lord

Believe

Come Together

Myself When I Am Real

GAITHER VOCAL BAND mm mil w; ooaeain

JOHNJTESH i.-ii

12 STONES
PILLAR rucaaaoci

A Deeper Failh

1? Stones

CHRIS TOMLIN
REBECCA ST. JAMES
NEWSBOYS
STEVEN CURTIS CHAPMAN
VARIOUS ARTISTS
WOMEN OF FAITH

WOMEN OF FAITH yisnrvti

VARIOUS ARTISTS ««.»
VARIOUS ARTISTS ft iMimenn

SARA GROVES ;',!.«:.
MICHELLE WILLIAMS
TOBYMAC lomno

* VARIOUS ARTISTS

NICOLE C. MULLEN 1H
\ DORINDA CLARK-COLE
" ZOEGIRL

BV 2e; OUMttAst Worship God

• i. i:iitH»LAIil Declaration

Let s Roll Together In Unity. Faith And Hope

Joy. Grace, love & Peace

wejiaauealwftttrzvtofte

Sensational lite

Passion Our love Is Loud

'i. i>V- IMI Donnda Clark Cole

Billboard TOP GOSPEL ALBUMS

.

\ 7WKS

AGO

Sales dara compiled by a£^

ARTIST IMPWINT S NUM6£R/OtSTSIBUTING LABEL

Nielsen
SoundScan

•Mb

FRED HAMMOND
. .

-

Speak Those Ihinqs POL Chapter 3

1 MARY MARY Incredible

KIRK FRANKLIN • .-.in*. TheReb.rthOfKirk Franklin

> TRIN-I-TEE 5:7 iiitiauiai Tin- Kiss

HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR (H| Famtly Affair II Live Ai Radio City Music H-atlW YOIANDA ADAMS • iiKtutaeHK Believe

KAREN CLARK SHEARD ni.Tuiriinrt 2nd Chance

B * THE BLIND BOYS OF ALABAMA mju m*c itnw n INI Higher Ground

19 JUANITA BYNUM . i^rniuins*. an Behind The Veil Morning Glory 2
'

10 MICHELLE WILLIAMS Heart To Yours

:.

; CRTATPsvaiNei! ?

JOE PACE Shake The Foundation

ii V VARIOUS ARTISTS • FMICHrrlSTI*VVrC«.VIBIIlt3l«70MaA WOW Gospul 2002

14 12 SMOKIE NORFUL smi goshi Tan |N| 1 Need You Now
V 8 DORINDA CLARK-COLE bos>»o aw** man*** |H] Oorinda Clark-Cole

:

;
'

23 DOTTIE PEOPLES ••• Churchin With Oottie

IV 14 MARVIN SAPP .!i>m<>isi»w|ia 1 Believe

25 18 DOUG & MELVIN WILLIAMS Duets

1H 13 DONALD LAWRENCE & THE TRI-CITY SINGERS i« Go Got Your Life Back

15 20 SHEKINAH GLORY MINISTRY emsocmib' [n| Praise Is What 1 Do

24 21 NORMAN HUTCHINS .v (h| Nobody But You

35 40 LUTHER BARNES ixuwu«.TLi8m Come Fly Wrlti Me
25 22 TONEX wmmmrtfumt pa; 02

17 15 TWINKIE CLARK <! Wif^ffiefII Tvvinkie Clark & friends .. Live In Charlotte

16 17 DEITRICK HADDON iiuuinwii iJtiHwii Lost And Found

3< 30 PASTOR KEITH SMITH Old Time Churchin' Let's Have Church

?! 16

35

THE CANTON SPIRITUALS .n ml

J DR. CHARLES G. HAYES » THE COSMOPOLITAN WARRIORS •i

Walking By Faith

Rise & Sing Forever

29 2 7 —

—

CECE WINANS CeCe Winans

28 BISHOP T.D. JAKES Woman Thou Art Lc used Worship 2C02 — Run To The Water The River Within

36 35 THE EMMANUELS Meet The Emmanuels

34 34 VARIOUS AJITISTS s(wm«h»»ti Gospel's Top 20 Songs 01 The Century

29 THE WINANS amuojni nmnHivj The Very Best Of

: 26 KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES i |h| Send A Revival

J! 31 MISSISSIPPI MASS CHOIR Amaiing Love

38 THE RANCE ALLEN GROUP r. r All The Way
EASTERN MICHIGAN GOSPEL CHOIR Get To The Concept

THE BLIND BOYS OF ALABAMA [h] Spirit Of The Century

37 32 COMMISSIONED nmnmnim* The Commissioned Reunion live"

3? YOIANDA ADAMS e
* The Experience

VARIOUS ARTISTS * WOW Gospel 2001

• Albums tvnh iritMi»tl sains gams ihiv weak • RecoroVig Industry Amu Or •Vngftca IRIAA) certrficsiion (or ivat shipment oiW OOD alburn units IGoW) A RIAA certilicafan lor net sfcpmeni ot 1 irviibon units IPIatmum) • RIAA certiiicanon lix net sfiipmenl or ID million units ID'amurxj) Numeral following Platinum or Diamond

symbol indicates album's multi plahnum level For boned sets, and iMuWe attums with a running time of 100 minutei w mote, tfie RIAA muHiptes shipments by tfie number ot discs er-dVor tapes RIAA Latin awards Cen i [•cation lor ne!ih-pm«ni ot 100,000 units lOtoi .', Cemtication of 200000 units IPtetmo) .'.'tertificaWinof W.OOO
uutslMulu-Plalinol 'Asleritb, indicates LP is available Greitast Gainer shawl chart's Utg est unii increase Heatsecter Impact shows albums removed horn Heatseeken this week [H] mftcates past oi present Miatwekei title T. 3002 VNU Business Med -a, Inc. and Nielsen SoundScan, Inc. AingMs reserved
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- Billboard HEATSEEKERS
|

S
<

ARTIST

Solas data compiled bv
Nielsen
SaundSeaii Title

i i
i

ARTIST Title
:

IMPRINT & NUMBER/DISTRIBUTING LABEL
'.

3 IMPRINT & NUMBER/DISTRIBUTING LABEL-
S NUMBER 1 /HOT SHOT DEBUT 1 Wui* At Numbei 1 : S BABY D Ul' Chopper Toy

OK GO Ok Go 2'
1 3 THE BLIND BOYS OF ALABAMA

**A I
I,').'. '.V.

Higher Ground

S GREATEST GAINER S 44 THALIA
IW LATIN Wl HI W 1 M

Thalia

14 14 JUANES Un Dia Normal 33 19 FINCH
Win tmunoniiMCA IIIMCDI

What It It To Burn

'
: CONJUNTO PRIMAVERA Perdoname Mi Amor 25 1 1 NO SECRETS

iM 4-tm .'.'Ml'fl •: X
No Secrets

10 15 INTERPOL
MAIAOOAMt* ntlCOi

Turn On Tht Bright Lights 22 BREAKING BENJAMIN
houiwooo itzui ma cdi

Saturate

JANE MONHEIT In The Sun LADYTRON Light & M.igic

DOUG MARTSCH Now You Know I :

:- 9 SLEATER-KINNEY One Beat

3 30 SECONDS TO MARS 30 Seconds To Mars 2 40 DANIEL RODRIGUEZ The Spirit Of America

n 6 JOE NICHOLS Man With A Memory 34 77 CHAYANNE Grandes Exitos

1 7 GILBERTO SANTA ROSA Viceversa 26 26 PILLAR Fireproof

5 HEZEKIAH WALKER S THE LOVE FELLOWSHIP CRUSADE CHOIR Family Affair II: Lrve At Radio City Musk Hill CHRIS TOMLIN (Not To Us)

2 DASHBOARD CONFESSIONAL Tht Places You Have Come To Fear The Most
r—

ALEJANDRO SANZ MTV Unplugged

|
8 THE HAPPY BOYS Trance Party (Volume Two) 36 23 BANDA EL RECODO No Me Se Rajar

22 12 THE USED
MM mrfflnntn h m * 1

Th-_- Used 39 28 21 MURDERDOLLS Beyond The Valley Of The Murderdolls

27 19 JENNIFER PENA Libre SIN BANDERA
3rA> ciSCOSUM illHfOCOi

Sin Bandera

23 18 SUGARCULT
UUHnHMIUiniM lUAUDl

Start Static 37 30 BRIGHT EYES Lifted or
SJUUI CNIIM' i(«CT)i

The Story Is In The Soil, Keep Your Ear To The Ground

16 1 BEBO NORMAN Myself When 1 Am Real CEUA CRUZ
SOW ;cjsi4in loetQitw

La Negra Tiene Tumbao

<D SHADOWS FALL
aNTVWTWDUIta II1KCD'

The Art Of Balance VICENTE FERNANDEZ Historia De Un Idolo Vol. 2

18 5 : AUDIOVENT Dirty Sexy Knights In Paris WOMEN OF FAITH Joy, Grace, Love & Peace

2t 17 GOOD CHARLOTTE
QAfUGMT eavstnc '.«liait»

Good Ch.irlotte .17 91 LOS ACOSTA Historia Musical: 30 Pegaditas

G) MR. LIF 1 Phantom 29 SUPREME BEINGS OF LEISURE Divine Operating System

9 BOY SETS FIRE
WnOvrw il»..:i

Live For Tod..y (EP] 35 CAMOFLAUGE Keepin It Real

3 DROPKICK MURPHYS Live On St. Patrick"* Day From Boston, MA At The Avalon Ballroom 50 39 THURSDAY Full Collapse

LIBERACION Historia Musical SOMETHING CORPORATE
:iHr.F 'Hi.i M/MI «:« .il-n :.[.

Leaving Through The Window

17 16 12 STONES 12 Stones LAS KETCHUP Hijas Del Tomate

OCTOBER 5
2002 Billboard TOP INDEPENDENT ALBUMS

Sales data compded by JsJ Nje |sen
artist SoundScan
IMPRINT a NUMBER/DISTRIBUTING LABEL

ARTIST
IMPRINT & NUMBER/DISTRIBUTING LABEL

NUMBER 1 2 Weeks At Number I

Imagine

SLEATER-KINNEY

MACK 10 PRESENTS DA HOOD Mack 10 Presents Da Hood

NICKEL CREEK

ANI DIFRANCO

ISRAEL KAMAKAWIWO OLE Alone In Iz World

So Much Shouting/So Much Laughter

KHIA FEATURING DSD o
WfHWrsMilu.il nma |n|

AIMEE MANN

BANDA EL RECODO
wmmsAiira »')« ml
KRS-ONE

No Me Se Rajar

The Mix Tape

BRIGHT EYES Lifted or The Story Is In The Soil, Keep Your Ear To The Ground

VARIOUS ARTISTS Reggae Gold 2002

GREATEST GAINE

SUPREME BEINGS OF LEISURE
r-tivra- u»CT.|m

CAMOFLAUGE

Divine Operating System

Keepin It Real

CONJUNTO PRIMAVERA Perdoname Mi Amor Full Collapse

Turn On The Bright Lights

The Fallout

JUANITA BYNUM Behind The Veil: Morning Glory 2

Lay It Down

HOT SHOT DEBUT Reroute To Remain

JANE MONHEIT THE RIDDLER Dance Mix NYC - Vol. 2

DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most

ELVIS PRESLEY
StmVAtWi .ig» is a

Elvis: The Very Best Of Love

VARIOUS ARTISTS

FLOGGING MOLLY

Plea For Peace <> Take Action: Volume 2

Drunken Lullabies

YING YANG TWINS

SUGARCULT

SHADOWS FALL

Alley: The Return Of The Ying Yang Twins

INI
The Art Of Balance

IH1

TAKING BACK SUNDAY

KELLY WILLIS

SOUNDTRACK

NEKO CASE

Tell All Your Friends

Easy

One Big Trip

Blacklisted

DROPKICK MURPHYS

LOS TEMERARIOS
LISL

Live On St. Patrick's Day From Boston, MA At The Avalon Ballroom VARIOUS ARTISTS Essential Underground Hip Hop 1

Una Lagrima No Basta Guess Who's Back?

JOAN OSBORNE

BABY D

How Sweet It Is DISCO BISCUITS Senor Boombox

Lil' Chopper Toy Naked

VARIOUS ARTISTS Vans Warped Tour 2002 Compilation MESHUGGAH

DOLLY PARTON Halos & Horns

[241

....

. jetatlefl
Utmiwtr*i Cemhei
caias past of present M

VARIOUS ARTISTS

LADYTRON

Punk -O- Rama 7

DJ JAZZY JEFF

PROMATIC

|H|
Nothing

The Magnificent

Contra Music Presents: Promatic

Light & MAgic

nd ttoveloptng »nu;s iM.neJ ,is :host! rttte hawe -itivn u.i|ic-;ire-il m Ihijiiip 100 o' Thr. fl.fiboaii! 200 .

cJutJttio. Blow Mhch its fcltiM vu major brbocD AsVibutorc •jaWbunt, wttli Dm greatef! uUjs gams thts

; . jnd N*lw?n Sou/tdScan Lie All ritjrumemc

iVhe-fi an i'SuTi feachet tin* wvtri. in« aWum and Ih« e'liali .ub.equant album*, ire immediately ,nal<gibte 'o appear on Iti* Hciiixsi-t chart Top IntJapaindarTi .VJburni

uie.gamsth.swie*. G realen Game- wo** cherta laiowi una ttmm e Racorrjng IrxJurtn, Aon » A^catmAAJcet^aTioft for nat s^.pm^ A flAA ctrnAcaDon
tymboi mdicalB , alDi>m s muft-tfatoum level hw bated jetv and double album* w»» a funrirm bmt) d 100 minylM or more, V* RlAA rrvjtiiplws irvomerrK by numter ot duel anrj'or Mpat WAA

< LP it *v»slacile Mo« Ijmhi price* aie f<fT}anl«d ma T«d« pn», -n,r..d EQ »nd mcrs CO pfxe* »f» equ««i»rrl [>r,c»i, MwCh ira prtj^citArJ horn vrtoi«na>>( pncav [H]<vli
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Billboard TOP INTERNET ALBUM SALES.
Sales data and internet lawji reports cam ilea by

• • 1 v, 1 1, 1 at r 1

SoundScan
a

H
LAS1 ARTIST WMINIANUMeClltMtlMUTINOlABfL Till* £ K

JOHN MAYER
1 Weak A! Number 1

Inside Wants 0m if P 22

1 DIXIE CHICKS MO*MMfNTCDtUUeiA MHOt'CRG Home 2

JAMES TAYLOR* October Road 17

BRUCE SPRINGSTEEN The Rising 1

1

NORAH JONES A In; Come Away With Me 8

i

I EVACASSIDY «a sum tarn Imagine 63

EVACASSIDY* unmn Songbird

COLDPLAY 1 1| A Rush Of Blood To Th* Head 13

E UFEHOUSE »u»»iosin»[«c»f Stanley Climblall 7

JOSH GROBAN A iuwks etsiwMwa pros m Josh Groban 26

KENNY G nuiium Paradise 9

DISTURBED ttnnt amewMMReiios 8elieve i

10 NELLY A' u Kt.L lm.hsai cifMT'uuaG Nellyvllle 4

9 AIMEE MANN Lost In Space 100

1

1

AVRIL LAVIGNE A' i»tm«a Let Gu 3

12 DAVE MATTHEWS BAND A warn Busted Stuff 25

13 JOHN MAYER A .-..v.., c:uum. . ,•-„;,» im Room For Squares

?? EVACASSIDY nu.stmn raw Live At Blues Alley

15 EMINEM A ' .MB intlM*;» IW310' INIEIUCOPI The Eminem Show 5

21 SOUNDTRACK A" ion tin*™*- wiaruR. itomiqjMS 0 Brother. Where Art Thou? 43

14 EVACASSIDY uismiTwi Time After Time

16 ANI DIFRANCO So Much Shouting/So Much Laughter

23 JACK JOHNSON* . ctmiiiiiMMBI Brusilfire Fairytales

18 SHERYL CROW A ' C ii ion C'mon 30

NICKEL CREEK This Side 65

Billboard TOP SOUNDTRACKS
Sateidata coaipaedby #^ .

• • Nielsen

f

SoundScan

TITLE mmnvt a HumvuoisTimsmG uin

. NUMBER 1 ttt
. , - L L ..'

,

BARBERSHOP EPICBtVi'

i XXX* kJMR .".I

3 O BROTHER, WHERE ART THOU? A LOST HIGHWAT'MEBCIWV IXflBVIDJMG

•1 A WALK TO REMEMBER* 9 : n
6 LIZZIE MCGUIRE BlfHA VTSTA KSTiVWaII CWSN>5»

5 DISNEY'S LILO & STITCH* ma i
M

i

m *

9 QUEEN OF THE DAMNED warncr smctapprise *S7tt>v*f.Nfr bros

e COYOTE UGIY As cum una

} SPIDER-MAN A BQADIUJNNf ft COLUMBIA SMLUIDjMG t«G

10 n SHREK A ORt AMWWKStStOOilNltRSCOPt

10 1 AM SAM* mnn
CD i? MOULIN ROUGE A l-YTfTOCOPt e-HBM

13 if-. THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING* RfPFfSf ttHO-iVAHMF BROS

14 14 AUSTIN POWERS IN GOLDMEMBER <:.:• - : \

1S 13 LIKE MIKE SO SD OEF.tOlUMBI* M7i* CRG

16 15 BLUE CRUSH m,i\ i.n;:

17 17 BLADE 2 immouth ijOM'rVwnsiN

18 IS UNDISPUTED CASH MOHtT^JNtVBtSAL MMrUMRG

19 20 SAVE THE LAST DANCE a>m GREASE a" PDLVOOKUNrVHtSAlMIWM0
21 19 SCOOBYDOO LAVA ATLANTIC DJAiAG

22 22 ROCK STAR POSTHUMAh-'PRIOR'TY WJ3B'CAi»lT0l

€D NOTTING HILL A ISLAND IOJMG

CD JONAH: A VEGGIETALES MOVIE BIG
1 DfAWORD 3SBWtmCX STUDIOS

25 "1 SPIRIT: STALLION OF THE CIMARRON

Top Internet AJbum Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan Unlike most Billboard album charts, catalog Mies are included on the Interne! and Soundtrack charts. e» Albums warti the greatest sales gain tha week. • Recording Industry Assn. 01

America IRIAA) cemficauon for net shipment of 500.000 album units (GoW) A RIAA certification for net shipment of 1 mtNton units (PUunuml e> RIAA certification lor net shipment of 10 million units I Diamond) Numeral following Platinum or Diamond symbol indicates aabum's mufo-platinum level For boxed sets, and

double albums with g running bme of 100 minutes or more, the RIAA multures sh**rie-Tts by the number of discs and/or tapes FUAA Lattn awards ~ CerVfeabon lot net stMpment of 100JD00 units lt>o I A CemficaDon o* 200.000 units (Platnoi A ' Certification trl m.fflO unts IMulb Platinol "Asterisk indicates vinyl

available (HJ indicates past or present Heatseeker title t> 2002. VNU Business Media. Inc and Nielsen SoundScan, Inc Al nghts reserved

— Billboard TOP POP, CATALOG
l

Silei date compeed by

ARTIST

IMPRINT & NUMBER'DISTRIBUTING LABEL

Is* Nielsen
SoundScan toi»

\

I

ARTIST
IMPRINT & NUMBER/DISTRIBUTING LABEL

TMe

' NUMBER 1 / GREAT! 9 Weeks Al Nuitibei 1 30 31 SHANIA TWAIN
Ml H.

.

Come On Over

•1 7 DISTURBED A
IMI

Th« Sickn«ft
31 21 EMINEM A

.viiai'iaMai" wn- isttiitort im'is
The Slim Shady LP

. 2 DIXIE CHICKS
uosjw.1 eriiscv Ms^.iut : «iLrta INI

Wide Open Spaces 21 29 THE BEATLES *>
imiesuroumoi nmnsei

Abbey Road

1 6 RASCAL FLATTS A
i.aic stun iiwm wiurAtiro i-miai |N|

RmcaI Flam J

1

9 JIMI HENDRIX a
Htvcaii ii.*.- Mci ii n:n

Smash Hits

1 1 JAMES TAYLOR Greatest Hits J 38 38 CREED A
•>n neixe » i«l»l

My Own Prison

5 3 EVA CASSIOY •
at.. Stmti law ii- at ih w.

Songbird

1 28 EAGLES A'
rj«tsi^!ft srtascort iieii

Hell Freezes Over

5 4 DIXIE CHICKS
WNLAIfMUMtO".' iMSH.lut Ijati'UB.

Fly 22 THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations

9 ic BOB SEGER & THE SILVER BULLET BAND A Greatest Hits 32 3d LYNYRD SKYNYRD All Time Greatest Hits

7 8 DEF LEPPARD A
i»i«c.i«ni.i7iic.wi; 'imm

Vault - Greatest Hits 1980 1995 33 23 CAROLE KING Tapestry

8 5 EMINEM A
.',ipi>'!«i:'.i«.T^'itii: M irmaaii

The Marshall Mathers LP 42 sinAC^A-T All Eye: On Me

12 15 CREED
WN01N<UIU* IIIjbTMI

Human Clay 325 24 BON JOVI A'
iCKuariiacitrjur, nowue

Cross Road

:c 13 BOB MARLEY AND THE WAILERS Legend i: 41 SUBLIME A
GASOUNf *Uf» lllllWC* lliaitlSB

Sublim.-

n •
1 SOUNDTRACK A Coyote Ugly .1.; 42 QUEEN A Greatest Hits

l -l 20 1 KID ROCK
mMMJu^iuwtKotir u nm/uailM

Devil Without A Cause 935 33 BRUCE SPRINGSTEEN A Greatest Hits

u, 16 PINK FLOYD e> Dark Side Of The Moon 3 34 2; THE ROLLING STONES Hot Rocks 1964-1971

15 18 LEE ANN WOMACK A
MCIMS-Vi.li " I Hope You Dance M RED HOT CHILI PEPPERS A' Californication

IE 12 ENYA A
<ti»«tjt«»n"«' • • » 'n

Paint The Sky With Stars - The Best Of Enya 1'. SYSTEM OF A DOWN A
AMimClVCfll IMF • W*.. 1 ' +i "IMJ

System Of A Down

20 19 METALUCA
[itnm.ti'3-tir. nn'iai

Metallica 39 34 SANTANA
lauu <b • 1'iaiiai

Supernatural

19 14 ABBA A
ronLca.'jNuiasa.i 'm) nunc 'ima

Gold - Greatest Hits NELLY A'
ft atlLjMvtum iMnrviMfii; '?«!»

Country Grammar

22 26 TOBY KEITH A
Miaci'f Ml-. in Hi 'M

Greatest Hits Volume One MADONNA
SMI auevwiMW MOt ItJatrilBi

The Immaculate Collection

2J 32 AC/DC
L»5'W1^' ti.'ttl j n N "'

Back In Black

3 :

JOHN MELLENCAMP A
uBKuer sxrastCAW iitss"iien

The Best That 1 Could Do 1978-1988

CELINE DION A*v Mi rj.mil ; wiL-t N
All The Way...A Decade Of Song 30 POISON A Greatest Hits 1986 1996

37 35 NICKEL CREEK •
SUtURtaunii iteKtiiim

Nickel Creek INCUBUS A*
iMUOHtit oki^ iijeicjim

Make Yourself

23 23 2PAC A
uuAituiHwi',."' « t

Greatest Hits 49 CREEDENCE CLEARWATER REVIVAL A Chronicle The 20 Greatest Hits

24 26 25 TOM PETTY AND THE HEARTBREAKERS A Greatest Hits

h
FLEETWOOD MAC A Greatest Hits

1

36 45
|

PHIL COLLINS A ...Hits
j

•Albums w*ti the greatest sales gams tta week Catalog albums are 2 year utd abn that htv* l*lri below No 100 on The BeHboatd 200 or reissues ol otter albums total Weeks column reflects ccmtwied weeks tile has appeared on The Mboard 200 and Top Pop Catalog A*ums • Recororng Industry Asm Cf America (RlAAt cemlicatxin toi net sl>p

- ,-n- -ii 'rtirWi .ill -i i,i
-- In .'1 A « A.-. .

'
1

1,
i -I snipr-inn i m.iimr- L<nr« |PI»w«umi *> RIAA certrlieation tot net shipmem ol 10 miiori units lOutmond) Numeral (o«ovv-rig Plilmumor Diamond svmtwl ndtcates album's irwtti plaoixini level For btwitd tetv •nditouWe »»inm wtto a rumng time otMeWIWII R'AA m„nic>ii?(

sHprnirrTis try irm nLfnb*?i ol disci ijnd/0' tapes RIAA UDn awards Certifccaiion hx net MfeMM of 100,000 untslOro) . CertaVabon ol 2O0jX0 unts (Ptaimoi ' ' C««TJjK<aiW trf anrjurm Most tape pnees. and CO pnees lor BMD and WtAlaMi are auggaalid km Tape pnees marked Ett

and al other CO prices, are eouivalere prices, which are protected from wholesale prices Greatest Gamer Shows charts largest unit increase fHJ indicates pat) MtatsMker ft-t ^ 2003, VNU Business Metfca, Inc and Nielsen SoiindScan mc Al rights resenml
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Billboard ARTIST INDEX
Chart Codes:

-ALBUMS—
The Billboard 200 (B200)

Bluegrass (BG)

Blues (BO
Classical (CL)

Classical Crossover (CX)

Contemporary Christian (CC)

Country (CAJ

Country Catalog (CCA)

Electronic (EA)

Gospel (GA)

Heatseekers (HS)

Independent (IND)

Internet (INT)

lazzQZ)

Contemporaryfazz (CI)

Latin Albums (LA)

Latin: Latin Pop (LPA)

Latin: Regional Mexican (RMA)
Latin: Tropical/Salsa (TSA)

New Age (NA)
Pop Catalog (PCA)

R&B/HipHop (RBA)

R&B/Hip Hop Catalog (RBC)

Reggae (RE)

World Music (WM)
— SINGLES—
Hot too (Htoo)

Hot 100 Airplay (HA)

Hot too Singles Sales (HSS)

Adult Contemporary (AC)

Adult Top 40 (A40)

Country (CS)

Dance/Club Play (DC)

Dance/Sales (DS)

Hot Latin Tracks (LT)

Latin: Latin Pop (LPS)

Latin: Regional Mexican (RMS)
Latin: Tropical/Salsa (TSS)

R&B Hip-Hop (RBH)

R&B Hip-Hop Airplay (RA)

R&B Hip-Hop Singles Sales (RS)

Rap Tracks (RP)

Mainstream Rock (RO)

Modern Rock (MO)

Top 40 Tracks (T40)

Rankings from biweekly charts are listed in

italics during a chart's unpublished week.

12 Stones: CC23;HS24
2P1C: PCA 23. 35; RBC 1. 2, 6.

8

3 Doors Down: RO 35
30 Seconds To Mars: B200 178; HS 7; RO 31

331: B200 195; A40 32

3LW: H100 60; HA 66; RBH 81, 95; R5 47; T40 32
3rd Store*: RBH 99
$0 Cent: IND 45; RBA 75; RA 48; RBH 49
SbaM: IND 35; RBA 62; RBH 96

-A-
Aaliyah: B200 138; RBA 39; H100 19; HA 19; RA 3;

RBH 3
Abba: PCA 18

Above The Law: HSS 23; RS 6

AC/DC PCA 20
Los Acosta: HS 45: LA 19: RMA 8
Acoustic Alchemy: CJ 17

Bryan Adams: AC 9
John Adams: CL 12

Yolanda Adams: CC 17; GA 6. 39; R BA 56; RBH 84
Trace Adkins: CA 44; CS 43
Aerosmrth: B200 54: HSS 40
Christina AguHera: H100 48: HA 50; T40 23
Alberto V Roberto: LT 26; RMS 9
Gerald Albright: C| 21

AzamAli: NA14
Gary Allan: CA 25; CCA 14; CS 45
Bernard Allison: BL 7

Karrin Allyson: 1 1 5

Amber: EA 14: IND 47: DS 10

Amerie: B200 72; RBA 17; DS 7; H100 85; HSS 60;

RA 39, 52; RBH 38, 54; RS 28
Los Angeles Azutes: LA 56
Anonymous 4: CL 11

Marc Anthony: B200 102; LA 12; TSA 2; DS 5:

H100 99: HSS 49; LT 18; TSS 3
Armlk: NA 10

Ashant): B200 20; RBA 13; Htoo 14, 27, 33; HA 13,

25, 32; RA 9, 29, 30, 40; RBH 9, 29. 31. 41,

93; RPi?;T4o 13. 27
Rodney Atkins: CS 53
Audiovent: HS 18

Avant: B200 156; RBA 32; RA 65; RBH 66
Ramon Ayala V Sus Bravos Del Norte: LA 52. 70;

LT27; RMS 8, 34
Steve Azar: CS 38
AZ:RBAo6

-B-
B2K: B200 141; RBA 50; HSS 53; RA 28; RBH 28;

RS61
BabyD:HS 25; IND 20; RBA45
Badlos: LPS 29; LT 40; TSS 33
Erykah Badu: H100 82; HSS 73; RA 32; RBH 30;

RS33
Baha Men: WM 5

Anita Baker: B200 172; RBA 51

Bob Baldwin: CJ 10

Marti 3 BalbBLB
Charll -Chuck" Baltimore: H100 33; HA 32; RA

30: RBH 31; RP 17; RS 70; T40 27
Bands El Umon: RMS 25
Banda El Recodo: HS 38; IND 28; LA 15; RMA 6;

LT15; RMS 4
Banda Tierra Blanca: LT 20; RMS 6, 39
Patricia Barber: JZ 4
Luther Barnes: GA 21

BBMak: B200 134; A40 23; AC 28; H100 100; H5S 18

The Beach Boys: PCA 32
Beanie Sigel ; RS 45
The Beatles: B200 126; PCA 28
Daniel Bedingfieid: B200 68; DC 9; DS 23; H100

13; HA 14; T406
Beenie Man: B200 44; RBA 10; RE 1; H100 84; RA

62; RBH 63; RP24
Joshua Bell: CL8
Tony Bennett: JZ 22
Benzlno: RA 67; RBH 68; RS 42
Beyonce: DC 24
Big Boy: H100 80; HSS 67; RA 36; RBH 37; RP 20;

RS 24
Big Tray Deee: RBA 42

Big Tymers: B200 66; RBA 29; H100 $6; HA 55;

HSS 62; RA 23, 38; RBH 24. 39; RP 16. 19; RS

35. 55
Bill I: HSS 27, 39; RS 15.68

Ruben Blades: LA 41; TSA 8
Mary |. Bilge: B200 179; EA 8: RBA 71; RBC 22; DC 26

BOndstde: 8200 147; RO 24

The Blind Boys OfAlabama: GA 8, 37; HS 26
Andrea Bocetii: CX 1, 15
Michael Bolton: AO-,
foe Bonamassa: BL 2

Bon Jovi: PCA 36; A40 38
Bond: CX 10

Bone Thugs-N- Harmony: RBC 12; RBH 95
Boo: H100 56; HA 55; HSS 62; RA 23; RBH 24; RP

16; RS 35
Boot Camp Clik: RS 52
Bowling for Soup: MO 39
Box Car Racer: B200 190
Boy Sets Fire: HS 21

Boyz II Men: 8200 118; RBA 26; RA 61; RBH 62

Michelle Branch: B200 48: A40 18, 25; H100 32,

66; HA 41, 64; T40 15, 31

Brandy: B200 15^: RBA 59; DS 3; HS5 29; RBH
79; RS32

Breaking Benjamin: HS 30; RO 20
Michael Brecker: IZ16

fim Brickman: B200 155; NA 2, 3; AC 15

Dee Dee Bridgewaten |Z 25

Bright Eyes: HS 41; IND 30
Sarah Brightman: CX 5,

6

Brooks & Dunn: CA 30; CCA 11; CS 27

Garth Brooks: CA 43; CS 19

Jocetyn Brown: DC 33
Norman Brown: C| 7

Keon Bryce: RBH 86
BT.EA21

Joe Budden:RBH 80. 99
LosBukis:lA63
Bun B: RBH 96
Bu5ta Rhymes: RA 60; RBH 56; RS 51, 62
luanfta Bynum: GA 9; IND 34
Tracy Byrd: CA 29; CS 1; H100 34: HA 30

-c-
Cabas,TSAi6;TSS 37
Caddillac TanAKA Tah Murdah: RBH 93
Chris Cagle: CA 42
Calhouns: RBA 60

The Calling: A40 12, 35; HSS 22

CamoHauge: HS 47; IND 32; RBA 46
Cam*ron: B200 47: RBA 20; H100 8: HA 7; HSS 38;

RA 11, 31; RBH 11, 32; RP4; RS 17; T40 19
Los Canelos De Durango: LT 36; RMS 17

The Canton Spirituals: GA 26

Btu Cantrell:RS69

Cardenales Do Nuevo Leon: LT 31; RMS 12

Vanessa Carlton: B200 40; A40 5; AC 1; H100 25,

37; HA 20, 44; T40 17

Jose Carreras: CL 3
Aaron Carter: B200 57
NekoCase: IND 43
Brandon Casey: H100 61; HSS 2; RA 49: RBH 36:

RSi
Brian Casey: H10061; HSS 2; RA 49; RBH 36; RS 1

Johnny Cash: CA 74; CCA 18

Butch Cassidy: RA 74; RBH 77
Cassius: OC 33
Eva Cassidy: B200 63; IND 1; INT 6, 7, 18, 21; PCA

5
Kevin Ceballo: HSS 50
Cee-Lo: H100 80; HSS 67; RA 36: RBH 37; RP 20;

RS24
Celeda : DC 42
The Celtic Tenors: CX 13

Chamlllionaire: RBA 87
Manu Chao: LA 24; LPA 11;WM 3
Steven Curtis Chapman: CC 28
Ray Charles: RS 59
Chayanne: HS 34; LA 13; LPA 6; LPS 3, 38; LT 6;

TSS 19

Cher: DC 43; DS 2. 6; HSS 28. 57
Kenny Chesney: B200 33, 135; CA 3, 14; CS 8. 33;

H100 49; HA 46
Mark Chesnutt: CA 71; H100 87
Chevetle: MO 15; RO 11

Chicago: B200 79
The Chieftains: B200 91;WM 1. 12

Charlotte Church: CX 4
Cirrus: DC 50
Guy Clark: CA 46
Jameson Clark: CS 59
Terri Clark: CS 29
Dorinda Clark- Cole; CC 39; GA 14

Karen Oark-Sheard: CC 20; GA 7; RBA Bi

Kelly Clarkson: AC 26; H 100 1; HA 40; HSS 1; T40 18

Twinkle Clark-Terrell: GA 23
Cllpse: B200 15; RBA 4; H 100 58. 83; HA 57; HSS 26,

32; RA 21. 35; RBH 21. 33; RP 18, 21; RS 12, 14

Tammy Cochran: CS 24
Ketlie Coffey: CA 33; AC 20; CS 35: H100 98
Coldptay: B200 13. 142; INT 8; A40 24: MO 19

Natalie Cote: B200 32; |Z 1; RBA 24

Phil Collins: PCA 25; AC 17

The Color Red: RO37
John Coltrane: JZ 17

Commissioned: GA 38
Common: H100 82; HSS 73; RA 32; RBH 30; RS 33
Conjunto Primavera: 8200 153; HS 3; IND 7-. LA 4;

RMA i;LU;RMSi
Conjure One: DC 14

Harry Connick, Jr.: ]Z 23
Control: LT 35; RMS 16

Coo CooOb HSS 47; RS 11

Corey: HSS 36; RS 49
Counting Crows: B200 115

El Coyote Y Su Banda Tierra Santa: LA 69; LT 28,

47; RMS 10, 23
Creed: B200 34; PCA 10, 30; A40 2: H100 6; HA 5;

MO 28; RO l8;T40 4
Creedence Clearwater Revival: PCA 49
Elvis Crespo: LA 64; TSA 9; TSS U
Cristian: LA 21: LPA 10; LPS 16. 39; LT 24
Shier yl Crow: B200 30; INT 24; A40 7, 13; AC 5; DC

47; H100 40. 88; HA 37
Cella Cruz: HS 42; LA 17; TSA 3

The Crystal Method: EA 20
Cuistllos De Arturo Madas: LT 32; RMS 13

-D-
Da Hood: IND 26; RBA;;
David Daniels: CL l;

Dark Monks: DC 8
Dashboard Confessional; B200 197: HS 11; IND 11

Craig David: B200 187: H100 90
Taylor Dayne: DC 16

Dorp Forest:WM 11: DC 36
Default B200 160; IND 9: MO 38; RO 33
Def Leppard: B200 167; PCA 8; RO 30
Kevin Denney: CS 42: HSS 4;
Karl DensonsTiny Universe: CI 18

John Denver: CCA 19

Devin: B200 124; RBA 21

Louie DeVrteEAi;. 17

Di Blask): LA 73
Diamond Rio: B200 71; CA 9, ;6; CS 2; Hioo 30:

HA 27
Dido: 05 12

Ani DiFranco: B200 84: IND 3: INT 22

Ricky Dil lard: DC 17

Daz Dlllinger: RBA 94
Celine Dion: B200 ;8; PCA 21; AC 7, 8; HSS 71

Dirty Vegas: B200 1:7; EA 2: A40 36; DS 22

Disco Biscuits: EA 13: IND 46
Disturbed: B200 1; INT 12: PCA 1; H100 70; HA 68;

MO 3; RO 3
Dixie Chicks: 8200 2; CA 1; CCA 1, 3: INT 2; PCA 2.

6: CS 1;. 21; H100 ;9, 76: HA ;8; HSS 6
DJ Encore: EA 16

DJ Escape: EA 22

DJ Jazzy Jeff: IND 49; RBA 9;
DJ Sammy: B200 116; EA 1; DS 4; H100 26; HA 26:

HSS 31; T40 12

DI Shadow: EA 18; DS 19

DMX: RBC 2;
Do: DS 4; H100 26; HA 26; HSS 31; T40 12

Dominic: TSS 20

Placido Domingo: CL 3,

;

Don Won: HSS 63; RS40
Do Or Die: RBA ;8
Will Downing: CJ 6: RBA 98
Or. Dm: RBC 14 16

Dropkick Murphys: HS 22: IND 17

Dru Hill: RBH 73
DSO-.B20o9;;IND4;RBA4i
Lucky Oube: RE 15

Dueto Voces Del Rancho: RMS 32
George Duke: CI 24
Dwele: RA 66: RBH 6;

-E-
£40. RBA 53; RBH 96
Eagles: PCA 31

Earshot: RO 26
Eastern Michigan Gospel Choir: GA 36
Duke Ellington: |Z 8
Missy "Misdemeanor Elliott: H100 11, 68; HA 8,

65; HSS 61; RA6, 20; RBH 6. 20,85; RP5;

RS 27; T40 34
Chris Emerson: AC 30
Emerson Drive: CA 37; CS 26; HSS 75
Eminem: B200 5: INT 19; PCA 9. 27; RBA 3; RBC 3,

10; H100 5. 43; HA 4, 39; RA 13. 57; RBH 15.

58; RP 7; T40 7. 26
The Emmanuels: GA 30
Kim English: DC 41

Enya: B200 129: NA l; PCA 16

Faith Evans: H100 68; HA 65; RA 20. 61; RBH 20,

62,97; RS 50
Sara Evans: CA 27; CS 10; H100 64; HA 61

Eve: B200 21; RBA u; H100 3; HA 2; RA 2; RBH 2;

RP 2; T40 3

Jessica Eve: DC 28
Evolution: DC 7

Eyes Cream: DC 11

-F-
Lara Fabian: LPS 37
Fabolous: H100 20; HA 17; RA 15; RBH 14; RP 10;

T4035
The Fabulous Thunderbirds: BL 15

Jimmy Fallon: B200 112

Fat Joe: RA 56; RBH 57
Felix Da Housecat: DS 13

Pedro Fernandez: RMS 36
Vicente Fernandez: HS 43; LA 18, 30; RMA 7. 13

Held Mob: RBH 89
Fierce Ruling Diva: DC |C

Jose Manuel Figueroa: LT 41; RMS 21

Finch: HS 28
nori:DC48
Frve For Fighting: AC 3

The Flaming Ups: B200 165
The Flatlanders: CA 61

Fleetwood Mac: PCA 50
Renee Fleming: CL 2

Floetry: RA 46; RBH 47
Flogging Molly: IND 39
Nico Flores Y Su Banda Puro Mazatlan: LT 29;

RMS 11

Joseph Fonseca: TSS 35
Luis Fonsi: LPS 18; LT 38; TSS 40
Foo Fighters: MO 5; RO 13

Radney Foster: CA 65; CS 46
Fourpiay: C] 4! RBA 85
Mario Frangoulls: CX 3

Kirk Franklin: B200 130; CC 8; GA 3: RBA 48
Freekey Zekey; H100 8; HA 7; HSS 38; RA u; RBH

11; RP4; RS17; T40 19

Russ Freeman: CJ 9
Bill Frisell: CJ t6

Nelly Furtado: RA 44; RBH 44; RP 22

—G-
Kenny G: B200 9; C| 2; INT 11; RBA 15: AC 19

Bill & Gloria Gait her And Their Homecoming
Friends: B200 98, 105; CC 6,

7

Gahher Vocal Band 1
. 21

James Galway: CX 8
Gang Starr. RS 65
Gloria Giynor: DC 6; DS 16

Vrvica Genaux: CL 7

Ghostface KiUah: HSS 11; RS 5

Ginuwine: H100 7. 42; HA 6, 38; RA 10, 19, 56;

RBH 10, 19. 57; RP 12; RS 54; T40 9
Dana Glover: A40 39
Godsmack: RO 12

Good Charlotte: HS 19; MO 24

Good Bad Ugly: HSS 19; RS 7

Goo Goo Dolls: B200 169; A40 10; H100 81

Gotti: Hioo 56; HA 55; HSS 62: RA 23: RBH 24; RP
16; RS 35

Glenn Gould: CL 1

Amy Grant: B200 189: CC 14

Al Green: RBC 15

Green Velvet' DC 25
Greenwheel: MO 40
Lee Greenwood: CCA 24; HSS 33
Pat Green: CA 59
Andy Griggs: CA 68; CS 44
Josh Groban: B200 26; INT 10; AC 4
Sara Groves: CC 34
Grupo Bryndis: LA 38, 58; RMA 17; RMS 33
Grupo Extermlnador: LA 51

Grupo Mania: LA 39; TSA 7; TSS 21

Grupo Montez De Durango: RMS 26
GTS: DC 39
GusGus: DC 40

-H-
Derrick Haddon:GA24
Daryt Hall John dates: AC 2

Anthony Hamilton: Hioo 36; HA 34; RA 18; RBH
18; RP13; RS 63

Fred Hammond: B200 76; CC 3; GA 1; RBA 28
Bertie Hancock: IZ 16

Jayn Hanna: DC 7

Roland Hanneman: NA 12

Jennifer Hanson: CS 41

The Happy Boys: EA 3. 24; HS 12

Roy Hargrove: IZ 16

Dr. Charles G. Hayes & The Cosmopolitan

Warriors: GA 27

Hayseed Dixie: BG 14

Haystak: RBA 72

Atvin Youngbtood Hart: BL 14

Heather Headley: RA 55; RBH 55
Eric Heatherty: CS 39
Jimi Hendrix: PCA 29
Jennifer Love Hewitt: A40 33
Hieroglyphics: RS67
Faith HHI: CCA 10; A40 40; AC 10; CS 13; Hioo 35;

HA 33
The Hives: B200 109; MO 14

Dave Holland Big Band:JZ7
Dave Hollister: RBH 78, 91

Rick Holmstrom: BL 12

Steve Holy: CA57.CS 40
Hometown News: CS 50
Hoobastank; B200 103; A40 34; Hioo 46; HA 51;

MO 9; R022;T40 38
John Lee Hooker: BL 10

Whitney Houston: DC 2; DS 15; HSS 3; RS 48. 58
Rebecca Lynn Howard: B200 86; CA 10; CS 18

Los Huracanes Del Norte: LA 37: RMA 16

Norman Hutchins: GA 20

Ice Cube: RA 74; RBH 77
Enrique Iglesias: B200 12, 53; LA 13 LPA 1; AC 6;

LPS i;LT2;RMS 14; TSS 4
ilo: DS 9; HSS 74
llegales:LT43;TS5 14

Illicit Binznez: HSS 47; RS 11

Iman: RMS 40
Incubus: B200 125; PCA 48; MO n; RO 32

IndlaArie: B200 128: RBA 57; H10092; RA 47;

RBH 45
Infamous 2.0: H 100 10; HA 9; HSS 56; RA 4; RBH

4;RP3; RS 31

Infinity Tha Ghetto Child: HSS 65; RS 53
In Flames: IND 36
Interpol: B200 158; HS 4: IND 8
IntocaUe LA 50; LT 25; RMS 7
Irv Gotti: Hioo 33; HA 32; RA 30; RBH 31; RP 17;

T40 27
Isyss: HSS 17; RBH 94; RS 26

—J—
Alan Jackson: B200 46; CA 5, 75; CCA 15; CS 7;

Hioo 51; HA 49
Janet Jackson: Hioo 84; RA62; RBH 63; RP 24
Jadakiss: HSS 17; RS 26

Jagged Edge: Hioo 20; HA 17; RA 15; RBH 14; RP

10: T40 35
Jaheim: RBA 63; RA 37, 59; RBH 40, 61

Bishop T.D. Jakes: GA 29
Bon py James: CJ 8
Etta James: BL6
Etta lames & The Roots Band: BL4
Tim (an is: N A ..

Al Jarreau: B200 137: CJ 3: RBA 43
Ja Rule: B200 162; RBA 77; Hioo 33; HA 32; RA

30; RBH 31; RP 17; T40 27

Jay-Z: RBA 100; RBC 20; RS 45. 72

Wydef Jean: B200 171; RBA 35; Hioo 62; HA 67;

HSS 9; RA 22; RBH 22; RS 18

lene. RS 39
Wayion Jennings: CA 58
Jewel: DC 30
Jose Alfredo Jimenez: LA 61, 62
Jimmy Eat World: B200 81; A40 4; Hioo 39, 79:

HA 35: MO 6; T40 21

Joe: RA 64: RBH 64
Elton John: AC 22; DC 45
Carolyn Dawn Johnson: CA 47; CS 30
Jack Johnson: B200 45; INT 23; A40 9; Hioo 75;

HA 74
Keith "Wonderboy - Johnson & The Spiritual

Voices: GA 33
Syteena Johnson: RA 60; RBH 56: RS 51

Donell Jones: B200 149; RBA 36; RA 43. 75; RBH
46. 75; RS 41

George Jones: CCA 16

Norah Jones: B200 8; CJ 1; INT £ A40 11: AC 18;

Hioo 73; HA 73
Sir Charles Jones: RBA 61

Richard )00:CLl0

Jordi: LPS 30
Juanes: B200 127; HS 2; LA 3; LPA 3; LPS 7, 27; LT

5; TSS 5, 24
CledusT.Judd: CA60
Thejudds: CCA 9
Juicy J: RBA 86
Jump;: B200 168; CC 12

Juvenile: RBC 17

POiHSSs

—K—
Kabah: LPS 32
Israel Kamakawiwo'CHe: IND 27; WM 2

Kandl: HSS 61; RBH 85; RS 27
Eleni Karamdrou: CL14
Jeff KasMwa: Q 23

Anthony Keams: WM 4

SalifKeita: WM 10

Toby Keith: B200 10, 148; CA 2, 15; CCA 6, 21; PCA

19; CS 16, 20; Hioo 72, 74; HA 71. 72
R. Kelly: RBC 13; HSS 58; RA 73; RBH 76, 92
Us Ketchup: HS 50; LA 20; LPA 9; LPS 12; LT 13;

TSS 13

Alicia Keys: B200 133; RBA 70; Hioo 3; HA 2: RA
2; RBH 2;RP2;T40 3

Khia: B2O0 95;IND4; RBA 41

Kid Rock: B2oo87;PCAi3
Kidz Bop Kids: B20060
Carole King: PCA 34
Kingpin Skinny Pimp: RBA 84
Kiss: B200 150

Kom: B200 59; MO 17; RO 7
Jane Krakowskl: AC 15

Diana Krall: B200 184; [Z 3
Alison Krauss: B200 193; BG 3; CA 22; CCA 23
Krazy: RBH 87
Kreo*: DS 24

Chad Kroegen A40 8; Hioo 38; HA 36; RO 38; T40 20

KRS-One: IND 29; RBA 49
Krumb Snatcha: RS 65
Kya-P1:RE3; HSS 34; RS 13

-L-
LadeBac:RA68: RBH 70
Lady Saw: A40 37; Hioo 18: HA 21: HSS 64; LPS

36; T40 in TSS 23
Ladytron: EA 7; HS 31; IND 24
La Ley: LA;;
Holly Lamar: CS;i
Lamya: DC 1
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Urge Professor: RS 43
The Last Mr. Bigg: RBC 11; RS 74
Avril Lavigne: B200 3; INT 15; A40 1; AC 231 H100

4. 23; HA 3, 23; HSS 43; T40 2, 8; TSS 28

Donald Lawrence ft The Tri-City Singers GA 18

Layo & Bushwackal: DC 20
Gerald Levert: RA 51; RBH 51

Ramsey Lewis: |Z 21

Yvonne Mm Lewis: DC 10

Lfberacion: HS 23: LA 10; RMA 5; RMS 30
Satvttore Lkrtra: CL6
Ottma 1 Uebert: NA 8
Ufehouse: B200 7; CC tj INT 9; A40 26; MO 31

LiV Fate: RBH 86
Li I" Flip: B200 23; RBA 5; RA 70: RBH 69
Ul Genius: HSS 34; RS 13

LIT): HSS 20; RS57
LH |on & The East Side Boyz: RBH 74. 96; RS 20

Ul' Mo: H100 is; HA 15; RA 26; RBH 26; RP 15; RS
34;T4014

UT Romeo: HSS 36. RS 49
Ul' Tykes: HSS 63; RS 40
Ul Wayne: B200 113; RBA 34; RBH 82: RS 56
Aaron Lines: CS 37
Unkin Park: B200 18, 78; MO 33
German Lizarraga: LA 28; RMA 12; LT 14; RMS 3

LL Cool |: H100 21; HA 16; H5S 44; RA 5; RBH y.

RP8: RS 23
London Symphony Orchestra: CX 9
Lonestan CA 24; AC 13; CS 34
Loon: H 100 7, 60; HA 6, 66; RA 19; RBH 19. 81

,

100; RP 12; RS 47, 54; T40 9, 32

Angel Lopez: LA 48; LPA 20; LPS 33: TSS 16

Jennifer Lopez: B200 1941 DC 21; DS 1; HSS 14; RS
t9;T40 29

Patty Loveless: BG 8; CA63
Ludacris: B200 77; RBA 40; H100 10; HA 9; HSS

56; RA 4; RBH 4,86; RP3;RS 31

Lynyrd Skynyrd: PCA 33
Lyric: RBH 100

-M-
Yo-YoMa: CL4.CX7
Mack 10: IND 26; RBA S5, 89; RA 74: RBH 77

Mad'house: DS 21

Mad L ion: HSS 37; RS 10

Madonna: PCA 45
Mana: B200 80. LA 2; LPA 2; LPS 2; LT 8; TSS 7
Barry Manilow: B200 176

Aimee Mann: B200 100; IND 5; INT 14

Manny Manuel: TSA 13; TSS 18

Mkhael Manson: CJ 2$
Gian Marco: TSS 39
Mario: B200 64: RBA 2$; H100 28; HA 28: HSS

52; RA 24, 27; RBH 23, 27; RS 36; T40 28

Bob Marley: PCA 11; RBC 5

Bob Marley And The Wailers: R E 6
Da m 1 an "Jr. Gong" Marley: RE 9
Branford Marsalls Quartet: JZ 12

Ar>gie Martinez: B200 49; RBA 12; H100 15; HA

15; RA 26; RBH 26; RP is: RS 34; T40 14

Rogelio Martinez: LA 63; RMS 28
Doug Martsch: B200 177; HS 6

Mary Mary: B200 96; CC 5; GA 2; RBA 30; RA 63;

RBH 60
Masque: CJ 14

Master P: RBH 87
matchbox twenty: AC 11

Dave Matthews Band: B200 25; INT 16; A40 3;

H100 47; HA 45; T40 25

John Mayall and the Biuesbreakers: BL 3

|ohn Mayer: B200 19, 22; INT 1, 17; A40 6, is: AC

12; H100 24; HA 24; T40 16

Maysa: CJ 15

M'Black: DC 29
Martina McBride: B200 56; CA 6; CS 6, 44: H100

53: HA 52
Delbert McClinton: BL s

Nicole). McClood: DC 31

Don me McCtur kin : RBC 7
John McDermott: WM 4

Reba McEntire: CA si

Tim McGraw: B200 108, 163; CA 12, 17; CCA 25;

CSl2,22;Hloo6s;HA62
Marlon Meadows: CJ 19

Brad Mehldau: 1/ 10

John Meilencamp: PCA 46
Roy D. Mercer CA S4
MercyMe: B200 144; CC 10

Meshuggah:IND48

Jo Dee Messina: CA 34: AC 14

Metallica:PCAi7

M Factor: DC 32
Mim: DC 8
Kylle Minogue: B200 104; H100 78; T40 39
Mississippi Mass Choir. GA 34
Moby: EA 4; DC 19

Monchy & Alexandra: LA 29: TSA 6; TSS 10

Jane Monhert: B200 173; HS 5; IND 10; JZ 2, 19

Monica: RBH 90; RS60
Alejandro Montaner: LPS 10: LT 12; TSS 34
Rlcardo Montaner: LPS 13. 24: LT 19, 45
Pablo Montero: TSS 30
Pilar Montenegro: LA 40; LPA 16;WM 7; LPS 20

John Mkhaei Montgomery: CS 28

Montgomery Gentry: B200 92; CA ii, 49; CS 11;

H100 63; HA 60

Coco Montoya: BL13
AlliSOn Mooter : CA 4S
Chante Moore: AC 19

Jessie Morales: El Original De La Sierra: LA 66

Morcheeba: DC 22

M os Del: RBH 97; RS so

Lou Mostey: HSS 41; RS 29

Brandy Moss-Scott: RBA 88; HSS 24; RBH 98; RS

2

Mr. Ball: RA 50; RBH 50; RP25
Mr. Cheeks: HSS i6;RS30
Mr. C The Slide Man: RBC 21

Mr. Lift HS 20; IND 16; RBA 80
Ms. Jade: H10097; RA44. S3; RBH 44, 52; RP22;

RS37
Nicole C Mullen: CC 38
Murderd0il5: HS 39
Muskj: B200 73; RBA 19; H100 44; HA 42; RA 12,

16; RBH 12. 17

Mystikal: RBA 90; H100 10; HA 9; HSS s6; RA 4;

RBH 4; RP3;RS3i
Mythos: NA is

—N—
Nappy Roots: B200 38; RBA 14; H100 36; HA 34;

RA18; RBHl8;RPl3;RS63
Narcotic Thrust: DC 10

Nas: RBA 99; RBC 19; DS 1; HSS 14; RS 19; T^o 29
Nate Dogg: Hioo 94; RA 54; RBH 53
Nayer DC 44
Ednrti Na/srio: LA 33, LPA 13; LPS 17: LT 30; TSS 22

Nek: LPS 34
Nelly: B200 4: INT 13; PCA 44; RBA 2: RBC 18:

H100 2. 12; HA 1, 111 HSS 42, 48, 51; RA 1, 17,

69; RBH 1. 16, 71; RP 1. 11; RS 25; T40 1, 22

Willie Nelson: CA 36; CCA 12

N*E*R*D*: B200 119: RBA 65
Ann Nesby: DC 17

New Found Glory: B200 62: H10089; MO 7

New G: DC 17

Newsboys: CC 27
Next: RA 37; RBH 40
|oe Nichols: B200 183: CA 21: HS 8: CS 3: H100

29; HA ji; HSS 55
Nickelbadc B200 67; MO 30; RO

1

Nickel Creek: B200 65; BG 2: CA 8; CCA 7; IND 2;

INT 25; PCA 22; CS 58
Nightmares Cm WatEA 23
Nine Oays: A40 27
N'rvea: H100 61; HSS 2: RA 49; RBH 36; RS 1. 73
No Doubt: B200 41: A40 14, 37; H100 18; HA 21;

HSS 64: LPS 36; T40 11. 36; TSS 23
N.O.R.E.: B200 121: RBA 44: H100 16: HA 12; HSS

46: RA8: RBH 8: RP6: RS 22: T4033
SmokleNorfukGAi3
Bebo Norman: CC 19: HS 16

No Secrets: HS 29: HSS 3;
Trie Notorious B.I.G.: RBC 4. 9: HSS 70: RS 38.

46,64
•N Sync: HSS 42

-o-
Paul Oakenfold: EA 5; T40 37

Ellades Ochoa: LA 68; TSA n;WM 14

Ok Go: B200 107; HS 1: MO 29
Yoko Ono: DC 27
Oobie: RBH 74; RS 20

La Oreja DeVan Gogh: LT 48
Los Originates De San Juan: LA 36, 47, 75; RMA

IS. 20
Ctaudette Ortiz: H 100 62; HA 67; H5S 9; RA 22;

RBH 22; RS 18

Joan Osborne: IND 19

Kelly Osboume: HSS 8
The Osborne Brothers: HSS 66

James Otto: CS S7
Our Lady Peace: B200 si; A40 16; H100 45; HA

48; MO 23; T40 24

-P-
Petty Pablo: RBH 96; RS 71

lot? Pace: GA 11

Brad Paisley: B200 182; CA 20; CS 31

Suzanne Palmer: DC 18

Palomo: RMS 37
Papa Roach: 8200 140; H100 95; MO 27; RO 19.

36
Dolly Parton: BG 4: CA 32; IND 22

Pastor Troy: H10097; RA53; RBH 52; RS 37
Sean Paul: H100 41: HA 43; HSS 12; RA 14; RBH

i3;RPi4;RS8
Laura Pausini: LPS 34
Luciano Pavarotti: CL 3
P. Diddy: H100 7, 20, 60; HA 6, 17, 66; RA 15, 19;

RBH 14, 19. 81; RP 10. 12; RS 47. 54. 62; T40

9. 32.35

Pearl Jam: MO 10; RO 14

Jennifer Pens: HS 14; LA 7; RMA 2; LPS 4; LT 1;

RMS 2; TSS 6
Doric Peoples: GA is; RBA 78
Murray Perahia: CL 9

Pesado: LT 50; RMS 24
Michael Peterson: CS SS
Tom Petty And The Heartbreakers: PCA 24; RO 28

Pieces Of A Dream: CJ 20

Pillar: CC 24; HS 35
Pink: B200 16; A40 20, 21; DS 11, 25; H100 9; HA

10; HSS 59; LPS 31; T40 5; TSS 25

Pink Floyd: PCA 14

Alexandre Pires: LA 34; LPA 14; LPS 14; LT 22

Ptayero: LA 44; LPA 18

Play: B200 74: HSS 2s
P.O.D.: B200 52; CC 2; MO 21: RO is

El Poder Del Norte: LT 37; RMS iB

Point Of Grace: B200 199; CC is

Poison: PCA 47
Chris Potter: J2 24
Elvis Presley: B200 198; IND 12; HSS 5. 69
Leontyne Price: CL 13

Prodigy: DS 20; HSS 68
Project Pat: B200 106; RBA 27

Promatk:INDso; RBA 68
Proyecto Uno: TSA 15

Prymary Colorz: HSS 21; RS 4
Psycho Radio: DC 23
Public Enemy: RBA 97
Puddle Of Mudd: B200 42; H100 93; MO 4. 36;

RO s.6
Puretonc: DC 3; OS 17

—Q—
Queen: PCA 38
Queens Of The Stone Age: B200 so
Domingo Qu i nones: TSS 12, 29
A.B. Quintanilla Y Los Kumbia Kings: LA 3s; LPA

15: LPS 35

-R-
Rabanes: LPS 2s; LT 42; TSS is

Rabito: TSS 27

Bonnie Rate: AC 24
Rakim: RA 4s; RBH 48; RS 44
Rampage: RA 60; RBH $6; RS 51

The Ranee Allen Group: GA 3s
Kenny Rankin: JZ 14

Rascal Flatt* CCA 2; PCA 3; CS 14; H100 67; HA 63
Rayvon: RE 10

Los Razos de Sacramento Y Reynaldo: LA 7s

Joshua Redman: JZ 6
Redman: H100 48; HA so. RA 33; RBH 3s; RP 23;

T4023
Red Hot Chili Peppers: B200 28; PCA 41; H100 S2;

HA 53; MO 2, i3;R04
Reina: DC 3s
Rem: LPS 40
Frank Reyes: TSA 14

TheRIddlenEAi2;IND37

Los Rieteros Del Norte: LA 49, 72; LT 44; RMS 22

LeAnn Rimes: CA 38; A40 30; AC 16: HSS S4
Lee Ritenour: CJ 5

Jerry Rivera: LA 27; TSA 5; LPS 6; LT 3; TSS 2

Lupillo Rivera: LT 16: RMS $

RL: RBA 79
Daniel Rodriguez: CX 2; HS 33
Raul in Rodriguez: TSA iB

Kenny Rogers: CA 66

The Rolling Stones: PCA 40; RO 21

Gavin Rossdate: MO 34; RO 29
Kelly Rowland: H100 2, 69; HA 1.69; RAi, s8;

RBH 1, 59;RPi;T40i
Paulina Rubio: DC 49; LPS 8, 19; LT 11, 34; TSS 8
Ruff t ndi

: RA 34; RBH 34
Tammy Ruggerl: H100 7; HA 6; RA 19; RBH 19; RP

12; RS 54; T40 9
Run-DMC: RBA 74

-S-
Raphael Saadiq:RHAn
Sacark): H100 15; HA 15; RA 26; RBH 26; RP 15;

RS 34; T40 14

Sad* DS 18

Ryuichi Sakamoto: CX 11

Saliva: MO 32^023
Joe Sample: CJ 12

Adan Chalino Sanchez: RMS 29
Rocio Sandoval: RMS 3s
Gilberto Santa Rosa: B200 185; HS 9; LA 6; TSA tj

LPSu;LT9;TSSl
JueLz Santana: Hi00 8; HA 7; HSS 38; RA n. 31;

RBH 11. 32; RP 4; RS 17; T40 19

Santana: PCA 43; A40 Z5i Hioo 66; HA 64; T40 31

Alejandro Sara: HS 37; LA 14; LPA 7
Marvin Sapp : GA 16

YoskarSarante: TSS 36
Sasha: EA11

Scarface: B200 36; RBA 7: RA 71: RBH 72. 86: RS 45

Jill Scott: RBC 23

Josey Scott: A40 8; H100 38; HA 36; RO 38: T40 20

Joan Sebastian: LA S7, 59
Secret Garden: NA 6
Seether: B200 136; MO 20; RO 17

Bob Seger ft The Silver Bullet Band: PCA 7
Seiko: DC 37
Erkk Sermon: RA33; RBH 3S;RP23
Shadows Fall: HS 17; IND is

Shaggy: RE 7

Shakira: B200 37; DC 34; H100 ss; HA 59; LPS 23:

LT 49; T40 30
Sham: RA60; RBH 56; RS si

Shawn na: RBH 86
SheDaisy: CA 31; CS 32

Duncan Sheik: B200 191; A40 22

Shekinah Glory Ministry: GA 19

Blake SheLton: B200 174; CA 19

Shemekia CopeLand: BL 1

Shifty Sheilshock: T40 37
The Silk Road Ensemble:a 7
Sin Bandera: HS 40; LA 16; LPA 8; LPS 5. 22; LT

10,46; RMS 27

Daryte Singtetaiy: CS 49
Sixpence None The Richer: A40 29
Sixwire: CA 64
Ricky Skaggs: BG15
Skill/: HSS 61; RBH 8s: RS 27
Sleater-Kinney: HS 32; IND 25

Slum Village: B200 90; RBA 16; RA 66; RBH 6s
Smilez ft Southstan RBA 69
Anthony Smith: CA 39; CS 54
Michael W. Smith: B200 93; CC 4
Pastor Keith Smith: GA 25
Sneaker Pimps: DC 46
Sockts Del Ritmo: LT 33; RMS is

Marco Antonio Soils: LA 46. S9: LPA 19; LPS is; LT

17; TSS 32
Soluna- Ar HSS 7

Something Corporate: HS 49
Spanish Harlem Orchestra: LA 74; TSA 12

Britney Spears: B200 -.32

Spliff Star: RA 60; RBH $6; RS si

Bruce Springsteen: B200 11; INT 4; PCA 39; A40
28; AC 27; H100 91; HSS 10; RO 39

Stalnd: B200 175
Ralph Stanley: BG 12

Terry Steele: HSS is;RS9
Rod Stewart: B200 123

Rebecca St. James: CC 26
St. Lunatics: RA 69; RBH 71

Angle Stone: RBA 47: RA 64; RBH 64
Stone Sour: B200 69; MO 12; RO 8
George Strait: B200 166; CA 18, 26; CCA 13; CS 17,

60; Hi00 71; HA 70
Stretch Princess: A40 31

The Strokes: B200 139: MO 22

Styles: B200 70; RBA 23; H100 22; HA 22; RA 7;

RBH 7; RP9
Sublime: PCA 37
Los Sue nos Azules: LA 71

Sugarcult: HS is; IND 14; MO 3s
Supa Nat RS 21

Supreme Beings Of Leisure: EA 10; HS 46; IND 31;

DC 13

Keith Sweat- B200 83; RBA 22; RBC 24; RA 68;

RBH 70
System Of A Down: B200 31; PCA 42; H100 S7; HA

S6; MO l; RO 2

-T-
Taking Back Sunday: IND 40
TallbKwell:HSS39:RSi5.75
Tank: RA 25; RBH 25

Taproot: RO 25
Tateeie: H:oo 56: HA 55: HSS 62; RA 23; RBH 24:

RPi6;RS35
TJU.U.: DC 5; HSS 4
Corey Taylor. MO 12: RO 8

lames Taylor: B200 17; I NT 3; PCA 4: AC 21

LosTemerarios: IND 18; LA 9. 45; RMA 4. 19; LPS

26: LT 21: RMS 20

Los TerriMes Del Norte: LA 53
lohnTesh: CC 22;NAs
Thalia: HS 27: LA 11; LPA 5; LPS 9: LT 7; TSS 9
Tha Rayne: RA 59: RBH 61

Theory Of A Deadman: B200 85: RO 10

Thick Dick: DC 38
Chris Thile: BG 13

Third Day: CC 18

Thursday: HS 48: IND 33
LwTler«los:RMS3l
PamTiUis:CA67
Timbaland: RA 44: RBH 44; RP 22

Justin Timberlake: H100 17: HA 18; HSS 30; RA
72; RBH 67; RS 16: T40 10

Aaron Tippin: B200 151; CA 16: CS 47
tobyMac CC 36
Orris Tomlin: CC25;HS36
Tonex: GA 22

Tool: RO 34
Total: HSS 37; RS 10

Tower Of Power. CI 22

Toya: H100 8: HA 7; HSS 38: RA 11: RBH 11; RP 4:

RS 17: T40 19

Trick Daddy: B200 24: RBA 6: H100 80; HSS 67:

RA36; RBH37:RP20;RS24
Trick Pony: CA 40: CS 36
Trina: B200 39; RBA8
Trrn-i-tee 5.7: B200 143; CC 9: GA 4; RBA 33
Travis Tritt: B200 196: CA 23; CCA 20; CS 23

Lola Troy: RA68; RBH 70
TRUSTcompany: B200 55; MO 8; RO 9
Truth Hurts: B2oo 161: RBA 54: RA45; RBH 48.

83;RS44
Los Tucanes De Tijuana: LA32:RMAi4;LT39:

RMS 19. 38
Tanya Tucker: CS 48
Josh Turner: CS 52
Sfianla Twain: CCA 8: PCA 26

Tweet: RBA 64: Hioo 96
Ron an Tynan: WM 4
Steve Tyrell:|Z 20

-u-
U2: A40 19; Hioo 77; HA 75; MO 18; RO 27

•1*01 RE;
Uncle Kracker A40 17; T40 40
Underworld: DC 12

Union Station: B200 193; BG 3: CA 22

Unwritten Law: MO 26
Keith Urban: CCA 22: CS 4: Hioo 31: HA 29
The Used: HS 13: MO 37
Usher: B200 170: DS 8: HSS 72: RA 42: RBH 42.

88: RS66

-V-
ChuchoValdcs:!,' : ,

Luther vandross: RBA 76; Hioo 86
Sergio Vargas: TSS 38
Phil Vassan CA 28: CS 9. Hioo 54: HA 54
Stevie Ray vaughan And Double Trouble: BL 9
Vlco C: LA 43: LPA 17; TSS 26

Alicia VTUarreal: LA 60
Fernando VTilalona: TSS 31

Rhonda Vincent: BG 10

The Vines: B200 27: MO 16: RO 40
VRa: Hioo 33; HA 32; RA 30; RBH 31; RP 17; T40

27
Carlos Vives: LA 22; TSA 4; LPS 21; LT 23: TSS 17

-w-
TheWailers:PCAii:RBC5

He2eklah Walker & The Love Fellowship Crusade

Choir: B200 186; CC 13; GA 5: HS 10: RBA 66
Paul Wall: RBA 87
Latanza Waters: DC 38
Muddy Waters: BL 10

Russell Watson: CX 12

WO Hioo 94; RA 54, 74; RBH 53. 77
Weebie: RBH 87
Weezer . B200 192

Karyn White: DC 39
The White Stripes: B200 94: MO 25

Who Da Funk: DC 28

Wide Life: DC 4: DS 14

Doug Williams: GA 17

Hank Williams: CA 48
Hank Williams Jr.: CCA 17

|ohn Williams: a 9
Kelly Willis r fl .. 1 IND 41

Melvin Williams: GA 17

Michelle Williams: CC 3s: GA 10: RBA 67
Pfiarretl Williams: RS 62
Mark Wills: CS56
Cassandra Wilson: JZ 9. 13

Nancy Wilson: JZ 21

CeCeWinans:GA28
Mario Wlnans: Hioo 7: HA 6: RA19; RBH 19: RP

12; RS S4; T40 9
TheWinans:GA32
Lee Ann Womack: B200 62; CA 7; CCA 5; PCA 15;

CS25
Women Of Faith: CC 30. 31; HS 44
Darryt Woriey. B200 131; CA 13; CS 5; Hioo 50; HA 47

-X-
Xzibit:RA4i:RBH43

-Y-
Vanni:NA7.l3

Yanou: DS 4: Hioo 26: HA 26; HSS 31; T40 12

Yasmeen: HSS 11; RS 5

Ylng Yang Twins: IND 13; RBA 52; RA 50; RBH 50;

RP25
Young MC: HSS 13:RS3

Charlie Zaa: LPS 28

ZoegirL CC 40
Rob Zombie: RO 16

-z-

-SOUNDTRACKS-
Amelie:WM6
Austin Powers In Goldmember: STX 14

Barbershop: B200 29; RBA 9; STX 1

A Beautiful Mind: CX 14

Black Hawk Down:WM is

Blade 2: EA 6; STX 17

Blue Crush: STX 16

El Qon: LA 31; LPA 12

Coyote Ugly: CCA 4 . PCA 12; STX B
Disney's Uo & Stitch: B200 111; STX 6
Down From The Mountain: BG 5; CA so
Grease: STX 20

I Am Sam: B200 157; STX 11

fonah: A veggietales Movie: STX 24
Like Mike: STX is

Lizzie McGuIre: B200 97; STX $
The Lord OfThe Rings: The Fellowship Of The

Ring: STX 13

Mamma Mia!: B200 188

Moulin Rouge: B200 1S9; STX 12

My Big Fat Greek Wedding: WM 9
Notting Hill: STX 23
0 Brother, Where Art Thou?: B200 43; BG 1:

CA 4: INT 20; STX 3
OneBigTrip:IND42

Queen Of The Damned: B200 145; STX 7

Rock Star: STX 22

Save The Last Dance: STX 19

Scooby-Doo: STX 21

Shrek: B200 152; STX 10

Songcatcher: BG 11

Spider-Man: B200 146; STX 9
Spirit Stallion OfThe Cimarron: STX 25

Undisputed: RBA 82; STX 18

A Walk To Remember: B200 88; STX 4
We Were Soldiers: CA 73
XXX: B200 35; RBA 37; STX 2

—VARIOUS ARTISTS-
on The Billboard 300

2002 Latin Grammy Nominees: 181

Blessed: 164

Disneymani a :
Superstar Artists Sing Disney

-Their Way!: 61

IrvGotti Presents The Inc 110

Ludacris Presents Disturbing Tha Peace:

Golden Grain: 6

Monsta jam/: 09
Now 10; 14

Now 9: 114

Ozzfest Live 2002: 180

P. Diddy & Bad Boy Records Present-.. We
Invented The Remix: 7s

Radio Disney |ams: Vol
. 5 : 122

Reggae Gold 2002: 120

Snoop Dogg Presents- Doggy Style Allstars,

Welcome To Tha House, Vol . 1: 101

Songs 4 Worship - Shout To The Lord: 200

Totally Hits 2002: 89
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1

I

i

irp ay mom ore v
Nielsen
Btmxtcmt Data

8mm
TITLE m y w \

' > v . is x'y- Artist
LAST

WEEK

Airplay monitored by |<*

TITLE -MMiis* PROMOTION LABEL

Nielsen

Artist

O 2 AERIALS uK:nu,<t uh^mba
I ItMANalM |

System 01 A, Down v 1

l
.:- ',.

'

NEVER AGAIN • • NlCkeMMCk v

BY THE WAY ««mini Red Hot Chili Peppers v
•

AERIALS iwt» -is Sys1eni 01 A Down ...

u ——

-

PRAYER nmn DlStiaTbad v PRAYER - Disturbed v

a SHE HATES ME i m 1n iiiwaiiiRH. iri Puddle Of Mudd 2 BY THE WAY . .<. , Red HjI C' iI Peppi.Ti ..

u ALL MY LIFE > • Foo FigMeni

»

SHE HATES ME ruofw ui mikw v
i

V"
SWEETNESS Jimmy Eat World v [ s DRIFT ft DIE •uwutt«mt,iv^«ca»t

THOUGHTLESS

Puddle Of Mudd v

1

MY FRIENDS OVER YOU -«v 'hiuwu

DOWNFALL ii"-iH«n«a«

Mew Found Glory «?

TRUSTconipiiny -. o BOTHER »w*w,wi«

Kom *?

S-niv L.oui Featuring Corey Tay'or .

» ft RUNNING AWAY tv . v. Hoobastank v i DOWNFALL itinsMTO^ TRUSTcompany v
1 AM MINE H$H Jan- in NOTHING COULD COME BETWEEN US »*i«i«.winMiuw Theory 01 A Deadman v

M 1C WARNING irt Incubus V : 1 THE RED Chevelle .,-

G» '-' BOTHER >wMLMNit<cijMs Stone Soor Fealuring Corey Taylor v ii 1J 1 STAND ALONE ifp.n iv.t«mu/jm«g r.iMisii.n-k .

ID 22 THE ZEPHYR SONG *«~t«wos Red Hot Chil Peppers 1] ALL MY LIFE .„*,w Foo Rflbitn a
HATE TO SAY 1 TOLD YOU SO - u-h n- n«tv The Hives v 1 AM MINE - Pearl Jam

o> g THE RED tx GhfMll |
5 7 SATELLITE P O O -.

12

'3

GET FREE

THOUGHTLESS «wnux
Pie Vines •.>

Kom '.

15

2C

DEMON SPEEDING . Rob Zombie

1-1 ELECTRICAL STORM U2 v 1ft

FINE AGAIN
ONE LAST BREATH

Seether ...

Creed ..

•7 M MY PLACE tvm Co dpi i) .. i* M SHE LOVES ME NOT mummh-i Papa Roach v
€3 24 FINE AGAIN *wo >.> Seether ., JO 15 POLYAMOROUS ww-vmo:) Bruakiit-3 Bm,|j-i - ..

21 SATELLITE i P.O.D. « '

22 DON'T STOP MM The Rolling Stones

G> 23 SOMEDAY m The Strokes v || RUNNING AWAY . Hoobastank

ej 25 INNOCENT csi«— Our i Aiiy Patca g ALWAYS KJMWM Saliva

il LIFESTYLES OF THE RICH AND FAMOUS wnwtK Good Charlorti! ... 1 1 PITIFUL -a Blindside v• !2 DEAD LEAVES AND THE DfRTY GROUND wmv; Tnr White Stripes v 27 POEM . Taprool .

iS UP ALL NIGHT wteasctn Unwritten Law v 3] NOT AFRAID a**-., r. Earshot v
23 SHE LOVES ME NOT dvimms Papa Roach v :a ELECTRICAL STORM •.rit.iu,* 02 v
2 3 ONE LAST BREATH .. Creed v ;p it, THE LAST DJ ammrbrto Tom Petty And The Htartbrsakers

til 3S GET OVER IT capito. Ok Go v 2» EM 1 ADRENALINE mmww Cawin Rossdaie -v

3C NEVER AGAIN bihmWIiiM Nrckeltxack w M a NOW ...... Def Leppard v
3t 2 J SPIN wummmi Lifehouse 11 E3 as CAPRICORN IA BRAND NEW NAME! KM 30 Seconds Ta Mars ,

fi» ALWAYS 't^t*. Saliva a CIRCLES » Incubus

34 PTS.OF^THRTY (POINTS Of AUTHORITY) Am>wl UnkinPart is 21 DENY 0-etau-t .

34 24 ADRENALINE V/»u.i»m Gavin Rossdalfi -.- M PARABOLA | iwoo^yoxaw Tool v
38 PRETTY GIRL (THE WAY) ^nuTmumm Sugarajll .. 3 Doors Down
21 DRIFT ft DIE HMuiMBHMiTwan Puddle Of Mudd -b TIME AND TIME AGAIN Papa Roach v
3V THE TASTE OF INK Trie Used ..: SORE THROAT a.™mfmu The Color Red

38 2' DENY Default v 3-i HERO \iUHA>num.imiit<ajui Chad Kroeger Fealuring Josey Scotlu 40 GIRL ALL THE BAD GUYS WANT Bowling For Soup v THE RISING cclm* Bruce Springsteen .,

JO BREATHE ***»*lu*»oj*c GreenwtteeT %? 10 ?<3 GET FREE riw v nes .

OCTOSE
2002 Billboard ADULT CONTEMPORARY .

M

| 1

AirpJsv manitated by
•> Nielsen

BroMCMI DM

TITLE iHPeiM PNOMOriOiSLABtl Artist

A THOUSAND MILES > Vanessa Carlton v
." DO IT FOR LOVE Oaryl Hall John Gates

i SUPERMAN (ITS NOT EASY) u».».ca:.ML» Frve Fof Fighting v

s TO WHERE YOU AREiww Josh Groban v
- SOAK UP THE 5UN jau Sheryl Crow v

; HEROMMKM Enrique kjlesias v

t I'M AUVE t*c Celine Dion v

A NEW DAY HAS COME m CWlne Dion v

HERE 1 AM MMitiKKtin Bryan Adams v

CRY »*M<Mit Faith HHI

IF YOU'RE GONE i***TL*»mt matchbox twenty v

a NO SUCH THING w».auuw John Mayer

M I'M ALREADY THERE Lonestar v
1

: BRING ON THE RAIN JoDeeMessira v

m YOU wtmwuHtiK* AIRPOWER Jim Bnckman Featuring Jane Krakowski

a 18 LIFE GOES ON cum LeAnn Rimes v

« CAN'T STOP LOVING YOU WER Phil Collins

o DON'T KNOW WHY . < ^ AIRPOWER Horah Jones v

CD ONE MORE TIME Ken ny (i Featuring Chante Monre

Gt WHEN YOU LIE NEXT TO ME KemeCoftey s?

ON THE 4TH OF JULY :oijw* James Taylor

ORIGINAL SIN narmHMMHMlIM F John .

*} COMPLICATEDw. AYTHLawgne v
. SILVER UNING cvw Bonnw Railt

«3 DANCE WITH ME jm Michael Bolton

€3 A MOMENT LIKE THIS . Kelly Clarkson

27 THE RISING Bruce Springsteen .

28 OUT OF MY HEART (INTO YOUR HEAD) «u«»oo BBHak .

29 POR ALL TIME mmmdu Soluna •

a ALL BECAUSE OF YOU >mw Chris Emerson

Billboard ADULT TOP 40 TRACKS

:
.16

THINKING OVER

CRY

Dana Glower

Faith Hill

ti a national sample ol airplay supplied by Nwlsen Broadcast Data Systems' Radio Track servc« 106 main-

Stream rock stations. 84 modern rock stations. 86 adult contemporary stations and 79 adutl Top 40 stations are elactron-

caBy monitored 24 hours a day. 7 days a week Top 40 Tracks is complied horn a national sample ol Mainstream Top 40

.

Rhythmic Top 40 and Adur Top 40 stations The 2S4 Top 40 Tracks stations are electronic ally monitored 24 hours a day. 7

days a week. Top 40 Tracks awards bullets based on increase in audience mpresstons On she remaining detection based

charts, (racks with increase trt detections over the previous week are butleted regardless of chart movement A record which has been on the chart lor more than 20 weeks will generally not receive a bullet, even rt it registers an increase Records

below the top 20 (top IS for AC and Adult Top 40) are removed from the chart after 26 weeks. Atrpower awarded to songs appearing in the top 20 on both the Nielsen BDS Airplay and Audience charts for the first time with increases in both detec-

tions and audience (Top 40 Tracks excluded! v Videoclip availability -P 2002. VhlU Business Media. Inc All rights reserved

*> Nreisen

COMPLICATED Avnl Lavigne v

ONE LAST BREATH

WHERE ARE YOU GOING ii i;>- V Utiles Band
.

THE MIDDLE

A THOUSAND MILES

Jimmy Eat World v

NO SUCH THING -

SOAK UP THE SUN . Shery ( rovt .

Chad Kroeger Featuring Josey Scott

BIG MACHINE Goo Goo Dolls v
DON'T KNOW WHY
WHEREVER YOU WILL GO
STEVE MCQUEEN
HELLA GOOD

ThR Calling

Sheryl Crnw

YOUR BODY 15 A WONDERLAND
SOMEWHERE OUT THERE

IN A LITTLE WHILE

GOODBYE TO YOU

Our Lady Peace ^

Michi'l - Branch .

ELECTRICAL STORM -4 AIRPOWER
JUST LIKE A PILL >

DON'T LET ME GET ME

Duncan Sheik *j

OUT OF MY HEART (INTO YOUR HEAD)

IN MY PLACE winn

THE GAME OF LOVE «v«

SPM rxtwmms

BBMak

Coldp ay

Sanlana Featuring Michelle Branch v

GOOO FRIEND Nine Days

BREATHE YOUR NAME
LIFE GOES ON i -s

Br\)ce Springsteen v
Sixpence None The Richer

LeAnn Rimes «,

FREAKSHOW Stretch Princess

Jenniler Love Hewitt

RUNNING AWAY
COULD IT BE ANY HARDER

DAYS GO BY Dirty Vegas

UNDERNEATH IT ALL

EVERYDAY

fir rjourj, I >M1 n z Lartv Sjv.

BonJovi «.•

OCTOBERS
2\M2 Billboad

|TOP 40 TRACKS

|LAST
WEEK

t
K M

ARTIST
IMPRINT/PROMOTION LABEL

1 :

OIL1MMA
MKl » FtATUBWb HHir ROMIANO
Kr miMMRtU .in*.

2
COMPUCATEO
HfJ BJBJM

1
GAMQSTA LOVM 1

ew FEArumne wjcu keys

S
ONE LAST BREATH
CREED

MBMP

4
JUST LIKE A PILL

rtm

1

GOTTA GET THRU THIS
MftlEL 'K !

:

wummMM
cleanin' ojt my close.!

EtRW
•uwniMini witMcon

15
s-f^rd eoi

*kHIL LAVtGBE

8
1 NEED A GIRL (PART TWO)
p rjinor s GiNuwiNi

UKE 1 LOVE YOU
.
". >»*»«: J-

•

tm

17
UNOEBNEATM IT ALL
m OOUBt FUTUnNC LADY SAW

10
HEAVEN
0J SAWHT S TAM0U fEAIUHMG 00

HAPPY
ASHANTI

MUUNIinC.MM DjM

13
IF 1 COULD OO 1

IMX WARTIMES FEAtUWHO IX M0 4 SACAWJ
lumu tic

22
GOODBYE TO YOU
WICMELti BRANCH

14
NO SUCH THING
JOHN MAYtH

?1
ORDINARY DAY
YAW SS» CAW. ION

2fl

A N'OMEN' LIKE THIS

KIU.T CLAflRSON

25
HF* MA
CHfm ftat mi vtnmt,mop son t ms
OCArtUMHI *M OAK

12
HERO
CHAD KROEGEfl fUTtimG JOSEY SCOTT

THE MIDDLE
JRttrrtAI WORLD
HKAwwau

19
HOT IN HERRE
NEUY
« RRWRRMM rtMK

n
DIMITY
OttattRMAOtaLEKA FEArun IMG REDMAN
RCA

26
SOMEWHERE OUT THERE
OUR LA0T PEACE

24
WHERE ARE YOU GOING
DAVE MATTHEWS BAND

LOSE YOURSELF
EMMCM
SUAIWrUBCOT

n
DOWN A U
MV OOTD PRESERTS THf INC

IB
JUST A FBlfNO J002
MAPJO

27
1 M GONNA ilF AlRlC.MT

JENNIFER 10PEZ FEATURjNG HAS

29
OBJECTION fTANGOl
MHDJD

THE GAME Of LOVE
SANTANA FEArURWG HCHELLE BRANCH

30
1 DO rWANNA GET CLOSE TO YOU)
SW FEATURING P 0D0Y & LOON
NBKUwsanc

35
NOTHIN
MAE

work rr

tRSSY "MBOEMEANLW ELU0TT

ri* HXJjMMMienMRie

-:
TRADE rT ALL
fABOLOUS FEATURING P DIDO » A JAGGED EDGE

awe

HE. LA GOOP
NO DOUBT

MBMMM
STARRV EYED SLiBPRISF

0AKENFOLD FEATURMG SMFTY SHELLSHOCK

33
RUNNING AWAY
HOOBAStANX

S3
LOVE AT FIRST SIGHT

T V.
MM

IL
IN A LITTLE WHILE
UNCLE KRACKER
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Now from Billboard

The best source of venue

information for promoters,

producers, agents, managers

and event planners.

2002 AudArena Guide

You get detailed information on the

venues including:

• CONTACT INFORMATION
• CAPACITIES

STAGING CONFIGURATIONS
SERVICES

MARKETING POPULATION
TICKETING RIGHTS

PLUS, an entire FACILITY BUYER'S

GUIDE listing those who supply

and service the arena industry.

For faster service order online @
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or call toll-free 1-800-344-7119

International: 732-363-4156
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Billboard HOT 101D JRPLAY.
1 2 LLJ

1 i
! 5

THIS

3
TJTLi

ARTIST iWPWNT.WOMOHON LABEL
THIS TrTLf

ARTiST i MPRINT PROMOTE LABEl i

TTTII

ARTtST 'IMPRINT ptrOMOlON LABt L_

i Dilemma • «*.«>*.
... .

.... 26 2 6 Heaven 51 Running Away

. Gangsta Lovin

M 1" *« tw «r«s si," turns in'irkom.
© 31 Beautiful Mess © '

sa Where Would You Be

3 Complicated 28 15 Jusl A Friend 2002 S3 45 By The Way

4 Cleanm' Oul My Closet
iumh ma vttnuiwwTiNsconi

© 36 Somebody Like Vou © American Child

o 6 One Las1 Breath © 33 Ten Rounds With Jose Cuervo © 57 Oh Yeah!
UblfMCS >CA><t*jS*i'.rV.t*SAU*P6l

6 5 1 Need A Girl (Part Two)
" tXX> k GISUWINI OAtl tOfAKSVU

© 30 The Impossible 56 ' -.4 Aerials

o 9 Hey M,i
cjw»la *ix * miA'Ji. -jlu-clmji

32 16 Down 4 U © |69 When The Last Time

o 22 Work It

U^T' USIWKf 1.1
'" '«• '••> • •>

© 38 Cry © '

64 Landslide

12 Move B"*h © 37 Po' Folks 59 : 61 Objection (Tango)
smujmcpcj

10 8 Just like A Pill 35 2-1 The Middle © My Town

11 7 Hoi In Herre 36 23 Hero
•V' ' W I' i.- V, - V

61 4 7 1 Keep Looking

12 Nothin" 37 32 Soak Up The Sun 62 S3 Unt.rok.-ii

13 1 0 Happv 38 35 Stingy © These Days
HASCAlfiATTi riTHiCSTMfTi

14 * 3 Gona Get Thru This
BASuUBeSiNW.Ht' U*U LAI,

© Lose Yourself
tuiMu iSH«w.«Tt«a«i

© Tin: Game 01 Love
(AHUM H* : MB-Kk.l 6HANO .*fWI*

15 14 If 1 Could Go! o 60 A Moment Like This 65 62 Buf mn' Up

© 2 3 Luv U Better 4 Goodbye To You 66 1 Do iWanna Get Close To You)
memui f*Av.« iu*vt

u

19 Trade ll All © 44 Donlchange 67 63 Two Wrongs
Wrtlff JlANFUIQAUDtTn [«TU' uTa iMiia

<D 25 Like 1 Lowe You
JUSTIN riMBIftAM UHl<

© 50 Gimme The Light
KANMU HA MIDI A 1 KM HP

© Prayer

<D 18 1 Care 4 U
AAir-Ai- UHUI © 42 Ordinary Day

.iM-. j a*- if, iiAMit.nirtj:/in
© 3 Stole

HILiHrW.l**! .Mi- .". a-*h:iv mar-j.

20 A Thousand Miles
WNBUDWTOh A*M'>s>i«si:o«'

45 : i Where Are You Going © She'll Leave You With A Smile

Uri dci neat h It All
t*a oouettiAt iaiitua' 'AniscDni

46 1 I1C Uutltl Jl I.T1 71 CaMejOIetMM*Mla ilk kfyteiDjI

© 21 Good Times
mm mmmmmmm 47 2'-}

1 Mtn My Friend © Who's Your Daddy'
BBBraaeM imiwwm'.iuwiii.© .-.

:

ShBcr Boi
AVRHLAWjM IWKTA

© Somewhere Out There © - Don t Know Why
Hi! IV ,|\

2C No Such Thing
JOHN MAT!* UttMAMI-traJMBiAi

© 51 Work In Progress 74 '

68 Flake
JftDtJOMNBM llUD1.UWVtMMl.lAMG;© 27 Baby

'OCR MCjAMVJM&t
© 49 Dirrty

iUUM K A' HI0UAX *C

7S ' 72 Electrical Storm

• Recor* *it*i p» grMtet "'trontm increase c 2002. VNU Business Med<a, He, and N*ls*r> SoundScjn. "k An rijrrci mttvtO CompriM f»om * «ion*l umpK d MpUy uppMd by hwtwn
BrowkMl CMa SytUmt' flacta Track moki 926 Stations m Too *0. Poo. RU Hip-Hop. Country, Latin . Rock and other popular lemurs tn tttctromcaoy monitored 24 hours a day. 7 days a wwti Songs

•anlwd bv (nnt mdmiait, compuM by cron ejfceiatfaj Mart tirrm of airplay w4n Artnttn Inhnw (Mi Thn data n mad Id nvnpila tr» Hot 100

-i" Billboard HOT 100 SINGLES SALES..

THIS

WEEK

LAST

WEEK

|

TTTU
IHI5

WEEK

1

5
TTTlt

AOTt&T IMPfflNt. PROMOTION LABEL..
j| LAS!

WIEK

I

TITLE

ARTiS" 'IMPRINT PROMOTION LABEL

i

o 10 A Moment Like This t m*v i 1 26 26 Grindin' 51 40 HotlnHenelCD)
Mil' Milt M.C .to «.•»o l Don't Mess With My Msn

|

', K.I ^ MHAM . tt-A- :
!

© Love ll 52 51 Just A Friend 2002 (CD)

3 2 The Star Spangled Banner 28 i J A Oifferent Kind Of Love Song 53 to Gots Ta Be

o 7 All The Things She Said 29 2" Full Moon 54 49 Can't Fight The Moonlight

5 4 A Little Less Conversation © Like 1 Love You 55 46 The Impossible
m leBeKi hmmri souihi

6 3 Long Time Gone 31 14 Heaven 56 54 Move B***h
.
...v,'. s I

>|.'.'
L n:

7 6 For All Time
i..

© 19 When The Last Time 57 -v Song For The Lonely

e 8 Papa Don't Preach
OuruSayJu** ,1*0

33 1

1

God Bless The USA 58 y, Soldier's Heart

9 5 Two Wrongs
JIANILJJ ClAUDim OWB -HCv.iMIU. 1

34 30 Mo U Want 59 59 Just Like A Pill

10 9 TheRisuiq
MXI tnWGPUl lC«.0M|li*

35 25 That's What Girls Do 72 Why Don't We Fall In Love

11 13 Blue jL-,illi

.L ViF'. !'
© 74 Hush Lil' Lady

iMiti vm-ivivr-7iSM.«<MRS*.i

61 -11 Crew Deep

© 27 Gimme The Light
SEANMkJJl -BLK-4 ShAilCV. J^AKiM".

37 34 Give It To Me
uuiiMfui ro'Ai mn.*- moLW*«w<

Oh Yeeh!
•^'•WW (ASH MON[VijmfltIAi,"jMG<© Healseeker © .!.: Hey Ma 63 61 WhoUHoilinWn'

14 12 I'm Gonna Be Altighi © Waitin' For The OJ Underneath ll All

15 15 Here And Now(Full Circlel 40 36 1 Don't Want To Miss A Thing

HooouetHAi L*ir> -»** isiipvapt

In Tha Gheno
fVOTT *iaOHETTtlCMU MVWtODIt^MCAt

16 16 Lights, Camera, Action! 41 31 Slow Dance Rocky Top '96

:..( BBaMM leoneM Ht:CAS*.*M*ii*. ,

.vH !

17 24 Day * N-ght 42 33 Girlfriend ;s In Uh Wind

18 2Ii Out Of My Heart (Into Your Head
I

43 37 Complicated 68 58 Baby's Got A Temper

19 18 Over The Years © 4'- Luv U Better
1

.
v

69 VI America The Beautiful

© 62 It s The Weekend © That's Just Jessie 69 Big Poppa/Warning
ivi'iMw* HBIH© 28 If You Only Knew 46 42 Nothin'
«.i'.fl( iMI ixU iiiM.i

71 t B A Mew Day Has Come

22 17 Wherever You Will Go © 47 Throw it Up 72 55 U Dnn't Have To Call

23 19 Sex. Money, & Music 48 )g Hot In Herre (Vinyl) love Of My Lift An Ode To Hip Hep)

24 22 1 Don't Really Know © I've Got You
•,U.<: - . ... MSiA

Replure (Testes So Sweet)

© 29 Us Against The World My First Love 1 Should Be Sleeping

• RfCDftK | gmifBt ulet i*ro t 2002, VNU Burnett Media, lot ant (Hied from a naliuntl i*rnpie of ret*' 1 ifore.
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OCTOBER S

Billboard HOT 1 00
LAST

WEEK

2
WKS.

AGO

|
fk* ,

Tht noil papular iingias and tiMka. according to .
,,• » Nielsen radio audience aapaassaBraaiMSWadtiyAliaiu'i o> Nielsen

Broadcast Data Broadcast Data Systems, salas data compuad by c^.nrtCj-iiri
- Hialtan SoumtScan and piaylialt Nam aaaaciMXi-
bysierrys monitoiad iadio station*

TITLE Artist

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL
PEAK

POSITION

THIS

WEEK

LAST

WEEK

2
WKS.

AGO

TITLE Artist

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL

POSITION

52 60

mt NUMBER 1/ GREATEST GAINER/SALES S i week a, Numbe, i

A MOMENT LIKE THIS O Kelly Clarkson 1

50 40 30 1 MISS MY FRIEND Oarryl Worley V
IBfflltasjsTWijc TMMTnBiisEafVSHanui ©i*.aw.v;ih> ..i,.--..'! • =tf u r

28

& 53 61 WORK IN PROGRESS Alan Jackson
. •

.... ... ... . . i»;,.»m : «. .....
51

1 1 DILEMMA Nelly Featuring Kelly Rowland *J

RAWRBi>.V3B ARAMS.! B SC.ll. VU 1 SAM . BUvVSL *C BHCUVStBSA. A;BUM CL l "JAMG

1 52 47 43 BY THE WAY O Red Hot Chill Peppers .

....... - ' . «!>
''

34

532 GANGSTA LOVIN Eve Featuring Alicia Keys v 2 & 62 6.3 WHERE WOULD YOU BE Menina McBride f
uiacanof.. rttiaif' apaniTT^H.iiRRt... BCAMSSHVfAOMJUMCUT

3 3 COMPLICATED O Avril Lavigno '.'

tHtsuraiiii cumin, irco r, n'/.m -. AiAyiDM o> aris'a -iir
2 © 5.1 72 AMERICAN CHILD Phil Vajtar

b .AL.isiiiaL.va^saaivvasSJUtxveslUA1
. aaisia sxsm.'ui aiajM cji

54

4 4 CLEANIN' OUT MY CLOSET Eminem :•

rsaacMjaassdavu! a* AiaannausruAiaiMCuiwtlRi.::iri
4 & 55 63 OBJECTION (TANGO) Shaktra v

ssaiaaaas a LMENOElisNeaaHut Mi fecaiavrwon
55

• 7 ONE LAST BREATH Creed v
. -.-.M , w wait.- yvwn jraiBuMCUt

6 I& 59 66 OH YEAH! O Big Tymers Featuring Tateeze. Boo • Gotti
Mtaisi4iBvnujaMSBh<MASSsuDet.MUiroi[uj o ai... w.i. 'n,'...-^ ww-.mbg

56

5 6 1 NEED A GIRL (PART TWO) O P uiddyS Giwmne FtaUriisg Loon Mario WiareS Tien* Regaen f
vaivan:, : iMf mi' OB*0B0ynuf;aMStS

4 57 5 7 53 AERIALS System 01 A Down v
.... .v, .,.-.,!:..•.. ........ *sii»ir^*ia»jMajrtosijsaBui

55

11 18 HEY MA O Cam ion Featuring Juelz Santana. Freekey Zekey & Toya V
I'll. , V.V, .'.Ml OBOC AlluAWI ^MAXJBW-UIMG

8 & 72 80 WHEN THE LAST TIME O Clipse V
'..I M.Il.M .

' -"IHVI". J-.M IMIH.HI. . MJ,i: O ill, IIAI '.III. U -l
58

1 9 JUST LIKE A PILL O Pink •
OAusiiNiwiaLCaj^iii' Oatustaniai

8 & 67 7 6 LANDSLIDE Oiaie Chicks ' .9

13 13 MOVE B***H O Ludacris Featuring Mystikal & Infamous 2 0 V
fa *»

10 60 58 65 1 DO (WANNA GET CLOSE TO YOU) O 31W Featuring P Diddy & Loon v
Mfti'....-. i"i » ivii'. senses y .v.MiN'. : icmb'. :«*a»,«3 a sii.j*itijp«>isicjONtSi oarklLfylSisairws:

58

24 42

GREATEST GAINER/AIRPLAY , .

WORK IT Missy Misdemeanor" Elliott

T*i*iUA)>CIMtttM.>l'IMUjlf''. :!." Mi'. '

11

G> 56 79 DON'T MESS WITH MY MAN O Nivea Featuring Brian & Brandon Casey v
h..t ism qu ssnacaarTi o»o: ...»r.

61

62 to 51 TWO WRONGS O Wyclel Jean Featuring Claudetle Ortit V
wjtaAjDurussis.>y.ras injm;i.i 4J> djb couaaaia rsns

28—

—

7

10

5

11

HOT IN HERRE O Nelly v
'«[ MPI, Flil'j '-BWiVMLt ' rt'Li AMr, i .ii ji, n <5> O "Hi'V.l- i i". "ii.

o 69 MY TOWN Montgomery Gentry •'

soaaNcri isrtiu.ssiws o cmi*aw.*oa>MuxiaiauaicuT

GOTTA GET THRU THIS O Daniel Bedingfielcl .

oBfiiiiwiuoohDF^ai^iim j l Mtuc'j-:
-
M,i,.i mtuMHmxrxuun

10 64 50 :'
1 KEEP LOOKING Sara Evans 35

9 8 HAPPY O Ashanti v
C SaWUW 1". S0TT1 iB ZKnOJ\A.DOJUAiA.r*MiK.[ia*tSat O Mi.*ti!» ISC KAf 1CJMG

65 56 44 UNBROKEN Tim McGraw
B r.A..iuwi . .,i<i.r i u:r.HAA i-.awa' «aie.>' CiaaBSiJtMOUT

2(

IS 19 V 1 COULD GOI O Angus Martinez Featuring Ul" Mo & Sacario *.

JClrHIC" .A MAK'iril." :iL-riNG«IMOI*«j'iJSmi ©rif>TM«fT--ti:C
15 o THE GAME OF LOVE Semane Featuring Michelle Branch :•

i - flit.
.

:. : i.v • = :
'. r.'.i AHll'A VBLW CUl

66

2 12 NOTHIN O N0RE v
•.(=. ah ' .-...AM-.r.,.,-.., OMiAVioU-i;,Mi.

10 & THESE DAYS Rascal Flails .

MBRMiKTMAilL*" .ASCAt Hi", ilin ASiiSSBOSiOS IBHC STIBSTBUHM CUT
67

LIKE 1 LOVE YOU O Justin Timbcrlake .

:«i ^n. 1..iSijTiMW'i.Ai.. r. hump wii iiaw-, O I'Vt 4Wi-
68 6 3 69 BURNIN' UP Faith Evans Featuring Missy "Misdemeanor" Elliott v

iMiia.tiiMi . i. An. iimti -MHOcMvyswsicoaBiUBaaiBslTi aASariVfVKWOSM6U.AttSIA

zr 35 UNDERNEATH IT ALL O No Doubt Featuring Lady Saw v
m > » » iitaii t*o^.m H, ^MANic^rrtaWi flat i'.-hi',:opi w*t

18 Q 76 STOLE Kelly Rowland . 69

19 22 1 CARE 4 U Aaliyah 1? 74 PRAYER Dislurbed . 70
T-JfJAiAW (MB.IOn • Mii-sU' CM KAMFrOVHBASIIS iLAJ&RJLNL ALJ1JM OH

©20 21 TRADE IT ALL F<ibolous Featuring P Diddy & Jagged Edge v
0J CUCZMW It CASTt B CAS* J JAitlSONi SKAi"! t MLi !-

20 SHE'LL LEAVE YOU WITH A SMILE Geotge Strait . 71

2t 45 LUV U BETTER O LLCoolJ v
-H, >.;.- v. .

I v--= .VI. 1'.*: .'.in.-. J*««»* WJMG
21 1

22 1

72 61 62 COURTESY OF THE RED. WHITE AND BLUE (THE ANGRY AMERICAN) Toby Keith V
jsraiajDrf3>niffzrnf oc.Bbss«itva^isrfs»riAiixJuau«cijr

25

22 23 GOOD TIMES Styles - © 76 DON'T KNOW WHY Norah Jones v
AiaaaoMa oat. STwaao iiaarus ..,< 'tun ub ju:u'\inni\

73

34 47 SK8ER BOI Avril LaviqnE .

ii\ia'»ia Avii.M.i «*',r. -,-;»,..» r.ir'AAW:: ahi'.ia -ib.iv hi
23 © WHO'S YOUR DADDY? TobyKeitJfW

.. Uf«>WWJBSSIIIASir,IUilALBLMCur
74

•? IS NO SUCH THING John May.;, . 13 75 73 74 FLAKE Jack Johnson '.' 73

76

' I' ... 1- IMHI.IV.SaSAlAlBrMCiJ'UVMG

7

77

II 17 A THOUSAND MILES O Vanessa Carlton v
I...-. - . •, » '.'.'ii-. -.>-

S 65 56 LONG TIME GONE O Oiaie Chicks .

DiAlE CmCKS I UA1MS -0 SCOTT <S> O ML-VIMIM ISiSDSMn

16 HEAVEN O 0J Sammy & Yanou Featuring Do v
0j sawmy »A7»ou to A&AMij v iLii_At*a i O O^jbhi'is w."

8 © 77 ELECTRICAL STORM Ills'

30 36 BABY Ashanti v
CVMflAlHAJW 6()Tai UA DtXttAi* r*MIHILD*H!0SMlKiHfi M M ft-'l B JOHHAS MIMC4R "W.AjW KBUMOJT'IDMQ

27 78 64 52 LOVE AT FIRST SIGHT O Kylie Minogue V
. ...... .....n ..in n-.-'B i ci.s,.,. i R "Av.Asi ... -. ;i •. O "JcirrA irrja-

23

14 10 JUST A FRIEND 2002 O Mario v
v. MMUM :avp^:!i muu»J ^v"I»mm*iij 9 O O .win

4 79 75 75 SWEETNESS Jimmy Eat World -.'

at iiijMRir.RjisamlAtiaDauueaknurwiiBtr.. oasaaadtonis aibuv cuh

''.

29 29 THE IMPOSSIBLE O Joe Nichols v
fl-TWlJU. HCdAiH -Mk.fH •» :M.>--A. «JTM IW

29 80 70 71 IN DA WIND O Trick Daddy Featuring Cee-Lo & Big Bot v
J IMA RA.I>ASr(.y , ...

. .'1-t i>. •' All JrtAI OSl 1 ' 1 SltmSTlT AIUSV6C
70

31 31 BEAUTIFUL MESS DiamondRio 9
VI lL.:<i [HAWiV -II. L.11WAJNI L MH!L. : MIM" AfU'/A'eA'jf.-l.i ALli'.IW

30 81 71 64 BIG MACHINE Goo Goo Dolls -.'

arjtvau0600GOOOOU4tJB.'l.".:< WABNiaBHCi A.fli.w ll'

64

36 34 SOMEBODY LIKE YOU Keith Urban 31 © 62 36 LOVE OF MY LIFE (AN ODE TO HIP HOP) O Erykah Badu Featuring Common ej

CBACniasiiAOHi.BSAAci^reMujpOswutrjLiiaBa^ Oicrnnai'sicA
82

41 so GOODBYE TO YOU Michelle Branch v 32 B3 80 77 GRINDIN' O Clipse <
IRAStP'I.M'..!. .HIIB'rL6' 'WJBSIL6 * IVU AStt L HUIi.J. O^'AA'BAA 'VJIT ABISIA

30

16 14 DOWN 4 U Irv Gotti Presents The Inc. Featuring Ja Rule, Ashanti. Charli Baltimore & Vita v
SCtr ruAtnus -, A„m. r. v: AnOL'aiAS r j-'ilAi-AFHiH WLIRLilA l««C,W» JAW aaLBIJM CUl -C.MG

6 1 84 M 46 FEEL IT BOY Beenie Man Featuring Janet . 28

35 26 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd
%JWMM'U^^USm*Vl^ytC*H^CO0MtK\ a>LA HA5W^) AlJlLaV CkTI

26 85 59 WHY DON'T WE FALL IN LOVE O Amerie s>
amaiaiiai eutajnaoM o nst wh-cohawia

23

39 41 CRY Faith Hilt .

MlRIDI«(tl!;iSI hil. AACAWJ. O AAHfil" BMLIj f'.ASf.tlll i Atll.W L.J1 '.V«V\VAR*i! « 6R[,'i

35 86 83 85 I D RATHER O Luther Vandioss
i ciu.s.nBc i rnA*,*vinti qa o i !tno

83

37 48 PO' FOLKS O Nappy Roots Featuring Anthony Hamilton . 36 87 H6 61 SHE WAS Mark Chesnutt v
BJWIkucmja iNcortJMKrosi -.- * -_i ••

'

6?

38 38 ORDINARY DAY O Vanessa Carlton v
"Ai" . :AfU19><: 4J>AA'>4» '* >'

37 © 88 69 STEVE MCQUEEN O Sheryl Crow . 88

21 20 HERO Chad Kroeger Featuring Josey Scon S
- tnn • i.»jfc.i» .

i

' iMBiJ.=rj.ifi tNf i
(i ;i:i -ra:« : i - .m..

3 1 89 85 K MY FRIENDS OVER YOU O New Found Glory
......... ......

.
.. . oa

85

25 24 THE MIDDLE Jimmy Ea< World .

u-hi -.-^ w-f.' iM-.'i (--.- - :«4FAVn«i-;A.mrtw:iji
5 1 90 87 84 WALKING AWAY O Craiq Oayid .

»..ii«:oa«,u.«ii e»o«i«onAa«j!r,.ru«r<:
44

32 25 SOAK UP THE SUN Sheryl Crow «
SOWj rMniSCrWrVJTIWni -1 . !F'[

17 1 91 31 78 THE RISING O 8mce Springsteen v
aoaaaMB»*BMisrnM tBcmuMBiAryar

52

51 70 GIMME THE LIGHT O Sean Paul v
iwfT^n^'WriiSHiwj^sirWk* O o ©slac* wad : -jw. Hon-.f

41 I© 9? LITTLE THINGS O India Arie v
ssAra^rawaMdijvyouMSoAlnSoa^ OMcrwrNcrstii'^snio

92

33 STINGY Ginuwine 33 1 93 90 B8 DRIFT & DIE Puddle 01 Mi, ill! .

.•HAVAA.S.'A iCAMLISj AuiN, ICAAUSSOIRHS A1BUW CUT MTtRSCOn
61

' HOT SHOT DEBUT '

LOSE YOURSELF Eminem
IWNtW'UMAHafiSjeaSEl «5TDi

43

© 96 THE STREETS O WC Featuring Nate Dogg .

... a . Oa'.«»«J..ir».,
94

7695 ... * 87 SHE LOVES ME NOT Papa Roach v

46 s? DONTCHANGE Musiq CJ

lOAnkUCH«SGHSMUS«SlXJLC>IBj:fMUSUSSIAO^ 0»t SOUS SUMM CUTBtUasl
44 1 96 95 M CALL ME O Tweet . 31

•15 54 1 SOMEWHERE OUT THERE Our lady Peace v
1 B *X« IB ABACA; cctljUSIA album Cur

45 1© ARE WE CUTTIN' O Pastor Troy Featuring Ms Jade
Ta*aLajsDaaram.Tiaoaur>cymA&i oa omaih: i h ir.,». .«r',a^-oiiumi«

97

44 53 RUNNING AWAY Hoobastank . 44 1©
99

98 WHEN YOU LIE NEXT TO ME Kellie Cotley v
: ..i n 1 1

1 ...
. 1 KAHMII*. i 1

1 WA-'I'. au AlBUW cur
54

4 3 M WHERE ARE YOU GOING Dave Matthews Band .

siatrnstajsMTTafyBsi \ 1 •*
39 1 97 99 I'VE GOT YOU O Marc Anthony .

SIVAUlCHOOSarfJUBCAiAUUASMI CO 31

49 67 DIRRTY Christina Aguilera Featuring Redman v 64 73 OUT OF MY HEART (INTO YOUR HEAD) O BBM.ik . 56
acaMSusjctri _

:. . THE GOOD STUFF Kenny Chesney BMWV S'iA AIBIJW CUT

•»: " r.i.ii^r.i.iy.niicKi^ijdWi.fK

• RlaWctWtRVilwn (or f>M fjupminl aMOT urw iGtttdt A HIAA tMiftcsWin lor fl*l ^.pm.rt ot 1 rWl.on unu ipltityfiunl v*«i 8do*o-ial miHw rtd.c jtucl by

.

top 75 Ot «WlM 100 Arpitrr thirl Songi ate r-jmcwl from t* Hoi lODand Hot IfXfarpliiy

nvnn.bk- OCBtMr1I«Ma«^S^l0av3llr)b(. Coi»log nijTitjirr it fot& * Ind.ciwt <& un
ajagi mt/mttu^ fttyhew tornm

to<to9\arv9*^*lM*vfy*Km*Q on tw ehlit V VtSeockptotdttitr, O IntlrCMei retail wtgta ivaiitU* and is rtmoved upori Recoftjng Indusiry Assocatm » Am«jmc£IRIAAI ctntVWOT.
ttonji m.»on ^dicMed by n^nUr ttiAWw ttw jymtwlO RoM Launch Indcitoi Fnt l>11 woki .ii M^nkbalw-W 9 CD Single aviiatj-e © DVD
fry© G> & O orO TMpt<rliv«lV. based on wawtiiHy C Sn. VNU Buuiesi Mi

alnKMm mttntji rui< release, conlribu'iis lo soi

__ _ • COKwSm tvaltiL _

MacM. inc and Nielsen SoLndScan. fnc. AH nghu

»'f"'"»
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Billboard SINGLES AND TRAC NG INDEX
Chart Codes: Hot wo Singles (Hiooh Hot ffSB Hip/Hop Singles (RBHJ; Hot Country Singles (CS) and Hot Latin Tracks (LT).

TITLE (Publisher Licensing Org.) Sheet Music Dist., Chart, Position.

3S ROSAS lEdimuw, ASCAP) LT 33

-A-
ADDICTIVE (H*rt>ilk«ous, ASCAP/The Eighteenth LrT

ter. ASCAP,' Songs Of DreamWorks. BMI. Cherry Rw,
BMI/WB, ASCAP/Q Baby, ASCAP EMI April, ASCAP/ Black

Fountain, ASCAP). CLMHL/WBM. RBH 48
AERIALS (Sony/ATV Tunes, ASCAP/ Ddevil, ASCAP).

HLH10057
AIR FORCE ONES (BMG Songs, ASC AP/Jackie Frost

ASCAP/ Universal ASCAP/ De Bess, ASCAP, 1 Oa Pro,

ASCAP/"Young Dud*, ASCAP Sam Swap. ASCAP/Tarpo,

ASCAP) RBH 71

AU.CYE20N ME (MonDeenrse, ASCAP/EMl Black-

wood. BMI /Famous. ASCAP/Eiseman. BMl/Hen-AL
BMI. 1 Kings Road. BMI/WB. ASCAP/ yeliowbnck Road.

ASCAP/Rodney Jeftuns, BMI EMI April. ASCAP 'LaShawn

Daniels, ASCAP), HL/WBM, RBH 90
AMERICAN CHILD (EMI April ASCAP/Phil Vassar.

ASCAP/ BMG Songs, ASCAP. Mis. Lumpkins Poodle.

ASCAP). HL CS 9; H10054
AMOR DE INTERNET (Not Listed) IT 33
EL AMOR NO TIFNF EDAD (Arpa. BMQ IT 47
AMGEL DC AMOR (Warner-Tamerlane, BMI /EMI Black-

wood. BMI,'Big Cojones. BMI) LT8

ANYTHING (Divine Mill. ASCAP ,'Lonte, ASCAP/ Uh Oh.

BMI/ Ensign. BMI/WB, ASCAP/ EMI April. ASCAP).

HL/WBM, RBH 40
ARBOLES DE LA BARRANCA ISan Antonio, BMI] LT 28
ARE WE CUTTIN* (Pastor Troy, BMI /Virginia Beach.

ASCAP/WB, ASCAP/Wlwsetseitgona, ASCAP). WBM.
Hioo 97; RBH 52

ARRANCAME (Ser-Ca. BMI) LT 50
ASEREJE (Sony/ATV Latin, BMI) IT 13

AT THE END Of THE DAY (WB, ASCAP/Ketodies,

ASCAP/Sony/ATV Cross Keys. ASCAP <Onsly, ASCAP),

HL/WBM, CS 35

-B-
BABY (Pookietoots, ASCAP / Soldier* Touch, ASCAP/DI

Irv, BMI/N-Tbe Water, ASCAP/StB N-Th* Water,

BMI/Baeza, ASCAP.' Universal. ASCAP), HL. H100 27: RBH

9
BABY DO THOSE THINGS (Big Bert BMI Songs 01

Windswept Pacific. BMI/E.D. Duz-lt, BMl/RoyiSon.

BMI /Greg Cham, BMI/Broken English. BMI /Prodigal Son,

BMt'Drano's, BMI/Universal-PolyGram International.

ASCAP O*1
' God. ASCAP 1 RBH 78

THE BALL (Songs Of Copvright.net. ASCAP lames

Otto, ASCAP/CopvTight Management Services.

ASCAP EMI April. ASCAP, 1 Zomba. ASCAP/Sufferin' Succo-

tash. ASCAP). HL/WBM, CS 57
BAM BAM (F.LRP,, B Mil IT 42
BEAUTIFUL GOODBYE (AcuPf-Rose. BMI/Sony/ATV

Tunes. ASCAP/Sony/ATV Cross Keys. ASCAP. Drivers Ed,

ASCAP/Woriey World. ASCAP). HL. CS 41

BEAUTIFUL MESS (Songs Of API, BMI/ MonkeyC
BMI Songs Of Nashville DreamWorks. BMI /Affiliated.

BMI /Chrysalis, ASCAP/Creative Artrst Agency. ASCAP/EMl
Blackwood. BMI/Shane Minor. BMI). HL/WBM, CS 2;

H100 30

BIG MACHINE (Corner Of Clark And Kent, ASCAP/EMl
Virgin, ASCAP). HL H100 81

BRAIO MY HAM (Nyrraw, ASCAP/EMl April.

ASCAP' Uncle Bobby. BMi/EMI Blackwood, BMI), HL. RBH
27

BROWN SUGAR (EXTRA SWEET) (Not Listed) RBH 97
BURNIN* UP (Chyna Baby, BMI/lanice Combs.

BMI/EMI Blackwood, BMI/The Waters Of Nazareth.

BMI /Chase Chad. ASCAP/EMl April ASCAP/ Doneeno.
ASCAP/ Do/ier, BMI/Songs Of Universal. BMI). HL. H100
68: RBH 20

BY MYSELF [ColliPark, BMI,'Da Crippler, BMI/EWC.
BMQ RBH so

BYTHE WAY (Moebetoblame. BMI). HL. H100 S3

-C-
CADA DIA MAS (Not Lrsted) LT 36
CADILLAC TEARS (Sony /ATV Cross Keys,

ASCAP Sate her Songs. ASCAP,'WB. ASCAP). HL/WBM. CS

A3
CALL ME iFoShawna. ASCAP.' Mass Confusion.

ASCAP 'WB, ASCAP/Virginia Beach. ASCAP). WBM. H100

96
CAN U HELP ME (U R. IV. ASCAP EMI April.

ASCAP/Fiyte Tyme. ASCAP). HL, RBH SB
CAPRICHO MALDITO (Arpa. BMI) LT 44
CARALUNA (Warner Tamerlane. BMI) LT 40
CARITO (DONT TELL ME NO) (EMI April. ASCAP Garra

Bay, ASCAP) LT 23
CMING. CM IMG (Nelstar. SOCAN/Mawga Dawg.

SOCAN/Sony/ATV Canada. SOCAN /Worldwide West.

SOCAN/Virginia Beach. ASCAP/WB. ASCAP/Whothe-
heLtesleitsgonb, ASCAP/7S7. ASCAP). HL/WBM. RBH 44

CHROME (Songs Of Windswept Pad*. BMI/Yellow
Desert. BMI. My Life's Work, BMI

.
Almo, ASCAP) CS 43

CLEAN IN' OUT MY CLOSET (Ensign. BMI/Eight Mile

Style, BMI). HL, Hioo s ; RBH 15

COMPLICATED (Warner-Tamerlane, BMI.'Holtytodge.

BMI/Ralnbow Fish, BMI/Mr. Spock, BMI/WB. ASCAP/Tix,

ASCAP. Ferry Hill ASCAP/ Avril Lavigne. ASCAP/Almo,
ASCAP). HL/WBM, H1004

CON ELLA (F.I.P.P.. BMI/ Famous, ASCAP/Clear M.nd.

ASCAP) LT 24
CONNECTED FOR LIFE (Money Mack. BMI/lester Bud,

BMI/Gangsta Boogie. ASCAP WB. ASCAP/Paper Route,

ASCAP/EMl April, A5CAP/ Universal ASCAP). Hl/WBM.
RBH 77

COURTESY OF THE RED, WHITE AND BLUE (THE

ANGRY AMERICAN) (Tokeco Tones, BMI) CS jo; H100 72

CREW DEEP (Df Hl-Tefc. BMI/ Mass Confusion.

ASCAP/WB.ASCAP/BernarrrsOlher.BMI/Wafner'Iamer-
lane. BMI/Sony/ATV Tunes, ASCAP,"Virginia Beach.

ASCAP Bridgeport, BMI.' Universal-Songs Of PolyGram.

BMI/ Rubber Band, BMI Pubhowyalike. BMI /Zomba,
BMI Zomba. ASCAP' BOP. ASCAP). HL/WBM. RBH 85

CRUSH TONIGHT (Joseph Cartagena, ASCAP/Jetlys

lams, ASCAP.'Sheilys House. SESAC/Gold Daddy.

ASCAP/EMl April ASCAP/Marvelous Things Of Musk.
ASCAP Po Folk. BMI/Hand In My Pocket, ASCAP/Musk Of

Windswept, ASCAP). HL. RBH 57
CRY (Warner Tamerlane, BMI. Potty Mouth.

BMI/Tound Tower, BMI).WBM. CS 13: Hioo 35
CUANDOTE ACUERDES DE Ml (Crisma. SESAO LT17

-D-
DEL OTRO LADO DEL PORTON (Marfre. BMI) LT 27

DILEMMA (Wamer-Tamertane. BMI/ BMG Songs,

ASCAP lack* Frost. ASCAP ,'Suga Shack. ASCAP / Phat

Nasty. ASCAP), HL/WBM. Hi00 2; RBH 1

A DIOS LE PIDO (Peermusk III. BMI/Camaleon. BMI)

W5
DIRRTY (Xtina. BMI/Oaynas Day. BMI/Wamer Tamer-

Lane. BMI/Funky Noble. ASCAP, WB. ASCAP/Jahqae
Joints, SESAC /Universal SESAC/Oslaf, BMI/Jasper
Cameron. BMI). WBM. H100 48

EL DOLOR DE TU PRESCNCU (JKMC ASCAP. Universal

Muska. ASCAP) LTi

DONTCHANGE (EMI April ASCAP/Touched By Jazz.

ASCAP/Nivrac Tyke. ASCAP/ Universal ASCAP/ Souk hild.

ASCAP/Tel ra Grammaton, ASCAP/lesse Jaye. ASCAP).

HL/WBM. H100 44; RBHU
DONT KNOW WHY (Beanly. BMI/Sony/ATV Songs.

BMI), HL.H100 73
DONT MESS WITH MY MAN (Babyboys Little.

SESAC Noontime South. SESAC/EMI April ASCAP/Them
Damn Twins, ASCAP/Air Control ASCAP). H L. H100 61.

RBH 36
DONT SAY NO. JUST SAY YES (Tuff Huff. BMI /Zomba,

BMI/Grlndlime. BMQ. WBM, RBH 66
DOWN 4 U (Slavery, BMI/AureKus, ASCAP/DI Irv,

BMl/Pookletoots. ASCAP/ Inky-SISI, 8MI/Sold«e« Touch,

ASCAP, Songs Of Universal. BMI). HL, HlOO 33; RBH 31
DRIFT 4 DIE (WB. ASCAP/Jordan Rocks Musk.

ASCAP/Stero Supersonic. ASCAP). WBM, H10093

—E—
ELECTRICAL STORM (Uj.ASCAP/UnwsaJ-PolyCkam

International, ASCAP) HlOO 77
ENTRA EN Ml VIDA (Sony/ ATV Discos, ASCAP) LT 10

ES POR AMOR (World Deep. BMI/Sony/ATV Latin.

BMI/ PSO Ltd.. ASCAP) LT 22

ESTOY SUFRIENDO (Li;, ASCAP/Edimonsa, ASCAP) LT

Ml
EVERYDAY ANGEL (Universal- PolyGram International

ASCAP/St. lulien. ASCAP), WBM. CS 46
EVERY RIVER (Mighty Nice. BMI Wail Ho More.

BMI/ Bluewater, BMI/Unkwrsal-PoryGram International,

ASCAP 'Green Wagon, ASCAP /Universal Songs Of Poly-

Gram International, BMI/Door Number One. BMI),

HL/WBM. CS 27

-F-
FABULOUS (Divine Mill ASCAP/WB, ASCAP/Flngaz

Goal. ASCAP/lahqae Joints, SESAC / Universal.

SESAC .'Miss Mary's. BMI/Warner-Tamerlane. BMI), WBM,
RBH 61

FALL INTO ME (Universal-MCA, ASCAP,' Hal hana,

ASCAP/WB, ASCAP, Platinum Plow, ASCAP). WBM. CS 26

FEEL fT BOY (EMI Blackwood. BMI /The Waters Of

Nazareth. BMI/EMI April ASCAP/Chase Chad. ASCAP).

ML. Hioo 84. RBH 63

FLAKE (Bubble Toes, ASCAP/ Universal ASCAP), CLM.

Hioo 75
FLOLTIC (jewel ASCAP/Wells. ASCAP/Universal

ASCAP/latcal ASCAP) RBH 47
FOCUS (Copyright Control) RBH 80
FOOLISH (Desmone, BMI ,' Dl Irv, BMI/EMI April.

ASCAP/Jobele. ASCAP/Aureous, ASCAP/Fjmous.
ASCAP/ Baeza, ASCAP/Unhrersal ASCAP/Pookietoots,
ASCAP). HLR8H41

FORGIVE (EMI April. ASCAP/Tennessee Colonel.

ASCAP/ICG. ASCAP/ Big Tractor. ASCAP/ke Trey. ASCAP).

Hl.CS 18

FUNNY (Derided. BMI/ Universal BMI/Smoobie.
ASCAP/ LeumeJf. ASCAP) RBH si

-o—
THE GAME Of LOVE I Keep, it' It Real How 'Bout You.

BMI/'Warner-Tamerlane, BMI/Future Furniture.

ASCAP/ EMI April. ASCAP). HL/WBM. Hioo 66
GANGSTA L0V1N* (TakirV Care Or Business. BMQ Hioo

3; RBH 2

GET UP B GET IT (Ruthless Attack. ASCAP 'It's Plat-

mum Brother. ASCAP/Sony/ATV Tunes, ASCAP/HBR
Ustrada. ASCAP), HL RBH 95

GET WITH ME (Rodney Jerkins. BMI/EMI Blackwood.

BMI/Fred jerkins III, BMI/famous Monster, BMl/LaShawn
Daniels. ASCAP/EMl April ASCAP/ Music Of Windswept.

ASCAP/ Nfused. ASCAP/Mtschkemusk, ASCAP), HL RBH

99
GIMME THE LIGHT (Dutty Rock. ASCAP,' Black Shad

ow. BMI/TWR. BMQ Hioo 41; RBH 13

GOODBYE TO YOU (I'm With The Band, ASCAP/ WB.
ASCAP). WBM, HlOO 32

THE GOOD STUFF (BMG Songs, ASCAP/Mrs. Lump-

kins Poodle. A5CAP/W»mer-Tameriane. BMI/Makeshift,

BMI). HL/WBM, CS 8. Hioo 49
GOODTIMES (lobete.ASCAP'EMl April ASCAP), HL

Hioo 22: RBH 7

GOTTA GET THRU THIS (Reverb, BMI 1 Universal. BMI)

Hioo 13
GRINDIN' (GenMarc. ASCAP.' Terradome. ASCAP/ The

Waters Of Nazareth. BMI/ EMI Blackwood. BMI/Chase
Chad. ASCAP/EMl April ASCAP). HL Hioo 83; RBH 33

GROWING PAINS (DO IT AGAIN) (EMI April

ASCAP ,'Ludacns, ASCAP P. King ASCAP .'Copyright Con-

trol/VVarwr-Tarwrian*. BMQ, HL/WBM, RBH 86

—H—
HALFCRAZY (SoulchiM, ASCAP/Universal

ASCAP/ Nrvtac Tyke, ASCAP, Tetra Grammaton.
ASCAP/EMl Unart Catalog. BMI/ EMI April. ASCAP),

HL/WBM, RBH 17

HAPPY (Takin'Care Of Business, BMI /Pookietoots.

ASCAP, Soldier/ Touch. ASCAP/O) Irv, BMI Famous,

ASCAP/Baeza. ASCAP/ Universal. ASCAP). HL Hioo 14;

RBH 29
HEAVEN (Irving BMI Adams Communications.

BMI/Almo, ASCAP/Testatyme. ASCAP), HL Hioo 26

HEAVEN I NEED A HUG (R.Kelly, BMI 'Zomba. BMI).

WBM, RBH 92
HE IS (Nyrraw, ASCAP/EMl April ASCAP/ Uncle Bobby.

BMI/EMI Blackwood. BMI/Bran-Bran, BMQ, HL RBH 79
HE IS (Spiders & Rke. ASCAP/Jam Carver. ASCAP)

RBH 55
HERO (Warner- Tamerlane. BMI /Arm Your Dillo,

SOCAN / Colpbc BMI). HL/WBM, Hioo 38
HEY MA (Killa Cam, BMI /Next Level Groove.

ASCAP/Jobete. ASCAP/EMl April. ASCAP), HL Hioo 8:

RBH 11

HOTMHERKE (Jackie Frost. ASCAP/BMG Songs.

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood.

BMI/Chase Chad, ASCAP/EMl April ASCAP Swing T.

ASCAP/Ascent. BMI/Nouveau. BMQ. HL Hioo MR RBH 16

I CARE 4 U (Virginia Beach. ASCAP/Mass Confusion.

ASCAP/WB. ASCAP Irving. BMQ. HL/WBM. Hioo 19; RBH

I'D LOVETO LAY YOU DOWN (Musk City Musk ,

ASCAP/EMl April. ASCAP). HLCS 49
I DONT REALLY KNOW (Heavenly Tunes, BMI) RBH 98
1 00 (WANNA GET CLOSE TO YOU) (Marsky. BMI,' EMI

Blackwood. BMI Justin Combs, ASCAP/EMl April

ASCAP Doneeno. ASCAP/ D'metlo's Diamond Cut,

ASCAP/WB. ASCAP 'Dee's Melodic Dream. ASCAP/Umver-
sal, ASCAP/Hot Heal. ASCAP/ Janke Combs, BMQ,
HL/WBM. Hioo 60; RBH Bi

I'D RATHER (Shep 'n Shep, ASCAP/Almo. ASCAP/Uni-
versal ASCAP), HL Hioo 86

IF HER LOVIN' DONT KILL ME (EMI Full Keel.

ASCAP/ Big Grape. ASCAP ,'WB. ASCAP/Warner lamer

-

lane. BMI). HL/WBM. CS 47
IF I COULD GOt (Media Noche. ASCAP IMo Loving.

ASCAP/Cyphercleff. ASCAP/EMl April ASCAP/lil

MasiellV BMQ, HL Hioo ij; RBH 26
I JUSTWANNA BE MAO (EMI April ASCAP/Didnt Have

To Be. ASCAP, Mosaic. BMI, Hold lack. BMQ. HL CS 29
I KEEP LOOKING (Sony/ATV Tree. BMI/Wencmga,

BMI /Mosak. BMQ, HLCS 10. Hioo 64
I'M GONNA BE READY (EMI April, ASCAP/Fiyte Tyme.

ASCAP/ Minneapolis Guys, ASCAP '|i Branda,

ASCAP/Jamyo. BMQ. WBM, RBH 84
I MISS MY FRIEND (Buna Boy. BMI Girtterfish,

BMI /Mosak. BMI/Sony/ATV Tree, BMI/Wenonga, BMQ,
HLCSs: Hioo 50

I'M HOT BREAK! N' (CDB. BMI/Wooley Swamp,
BMI/Careers-BMG, BMI/Lingle. BMQ. HLCS 40

THE IMPOSSIBLE (EMI April ASCAP/ DNln't Have To

Be. ASCAP Mosaic. BMI). HLCS 3; Hioo 29
IN DAWIND (First N'Gold. BMI. Trick N' R<k. BMI, God

Given, BMI/Gnat Booty. ASCAP/Chrysalis. ASCAP/ Bubba
Gee. BMI). WBM. Hioo 80; RBH 37

I NEED A GIRL (PART TWO) (Marsky, BMI/janke
Combs, BMI/EMI Blackwood. BMI /Justin Combs.
ASCAP/EMl April, ASCAP/ Donceno. ASCAP >'Hot Heat.

ASCAP,'Jesse jaye. ASCAP/ Harmony Smurf. BMQ. HL
Hioo j: RBH 19

IN THE MORNING (EMI April ASCAP, (hat's Plums
Song, ASCAP/ It's Tea Tyme, ASCAP/ Baboochka Tunes,

ASCAP/ Nyrraw, ASCAP), HL, RBH 60
I SHOULD BE- (ADS Music Writers. ASCAP) RBH 73
I'VE GOT YOU (SonyATV Songs. BMI/Cori Tidani.

BMI
.
KStuR. BMQ, HL Hioo 99

I WISH YOU'D STAY (EMI April. ASCAP/Sea Gayte.

ASCAP). HL CS 31

-J-
JOHN J. BLANCHARD (Almo, ASCAP/Musk Of

Windswepl ASCAP/ Songs Of Bud Dog. ASCAP) CS 54
JUGO A LA VIDA (Flamingo. BMQ IT 39
IURO POR DIOS (LSM, BMQ LT 30
JUST A FRIEND 200a (Nyrraw, ASCAP/EMl April

ASCAP/Uncle Bobby, BMI/EMI Blackwood. BMI < Dango,

BMI /Warner-Tamerlane. BMi.'Cold Chillln'. ASCAP),

HL/WBM. Hioo 28; RBH 23
IU5T UKE A PILL (Pink Publishing Designee.

ASCAP/EMl April ASCAP, 1 Cyplfon, BMI/EMI Blackwood,

BMI/Pink Panther. ASCAP). HL Hioo 9

-K-
KEEP LOVIN*YOU (Dave! McKeruie. ASCAP/Hotta

Than U, BMQ RBH 91

KILOMETROS (Sony/ATV Dtscos. ASCAP) LT 46

-1-
LA COSFTA (BMG Songs. ASCAP) LT 43
LANDSLIDE (Welsh Witch. BMI/Sony/ATV Tree. BMI).

HL CS 15; Hioo 59
LA PLAYA (Sony/ATV Latin, BMI) LT 48
THE LAST MAN COMMITTED (Psychobilly, ASCAP) CS

39
UFE HAPPENED (EMI April. ASCAP Zomba,

ASCAP/Sufferin' Succotash, ASCAP). HL/WBM. CS 24
UKE I LOVE YOU (Tennman Tunes. ASCAP 'Zomba.

ASCAP/EMl April ASCAP. Chad ChH*. ASCAP/The
Waters Of Nazareth. BMI/ EMI Blackwood. BMI).

HL/WBM, Hioo 17; RBH 67
LITTLE THINGS (Universal-MCA. ASCAP/Universal

ASCAP, Big Elk. ASCAP/ Don Williams, BMI 'Gold & Iron.

ASCAP/Warner-Tamerlane, BMI Wang Out.

BMI/Sony/ATV Songs. BMI/Key 2 My Heart, BMI).

HL/WBM. Hioo 92; RBH 4s
LONGTIME GONE (Chuck Wagon Gourmet.

ASCAP Famous. ASCAP), HLCS 21; Hioo 76

LOSE YOURSELF (Eight Mile Style, BMI/Ensign. BMI)

H10O 43; RBH s&
A LOT OFTHINGS DIFFERENT (Sony/ATV Tree.

BMi. Mr. Bubba. BMi/Acuff-Rose. BMI). HL CS 33
LOVE AT FIRST SIGHT (EMI FuH Keel ASCAP/ Mush

room. APRA/Sony/ATV Cross Keys, ASCAP/ Biffco.

ASCAP / Universal ASCAP), HL/WBM, Hioo 78
LOVE Of MY LIFE (AN ODE TO HIP HOP) (Ugmoe.

ASCAP Universal- PolyGram International. ASCAP BMG
Songs, ASCAP, Drvme Pimp, ASCAP/Tribes Of Kedai.

ASCAP/ lake 8 The Phatman. ASCAP/Universal
ASCAP/Jaiapo, ASCAP Songs 01 Universal. BMI ,' Sense

less, BMI/Fiw Rim. BMI/7CF. ASCAP), HL/WBM. Hioo 82.

RBH 30
LUV U BETTER (LL Cool J, ASCAP/ Sony/ATV Tunes.

ASCAP/Chase Chad. ASCAP/EMl April ASCAP/The
Waters Of Nazareth. BMI/EMI Blackwood. BMQ, HL Hioo

21; RBH s

—M—
MAN TO MAN (Sony/ATV Tree. BMi Magic Knee.

BMQ, HLCS 45
MAS DEBIl QUE TU (Ser-Ca, BMQ LT 25
A MEMORY UKE I'M GONNA BE (Cousin Mike.

BMI/Murrah, BMQ, WBM. CS 48
MEHT1ROS0 (EMI April, ASCAP/ Enrique Ifjesias.

ASCAP/ Hey Chubby, ASCAP) LT 3

THE MIDDLE (Turkey On Rye. ASCAP). CLM. Hioo 39
MINE ALL MINE (Without Anna. ASCAP Lone Talis-

man, ASCAP). CLM, CS 32

MODERN MAN (WB, ASCAP/QCS. ASCAP/Warner-
Tamerlane, BMI /Chalkboard. BMI/Franne Gee, BMI).

BffJM.CS «s
A MOMENT UKE THIS (BMG Scandinavia.

SUM; Sony. ATV Timber, SESAC/Sony/ATV Tree, BMI). HL
HlOO 1

MORE THAN AWOMAN (Eddie F.. ASCAP/SharaVV
ASCAP/WB, ASCAP .'I Want My Daddy's Records,

ASCAP/lahqae Joints. SESAC /Southern Boy, ASCAP).

WBM. RBH 64
MOVE B*"H (Ludacris, ASCAP/ EMl April

ASCAP ,

1

Block Off Broad, BMI /The Braids. ASCAP/Zomba,
ASCAP/Copyright Control). HL/WBM. Hioo 10; RBH 4

MULTIPLY (Hennessey For Everyone, BMI VOCO,
BMI ,< Alexia. BMI/EMI Blackwood. BMI/EMI April.

ASCAP). HL RBH 43

MY FRIENDS OVER YOU (Blanco Meow. SESAC/Uni-
versal. SESAO. WBM. Hioo B9

MY OLD MAN (Mike Curb. BMI / Diamond Storm,

BMI, Curb. ASCAP) CS 53
MYTOWN (Single Track. BMI < GottahaveaMe.

BMI/Songs Of Windswept Pacific, BMI). WBM, CS itj Hioo

—N—
NINETEEN SOMETHIN* (EMJ April. ASCAP'Sea Gayte.

ASCAP/Careers-BMG. BMQ. HL CS 56
NO ME ENSCNASTE (World Deep. BMI/Sony/ATV

Latin, BMI/Blueplatinum, ASCAP/ Sony/ATV Discos,

ASCAP) IT 7
NO ME SE RAIAR (EMI April ASCAP) IT \%

NO QUE NO (Rodau. BMQ LT 3s
NOSE VTVIR (Universal-Canciones De Polygram, BMI)

LT41

NO SUCH THING (Specific Harm. ASCAP
,
Me Hold You.

ASCAP). CLM, Hioo 24
NOTHIN* (Off Da Yetzabulb. BMI /The Waters Of

Nazareth. BMI/EMI Blackwood. BMI/Chase Chad.

ASCAP/ EMl April. ASCAP). HL Hioo 16; RBH 8
NOTHINS FREE (TVT. ASCAP) RBH 74

-O-
OBJECTION (TANGO) (Artrwi, BMI/Sony/ATV Latin.

BMI/EMI Blackwood, BMI). HI, H10OSS
OH BOY (Killa Cam. BMI/F.O.B. ASCAP May Twelfth.

BMI/Unrvetsal Duchess. BMI/Copyright Control/ Wamer-
Tamertane. BMI I, WBM, RBH 32

OH YEAH! (Money Mack, BMI) Hioo S6. RBH 24
ON A MISSION (WB. ASCAP 'Mo(O Dean,

ASCAP .'Beech! ree. ASCAP. Old Desperados, ASCAP/ N2D,
ASCAP), WBM, CS36

ONE DAY CLOSER TOYOU (EMI Full Keel

ASCAP/ Blackmore Avenue, A5CAP 'April Blue,

ASCAP/ Dannasongs. BMI/Ensign, BMI). HL CS 30
ONE LAST BREATH (T-emonti, BMI/Stapp.

BMl/Dwight Frye, BMI) Hioo 6
ONE MAN (Tank 1176, ASCAP BUck Fountain.

ASCAP/EMl April ASCAP), HL RBH 2$
ONE ON ONE (Twisted. ASCAP 'EMI April ASCAP/ Hit

Mecca, ASCAP/ D Ron Dub. BMQ. HL RBH 70
ON MY BLOCK IB. B Skee The Chump. ASCAP/ Nash

Mack. ASCAP; ThreeFiveTenn. ASCAP/v¥B. ASCAP/ BMG
Songs, ASCAP), WBM, RBH 72

ORDINARY DAY (Songs 01 Universal BMI/Rosashazn.

BMfj. WBM. Hioo 37
OUT OF MY HEART (INTO YOUR HEAD) (Strongsongs,

BMI/EMI, PRS/Famous. PRS). HL Hioo too

-P-
PERDONAME Ml AMOR (Seg Son. BMI) LT 4
THE PLEDGE (Auretius, ASCAP DJ Irv. BMI/ Blunts,

Guns And Funs. ASCAP/ Pookietoots. ASCAP) RBH 93
PO" FOLKS (Nappy Rotts. BMI /Tarpo, ASCAP) Hioo 36;

RBH 18

POR LAS DAMAS (Edunonsa. ASCAP/EMl April

ASCAP) LT 31

POR MAS QUE INTENTO (Kike Sanlander. BMI) LT 9
PRACTICE UfE (Sony/ATVTnee. BMI/Mo Fuzzy Dke.

ASCAP, Famous, ASCAP 'Almo. BMI), HL CS44
PRAYER (Mother Culture. ASCAP/WB. ASCAP). WBM,

Hioo 70
PUT ME DOWN lEdd* F.. ASCAP/Sha ray's,

ASCAP/WB, ASCAP/ 1 Want My Daddys Records.

ASCAP/lahqae joints. SESAC/Universal, SESAC/ Divine

Mill ASCAP Ms. Wilson's Boys. ASCAP). WBM. RBH 7s

-R-
REACT (Erick Sermon, ASCAP/Zomba, ASCAP; Funky

Noble, ASCAP/WB, ASCAP/ F.OB. , ASCAP). WBM. RBH 3s
RED RAG TOP (Acuff Rose, BMI/Sony/ATV Songs.

BMQ, HLCS 22

RELAX YOUR MIND (Brown Lace. BMI/Hrtco,

BMI/Songs Of Windswept PaciFk. BMI/Penn. Slate,

BMl/Urban Legendz. BMI/World Of Flowers. ASCAP/Hitco

South, ASCAP/Musk Of Windswept. ASCAP/ Pinnacle

Songs. ASCAP/Famous, ASCAP/jobete. ASCAP/ EMl April

ASCAP). HL. RBH 63
REP YO CITY (Zomba. BMI/E-Forty, BMI/2 Kids.

ASCAP, Zomba, ASCAP Pimp My Pen Internal tonal.

ASCAP Kum bava. ASCAP All My Publishing, BMI/TVT.
ASCAP ,'Swole. ASCAP). WBM. RBH 96

THE RISING (Bruce Springsteen. ASCAP). WBM, Hioo

91

ROCK IT (One Up. BMI) RBH 87
ROCK THE PARTY (Big I Rock, BMI/Mansky, BMI Ian

ice Combs, BMI - EMI Blackwood. BMI). HL. RBH 68
RUNNING AWAY (Spread Your Cheeks And Push Out

The Musk. ASCAP/WB, ASCAP). WBM, Hioo 46

-S-
SHE'LL GO ON YOU (Sony/ATV Tree. BMI Cake Taker.

BMI/March Family. BMI), HL CS 52
SHE'LL LEAVE YOU WITH A SMILE (C»l FV.

ASCAP/ larga Vista, ASCAP, Sony/ATV Tree, BMI/' Big Yel-

low Dog, BMQ. HL CS 17-, Hioo 71

SHE LOVES ME NOT (Vhra La Cucaracha,

ASCAP/ DreamWorks Songs. ASCAP). CLM, Hioo 95
SHE WAS [Murrah, BMI / Melanie Howard. ASCAP).

WBM. Hioo 87
SICK OF BEING LONELY (Kuntry Sum, BMI /Two Four

Fifteen, BMI/Bubba Gee. BMI /Noontime Tunes,

BMI/ Pride And Joy. BMI /Black Toney Montana's. BMI)

SINGLE FOR THE REST OF MY UFE (State Of Mind
Murik, ASCAP/Hitco South. ASCAP/Musk 01 Windswepl.

ASCAP/ Kandacy. ASCAP, Air Control. ASCAP/EMl April

ASCAP /Poor- Bear. ASCAP/ 1. Boyd. ASCAP). HL RBH 94
SI TU TE VAS [DONT SAY GOODBYE) (E Two,

ASCAP/Groobin'. ASCAP/EMl April ASCAP/ Hear Yie.

ASCAP) LT 34
SI TUVIERA QUE ELEGIR (Hecho A Mano. ASCAP/EMl

April ASCAP, Songs Of Castillo. BMI/ Universal-Muska
UnJca.BMQLT45

SK8ER BOH (Irving. BMI/Avril Lavigne. ASCAP/Warner-
Tamerlane. BMIrHotlysddge, BMI/Rambow Fish, BMI /Mr.

Spock. BMI/WB. ASCAP/Tot, ASCAP/Ferry Hill ASCAP).

HL/WBM. Hioo 23

SOAK UP THE SUN (Warner-Tamerlane. BMI Old

Crow, BMI/Trottsky. BMI Wixen. BMQ. HL/WBM. Hioo 40
SOMEBODY LIKE YOU (Coburn. BMI /Ten Ten.

BMI /WB, ASCAP/ Dylan Jackson. ASCAP), WBM, CS 4;

Hioo 31

SOMEONE TO LOVE YOU (Con Tiffani, BMI/Sony/ATV
Songs. BMI), HL, RBH 34

SOMETHING WORTH LEAVING BEHIND (Sony/ATV

Tree, BMI). HLCS 2$
SOMEWHERE OUT THERE (Under Zenith.

SOCAN/Sony/ATV Canada. SOCAN), HL Hioo 4$
STARS ON THE WATER (Granite. ASCAP/ Cootwe II

ASCAP) CS 60
STEP IN THE NAME Of LOVE (Zomba, BMI ft Ke 1 1 v.

BMI). WBM. RBH 76

STEVE MCQUEEN (Warner-Tamerlane, BMI/OW Crow.
BMI/WB. ASCAP/Dylan lackson. ASCAP). WBM, Hioo 88

STILL FLY (Money Mack. BMI) RBH 39
STINGY (W B M. Musk. SESAC

. Babybov's Link.

SESAC /Noontime South. SESAC Black Baby,

SESAC/lasons Lyrics. SESAC Chrysalis. ASCAP/ Naked
Under My Clothes. ASCAP). WBM, Hioo 42; RBH 10

STOLE (BMG Songs. ASCAP Little Engine. ASCAP, Big

Caboose. ASCAP). HL Hioo 69; RBH S9
THE STREETS (Base Pipe. ASCAP Scott Store*.

ASCAP TVT. ASCAP. Nate Dogg. BMQ Hioo 94; RBH S3
STRONG ENOUGH TO BE YOUR MAN (Post Oak. BMI)

CS23
SWEETNESS (Turkey On Rye. ASCAP). CLM. Hioo 79

-T-
TAINTED (Donut Boy. ASCAP/ EMl April ASCAP Pries!

tyhood. ASCAP/Zin. ASCAP Andweie . ASCAP ; Karieem

Riggtns. ASCAP). HL RBH 65
TALKIN TO ME (Vice Game. BMQ RBH S4
TANTO QUE TE Dl (Fonsi, ASCAP/Brantunes,

ASCAP/ Maximo Agunre. BMQ LT 30

TE AVI SO, TE ANUNCIO (TANGO) (Aniwi.

BMI/Sony/ATV Latin. BMI , EMI Blackwood, BMI) LT49
TEN ROUNDS WITH JOSE CUERVO (Acuff Rose.

BMI/Sony/ATV Cross Keys. ASCAP/ Big Purple Dog,
ASCAPj.HL.CS 1: Hioo 34

TE SOLTE LA RIENDA (BMG. BMQ LT t6

TE VAS (Rubet. ASCAP/Universal Muska.
ASCAP/ 2000 Amor. ASCAP) LT 38

THESE ARE THE DAYS (WB. ASCAP Platinum Plow.

ASC AP
'
rwllyd.i sy. ASCAP Universal Songs Of PolyGram

Internationa!. BMI 'HopeChest. BMI). WBM. CS S>

THESE DAYS (Gottahjveabte, BMI/ Songs Ot

Windswept Pacific. BMI/ Sony/ATV Tree. BMI/Songs Of
Terecel, BMI/Rondor, PRS Irving. BMI). HL/WBM. CS 14.

HlOO 67
THICKER THAN BLOOD (In My Dreams. ASCAP Major

Bob. ASCAP/ No Fences, ASCAP). WBM. CS 19

THIS SIDE (Queen's Counsel. ASCAP) CS SB
A THOUSAND MILES (Songs Of Universal

BMI/ Rosasharn, BMI). WBM, Hioo 7$
TIL NOTHING COMES BETWEEN US (Curb Congrega-

lioaSESAC/Monkids, SESAC/UI-Stratton, SESAC Hope

N-Cal BMi Rebecca Marshall ASCAP). HLCS 28
TO00 Ml AMOR [THE ONE YOU LOVE] (Songs Of Unr-

versal BMI/ Macad00. BMI/Sony/ATV Songs. BMI/Songs
Of Terecel BMQLT11

TONIGHT I'M GONNA LET GO (Zomba,

ASCAP/Nikeeya. ASCAP Dunn Ruff Muzique,

ASCAP/Acuff-Rose, BMI/Warner-Tamerlane. BMI T'Zgjhs,

BMI /Ramp, BMI /Killa 4. ASCAP,'Dutty Nigga, ASCAP) RBH

a
TRADE IT ALL (EMI April, ASCAP/Them Damn Twins.

ASCAP D. Brasco. ASCAP, Desert Storm. BMI/ Mr. Manat
ti. BMI/EMI Blackwood. BMI/ Duro, BMI /'Air Control

ASCAP). HL Hioo 2tn RBH 14

THE TRUTH (Zomba, BMI/ R.Kelly. BMQ. WBM. RBH 83
TU FORMA DC SER CUMBIA (Copyright Control) LT 26
TWO WRONGS (Huss Zwingli. ASCAP/Sony/ATV

Tunes, ASCAP/EMl Blackwood. BMI/Tee Bass. BMQ. HL
Hioo 62; RBH 22

-u-
U DONT HAVE TO CALL (The Waters OF Nazareth.

BMI/ EMI Blackwood. BMI/EMI April ASCAP/Chase Chad.

ASCAP). HL RBH 42
UNA LAGR IMA NO BASTA LADG. SESAO LT 21

UNBROKEN (WB. ASCAP/Plalinum Plow,

ASCAP/Almo, ASCAP/Anwa. ASCAP). HL/WBM. CS 12-,

Hioo 65
UNDERNEATH IT ALL (World Of The Dolphin.

ASCAP, 1

Unrversal. ASCAP,' Eligible. ASCAP, BMG Songs.

ASCAP). HL/WBM, HlOO IS

UNUSUALLY UNUSUAL (WB. ASCAP). WBM, CS 34

-V-
VESTTDO BLANCO (Edimonsa. ASCAP) IT 37
VP/IENDO (Warner-Tamerlane, BMI Fernando Osorio.

BMI Mart Anthony, ASCAP/Sony/ATV Tunes, ASCAP) LT

iB

VOV A VOLVERTE LOCA (Ventura. ASCAP) LT 12

VUELA MUY ALTO (World Deep, BMI/Sony/ATV Latin.

BMI) LT 3

-W-
WAfTIN" ON JOE (MAS Venture, BMI 1 Misterswppi,

BMQCS38
WALKING AWAY [Songs Of Windswepl Pacific.

BMI/Wamer Chappell. PRS
,
WB, ASCAP). WBM. Hioo 90

WANKSTA (Not Listed) RBH 49
WAY Of UFE (Money Mack. BMI/ Careers-BMG,

BMI/WarnerTarnerlane. BMI/EMI FuH Keel
ASCAP/ Franne GoMe. BMQ. HL/WBM. RBH 82

THE WAV WE BALL (lucky. BMI) RBH 69
WHEELS (Seedhouse. BMI) CS so
WHEN THE LAST TIME aerradome. ASCAP/ GenMarc,

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood.

BMI .'Chase Chad. ASCAP/EMl Apnl. ASCAP), HL Hioo *8;

RBH 21

WHEN YOU UE NEXTTO ME (WB, ASCAP Ke, lie ColT-

fey, ASCAP/ Platinum Plow, ASCAP/LRIywitry.

ASCAP/ Kelodies, ASCAP). WBM. Hioo 98
WHERE ARE YOU GOING [Colden Grey. ASCAP), CLM,

Hioo 47
WHERE WOULD YOU BE (Castle Street, ASCAP.Mr

Noise. BMI We Make Musk. BMI) CS 6; Hioo»
WHO'SYOUR DADDY? (Tokeco Tunes. BMQ CS 16;

Hioo 74
WHY DONTWE FALL IN LOVE (Vke Game. BMI). HL

Hioo BS; RBH 38
WHY I LOVE YOU (Khantro* ASCAP, 1 Nine Houses.

ASCAP/Strange Motel. ASCAP/David McPhersongs. BMQ
RBH 28

WORK IN PROGRESS (EMI Apnl ASCAP /Tri angels.

ASCAP), HL CS 7; HlOO 51

WORK IT (Mass Confusion, ASCAP/ Virginia Beach,

ASCAP/WB. ASCAP),WBM, Hioo 11; RBH 6

-Y-
YO PUEDO HACER (Hecho A Mano. ASCAP/Latin Beat.

ASCAP/EMl April ASCAP) LT 19

YO TE SEGUIRE QUERIENDO (Pro Edi. BMQ LT 29
YOU CANT HIDE BEAUTIFUL (Lights Of Denver.

ASCAP/ Famous. ASCAP/ Mush: OF Windswept,

ASCAP/Songs Of Bud Dog. ASCAP), HL/WBM, CS 37
YOU DAMAN (BMG Songs, ASCAP/ Mrs. Lumpkins

Poodle. ASCAP) CS 59
YOU KNOW THAT I LOVE YOU (Jamie Hawkins.

BMI,'Sony /ATV Tunes. ASCAP, Chris Absolam.
ASCAP/Richard Smith. ASCAP), HL RBH 46

YOUNG B SEXY (Triumph Sound. ASCAP Jack Knight.

ASCAP/lustm Combs. ASCAP/EMl April ASCAP E« use

Moi. ASCAP,The Writing Factory, ASCAP). HL RBH 100

Y TU TEVAS (WB. ASCAP) LT 6
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Ocean Way
Mixes Latest

Gear With 'A

Vintage Vibe'
Continued from page 1

from Ocean Way, but when I was final-

ly old enough to do the gig I'd

dreamed ofas a kid, everyone else had

remodeled, in some asinine quest to

remain modern. They'd wiped out the

very thing that made them great.

|Ocean Way] had the good sense never

to touch the walls. It felt like you were

in a real studio—you felt connected to

music history."

That analysis ofOcean Way Record-

ing, a multi-room recording, mix, and

mastering facility celebrating its 25th

anniversary, is shared by innumerable

audio professionals. The studio at 6050

Sunset Blvd. is the most visible aspect

of a multifaceted operation that

includes the two-studio Record One
complex in Sherman Oaks, Calif.; an

equipment rental company: a monitor

and consulting business: and complete

studio setups for location recording,

all overseen by founder Allen Sides.

The path to Ocean Way's present re-

veals a direct line from the flagship fa-

cility's past It was at 6050 Sunset Blvd.

that legendary producer/ engineer/

inventor/studio owner Bill Putnam
built United Recording in 1957. Put-

nam had established Universal Record-

ing in Evanston, 111., a decade earlier,

pioneering new recording techniques

and developing specialized equipment.

Universal Recording and its manufac-

turing arm. Universal Audio, quickly

moved to Chicago, where Putnam
recorded the Harmonicats' "Peg 0' My
Heart"—considered the first pop record

to employ artificial reverberatioa At the

behest of his clients, Putnam opened a

West Coast studio, selling his interest

in Universal Recording.

In the early 1960s. Putnam acquired

Western Recorders at a neighboring

building, 6000 Sunset, and United

Western was bom. While the studios

were drawing such artists as Frank

Sinatra. Nat "King" Cole. Bing Crosby,

and Ray Charles, Universal Audio—by
then known as UREI—continued to

develop innovative tools for the record-

ing and processing of sound.

"I was doing recordings [at Unitedl

in the late '50s and early '60s," recalls

engineer/producer Bruce Swedien. "I

came out and did some recordings for

a Chicago advertising agency and
then some jazz recordings. Bill Put-

nam, who was my mentor, introduced

me to this extremely tall, skinny kid

in the late 1960s. Bill referred to him
as that hi-fi kid.'

"

The "kid" was Sides, a former run-

ner at Western Recorders. Sides opened

a demo room in a garage on Ocean Way
in Santa Monica Canyon in 1974. mak-

ing live-to-2-track recordings to

demonstrate his tri-amplified theater

speakers. While his speaker design was

popular, often his recordings inspired

greater interest.

In 1977, Sides purchased enough
equipment to fill his three rented

I
Through the Years. Bill Putnam, left, whose United Recording is the progenitor of Ocean Way. with Bing Crosby, an

early client. At right. Ocean Way owner Allen Sides, seated, with Brian Setzer.

garages from UREI manager Ray

Combs for $6,000. Putnam was out of

town, UREI was short on space, and

Sides needed equipment for his record-

ing business. Putnam was annoyed that

the equipment had been sold for so lit-

tle but was intrigued by "that hi-fi kid."

"Bill and I just clicked immediately,

and we became very good friends and

business partners." Sides says. "Bill

was a total sound fanatic like myself,

and I invited him down to the garage

to hear my speaker system. He said he

had never heard anything like it"

Not only had Sides established a re-

cording studio filled with quality equip-

ment, but Putnam also offered him ex-

clusive rights to sell all surplus

equipment for UREI and United and

Western. Soon, the two began to ac-

quire the inventories of bankrupt or

closed studios across the U.S., affording

Sides a dizzying choice of microphones,

echo plates, pianos—everything he

could possibly need for his growing re-

cording schedule. Such artists as Ry

Cooder, Victor Feldman. and Wayne
Henderson kept the studio humming.

With four months' worth of book-

ings. Sides' lease was abruptly canceled.

Fortunately. Putnam agreed to lease

Studio B at United, the control room
ofwhich Sides redesigned. "One of the

first big sessions we did was Bette

Midler's 'The Rose,' with full orches-

tra," Sides recalls. "It was a big song,

and the producer. Paul Rothchild, be-

came a great client. Paul introduced

another producer/engineer to us.

Bruce Botnick. Bruce tried the room
and loved it—he did two consecutive

Kenny Loggins records with us. both

ofwhich went platinum."

When Sides took over Studio B at

United, he brought the Ocean Way
name with him. Ocean Way became a

hub for jazz, recording such legends as

Oscar Peterson, Sarah Vaughan, Ella

Fitzgerald, and Count Basic, who cut

his final three records there. Later,

Bruce Homsby's "The Way It Is" made
Studio B's 1927 Steinway piano famous.

"It's what I would call the combina-

tion of technical and business sense

that no one else has," Swedien says.

"Bill Putnam is the only guy I've ever

seen with that—except for Allen."

By 1982, Sides had leased Studio A
from Putnam. The room where Sina-

tra had recorded "It Was a Very Good

Year" was immediately one of the top

rooms in Los Angeles. When Putnam,

slowed by health problems, sold his

companies to audio products giant

Harman, the firm agreed to sell the

Western building and its contents to

Sides. Ultimately, he purchased the

United building from Putnam as well.

(Putnam passed away in 1989.)

AN ALLURING ENVIRONMENT
The acquisition of the two buildings

complete, Sides modified and rebuilt

studios and equipment, creating an

alluring environment under the

Ocean Way banner for top artists, pro-

ducers, and engineers.

"Allen understands the essentials of

what producers and artists need." Warn-

er Bros, senior A&R/staff producer Rob

Cavallo explains. "That big picture'

stuff, like truly great-sounding moni-

tors, truly functioning boards. The
maintenance is fantastic; everything

sounds like it is supposed to sound.

"It's his personal vibe as well," Cav-

allo adds. "He understands what we're

going for when we go into a studio,

and he supplies it so well and in such

a comfortable manner."

With Ocean Way taking its place

among the elite recording studios.

Sides was in need of more space. Swe-

dien and Quincy Jones, meanwhile,

were looking for a place to record

Jones' Back on the Block and inquired

about a studio that could accommodate

the project With this in mind. Sides

acquired Record One in Sherman
Oaks; after some renovations, the facil-

ity was soon fully booked.

"Allen and 1 had both dreamed of

having a huge, totally discrete Neve

desk with at least 80 inputs." Swedien

recalls. "He went ahead and did it. It

was two 40-input Neve 8078 desks that

Allen combined seamlessly into one

gigantic, totally discrete desk. Back on

theBlock is very' layered and textured,

and the gorgeous sound on that was

predicated on Allen wanting to do it. 1

even came up with a name for |the

console] that I put on the album—

I

called it Colossus.'

"

Back on the Block earned Swedien

one of his five Grammy Awards. Those

Grammys have a common trait: All

were for albums recorded and/or

mixed, at least in part, at one of Sides'

recording studios. "I did part of Thriller

with Michael
[
Jackson] at Ocean Way,"

Swedien says. "I did some of Bad and

Dangerous at Ocean Way. I did most of

Back on the Block at Record One. and

also with Quincy. we did almost all of

Q'sJook Joint at Record One."

Of the Goo Goo Dolls' hit "Iris,"

Cavallo says, "After we did Iris.' which

was fully recorded at Record One's

Studio A. for the next year or two, we
were approached with 'Can we get that

"Iris" sound?'

"

Producer/engineer Jack Joseph Puig,

mix engineer for "Iris," among many
others, has been ensconced in Ocean

Way's StudioA for six years. There are

places where, for whatever reason, the

energy is right." Puig says. "This is the

Sonny & Cher room; this is Michael

Jackson's Beat It' this is Lionel Richie's

All Night Long,' this is 'Garden Party'

by Ricky Nelson. It's Sinatra, Green

If
Count Then In. Counting Crows take a break at Ocean Way's Studio A. Pictured,

from left, are mixer Jack Joseph Puig, the Crows' David Immergluck, producer

Steve Lillywhite. and the Crows' Adam Duritz and Dan Vickrey.

Day. No Doubt, Hole, Weezer. It's Black

Crowes, Counting Crows, Sheryl Crow.

What I like about it is [that] they haw
allowed me to tailor this room for me.

Everything in this room is highly mod-

ified with one thing in mind: to try to

make great-sounding records."

In 1996. Sides and Gary Belz, owner

of House of Blues Studios in Memphis

and L.A.. purchased an 1850s-era

church on Music Row. establishing

Ocean Way Nashville. While it quickly

became one of Nashville's premier

facilities. Sides—busy with projects in

LA—rarely spent time at Ocean Way
Nashville. In 2001. Belmont Universi-

ty purchased the facility to strengthen

its School of Music and Mike Curb

School of Music Business (named for

the founder of Curb Records).

Early in 2000. Sides was approached

by an investor who was interested in

purchasing the Western building at

6000 Sunset Although he was not keen

to sell. Sides quoted a figure that to his

surprise, was accepted. Now known as

Cello Studios, the four-room facility is

continuing the tradition ofPutnam and

Sides, drawing the elite artists, pro-

ducers, and engineers who haw always

appreciated the attention to quality for

which the building is known.

LAUNCHING STUDIO D
With the sale of the Western build-

ing. Sides began plans for a new mas-

tering studio, forming a joint venture

with JVC America called Ocean Way/

JVC Mastering. Most recently, Sides has

announced the imminent completion

of Ocean Way's Studio D, which will

house a Neve 88R console. "My Studio

D has been three years in the making."

Sides says, "but we finally finished it.

I'm very' particular, so I sat down and

mixed for four, five hours |on the 88R|,

and I just fell in low with it"

Engineer/producer Al Schmitt a fan

of the 88R who recorded Natalie Cole's

"Unforgettable" in Ocean Way Studio

B, says, "I'm happy about that. As soon

as we heard ("Unforgettable"], every-

one knew it was going to be a smash.

The acoustics of the room are just phe-

nomenal. A couple of Allen's |Neu-

mann] M50 [microphones], and you're

off and running."

Engineer Daw Reitzas adds, "You

could call it a well-kept, vintage vibe.

That comes with Allen being a part of

it. Being a world-class engineer, he

knows what is supposed to be part of

those rooms."

Pop divas or modem rock, the praise

is effusiw from all clients. The gear is

the best gear, the people are just amaz-

ing—ewrything works," says produc-

er Nigel Godrich, who has recorded al-

bums by Beck. Travis, and most
recently Radiohead at Ocean Way. "But

more than that, there's some sort of

magic which is intangible, which is

what everything to do with being cre-

ative and artistic is all about I'm always

very happy with what I get out of here."

Putnam clearly identified a kindred

spirit in "that hi-fi kid." His assess-

ment of the youthful Sides is accurate

to this day. In an industry beset by

diminishing record sales and an explo-

sion of home-based and personal

recording studios employing inex-

pensive but powerful digital gear.

Ocean Way continues its winning tra-

dition. "It's been a great year." Sides

says, "as busy as any I've ewr had."
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Stores Hope
Veteran Acts

Will Rock
Yule Sales
Continued from page 1

on the resurgence of artists like James

Taylor, Jimmy Buffett. Barry Manilow,

and Bruce Springsteen—all ofwhom
had their highest-debuting albums in

the Nielsen SoundScan era this year.

With the Rolling Stones' Tuesday { 1

)

release of their Forty Licks compilation

(Billboard. Sept 14) in the leadoff spot,

the fourth-<iuarter lineup includes sets

from such venerable artists asTom Petty

& the Heartbreakers [The ImsI DJ,

Warner Bros., Oct. 8), Santana {Sha-

man. Arista, Oct. 221, Rod Stewart Ul

Had to Be You: The Great American

SongtxxJc. J Records. Oct 22 \Biliboard.

Sept 28]); Eric Clapton [One More Car.

OneMore Rider. Warner Bros.. Nov. 5),

Phil Collins (Testify, Atlantic. Nov. 12),

and the late George Harrison [Brain-

washed, Dark Horse/Capitol, Not. 19).

"There is a lot of anticipation for

Santana." says Storm Gloor, director

ofmusic for the Amarillo. Texas-based

Hastings chain. Shaman follows San-

tana's massive 1999 release, the Gram-

my Award-winning. 11.1 million-sell-

ing Supernatural (see story, page 1 ).

"We've seen an incredible amount of

reaction to the [Rolling Stones']

ABKCO |reissues|. and that was really,

really encouraging." Newbury Comics

music buyer Carl Mello says. I le expects

Forty Licks to do for retail what Pink

Floyd's Capitol compilation Echoes—
The Best ofPink Floyd did last winter,

when it moved more than 1.5 million

units, according to Nielsen SoundScan.

Virgin Entertainment Group.

North America senior VP of product

and marketing Dave Alder thinks

another greatest-hits collection, U2:

The Best of 1990-2000 (Interscope.

Nov. 5) will do well, predicting: "I

think it will be a U2 Christmas."

In a quarter laden with big-name

releases, one of the most highly antic-

ipated collections comes from Shania

Twain, whose Nov. 19 release. UP!

(Mercury), is her first since 1997 s

Come On Over. With sales of more
than 14.3 million copies, that title is

the top-selling album ever for a fe-

male, according to Nielsen Sound-

Scan. "It should be huge." Mello says.

"Depending on airplay and crossover,

she should sustain incredible sales."

Also hoping to leave a mark in the

country-pop arena is LeAnn Rimes,

with her Tuesday (1) Curb Records

release. TwistedAngel, and Faith Hill's

Warner Bros, set Cry, is due Oct. 15.

The other half of the famous Hill/

McGraw couple is not far behind—Tim

McGraw s Curb album. Tim McCniw&
the DancehallDoctors, arrives Nov. 26.

1-ook for the fourth quarter to be

especially strong for hip-hop/R&B

releases. A new DefJam set is tentatively

due Nov. 26 from DMX. whose first four

albums have all debuted at No. 1 on The

Billboard 200. Jennifer Lopez is also

slated to debut a new Epic release that

day. Another highly anticipated project

is TLC's3D (Arista. Nov. 12). which fea-

tures the last recordings by Lisa "Left

Eye" Lopes, who died earlier this year.

Key October hip-hop/R&B titles

include Xzibit, Man Vs. Machine
(Loud/Columbia. Oct 1 ). LL Cool J. 10

(DefJam, Oct 15), Kelly Rowland, Sim-

ply Deep (Columbia. Oct. 22), and

Snaggy. Lucky Day (MCA. Oct. 29).

The genre's November releases will

include Jay-Z, The Blueprint 11: The Gift

and the Curse (Roc-a-Fella/Def Jam,

Nov. 5). Jaheim. Still Ghetto (Wamer
Bros, Nov. 5), Fat Joe. Loyalty (Terror

Squad/Atlantic. Nov. 12). Monica. .All

EyezonMe (J. Nov. 12 [Billboard. Sept

21]); Missy "Misdemeanor" Elliott,

Under Construction (Elektra. Nov. 12),

Ja Rule. The ImsI Temptation (DefJam,

Nov. 19); Craig David. Slicker Than
YourAverage (Wildstar/Atlantic, Nov.

19). Toni Braxton,More Than a Woman
(Arista, Nov. 19), Nas, God's Son (Col-

umbia, Nm\ 19), Snoop Dogg. AHi/77iu

Cost to Be Da Boss (Priority/Capitol.

Nov. 26), and Whitney Houston. Just

Whitney . . . (Arista. Nov. 26).

Among December's holiday R<£B/

rap treats are Fabolous' Street Dreams
(Desert Storm/Elektra), streeting Dec.

3. The Gza/Genius album The Legend

ofthe Liquid Sword (Wu-Tang/MCA)

and as-yet-untitled sets from Busta

Rhymes. (J Records), Ginuwine. (Epic),

and Jagged Edge (Columbia) arrive

Dec. 10. Mariah Carey also makes her

'Ja Rule, Jay-Z, and
Xzibit are the top

three albums asked

about by

consumers. I'm

expecting Ja Rule to

be bigger than ever,

andpeople have

been long awaiting

the Jay-Z record.

'

—VIOLET BROWN.
WHEREHOUSE ENTERTAINMENT

Island Def Jam debut on that date.

"I would say Ja Rule, Jay-Z. and Xzib-

it are the top three albums asked about

by consumers," says Violet Brown, direc-

tor of urban music for Torrance. Calif. -

based Wherehouse Entertainment "I'm

expecting Ja Rule to be bigger Uian ever,

and people have been long awaiting the

Jay-Z record. They will be huge."

Retailers are hoping veteran rock

group Pearl Jam, which has slowly seen

album sales decline since its 8.9 million-

selling 1991 debut Ten. will experience

a resurgence with Riot Act, scheduled

for release Nov. 12 on Epic Mello says.

"It's going to sell a lot for as. because

we're an alternative-skewed chain."

Other rock titles include Bon Jovi,

Bounce (Island Def Jam, Oct 8 [Bill-

board, Sept 28]), 3 Doors Down.Away
From the Sun (Republic/Universal.

Nov. 12), Matchbox Twenty, A/ore 77rar?

You Think You Are (Atlantic. Nov. 19).

and Audioslave—which is Rage Agaiast

the Machine with former Soundgarden

frontman/guitarist Chris Cornell

—

(Epic, Nov. 19), and Sum 41. Does This

Look Infected' (Island. Nov. 26).

Although Interscope will not con-

firm the release, a Nirvana set is also a

strong fourth-quarter possibility [Bill-

board Bulletin, Aug. 20).

The teen explosion has waned, but a

number of past platinum performers

provide pop titles with strong youth

appeal, including Jive labelmates Nick

Carter and Justin Timberlake. who will

issue their respective solo debuts. Now
orNever (Oct. 29) amiJustified (Nov. 5).

Christina Aguilera returns with Stripped

(RCA. Oct 29). while O-Town releases its

sophomore set 02 (J Records. Nov. 12).

Latin fans will also have plenty to

choose from, including Shakira's

Grandes Exitos (Sony Discos. Oct 29),

Los Tigres del Norte's La Reina delSur

(Fonovisa, Oct. 29). and Jaguares'

Primer Instincto (BMC. Oct 22).

Springsteen's The Rising, which

has sold 1.28 million units since its

July 30 release, is also expected to sell

consistently through the holidays.

Fratt says, "People are looking for a

reflection of life and a celebration of

life, and this album is a well-balanced

version of serious and fun tracks."

Eminem is another artist expected

to have continued success in the fourth

quarter, with the Oct. 29 release of the

Interscope soundtrack to his new
movie. 8 Mile. The new project con-

tains a number of Eminem tracks and

should boost the already spectacular

sales of his May release of TheEminem
Show (Web/Aftermath/Interscope),

which has currently moved 5.7 million

units, according to Nielsen SoundScan.

Though the attitude toward fourth-

quarter sales is encouraging, retailers

are hesitant to predict whether they

collectively will be strong enough to

rejuvenate the industry.

"If you look to the first full week of

Eminem, the sales were through the

roof, and the industry was still doing

bad," Mello observes. "So it's more com-

plex than that it's bigger than that"

The bigger picture includes the hope

ofregenerating sales by providing greater

value for the consumer, a concept that

many retailers feel has been lost with the

availability of music on the Web. "There

are ways of communicating the excite-

ment of the key releases on a weekly

basis." Alder says. "We've got to ensure

that we're offering the consumer value

rather than purely trading on price."

Fall Titles

Should Lift

DVD Biz To

New Levels
Continued from page 1

tertainment executive VP of North

America Marshall Forster agrees: "The

cumulative box-office totals [for these

releases] are great DVT) is positioned to

be the sexy item of the quarter."

Fueling that optimism is the

expected growth of DVD-player pene-

tration to 40 million households by

the end of this year—an increase of

more than 30% from 2001. according

to the DVD Entertainment Group.

With this in mind, studios are rolling

out a powerful fourth-quarter release

schedule that includes The Scorpion

King (Oct. 1. Universal). Scooby-Doo

(Oct. 11. Warner Bros.). Spider-Man

(Nov. 1, Columbia TriStar), Star Wars:

Episode II—Attackofthe Clones (Nov.

12, Fox). Ulo & Stitch (Dec. 3. Buena

Vista), Austin Powers in Gotdmember
(Dec. 3, New Line), and Minority

Report (Dec. 17, DreamWorks).

Also on the schedule are such high-

profile DVD catalog debuts as Beauty

and the Beast: Special Edition (Oct 8,

Buena Vista), £71" The Extra-Terres-

trial (Oct 22, Universal ), seven James

Bond special-edition titles (Oct. 22.

MGM), and the Back to the Future

Trilogy (Dec. 17. Universal).

Retailers are expecting many of

these titles to easily surpass last year's

fourth-quarter sales results, when
DreamWorks' Shrek and Buena Vista's

Pearl Harbor reached new three-day

(2.5 million units) and first-week (3.7

million units) DVD sales levels,

according to the films' studios.

Mark Higgins. home-video buyer

for the Albany, N.Y.-based Trans World

chain, predicts. "Spider-Man will be

the premier title because it had such

a big (domesticl box office." The title

topped $400 million in theaters.

Additionally, Stan Goman, COO of

West Sacramento. Calif.-based Tower

Records, picks The Scorpion King.

Scooby-Doo. Star Wars, and Spider-

Man, as the most likely record-setters.

Spider-Man includes partnerships

with Cingular Wireless. Dr Pepper,

and Carl s Jr. [Billboard. Aug. 3).

while the studio's Nov. 26 release of

Men in Black II will be supported by

a $34 million marketing plan that

ties in promotions with Loews Cine-

plex and Ray-Ban.

DreamWorks is helming a multi-mil-

lion dollar promotional campaign for

Spirit: Stallion ofthe Cimarron (Nov.

19) that will include promotional part-

nerships with M&M's, Baskin-Robbins.

Kraft and Burger King. DVD packaging

will also feature an instant-win sticker

ment senior VP of marketing Peter

Staddon says competition is not nec-

essarily a bad thing. "[This might
start] getting people into the habit of

buying [DVDs]," he says. "I'm confi-

dent that we'll see a growth pattern."

Buena Vista Home Entertainment

(BVHE) has already set the stage for

this growth with its Sept 17 release of

Monsters, Inc.. which set a one-week

sales record with 1 1 million combined

DVD and VHS units, according to

BHVE, in the wake of the company's

largest marketing campaign ever.

BVHE president Robert Chapek notes

"It's going to be a really strong Christ-

mas for DVD." he says. There will be

a big rush for these hit titles."

With studios generating up to 40%
of their yearly video revenue in the

fourth quarter, they are now spending

the kind of money usually reserved for

theatrical releases to market a block-

buster DVD's arrival. For example,

Columbia TriStar is spending $100

million to promote Spider-Man, while

Fox's Nov. 26 release of IceAge will be

backed by an $85 million campaign

involving 14 major partnerships [Bill-

board, July 20).

Columbia TriStar's campaign for

with such prizes as Ford Mustangs and

Hewlett-Packard digital cameras.

Universal Studios Home Video pres-

ident Craig Komblau says, "This is one

of the biggest times for us. Last year at

this time we released [the DVD record-

setterl The Mummy Returns." Simi-

larly, in 1999. the studio issued that

year's best-selling live-action title. The

Mummy. Promotions for The Scorpi-

on King, E. T, and Back to the Future

will be similar in scope to titles

released during Universal's 2001 fourth

quarter, which grossed $1 billion.

Though shelf space is becoming
more crowded. Fox Home Entertain-

that this quarter. "DVDs will be very

strong with families. A record number
of households will get into collecting."

Retailers and executives also say

that VHS should still experience

strong sales in the fourth quarter.

Warner expects Scooby-Doo—which
will be backed by a campaign involv-

ing partnerships with Coca-Cola. Gen-

eral Mills. Kellogg's. and Keebler—to

rack up at least 40% of its sales on
VHS, for example, and that VHS sales

are only down about 10% from last

year. VP of U.S. marketing Mike Saksa

notes, "It's still a benefit for retailers

to merchandise both categories."
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Santana's Aim:

A Musical Union

With Humanity
Continued from page 1

the 1996 Billboard Century Award honoree, says he actu-

ally views what might have been a dilemma as a gift from

the universe.

"This is not an exercise in reaching greater numeric
heights. How can you draw a numeric connection to a mirac-

ulous union of music and humanity? You can't. You simply

bow your head and humbly offer thanks," he explains. "Then

you use the opportunity provided by that miracle to contin-

ue sharing your heart and your soul and all you've learned in

life with the world. 1 could've gotten all tripped out by sales

and stuff like that. But that's not where I am as either a

human being or as an artist—and I refuse to go there."

Still, there was one very concrete, logistical issue for the

artist to resolve. Between the completion of Supernatural

and the sessions that would culminate in the imminent
Shaman (due worldwide Oct. 22), his key creative collabo-

rator, Clive Davis, had left Santana's home of Arista Records

(where Davis was president) to start his own J Records. Then

again, for Santana, the resolution was a no-brainer.

"My connection with Clive transcends industry affilia-

tions," he says. "The idea of making this record without Clive

was inconceivable to me."

So Davis came aboard as album producer with Santana.

The two forged a partnership that took them through a

two-year musical odyssey, during which Santana cooked

up his signature brand of Latin-spiced instrumentals while

Davis flexed his considerable muscle in unearthing well-

crafted songs that both enhance the artist's vision and pos-

sess hit potential.

"It was challenging, to say the least," Davis says. "But Car-

los and I agreed that we would approach this project in the

same spirit and with the same energy we did with Super-

natural. In the end, we have an album that everyone involved

can be immeasurably proud of."

An added element on Shaman that was notably differ-

ent from Supernatural was the participation of Davis'

successor at Arista—label president/CEO Antonio "L.A."

Reid, who served as executive producer. Was there any

difficulty in having two industry titans involved on the

same recording?

"Not at all," Reid says. "Clive and I have a long and great

history together. It was like old times for us to work togeth-

er on this project. Plus, Carlos and I share a strong mutual

respect. We were all geared toward one common goal: To

make an extraordinary piece of music. I believe it's exactly

that. And it was not easy, given the mountain presented to us

to climb as a result of Supernatural."

Supernatural is a high point for an artist whose career

spans more than 30 years. His 36th recording, it has sold

11.1 million copies in the U.S., according to Nielsen Sound-

Scan, with Arista reporting worldwide sales of 25 million. It

also earned nine Grammy Awards in 2000. including album

of the year, best rock album, and record of the year. The set's

breakout single, "Smooth" (featuring Matchbox Twenty
singer Rob Thomas), logged 12 consecutive weeks at No. 1 on

The Billboard Hot 100.

SPREADING A SPIRITUAL VIRUS'

For Santana, Shaman was born a little more than a year

ago, when he wrote "Victory Is One," an epic instrumental

that interweaves threads of rock, Latin pop. and R&B. It bears

the most important stamp of a Santana composition: It is

not aimed at one musical sensibility.

"It's intended to remind people of the bigger picture; a

picture that doesn't subscribe to one genre or mind-set."

he says.

From there, the artist says ideas began to flow freely and

take solid shape. One of his greatest points of pride on the

album is the set closer, "Novus." an ethereal instrumental

that showcases some of Santana's most lyrical, evocative gui-

tar lines.

"At the risk of overstatement, this song is like the new
'1812 Overture,' " he says. "It speaks about humanity, living

with unity and harmony. This is what's important to me. 1

don't play music to pay the rent. I play to remind people of

- SANTANA -

A CAREER TIMELINE
1969

The group Santana issues Its Columbia debut, spawning

the hit single "Evil Woman"

1969

Santana plays the main stage of the Woodstock festival

1970

Santana issues its sophomore set, Abraxas, featuring

the classic hits "Black Magic Woman" and "Oye ComoVa"

1972

Carlos Santana records his first album without his

band, a live set that starts a long association

with Buddy Miles

1985

Santana plays Live Aid, reuniting the original

Santana band lineup

1986

Santana writes the score to the film La Bamba

1992
After a 20-year association with Columbia,

Santana signs with Polydor, issuing the acclaimed

Sacred Fire album

1993

Santana forms the short-lived Guts & Grace label via

Island/PolyGram

1996

Santana wins the Billboard Century Award

1999
Santana Issues the Arista set Supernatural, which

sells 11.1 million copies In the U.S.

and 25 million worldwide

2000
Santana wins nine Grammys for Supernatural during

the 42nd Annual Grammy Awards.

the big picture of life. Music is a tool to spread a spiritual

virus. I see a song like Novus' as a means of spreading a virus

that everyone wants to catch."

As songs like "Novus" and "Victory Is One" took form, San-

tana says he felt "completely open and emotionally available"

to channel and interpret a wide range of styles and concepts

to the 16 songs that constitute the richly textured Shaman.

"The problem with a lot of musicians and bands is that

they paint with one color," he says. "They pick one style and

stay there. That's too stifling to me. I want to use each and

every color available. I want to paint rainbows."

To that end. Shaman employs a diverse troupe of guest

performers to execute songs that run the gamut from tradi-

tional Latin and rock to pop and R&B—with occasional injec-

tions of hip-hop and electronica. Among the artists featured

are Chad Kroeger from Nickelback. Dido. P.O.D., Macy Gray,

and Michelle Branch, who vocally fronts the set's retro-R&B-

laced first single. "The Game of Love."

Santana is particularly pleased with Branch's performance

and demeanor, which he likens to Placido Domingo, who also

appears on the album.

"They both have an immense sense of innocence in their

voices—and there's nothing more powerful in this life than

innocence," he says. "They are vastly different singers in an

obvious sense, but they also both have a crystal-clear vocal

purity that tightly connects them in my mind. They approach

performing with a quality that's almost childlike in terms of

energy. They're truly mesmerizing to watch."

Absent from the performing lineup is Thomas. He
has, however, contributed several cuts to the project as

a songwriter.

"Honestly, it just worked out that way; there was no pre-

meditation or planning." Santana says. "We simply let each

song follow its natural conclusion. My brother Rob has writ-

ten some beautiful music; I'm glad that his presence will be

so strongly felt on this album."

BRINGING LOVE' TO RADIO

With Shaman complete, Arista and Santana are

focused on establishing a firm place for the album in the

marketplace.

"Clearly, we have a challenge ahead of us." says Mark
Shimmel, senior VP of marketing and artist development for

the label. "When you follow a mega-hit record, even if you

do respectable numbers, the perception is not always good.

But we believe that Carlos has increased that musicality and

depth of what Supernatural started."

Shimmel adds that a radio-friendly launch of the project

is vital. "The Game of Love" went to all radio formats Sept.

17. It is complemented by a videoclip directed by Paul Fedor,

which is slated to begin rotation on MTV. VH1, and MTV2
before the end of September.

"It's an excellent first single." WRNR Annapolis/Balti-

more music director Alex Cortright notes. "It has a won-
derful feel that people should have a quick and ready con-

nection with."

In addition to promoting to radio. Arista hopes to draw
attention to Shaman via a spree of TV appearances that

were still being confirmed at press time. Also in the plan-

ning stages is a world tour that will likely begin in early

2003. In the meantime, Santana (who manages his career

with Michael Jensen of Los Angeles-based Jensen Com-
munications) will do a handful of special performances

in the U.S. and Europe, where he is planning numerous
dates in December.

NEW ALBUM HAS BROAD APPEAL'

While Arista and Santana are concentrating on breaking

"The Game of Love." they agree that the project does not

hinge on one single—or one demographic.

"This is a youthful single—and that's a great way to

begin—but this is a record of broad appeal," Shimmel says.

"If you went into a record store with a camera and took a

snapshot, you would find that 90% of the people seen are

potential Santana buyers."

Arista VP of marketing Tony Ward agrees, adding that "this

is not about a single. This is about the old-fashioned album
business. We're going to strive to expose as many cuts as pos-

sible to draw different elements of Santana's audience. Not

every cut can be a single, but every cut can be used to catch

a listener's attention."

That's a philosophy Santana says "makes |my| heart sing.

I'm grateful to be in a scenario where my label doesn't just

want dessert. They want the whole meal, all of the flavors

and side dishes—everything that allows you to leave a musi-

cal experience full and enriched."
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Satellite CEO: Let Public Know
Who Is HurtBy File Sharing

Alarmed by the impact of file sharing on the dance-

music landscape. Scott Richmond. New York-based CKO of

Satellite Records—which encompasses labels, retail stores,

and a Web site I satelliterecords.com)—has embarked i >n a

crusade to make people aware of the

realities of illegal downloading.

Richmond recently launched his

"awareness campaign" with a letter to

key individuals in the dance/electronic

community, as well as to the Recording

Industry Assn. of America IKIM I. In

essence, his campaign—which would

combine visuals and editorial content-

is designed to "educate the puhlic about

the fact that they are stealing." (The

KIM and a coalition of industry groups

announced an anti-piracy campaign
Sept. 2fi

I
see store, page 41).

Richmi Hid wants to see full-page print

ads in popular magazines and TV spots

showing the faces behind the independ-

ent artists. Kinds, and labels. "These ads would explain and

show that downloading i.s literally taking food off their

tables—perhaps leading to no new music in the future."

Richmond explains. "People would see that they are

indeed stealing, and they would also see the faces of the

people they're stealing from."

I le stresses the importance of not fea-

turing major artists or labels in such a

campaign, as the puhlic perception of

them i.s that they are "fat cats who have

more than enough money."

To get the hall rolling. Richmond
says, "we need to start a societal dis-

cussion about the morality of the

issue. The puhlic might think they're

only taking from the successful, rich

artists and labels when downloading,

but that's far from reality. The ones

being severely affected are the inde-

pendent artists and label owners-
folks who are. in reality, very similar

to those doing the downloading. Ulti-

mately, we need to show that illegal

downloading is neither OK nor cool to do."

MICHAEL PA0LET7A

No Party

For Dance
Retailers
Continued from page 1

is for sale; its classified ad appears in

this issue.

"We've survived acetates to 78s,

mono to stereo, stereo to quad. LP
to 8-track. 8-track to cassette, cas-

sette to CD, CD to DAT, but we can t

survive CD to MP3." Record Rack

owner Bruce Godwin says. "We've

survived price wars and chain wars,

but nothing has ever been as bad as

this. Our business is down 80% from

three years ago.

"It's sad." Godwin continues, "but

there's a younger generation that

feels that it's their right to not have

to purchase music— it's there for the

taking. It's about downloading tracks

for free and ripping CDs for friends."

Logic Records CM Kelly Sch-

weinsberg recalls a time in the 70s
when music fans would listen to the

radio and then go to the record store

on the weekend to buy their favorite

singles. She laments, "This doesn't

happen anymore."

For Schweinsberg and others inter-

viewed for this story, radio was the

driving force for singles sales. Today,

however. Schweinsberg notes, "kids

log on to their computers for music.

Radio no longer drives them into the

stores. The little box'—what used to

be a radio—is now a computer."

To illustrate her point, Schweins-

berg points to two Logic compila-

tions released three years apart:

1 999's John Blair Party: NYCs Best

DJs, Vol. 1 and the series' fifth vol-

ume, released earlier this year. The

former sold 2 1 ,000 units, according

to Nielsen SoundScan. while the lat-

ter has sold 3,500 copies.

"This is a good barometer for us

as to what's going on." Schweins-

berg says. "The first volume did well

for us: the units sold of the latest

volume don't even pay for us to mas-

ter it." Sadly, Schweinsberg ac-

knowledges, "a lot of dance music is

faceless, so people think it's OK to

download it for free. They don't

completely understand that they're

messing with an artist's livelihood."

Eddie Gordon, chairman of Lon-

don-based Neo Records, does not see

a bottom to what appears to be a

downward spiral. "Music will forev-

er be swapped, consumed by digital

transfer." he says. "For the compos-

er, it's unfortunately here to stay.

Unless the provider can be levied or

held responsible by the governing

bodies, there's no stopping the loss."

But Gordon remains optimistic.

"Alternative means of making your

music valuable is needed to cheap-

en or lessen the value of the bumed
version." he says. "Comments like.

Oh. so you only have the down-
loaded version' need to be part of the

future dialog."

SCRATCHING SYSTEM HURTS
While many cite illegal download-

ing as the main culprit for the recent

spate of dance-music specialty-store

closings, new pieces of gear like

Stanton's Final Scratch—introduced

this summer—can't be ignored.

Final Scratch allows real-time

manipulation and scratching of dig-

ital music files (.wav and MP3). Ulti-

mately, with a standard turntable/

mixer setup and a laptop computer.

Final Scratch enables a DJ to treat

digital music files the same way he

would a 12-inch vinyl single.

"This piece of gear is going to have

a huge impact on retailers like

myself," says James Graham, who
along with Chris Stiles owns DJ Hut

in Washington, D.C., at the same
location that formerly housed 12-

Inch Dance. "It makes it that much
easier to treat MP3s as pieces of

vinyl, which until recently has

always been the club DJs main tooL"

Other retailers—including Satellite

CEO Scott Richmond. E.D.'s co-

owner Jason Jones, and Better Days

owner Ben Jones—concur.

Stanton Magnetics VP of sales and

marketing Laura Devens says Final

Scratch was developed with the clear

objective of supporting DJs and giv-

ing them a tool to further develop

their art form.

Acknowledging that Final Scratch

"is developed to work with all types of

electronic files." Devens adds that her

company's position is that "all music

must be acquired through proper

retail channels. Stanton does not in

any way support the practice of acquir-

ing music via unapproved channels."

Devens says Stanton is "investi-

gating future versions of Final

Scratch |that| would allow clubs to

capture DJ playlists. thus securing

the royalty revenue stream for art-

ists that is. today, dicey at best."

Still, retailers understand why DJs

are embracing this new piece of gear.

"There is a serious lack ofCD singles

being made commercially available

—

and not all DJs are being serviced

with promo-only vinyl and CDs." Bet-

ter Days dance music buyer/manag-

er Robert Young notes. "So, in es-

sence, the DJs are doing what they

need to do to remain competitive in

their field. It's sad but true."

One club DJ. who spoke on the

condition of anonymity, offers. "This

business has gotten increasingly

cut-throat. No DJ wants to be the

last one on the block to play some-

thing. We all want to be the first one

playing it. And sometimes, you need

to do whatever it takes to get your

hands on that hot track."

Another DJ points out. "Why

would I spend $11.99 for an import

single of a track not commercially

available in the U.S. when I can

download it for free? Do the math.

It's not my fault that some of these

labels aren't making available the

product we want."

Nashville-based club/mix-show DJ

Ron Slomowicz refers to the Victor

Calderone remixes of Madonna's
"Beautiful Stranger" to further illus-

trate the point. "If you wanted these

mixes, you had to buy the British or

German import single. And for

many. $1 1.99 is just too expensive.

In a weakened economy like we're

currently experiencing, this only

becomes more of a problem."

CONSUMERS FORCED TO DOWNLOAD
Radikal Records president Jur-

gen Korduletsch understands such

viewpoints. "By not finding a way
to make the single a viable format

again, the industry is forcing con-

sumers, especially young ones, to

download music." Korduletsch
offers. "Once kids stop going to

record stores—what's the point if

they can't find the music they want

at a reasonable price?—they'll also

stop buying full-length albums."

In addition to the demise of the

single, retailers must also deal with

product not being released in a

timely fashion. "Labels must rethink

their marketing plans," Godwin
offers. "They can no longer wait to

release an album only after a mar-

keting plan is in place. By that time,

those who truly want it will have

already downloaded it.

"Once an album is completed, the

label needs to release it immediate-

ly," Godwin continues. "The days of

having ample lead time to properly

set up a release are long gone.

Today's kids are too Internet-sawy

to actually wait for something that

they want today."

Godwin points to several of his

customers who have been enjoying

Underworld's just-released JBO/V2
album, A Hundred Days Off. cour-

tesy of downloading. "Oh, they've

had this album for the past four

months. In fact, they've also proud-

ly been bringing in their MP3s of the

new Madonna song |"Can't You See

My Mind"]. Labels, especially the

majors, have no clue as to what's

really going on."

Perhaps a reality check is needed.

In the Sept. 28 edition of Billboard.

the top 50 entries on the I lot Dance

Music/Maxi-Singles Sales chart sold

a combined 15.000 units, while last

year at this time, the top 50 entries

on the same chart sold 38,000.

according to Nielsen SoundScan.
That's a decline of 61%.

The overall maxi-singles market

is down. too. In the Sept. 28 issue,

the overall maxi market moved
79.000 units, while at this time last

year, maxis sold 142,000—a de-

crease of 44%.

Looking at specific titles in the

Sept. 28 issue, Jennifer Lopez's

"Alive" at No. 1 sold 1.500 units for

the week, while Amerie's "Why
Don't We Fall in Love" at No. 10

sold 350 copies. This time last year.

Jagged Edge Featuring Nelly's

"Where the Party At" at No. 1 sold

7,000. while Madonna's "What It

Feels Like for a Girl" at No. 10 sold

1,200. This time in 2000. Madon-
na's "Music" at No. 1 sold 33,000

copies, while Celine Dion's "That's

the Way It Is" at No. 10 amassed
sales of 1,700 for the week.

Ironically, despite all this gloom.

Korduletsch says Radikal's business

is up at least 25% this year. He cred-

its this to an aggressive release pol-

icy, a better balance ofcompilations

and artist albums, and "a couple

radio hits haven't hurt."

For those launching labels—like

DJ/producers Dave Ralph (R-factor

recordings) and Arthur Baker
(Whacked U.K.). singer Ultra Nate

(Blufire Recordings), and industry

veteran Bill Coleman (Peace

Bisquit Discs)—such words are like

a soothing balm.

"I realize it may not be the best

time to be starting a label." Ralph

acknowledges, "but I also believe

that if done properly, people will

still pay for music they want."

According to Ralph, all releases

from R-factor will be available as

12-inch vinyl singles and as $5
downloads at the label's Web site

(rfactor-recordings.com). "Since

downloads don't cost me any man-
ufacturing costs, the key is to keep

them cheap." Ralph explains.

"While some say subscription serv-

ices don't and won't work, I believe

this is the future—and the future

is now."
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Goldenthal, Taymor Join Lineup

For Film/TV Music Conference

Joining the cast of panelists scheduled to appear at The Hollywood

Reporter/Billboard Film and TV Music Conference are director Julie

Taymor and composer Elliot Goldenthal, the creative duo behind

Miramax Films' upcoming release Frida. The two will discuss the

composer-director relationship in a session moderated by Robert J.

Dowling, editor-in-chief/publisher of The Hollywood Reporter.

Also added to the conference lineup are composer Thomas Newman,

a GrammyAward-winner for his score to American Beauty, and actor/

director Todd Field. In a session titled "A Cut Above," the two will

explore their collaboration on In the Bedroom, focusing on the creative

and technical issues involved with creating and cutting music for the

Oscar-nominated drama.

Newly confirmed to take part in the conference is the creative team

behind the upcoming 20th Century-Fox film Drumline, including execu-

tive music producer Dallas Austin, Danielle Diego and Mike Knobloch

of Fox Music, John McHugh of Jive Records, composer John Powell,

and director Charles Stone. They will join Fox Music president Robert

Kraft for the session titled "Anatomy of a Film." Also newly confirmed

are Glen Brunmon president of Sony Music Soundtrax, who joins mod-

erator Randy Gerston for the session titled "O Soundtrack, Where Art

Thou?", and Robert Kelley of Warner Bros. Television, who will take

part in the "Getting In Sync" session.

The conference will take place Oct. 10-1 1 at the Renaissance

Hollywood Hotel in Los Angeles. For more information, contact Michefe

Jacangelo at 646-654-4660 or visit www.billboardevents.com.

THISWEEK®
Billiard

MIKE SKINNER

COMING THIS WEEK: The U.K. is not exactly known for exporting hip-hop to

the rest of the world, but Mike Skimer's one-man project the Streets

is trying to reverse that trend. The Streets' debut set, Original Pirate

Material, was nominated (or the U.K. s prestigious Mercury Music Prize

this year and will soon arrive in North America via Vice Records/Atlantic.

A review of the album will appear exclusively on Billboard.com.

Also this week, read the lost of four installments in Billboard.com's series of

excerpts from Richard Buskin's new Sheryl Crow biography, No fool

ta This Game.

Billboard.com will also feature reviews of Built to Spill frontman Doug

Mortsch's solo debut, How You Know (Warner Bros.), and jazz-leaning

rock combo Soulive's Get Down (Velour).

News contact: Jonathan Cohen • iacohen@billboard.com

u p c o n g events
Billboard Dance Music Summit

Marriott Marquis • New York Dry • SepL 30-Oct 2

Hollywood Reporter/Biboard Rim & TV Music Conference
Renaissance Hollywood Hotel • Los Angeles Oct 10-11

Billboard Music 4 Money Symposium
The St Regis • New York Crty • Nov. 1

2

Billboard/Airplay Monitor Seminar & Awards
The Eden Roc Resort Miami Beach • Feb. 6-8

for more info: Michele Jacangelo 646.654.4660

bbevents@billboard.com

Billboard Music Group events & happenings

BOOK OF THE WEEK
TOP COUNTRY SINGLES

Newly published by Watson-Guptill/

Billboard Books, Top Country Singles

1944-2001 by Joel Whitburn is the

ultimate compendium of essential facts

and chart-related data on country singles

over the past 57 years.

Musicologist Whitburn began publishing information in 1970

based on Billboard's Hot 1 00 chart and is the author of numerous

books that examine Billboard's major charts. Top Country Singles

provides artistry-artist listings of more than 2,200 acts and

1 7,800 tides that reached Billboard's country singles charts from

Jan. 8, 1944, through Dec. 29, 2001. Also provided in this fifth

edition are updated and expanded artist biographies that allow

additional insight into the lives and careers of the charted artists.

Top Country Singles 1944-2001 (ISBN: 0-89820-151-9) can be

purchased by calling 800-827-9810 or by ordering online at

www.recordresearch.com. For more information, visit www.

walsonguplill.com.
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Bennett's Hallmark
Moment

The Hallmark Channel will premiere Christmas With Tony

Bennett—Behind the Scenes Nov. 16, with an in-depth look

at the making of the legendary singer's first holiday release

in 35 years. Below on the set, Bennett, right, works with Don

Jackson, conductor of the London Symphony Orchestra.

A Good Save
Former President Bill Clinton joined VHl's Save the Music

Foundation and time Warner Cable (TWQ in Milwaukee to

celebrate the reinstatement of 65 Milwaukee public elemen-

tary school instrumental music programs. Donors contributed

S1.6 million worth of musical instruments for these schools,

including $500,000 thatTWC raised through support from

the Southeastern Wisconsin community. Hootie & the Blow-

fish frontman Darius Rudter was also at the event to speak

about the benefits of music education in his career. Pictured,

from left are RuckerJWC MilwaukeeVP of public affairs Bev

Creenberg. Clinton.TWC president Carol Hevey, and VH1

Save the Music Foundation director Bob Morrison

The Hives Alive
Hot rockers the Hives were among the performers at last

month's LIFEbeal lOth-anniversary benefit concert at the

Hammerstein Ballroom in New York. Pictured is lead singer

Randy Rtzsimmons

EDITED BY CHUCK

1iiel Petrone: In Good Spirits

if 17
Cmid ftlrone, third from left, with fellow wine u&tenukm andWOW members m Nappa.

What's
the difference between a

merlot, a bordeaux, a cabamet

sauvignon, a chardonnay, and

a pinot noir? For many of us,

deciding which of these wines to

order with dinner can be truly bewil-

dering, but for Emiel Petrone, chair-

man of the DVD Entertainment

Group and executive VP of Philips

Entertainment Croup Worldwide,

membership in the World Organi-

zation ofWine (WOW) has demysti-

fied the process.

"People get phobic about wine.

It's like classical music," says Pe-

trone, who helped launch the CD
format when he worked at Poly-

Gram and continues to

be instrumental in the

worldwide acceptance

of DVD-Video. "When I

go out to dinner, peo-

ple give me the wine

list. They don't want to

feel responsible for

how the wine tastes."

Petrone admits that

he knew nothing about

wine when he first

joined WOW—an all-

male group comprising such indus-

try executives as Joe Smith, former

head of Capitol Records; Rowland

Perkins, a co-founder of the Creative

Artists Agency; and film producer Si

Litvinoff (.4 Clockwork Orange)—
more than 15 years ago. Now, he has

acquired a broad wine education and

has grown to appreciate such partic-

ular favorites as burgundy or bor-

deaux from France.

The Los Angeles-based group

meets about once a month, often at

member Eddie KerkhotTs restaurant

Le Dome, with the goal ofsampling

different types of wine and to fulfill

WOWs motto: "Life is too short to

drink bad wine." Hosts usually bring

wine from their personal cellars.

"One of our goals is to try to put

Emtei fttrone. left, witfiTerry Prinqle,

owner of OutpostVineyanb.

the right wine with the right food,"

Petrone says. "It's not taken lightly.

We try not to be guided only by real-

ly hot labels. We go rather deep into

catalogs. With champagne, for

example, most people are very

geared to the brand, Dom Perignon

or Crista!. There are 20 other cham-

pagnes that taste just as good."

One of the group's more memo-
rable lunches, Petrone says, involved

a '•vertical tasting" of the white bor-

deaux Chateau Cheval Blanc. A ver-

tical tasting involves sampling a

number of vintages in a row, in this

case from 1947 through 1990.

He also recalls one of the first

lunches attended by

WOWs latest member.

Temptations manager

Shelly Berger. "Eddie

IKerkhoff] had a bottle

of wine in a brown bag

so you couldn't see it,"

Petrone says. "He said.

Til give anyone $100 if

you can guess what it

is.' Shelley said. It

tastes like Gallo.' and he

was absolutely right."

Many wine producers also come
to WOW to test out their products.

The group primarily samples from

France and California, although it has

sampled wines from all around the

world. WOW additionally puts to-

gether special events, including a

New Year's and a Fourth of July cele-

bration, which have sometimes taken

place in California's Napa Valley.

But what really means the most to

WOWs members. Petrone says, is its

true spirit of camaraderie. "We take

pride in stating that we want to enjoy

each other and the wine," he explains.

"One of the rules at our lunches is we
talk about wine, and the other is that

no business is ever done."

JILL KIPN1S

' Al l. MY liX'S' by Matt Caffney

Across 53 Bad' track 22 Cfty where Esa-

1 "And the wonder Another Part PekkaSalonen

all ." (Ctaplonline) 56 Pool table's edge was bom
5 Sophie B Hawkins 58 Cassette player 25 Simon & Gartunkel

hrt 1 Wish 1 button tune with a memo-
Was Your lover" 62Wrth64-across, rable retrain

9 His first No 1 was Beyonce Knowtes's 27 Hemdon and Cobb
1965 s "Heaven" rote In "Austin 28 Nixon's I960 run-

14 Dance seen In Israel Powers in Gold- ning mate Henry

15 AJ Martino hrt ot member" Lodge

1963"Uving
"

64 See 62-across 29 God, tor Cat Stevens

16 Aulry and Krupa 66 out (popped 30 Add fuel to the fire

17 Bandmate ol up, in baseball) 31 Laker Bryant

Tommy Lee 67 They whipped 32 House material

19 "Love songs do" it good in Mexico

(B*y Ocean lync) 68 indigo Girls 33 Element No 54

20 Mary-Kate or Ash- tune "Hammer 34 Body shots, so

toy ot "Full House* and
"

to speak

21 KISS* biggest hit 69 Leaves marks on 37 All seven of fits

23 "Cross My Broken the road 1980s hits reached

Heart" band, 78 Letters that link the Top 5

with Trie" The Bee Gees? 38 If Mos "She

24 They vote "no" 71 German river CoodNeva
"

26 Letter tor Vannt 42 Girl in a Tom
26 The Clash rocked it Down Petty title

31 They hit No 5 1 The Commodores 44 Jamiroquai s "Too

in 1985 with last hit with Lionel Young to

"I Miss You" Richie 47 Showed oft

35 Kind ot trombone 2 Thwart, as a plan one 's pecs

36 Decorate with 3 Gets annoying 40 "You're only six-

an insignia 4 Madonna No 1 teen, you dont have

39 Mozart comedic whose video fea- yir ("Parents

opera ' tured a bullfighter Just Don't Under-

Schauspieldirektor" 5 Some "Law & Order" stand* hne)

46 Old school Kurtis characters abbr 51 Put papers m
41 Dear deer 6 Suspect's excuse their places

42 Nat King Cole s 7 Makes a disco 52 Tylenol rival

" Lisa" version, maybe S3 Whacks. In

43 . _ .
Ridge Boys 8" Time 1 Fall" mob movies

44 Frank Zappa tune (No. 1 tune of 1966) 54 Peter Paul &
on "You An What 9 In time past Mary s genre

You Is" 10 Label founded by 551012
45 "Tommy" song Russell Simmons 57 Band formed in

'it's
'

11 Poker prttance, Sydney in 1973

46 'One Thing Leads IM tdbq 50 And others abbr

to Another" band 12 " The Beatles" 60 Home, in slang

46 Carpi toi i 1Won (1964 album) 61 See51-across

50 Greenwood of "God 13 Nine-digrf identi- 63 Football measure-

BtesstheUSA" fiers: abbr ments abbr

51 With 61-down. 1 IB Neneh Cherry's 65 Punched person's

starts with Once " City Mama" proclamation

upon a time..."

The solution to this week's punk can be found on pae« 66.

by Mark Parisl
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MUSIC TO™#MY EARS

A Tribute to the Legendary Music Journalist *V

* ITTTrrTTrrTTPTl *r
An Evening of Music with \@D ;

JIMMY BUFFETT • SHERYLGROW
( New York Only )

DON HENLEY 'BILLY JOEL
( Boston Only )

JOHN MELLENCAMP* STING

JAMES TAYLOR • ROGERWATERS

& BRIAN WILSON
( New York Only )

OCTOBER 7SrR

madison OCTOBER 8 9(1(19
SQUARE GARDEN, NYCLUUL

J



"if you reach back in your memory
a little bell might ring

'bout a time that once existed

when money wasn't king

if you stretch your imagination

i'll tell you all a tale

about a time when everything

wasn't up for sale"

"THE LAST DJ"
NEW MUSIC BY TOM PETTY AND THE HEARTBREAKERS

BROUGHT TO YOU BY...YOU

TOM PETTY I HEARTBREAKERS "THE LAST DJ" PRODUCED BY GEORGE DRAKOULIAS, TOM PETTY & MIKE CAMPBELL

ALBUM IN STORES OCT 8 TKUSTDJITOUR
tompetty.com wbr.com )

Management: East End • Tony Dimitriades Mary Klauzer I ;O0J WirnfT Brcvflccordt Inc.Wfamei Muitc CrouQ. An AOl Tim* W«nef Company


